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Ushbu magolada Smart turizmning rivojlanishini dastlabki bosqichlari o‘rganilgan. Tadgiqot
sayyohlarning tajribasini oshirish va turizm bilan bog‘liq faoliyat samaradorligini oshirish uchun
yangi texnologiyalar va ilovalardan foydalanish muhimligiga urg‘u beradi. Maqolada Fransiya,
Ispaniya, AQSh, Italiya va Tailand kabi mamlakatlarning smart turizm tashabbuslarini amalga
oshirish bo‘yicha global tajribalari haqida tushunchalar berilgan. Bu mamlakatlar turizm xizmatlarini
yanada jozibador va ragobatbardosh gilish uchun smart tizimlar, mobil ilovalar va ragamli
tarmoglardan foydalanganlar. Shuningdek boshga izlanishlar va mamlakatimizda turistlar uchun
yaratilgan platformalar ko‘rib chiqilgan.

Kirish. Smart turizm hali rivojlanishning dastlabki bosgichida.
Smart turizmni rivojlantirish turistlarning sayohatlarini yaxshilashga
yordam beradi. Smart turizm jadal rivojlanayotgan soha bo‘lib, doimo
yangi texnologiyalar va ilovalar ishlab chigilmogda. Smart turizm
yanada kengroq qo‘llanilsa, u odamlarning sayohat qilish va dunyoni
bilish usullariga katta ta’sir ko‘rsatishi mumkin. Smart turizm turizmda
muhim ahamiyatga ega, chunki turistlarning sayohat vagtlarini
yaxshilashga yordam beradi. Smart turizm texnologiyalari tashrif
buyuruvchilarga o‘z sayohatlarini rejalashtirish va bron qilish, madaniy
obyektlarni osonroq topish, ma’lumot va xizmatlardan foydalanishni
osonlashtirishi mumkin.

Turizm rivojlangan va rivojlanayotgan ko‘plab mamlakatlarda
iqtisodiy o‘sishni ta’minlaydigan muhim sohadir. Turizm rivojlangan
ko‘plab mamlakatlar mavjud. Bu mamalakatlarda turizmning boshga
tarmoglari kabi smart turizm ham judayam rivojlangan.

Smart turizm texnologiyalari quyidagilar uchun ishlatilishi
mumkin:

e  Tashrif buyuruvchilarga real vaqtda ma’lumot va
ko‘rsatmalar berish. Bunga interaktiv xaritalar, yo‘Ini aniqlash ilovalari
kiradi.

e  Tashrif buyuruvchilar tajribasini shaxsiylashtirish. Misol
uchun, smart turizm tizimlari tashrif buyuruvchilaming afzalliklarini
kuzatishi va qiziqish uyg‘otadigan faoliyat va diqqatga sazovor joylarni
tavsiya qilishi mumkin.

e Turizm faoliyatining samaradorligi va bargarorligini oshirish.
Bunga aqlli transport tizimlari, energiyani boshqarish tizimlari va
chigindilarni boshgarish tizimlari kiradi.

Smart turizm jadal rivojlanayotgan soha bo‘lib, doimo yangi
texnologiyalar va ilovalar ishlab chigilmogda. Smart turizm yanada
kengroq qo‘llanilsa, u odamlarning sayohat qilish va dunyoni bilish
usullariga katta ta’sir ko rsatishi mumkin.

Smart turizm turizmda muhim ahamiyatga ega, chunki u tashrif
buyuruvchilar va yo‘nalishlar uchun tajribani yaxshilashga yordam
beradi.

Tashrif buyuruvchilar uchun imtiyozlar:

. Qulaylik:Smart turizm texnologiyalari tashrif
buyuruvchilarga o‘z sayohatlarini rejalashtirish va bron gilish, 0°z yo‘lini
topish, ma’lumot va xizmatlardan foydalanishni osonlashtirishi mumkin.

. Shaxsiylashtirish: ~ Smart  turizm  tizimlari  tashrif
buyuruvchilarning afzalliklarini kuzatishi va qiziqish uyg‘otadigan
faoliyat va diggatga sazovor joylarni tavsiya qgilishi mumkin. Bu tashrif
buyuruvchilarga sayohatlaridan maksimal darajada foydalanishga va
unutilmas tajriba yaratishga yordam beradi.

. Ishtirok etish: Smart turizm texnologiyalari turizm tajribasini
yanada jozibador va interaktiv gilishi mumkin. Misol uchun,
kengaytirilgan haqiqat ilovalari real dunyoda ragamli ma’lumotlarni
joylashtirishi mumkin, bu esa tashrif buyuruvchilarga yanada chuqurroq
tajriba tagdim etishi mumkin.

Destinatsiyalar uchun imtiyozlar:

. Barqarorlik: Smart turizm texnologiyalari yo‘nalishlarga
atrof-muhitga ta’sirini kamaytirishga yordam beradi. Masalan, aqlli
transport tizimlari tirbandlik va chigindilarni kamaytirishga yordam
beradi.

e  Samaradorlik: Smart turizm texnologiyalari yo‘nalishlarning
yanada samarali ishlashiga yordam beradi. Masalan, energiyani
boshgarish tizimlari turistlar turar joylarida energiya sarfini kamaytirishi
mumkin.

e  Raqobatbardoshlik: Smart turizm yo‘nalishlari tashrif
buyuruvchilar uchun tobora jozibador bo‘lib bormoqgda. Smart turizm
texnologiyalariga sarmoya kiritish orqali yo‘nalishlar egri chiziqdan
oldinda turishi va jahon turizm bozorida raqobatbardoshligini
ta’minlashi mumkin.

Umuman olganda, Smart turizm ham tashrif buyuruvchilar, ham
destinatsiyalar uchun turizm tajribasini yaxshilash uchun muhim
vositadir. Bu turizmni yanada qulay, shaxsiylashtirilgan, jozibador,
bargaror, samarali va raqobatbardosh gilishga yordam beradi.

O‘zbekiston Respublikasi Prezidentining 3217-sonli **2018-2019-
yillarda turizm sohasini rivojlantirishga doir dastlabki chora-
tadbirlar to‘g‘risida"gi va 3514-sonli "Ichki turizmni jadal
rivojlantirishni ta’minlashga doir chora-tadbirlar to‘g‘risida"gi
qarorlariga asoslanib O‘zbekistonda turizmni rivojlantirish uchun bir
gator yangi va innovatsion loyihalar ishlab chigildi.

O‘zbekistonda Smart turizmni rivojlantirish magsadida Toshkent
shahridagi LOTTE City Hotel Tashkent Palace mehmonxonasida
Uzbekistan Pass onlayn servisining ochilish marosimi bo‘lib o‘tdi.

Turizm sanoatini rivojlantirishga yo‘naltirilgan shu kabi loyihalar
ushbu sanoatda innovatsion loyihalarni takomillashishiga xizmat giladi.
Bugungi kunda mamlakatimizda turizm sanoatining asosiy masalasi
sifatida turizm infratuzilmasini rivojlantirishda innovatsion yondashuv
orgali sayyohlik potensialini oshirish mumkin. Ushbu magolani
shakllantirishda bu boradagi xorijiy va mahalliy olimlar tadgiqotlarini
atroflicha o‘rgandik va bundan tashqari, turizm sanoati jadal
rivojlanayotgan mamlakatlar tajribasi kuzatilib mamlakatimizga tatbiq
etish masalalari ko‘tarildi.

Adabiyotlar tahlili. Bugungi smart shaharni rejalashtirishda
tumanlar va binolarning infratuzilmasidan voz kechildi va
ragamlilashtirish, hayot sifati, integratsiya, tenglik va fuqgarolarning
ehtiyojlari ta’kidlandi (Axelsson va Granath, 2018: 1). Tarixiy jihatdan,
u 1800-yillarning o‘rtalarida G‘arbiy Amerikaning o‘zini o‘zi
boshgaradigan va unumdor shaharlarini belgilash uchun paydo bo‘lgan
(Yigitcanlar va boshqalar, 2018: 146). Barqaror o‘sishni nazarda tutuvchi
smart shahar tushunchasi keyinchalik 21-asming so‘nggi o‘n yilligidan
beri mashhur bo‘lgan tushunchaga aylandi. Kaliforniya Instituti birinchi
marta shaharda yashovchi odamlarni aglli jamiyatga aylantira oladigan
shahar bilimlari texnologiyasi dasturini loyihalashga e’tibor qaratdi
(Albino va boshg., 2015: 4).
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Smart shahar bilan bog‘liq ta’rif va mavzu ko‘rib chiqilib,
texnologiya yordamida inson ehtiyojlarini o‘zgartirishga innovatsion
yondashuvni namoyish etish orqali texnologiya o‘rniga inson hayotining
digqqat markazida bo‘lishi mumkinligi ta’kidlangan. Smart shaharni
amalga oshirish uchun mahalliy hokimiyat, nodavlat tashkilotlar va
jamiyatning hamkorlikdagi yondashuvi zarurligi ta'kidlangan (TBV,
2017;Karagliu va Del Bo, 2018:1).

Shu nugtayi nazardan, smart shahar tushunchasi har kuni gavjum
bo‘lib borayotgan metropoliyalarda fuqarolarga o‘z ehtiyojlari tezroq,
sog‘lom va yashashga yarogli tarzda qondirishga imkon beradigan
tizimni anglatadi deb o‘ylanadi (GSMA, 2013). Biroq, fuqarolarning
shaxsiy huquglari, moliyaviy daromadlari va ishonchi kabi huquglarini
himoya qilish uchun aqglli shaharlar samarali hamkorlik bilan bargaror
modellar va siyosatlarni amalga oshirishi va jiddiy infratuzilmani
ta'minlashi kerak (Anand va Navio-Marko, 2018: 1).

Yevroparlament shaharlarning ko‘payishi bilan bog‘liq ba’zi
muammolar borligini ta’kidlamoqgda. Atrof-muhitga yetkazilgan zarar,
energiya iste’moli va boshgaruvi bu muammolar qgatoriga kiradi. Shu
sababli, odamlar farovonligini oshiradigan va barqaror iqtisodiy o‘sishni
ta’minlaydigan integratsiyalashgan axborot-kommunikatsiya
texnologiyalari tizimi taklif etiladi (Yevropa Parlamenti, 2014: 17-18).

So‘nggi paytlarda internet va texnologiya sayyohlarga xulq-
atvorini o‘zgartirishga imkon berdi. Bu holat turistlarning mehmonxona
reyslarini bron gilish bilan cheklanmaydi; ular magsadning xususiyatlari
haqidagi barcha vizual va audio ma’lumotlarga kirishadi va ulardan
magsad qaror qabul qilish jarayonida foydalanadilar. Bu yo‘nalishlarni
texnologiya nugtayi nazaridan rivojlantirishga imkon berdi. Shu sababli,
bu mashhur "smart turizm" konsepsiyasining paydo bo‘lishiga zamin
yaratdi (Kim va boshqalar, 2017: 362).

Smart turizmda texnologiya alohida axborot tizimlari sifatida emas,
balki infratuzilma sifatida garaladi va real dunyo hagida real vagtda
xabardor bo‘lish va ilg‘or tahlilni ta’minlash uchun apparat, dasturiy
ta’minot va tarmoq texnologiyalarini birlashtirgan turli xil aglli hisoblash
texnologiyalarini o‘z ichiga oladi. Odamlar muqobil variantlar,
shuningdek, biznes jarayonlari va  biznes ko‘rsatkichlarini
optimallashtiradigan harakatlar haqida ko‘proq aqlli qarorlar qabul
giladilar (Washburn et al. 2010).

Bugungi kunda mobil qurilmalardan, xususan, smartfon va uning
ko‘plab ilovalaridan keng foydalanish misli ko‘rilmagan ulanish va
internetga hamma joyda kirish davrini anglatadi (Vang va Xiang 2012).
Bulutli hisoblash va oxirgi foydalanuvchi internet xizmati tizimlari kabi
mobil ulanishni qo‘llab-quvvatlaydigan ko‘plab texnologik ishlanmalar
smart turizm magsadlarini osonlashtirishda muhim rol o‘ynaydi.

AKT vositalari va ilovalari sayyohlik firmalariga marketing,
xaridlar/ta’minot zanjiri boshqaruvi, inson resurslarini boshgarish kabi
biznes funksiyalari va jarayonlarini (giper) avtomatlashtirish,
axborotlashtirish ~ va  o‘zgartirish  orqali  samaradorligi  va
raqobatbardoshligini oshirishda "aqlli" bo‘lishga imkon berdi (Sigala va
Marinidis 2012). Biroq, AKTning biznesga ta’siri faqat funksional
ta’sirlar bilan cheklanmaydi. AKT turizm industriyasidagi institutsional
va tarkibiy bozor o‘zgarishlarini boshqarishda ham muhim rol o‘ynaydi.
Omon qolish uchun an’anaviy sayyohlik firmalari o‘zlarining biznes
modellarini va mijozlar giymatini yaratish usullarini gayta belgilashlari
kerak. Darhaqiqat, biznes modelining ko‘plab ta’riflari "qiymatni
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yaratish, yetkazib berish va qo‘lga kiritish mexanizmlarining dizayni
yoki arxitekturasini* aks ettirish uchun birlashadi (Teece 2010: 191).

Smart turizmda biznes keng gamrovli “infotuzilma“ga
asoslanadi va uni qo‘llab-quvvatlovchi katta ma’lumotlar katta darajada
faol (masalan, ijtimoiy tarmoglarga yuklangan) yoki bilvosita (mobil
yoki tagiladigan qurilmalardagi sensorlar orqali) iste’molchilar
tomonidan taqdim etiladi. Darhaqigat, smart turizm tushunchasi
ma’lumotlar ushbu iste’molchilar tomonidan bajonidil baham ko‘riladi
degan taxminga asoslanadi. Smart turizm biznesi bepul ma’lumotlarning
ko‘pligiga va ochiq texnologiyalardan foydalanishga tayanadi. Shu bilan
birga, smart turizm infotuzilmasi tijorat maqgsadlarida foydalanish
mumkin bo‘lgan yangi axborot nosimmetrikliklariga olib kelishi
mumkin (Tachizawa et al. 2015).

STD (Smart turizm destinatsiyasi) hozirgi kunda turizm sohasida
ahamiyat kasb etgan va tadgigotlar soni ortib borayotgan rivojlanayotgan
tushunchalardan biri sifatida e’tiborni tortadi (Gelter va boshgq., 2021;
Femenia-Serra & Ivars-Baidal,2021). 2010-yillardan beri adabiyotda tez-
tez uchrab turadigan ushbu tushuncha aqglli shahar konsepsiyasi bilan
chambarchas bog‘liq (Santos-Junioret va boshq., 2020). "Aqlli shahar"
atamasi birinchi marta 1990-yillarda ishlatilgan (Eichelberger va boshqg.,
2020). Tez urbanizatsiya va aholi sonining o‘sishi natijasida aqlli shahar
konsepsiyasi shaharsozlikda ham, akademik tadgigotlarda ham birinchi
o‘ringa chiqdi. Texnologiyadan tashqari, barqarorlik va boshqaruv
masalalari, turizm yo‘nalishlari ham aqlli shahar atamasi ostida
muhokama gilinadi (Corte va boshg., 2017). Shunday gilib, STD turizm
adabiyotida "aqlli turizm" tushunchasi ostida paydo bo‘lgan yangi
atamadir. Biroq, aqlli shahar ilovalarining paydo bo‘lishi ham STD
rivojlanishi uchun asosdir (Coca-Stefaniak, 2021).

Smart texnologiyalar tomonidan shaharlarga tagdim etilgan
qulaylik va afzalliklar yo‘nalishlarning ushbu texnologiyalarga ko‘proq
qiziqishiga va STD bo‘lish uchun ko‘proq kuch sarflashiga olib keladi
(Huertas va boshg., 2021). STDlar sayyohlar uchun innovatsion
xizmatlarni taqdim etish orgali shaharning ragobatbardoshligini oshirish
uchun ilg‘or jismoniy infratuzilma bilan yuqori texnologiyali ilovalarni
birlashtiradi. Shuning uchun STD mavjud aglli shahar infratuzilmasi
asosida qurilgan ilovalar to‘plamidir (Damayanti va boshq., 2021).
Boshgacha qilib aytganda, STD — bu bir-biri bilan doimiy alogada
bo‘lgan elementlardan tashkil topgan ragamli ekotizim. STD AKT
yechimlaridan foydalangan holda samaradorlik va bargarorlikni oshirish,
sayyohlik tajribasini boyitish va magsadli ragobatbardoshligini
oshirishga qaratilgan (Errichiello & Micera, 2021). Markaziy va
mahalliy hukumatlar, sayyohlik agentliklari, transport va turar joy
korxonalari, turoperatorlar, mahalliy aholi va eng muhimi sayyohlar
ushbu STD ekotizimining elementlari hisoblanadi (Arenas va boshqg.,
2019).

Tadgigot metodologiya. Ushbu tadgigotni natijalar gismini
shakllantirishda turli xil tadgigot usullaridan foydalanildi. Xususan,
induktiv, deduktiv hamda giyosiy tagqoslash usullari yordamida turizm
sanoati keng rivojlangan davlatlar (Fransiya, AQSH, Ispaniya, ltaliya,
Tailand) smart turizm salohiyati o‘rganildi.

Natija. Turizmning Yalpi ichki mahsulotga (YalM) qo‘shgan
hissasi jahon igtisodiyotida muhim rol o‘ynaydi, chunki u turli
mamlakatlarda turizm sanoatining iqtisodiy ta’sirini aks ettiradi. Turizm

ko‘plab mamlakatlarda iqtisodiy o‘sish, bandlik va valyuta
tushumlarining asosiy omili hisoblanadi.
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Fransiya, Ispaniya, AQSh, Italiya va Tailand kabi mamlakatlar
Smart turizm tashabbuslarida sezilarli yutuglarga erishdi. Bu davlatlar
sayyohlarni jalb gilish, infratuzilmani yaxshilash va shaxsiy tajribalarni
taklif qilish uchun innovatsion texnologiyalar va yechimlardan
foydalanadi. Ular turizm xizmatlarini yaxshilash uchun smart tizimlar,
mobil ilovalar va ragamli tarmoglarni joriy gildilar.

Har bir mamlakatning turizm industriyasidan keng ko‘lamli
ma’lumotlarni to‘pladi, asosiy e’tiborni smart turizm amaliyotlarini joriy
etish va ta’siriga qaratdi. Bu umumiy naqsh va tendensiyalarni aniqlash
uchun mobil ilovalar, ragamli platformalar va smart infratuzilma kabi
mavjud smart turizm tashabbuslarini tahlil gilishni 0‘z ichiga oldi.

Bu tanlangan mamlakatlarda smart turizmning potensial foydalari
va muammolari hagida mantigiy xulosalar chigarildi. Ushbu xulosalar
smart turizm strategiyalarini ishlab chigishga rahbarlik gilishi mumkin
bo‘lgan asosiy tamoyillar va konsepsiyalarni o‘rganishga imkon berdi.

Bu tadqiqot so‘ngida Fransiya, AQSH, Ispaniya, Italiya va
Tailandda smart turizm amaliyotlarini joriy etish va muvaffaqgiyatini
solishtirib, tadqiqot ularning yondashuvlaridagi farqlar va o‘xshashliklar
aniglandi. Ushbu tahlil ilg‘or tajribalar va takomillashtirish uchun
potensial yo‘nalishlarni aniqlash imkonini berdi.

Bunga yaqqol misol sifatida :

Fransiya: Fransiya o‘zining boy tarixi, Eyfel minorasi va Luvr
muzeyi kabi diggatga sazovor joylari va dunyo tan olgan taomlari va
oshxonasi bilan mashhur. Bu esa mamlakatga har yili millionlab
turistlarni jalb giladi va dunyoning eng ko‘p turist tashrif buyuruvchi
davlatga aylantiradi. Fransiya smart turizmni rivojlantirish bo‘yicha
birinchi o‘rinda turadi, butun mamlakat bo‘ylab shaharlar turistlarning
sayohat davrini yaxshilash uchun innovatsion texnologiyalar va
yechimlarni joriy gilmoqda.

Bordeaux: Bordo bargaror va innovatsion turizmni rivojlantirishga
sodiqligi e’tirof etilgan holda 2022-yilda Yevropaning Smart turizm
poytaxti deb topildi. Shahar bir gator smart turizm tashabbuslarini
amalga oshirdi, jumladan:

Tashrif buyuruvchilarga aniq vaqt rejimida transport, diggatga
sazovor joylar va tadbirlar hagida ma’lumot beruvchi mobil ilova yaratdi.

Sayohatchilarga chiptalar sotib olish, sayohatlarni bron gilish va
shahar haqida ma’lumot olish imkonini beruvchi interaktiv kiosklar
tarmog‘ini tuzdi.

Turistlarga avtomobil turar joylarini osonroq topish va to‘lovda
yengillik beradigan aqglli mashinalar tizimini tuzdi.

Ispaniya: Ispaniya o‘zining go‘zal plyajlari, Barselona va Madrid
kabi dunyoga mashhur shaharlari va Granadadagi Algambra kabi tarixiy
joylari bilan mashhur. Bu shaharlar tarix ixlosmandlari va plyajlarni xush
ko‘radiganlar uchun mashhur joy.

Ispaniya smart turizmni rivojlantirish bo‘yicha jahon yetakchi
davlatlaridan biri hisoblanadi. Mamlakatda turizmni yanada bargaror,
samarali va tashrif buyuruvchilarga moslashtirish bo‘yicha bir qator
tashabbuslar amalga oshirmogda. Smart turizmni rivojlantirish uchun bir
qgator sayt va tizimlar tuzib chigilmoqda:

Smart turistik manzillar tarmog‘i: Smart turistik manzillar tarmog ‘i
Ispaniya turizm bo‘yicha davlat kotibi tomonidan turizm hududlari va
destinatsiyalarining raqamli transformatsiyasini rag‘batlantirish uchun
yaratilgan. Tarmoqning 100 dan ortiq a’zolari, jumladan, shaharlar,
viloyatlar va turizm kompaniyalari mavjud.

Smart turizm tizimi: Smart turizm tizimi (STS) turizm
tendensiyalari hagida tushuncha berish uchun turli manbalardan olingan
ma’lumotlarni birlashtiradigan platformadir. STS turizmni rivojlantirish
va boshqarish bo‘yicha asosli qarorlar qabul qilish uchun turizm
kompaniyalari va hukumatlar tomonidan qo‘llaniladi.

Barselona va Madrid dunyodagi yetakchi Smart shaharlardan biri
bo‘lib, uning turizm sektori ham bundan mustasno emas. Shaharlar bir
gator smart turizm tashabbuslarini amalga oshirgan.

Amerika Qo‘shma Shtatlari: Qo‘shma Shtatlar Grand Canyon va
Yellowstone milliy bog‘i kabi tabiity mo‘jizalardan tortib Nyu-York va
Los-Anjeles kabi gavjum shaharlari bilan sayohatchilarni o‘ziga jalb
giladi. Shuningdek, AQShda Las-Vegas, Orlando va Gavayi kabi
mashhur shaharlari bor.

Qo‘shma Shtatlar tashrif buyuruvchilar tajribasini oshirish,
magsadli boshgaruvni yaxshilash va bargaror turizm amaliyotini ilgari
surish uchun smart turizm tashabbuslarini faol ravishda o‘rganmoqda va
amalga oshirmoqda.

Qo‘shma Shtatlardagi smart turizm texnologiyalariga ba’zi
misollar:

Smart shaharlar va Smart turizm: Smart shaharlar Smart turizmni
rivojlantirishda  hal qiluvchi rol o‘ynaydi. Texnologiya va
ma’lumotlardan foydalangan holda, smart shaharlar smart turizm
tajribasini  yaratishi va qo‘llab-quvvatlashi mumkin. Qo‘shma
Shtatlardagi bir nechta shaharlar smart turizmni rivojlantirishga bilvosita
hissa  qo‘shadigan  smart  shahar  tashabbuslarini  qo‘llab-

quvvatlashmoqgda. Ushbu tashabbuslar shahar hayotining turli
jabhalarini, jumladan, transport, infratuzilma va turizm xizmatlarini
yaxshilash uchun ragamli texnologiyalardan foydalanishga garatilgan.

Smart sayohatchilarni ro‘yxatga olish dasturi (STEP): AQSh
hukumati chet elga sayohat gilayotgan AQSh fugarolariga sayohatlarini
ro‘yxatdan o‘tkazish imkonini beruvchi bepul xizmat bo‘lgan Smart
Traveller Enrollment Program (STEP) ni taklif qildi. Ro‘yxatdan o‘tish
orgali sayohatchilar favqulodda vaziyatlar, tabiiy ofatlar yoki fugarolar
tartibsizliklari  holatlarida eng yaqin AQSh elchixonasi yoki
konsulligidan muhim va xavfsizlik yangilanishlarini olishlari mumkin.

Smart turizm texnologiyalari va tadqiqotlari: Qo‘shma Shtatlar
smart turizm texnologiyalari bilan bog‘liq tadqiqot va ishlanmalarda faol
ishtirok etdi. Smart turizm va uni qo‘llab-quvvatlash texnologiyalari
bo‘yicha xalqaro konferensiya va ilmiy muassasalar smart turizm
tushunchalari, texnologiyalarini muhokama qilish va ilgari surish uchun
platformalar yaratdi.

Innovatsiyalar va hamkorlik: Qo‘shma Shtatlar turizm sanoatida
innovatsiyalar bo‘yicha yetakchi bo‘lib, turli manfaatdor tomonlar smart
turizm yechimlarini ishlab chigish va amalga oshirishda hamkorlik
gilmogda. Bunga tashrif buyuruvchilar tajribasini oshirish, bargaror
amaliyotlarni ilgari surish va magsadli boshgaruvni yaxshilash uchun
raqamli platformalar, mobil ilovalar va ma’lumotlarga asoslangan
yondashuvlardan foydalanish kiradi.

Italiya: Italiya o‘zining boy tarixi, san’ati va me’morchiligi bilan
mashhur. Rim, Florensiya va Venetsiya kabi shaharlar Kolizey, Piza
minorasi, Duomo va Venetsiya kanallari kabi diggatga sazovor joylari
bilan sayyohlarni o‘ziga jalb qiladi. Italiya o‘zining go‘zal gishloglari va
jahon darajasidagi taomlari bilan ham mashhur.

Italiyada Smart turizm hali rivojlanishning dastlabki bosgichida,
biroq Italiyada turizmni yanada bargaror, samarali gilish uchun bir gator
loyihalar va tashabbuslar amalga oshirilmogda. Rim, Venetsiya,
Florensiya, Milan va Neapol shaharlari smart turizmni rivojlantirish
uchun ustuvor ishlarni olib borishmogda. Ushbu shaharlar dunyoda eng
ko‘p turistlar tashrif buyuradigan shaharlardan biri hisoblanadi, smart
turizmni Italiyada rivojlantirish esa ushbu shaharlarda turistlar sonini
oshirishga olib keladi.

Tailand: Tailand Janubi-Shargiy Osiyodagi mashhur sayyohlik
maskani bo‘lib, o‘zining ajoyib plyajlari, jonli ko‘cha bozorlari va
gadimiy ibodatxonalari bilan mashhur. Bangkok zamonaviy va
an’anaviy diqqatga sazovor joylari bilan mashhur, Pxuket va Chiang
May kabi joylar esa tabily go‘zalligi va madaniy tajribalari bilan
mashhur.

Bu mamlakatlar infratuzilmaga sarmoya kiritish, madaniy merosni
targ‘ib qilish, keng ko‘lamli turistik diqqatga sazovor joylar va xizmatlar
ko‘rsatish orqali o‘z turizm industriyasini rivojlantirdi. Ammo shuni
ta’kidlash kerakki, turizmni rivojlantirish dinamik jarayon bo‘lib, boshqa
mamlakatlarda ham yaxshi rivojlangan turizm tarmogqlari bo‘lishi
mumkin. Ushbu davlatlarda ham Smart turizm rivojlangan hisoblanadi
va Smart turizmning rivojlanishi esa ushbu davlatlarga kelayotgan
turistlar sonini keskin oshib borishini ta’minlaydi.

Yuqorida sanab o‘tilgan mamalakatlar singari bugungi kunda
O‘zbekistonda ham smart turizmga alohida berilmoqda. O‘zbekiston boy
madaniy merosi, tarixi va odamlarni o‘ziga jalb giluvchi tabiati bilan
yuqori darajadagi sayyohlar tashrif buyuruvchi davlatga aylanishi
mumkin. Smart turizmni amalga oshirishda O‘zbekiston infratuzilmani
rivojlantirish, ma’lumotlar xavfsizligi va ragamli savodxonlik kabi
muammolarga duch kelishi mumkin. Shuning uchun O‘zbekistonda
Smart turizmni rivojlantirish uchun doir bir gator garor va gonun
loyihalari ishlab chigilmoqda va xorijiy tajribalardan foydalanmoqgda.

Uzbekistan Pass — sayyohlar va umuman O‘zbekiston bo‘ylab
sayohat gilishni istaganlar uchun keng xizmatlar spektrini tagdim etuvchi
servis. Mazkur servisning yo‘lga qo‘yilishi turistik xizmatlarni yangi
bosgichga olib chigadi va mamlakatda Smart-turizm rivoji uchun jiddiy
platforma bo‘ladi. Mavjud servislar va ilovalarning keng ko‘lamli
integratsiyasi sabab Uzbekistan Pass mamlakatning har qganday
nuqtasidagi sayyoh wuchun qulay qo‘llanma va operativ
yordamchi bo‘lishi mumkin.

Ushbu tadbir davomida Uzbekistan Pass va UMS mobil xizmati
bilan uzviy bog‘liq mahsulotlar va servislar taqdim qilindi. Xususan,
UMS Oc‘zbekiston operatorlari orasida birinchi bo‘lib turistik sim-
kartalar va ikki maxsus tarif rejasini joriy qildi — Uzbekistan Pass 2000
va Uzbekistan Pass 5000. Bu ta’riflar O‘zbekistonga tashrif buyurgan
turistlarga mobil aloga va internetdan foydalanish imkonini beradi. UMS
shuningdek, Uzbekistan Pass navigatoriga mobil Internet tarfigi uchun
xarjat gilmay, imtiyozli kirish imkonini tagdim etadi. Sayyohlar uchun
ikki xil —5 va 10 $ lik tariflarni taklif etdi. Uzbekistan Pass o‘z sayti va
mobil ilovasiga ega, Uni sayohatchilar Play Market va App Store’dan
yuklab olishlari mumkin. Kompaniya O‘zbekistonga keluvchilar uchun
cho‘ntak formatidagi ko‘p tilli qo‘llanmalarni tayyorlagan, tizimga



ulangan foydalanuvchilar ularni mutlago bepul qo‘lga kiritishlari
mumkin. Unda O‘zbekistonningmhar bir viloyati, diqqatga sazovor
joylari, tarixiy obyektlari, restoran va oshxonalari, bayramlari va
sayyohlarga foydali bo‘lgan boshga ko‘plab ma’lumotlar bor. Bundan
tashqari, sayyohlar ilova orgali turpaket sotib olishi yoki gid xizmatiga
buyurtma berishlari mumkin.

Sayyohlarning to‘liq xavfsizligi uchun SOS tugmasi ishlab
chiqildi. Favqulodda vaziyatlarda sayyoh Uzbekistan Pass servisi mobil
ilovasidagi SOS tugmasini bosib, yordam olishi mumkin. Diskont karta
egasi bo‘lgan sayoh uni faollashtirgan taqdirda avtomatik ravishda tibbiy
sug‘urtaga ega bo‘ladi.

Shuningdek, ilovada ""Mobil navigator' mavjud. Uning o‘ziga
xosligi shundaki, turist borishi kerak bo‘lgan joyni belgilab, avtomatik
ravishda yo‘nalish va yetib olish vaqti hamda yaqin oradagi inshootlarga
doir to‘liq ma'lumotni oladi. Yangi tizim sayyohga ijaraga mashina
olishni yoki taksiga buyurtma berishni taklif giladi.

Xizmatlar orasida mehmonxonalarda nomerlarni band qilish,
aeroportdan va aeroportgacha transfer, aviachiptalar xarid gilish va
ko‘plab boshqa servislar taqdim etilgan.

Tejamkorlik magsadlarida foydalanuvchilarga Uzbekistan Pass
diskont kartalari taklif etiladi. Uning egalariga mehmonxonalar, kafe
va restoranlar, madaniy-tarixiy inshootlarda, shuningdek, o‘zbekistonlik
hunarmandlarning suvenirlarini xarid gilish va avtomobil xizmatlarida
chegirmalar tagdim etiladi. Mazkur diskont karta chegirmalari umumiy
migdorda 70 foizgacha bo‘lishi mumkin.

Shuningdek, O‘zbekiston Respublikasi turizmni rivojlantirish
davlat qo‘mitasi madaniy meroslarimiz saqlanadigan davlat muzeylarida
smart-texnologiya konsepsiyasini ishlab chigish tashabbusi bilan chigdi.

2017-yil 6-dekabrdagi O’zbekiston Respublikasi Turizmni
rivojlantirish davlat qo‘mitasi, Madaniyat vazirligi hamda “Tehno
Dargoh” MChJ o‘rtasida uch tomonlama kelishuv memorandumi
asosida, Buxoro viloyatining 50 ga yagin (Poyi Kalon ansambli,
Gavkushon madrasasi, Ko‘kaldosh madrasasi, Toqi sarofon, Toqi
telpakfurushon, Togi zargaron savdo toglari, Lavi hovuz majmuasi,
Nasriddin Afandi haykali, Nodir Devonbegi madrasasi, Yahudiylar
Sinagogasi, Somoniylar maqgbarasi, Ark qo‘rg‘oni va boshqalar) tarixiy
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obyektlarida QR kod o‘rnatildi. Ushbu loyihaga ko‘ra viloyatning
SMART turizm viloyati sifatida xalgaro turizm bozoridagi imidjni
oshirish va sayyohlarga qulaylik yaratish uchun.

IT —texnologiyalardan faol foydalanish magsadida « VERUM QR»
qo‘shma loyihasini amalga oshirishning amaliy bosqichi boshlandi.
O‘rnatilgan QR kod lar 1 aprel kuniga qadar 12 ta tilda obyekt haqidagi
ma’lumotlarni mahalliy va xorijiy sayyohlarga 3 soniyada taqdim etadi.
O‘rnatish ishlarida “Tehno Dargoh” MChJ, Turizmni rivojlantirish
davlat qo‘mitasi Buxoro viloyati hududiy boshqarmasi va Madaniy
meros obyektlarini muhofaza gilish va ulardan foydalanish inspeksiyasi
xodimlari ishtirok etishdi.

Muhokama va xulosa. Xulosa qilib aytganda, magolada
O‘zbekistonda aqlli turizmni rivojlantirishning zamonaviy tamoyillari
o‘rganilib, potensial foyda va xorijdagi tajribalardan olingan saboqlar
yoritilgan. O‘zbekistonda turizm industriyasini rivojlantirish va tashrif
buyuruvchilarning umumiy tajribasini yaxshilash uchun smart turizm
amaliyotlarini qo‘llash muhim.

Tadgigotda turizm sohasida texnologik yutuglar va ragamli
yechimlarni  qamrab  olish ~ muhimligi  ta’kidlandi.  Smart
texnologiyalardan  foydalanish orqali O‘zbekiston jarayonlarni
soddalashtirishi, ulanishni kuchaytirishi va sayyohlarga shaxsiy
tajribalar taqdim etishi mumkin. Bu uzluksiz aloqa, samarali ma’lumot
almashish, qulay bron va to‘lov tizimlarini ta’minlaydigan mobil
ilovalar, smart infratuzilma va ragamli platformalarni joriy etishni o‘z
ichiga oladi.

Xorijdagi tajribalardan kelib chiggan holda, tadgiqot smart
turizmning tashrif buyuruvchilarning gonigishi, magsadni boshqarish va
iqtisodiy o‘sishga ijobiy ta’sirini ko‘rsatdi. Boshqa mamlakatlardagi
muvaffagiyatli smart turizm tashabbuslarini o‘rganish orqali O*zbekiston
ilg‘or tajribalarni o‘rganishi, ularni o‘zining noyob kontekstiga
moslashtirishi va yuzaga kelishi mumkin bo‘lgan muammolardan
gochishi mumkin.

Xorij tajribalaridan foydalangan holda O‘zbekiston o‘zining boy
madaniy merosini saglab golgan holda tashrif buyuruvchilarga noyob va
hayratlanarli tajribalarni tagdim etuvchi yetakchi smart turizm yo‘nalishi
sifatida o‘zini ko‘rsatishi mumkin.
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The essence of this article is that the role, activities, advantages and disadvantages of free economic
zones in Uzbekistan today, the changes of free economic zones over the years, the emergence of an
understanding of strategic activities and free economy, and free economic zones, which are considered
the main factor for the socio-economic development of the country. zones, their attractiveness and
evaluation criteria, as well as theoretical bases of their necessity are emphasized. This, in turn, requires
the deployment and development of production forces in each region based on its mineral and resource
wealth. Especially small business and private entrepreneurship, increase and strengthening of export
potential, regional economy stability and the current situation in our country are highlighted.

Introduction. The Republic of Uzbekistan is a Central Asian
country with a population of over 32 million. It is a rapidly developing
country, and its economy has grown at an average annual rate of 8.1%
since independence in 1991. The government of Uzbekistan has
supported economic growth and development by focusing on increasing
foreign investment and creating favorable conditions. environment for
businesses. For this purpose, the government implemented a few
economic reforms, including the establishment of free economic zones
(EEZ). These zones aim to attract foreign investment and promote
economic growth through tax breaks, regulatory simplification and
infrastructure improvements.

Free economic zones, in turn, are required to accommodate and
develop production forces in each region based on its mineral and
resource wealth. Especially in such a case, we can see that small
business and private entrepreneurship, increasing the export potential,
strengthening the diversification policy, the stability of the regional
economy and the current situation in our country are highlighted. In
particular, the formation of legal norms for foreign direct investments
in accordance with international standards, attracting more investments
to the country's economy, structural changes in the economy, creation
of new technologies, product and service sectors, and the rapid
development of the innovative economy we can see that special
attention is paid to scientific research focused on the quality of
economic growth through development.

We will achieve rapid development of our economy only by
actively attracting investments and launching new production facilities.
We can achieve a positive result in this matter only if we can carefully
formulate investment projects by regions and sectors for investors who
want to invest in our economy. In this regard, it is necessary to regulate
the placement of business entities in free economic zones and small
industrial zones, giving them privileges and preferences from an
organizational and legal point of view. First of all, it is necessary to
create such an opportunity for entrepreneurs and foreign investors who
are producing products for export, who have established innovative and
high-tech production.

The establishment of SEZs has become the main part of the
government's strategy to promote economic development in
Uzbekistan. The purpose of SEZs is to create favorable conditions for
the development of new enterprises and the expansion of existing ones.
SEZs are aimed at providing business entities with access to a wide
range of resources and services, including access to markets, access to
capital, infrastructure and technology. In addition, SEZs provide several
tax benefits, such as tax exemptions and tax reductions for legal entities.

The government of Uzbekistan has developed a comprehensive strategy
to support the development of SEZs in the country. This strategy
includes a number of measures, such as the establishment of a special
state body that controls the development of SEZs, the promotion of
attracting foreign investments, the creation of a legal and regulatory
framework for the protection of investors, as well as the implementation
of this strategy. includes providing infrastructure and services to support
business entities.

Literature review. The analysis of scientific sources shows that
the theoretical and practical aspects of the use of free economic zones
related to the selected research topic are detailed in the research. We
know that for centuries the strategy of free economic development has
been developing and effectively taking its place. Free economic zones
have a special place in the development of transport, engineering and
communication, as well as social infrastructure, ensuring
comprehensive and effective use of the production and resource
potential of the regions of our country.

According to the economist of our country, scientist N.Z.Kuzieva:
"A free economic zone is a territory of a country (or countries)
established for the purpose of solving certain social, economic,
technological tasks, having a special administrative management and a
preferential regime of economic entities. is a part of". This definition is
relatively comprehensive and more widely reveals the purpose of SEZs.

Another economist, A.A.Ostonakulov, said: "Free economic zone
- special privileges are established for the purpose of intensive socio-
economic development of regions and economic sectors, to attract
investments to them, as well as to use them as a territorial method of
modernization and diversification of the economy, and to introduce
modern technologies into the economic structure. "- he put forward the
opinion.

In our opinion, this definition almost covers the features and
functions of today's SEZs. Because, today in the countries of the world
economy, SEZs are established mainly for the purpose of attracting
investments to the activities of business entities and developing
innovative entrepreneurship, thereby forming a competitive national
economy.

Professor Sh.l.Mustafakulov "The free economic zone is also the
image of the country. Free economic zones serve to liberalize a country,
even if they function poorly. A free economic zone is a social project in
any country, in any part of it. The creation of the region not only brings
additional income for the region, but also provides useful returns for the
whole country in various forms," he thinks.
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In our opinion, SEZs are one of the tools that solve the socio-
economic problems of the country today. In the "Brief Foreign
Economic Dictionary" it is emphasized that SEZs are a factor that
encourages foreign investments. It is written there that "SEZ is an area
that encourages activity with the participation of foreign capital, has
preferential currency, financial and very favorable tax regimes." In our
opinion, this is a relatively short and general definition of SEZs.

However, according to Professor E.F.Avdokushen, the country
does not want to fully open the way for foreign investments, but with
the intention of directing investments to a certain region or industry, it
establishes SEZs in some parts of the country. According to him,
recently there is a strong competition between the countries regarding
the conditions and privileges created for attracting investments from
other countries. Therefore, in this struggle, SEZ can be considered as "a
unique trap for capitals that move on the scale of the world economy".
In our opinion, according to research, the privileges given to SEZs today
are almost the same, and this is not considered an important tool for
attracting foreign entrepreneurs. Scientific literature often discusses
what can attract investors to SEZs. Some economists believe that the
solution to this problem is only a favorable regime, special conditions
of economic management. In particular, according to Ya.S.Druzik,
"...privileges are an important reason for the development of any
SEZ...".

It is known from world experience that SEZs are an optimal option
and an effective way to solve economic and social issues in the country's
economy. SEZs are not the goal for a country establishing an SEZ on its
territory. In most cases, SEZs are included in the general strategy of the
development of the national economy of the country. The general
purpose of establishing SEZ is aimed at solving macroeconomic issues
of socio-economic importance.

Research methodologies. In the previous chapter, we considered
the opinions of scientists about their conclusions and proposals to
eliminate the shortcomings of free economic zones and introduce
innovations. We can see that as the free economic zones develop in
Uzbekistan, only if SEZs are developed not only in Uzbekistan, but also
in the countries of the world, we can further improve the development
of investment in that country, ensure the employment of the population,
and use the depressive zones effectively. We now implement the
methodology of our article in this chapter. We can see that in the process
of analysis and study of free economic zones, which are a type of special
economic zones, analysis, synthesis and econometric analysis methods
were used.

This approach was also analyzed because of the SEM model, and
its superiority over the ordinary least-squares equation was evident in
the accuracy percentage of the analytical results. Because the results
obtained based on the OLS model are not statistically significant, they
do not partially correspond to the presence of multicollinearity among
the variables and the laws of distribution, it was recommended to
analyze them since the SEM model. In accordance with the 5
recommendations of STATA 16.0, we abandoned the OLS model
during the tests. Because increasing the number of observations, adding
new parameters to the model, rounding or summarizing the parameters
and removing some of the parameters from the model reduces the
accuracy of the model results.

Therefore, because of the introduction of innovations into the
network, the graph of the correlation between the introduction of
innovations and the volume of production of industrial products in
increasing the economic efficiency of business entities is close to a
straight line. We can determine the correlation strength by calculating
the following correlation coefficient:

aniYi _ZXiZYi
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According to the results of the econometric analysis, the pairwise
correlation coefficient (r;.,) of the two parameters mentioned above is
equal to 0.513, taking into account that this value lies in the range and
that the value of rx,y is very close to 1 If so, then it is not difficult to
notice that there is a sufficiently linear relationship between these
variables.

The correlation coefficient takes values from -1 to +1, and the
strength of the connection is determined accordingly. Also, a positive
sign represents a positive connection, and a negative sign represents an
inverse connection. However, since the correlation coefficient only
measures the degree of connection between economic indicators, it
cannot explain the consequences of economic relations. This purpose is
served by a special method known as regression analysis, and it provides
an opportunity to assess the level of influence of the factors affecting
the resulting indicator.

The most important indicator of regression analysis is the
regression coefficient, which shows how many units the result can
change on average when the factor changes by one unit. As a result of
regression analysis, regression equations that quantitatively connect
economic indicators are created and their adequacy is assessed.

Analysis and results. Data on the economic activity of 12 sectors
for 2020 was used as a basis for increasing the efficiency of inter-
sectoral development of business entities in the free economic zones of
our country. The econometric analysis of the structural equation model
(Structural equation modeling) was used in the research work.
According to the model, structural equation modeling is a linear model
that simultaneously models regression equations with latent variables.
The capabilities of linear regression, multivariate regression, path
analysis, confirmatory factor analysis, and systematic regression can be
considered to be special features of the SEM model. The SEM model
allows us to analyze the following relationships:

. Observed to observed variables (e.g., regression).

. Latent to observed variables (e.g., confirmatory factor
analysis) in the research process.

It allows to identify, evaluate and interpret the relationship
between the latent variable and latent variables (e.g., structural
regression) in the research process. According to the above explanation,
a regression analysis between observed variables and observed
variables (observed to observed variables regression analyzes
modeling) was performed during the research. The main purpose of
using this model is to ensure high economic efficiency in broad
cooperation based on the advantages of a specialized cluster system
aimed at increasing the opportunities for mutual development of
business entities in free economic zones within 10 existing sectors.

Also, according to the obtained results (Table 2):

- increasing the production of products in regions specializing in
the chemical and oil industry by one billion soums increases the
production of building materials by 1.62 times; - increasing the
production of products in the regions specialized in the chemical and oil
industry by one billion soums increases the production of products in
the field of furniture and paper by 12%;
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Fig. 1 SEM model visual graph of economic efficiency of business entities operating in 10 specialized sectors in the free economic
zones of our country

— increasing product production by one billion soums in areas
specializing in the chemical and oil industry will increase production in
greenhouses by 91%;

— increasing product production by one billion soums in regions
specializing in the chemical and oil industry will increase product
production in the pharmaceutical sector by 55%;

— 0.035 percent of production in the electrical engineering sector
is necessary to increase production by one billion soums in areas
specialized in the textile industry (according to the Cronbach alpha test,
the intensity of production machines and equipment is also highly

energy-efficient, digitized, the level of complexity of work, in the
industry 4.0 system an inverse correlation is noted based on the
availability of software and the mobility characteristics of the
techniques);

— it was determined that the increase of product production by one
billion soums in the areas specialized in machine-building industry will
increase product production in the metallurgical sector by 0.032%
(Table 2). Models 1, 2, 4, 5 of the above models can be applied to the
networks operating in the "Navoiy" SEZ (Table 2).

2 - table

SEM model regression analysis of economic efficiency of business entities operating in 10 specialized sectors in the
free economic zones of our country

Economic model
qurilish_mat (Y) = -199.4547+1.626423 Kim_neft (X)
Meb_qog’oz (Y) = -26.03248+0.122888 kim_neft (X)
Issigxona (Y) = -117.0942+0.9117889 kim_neft (X)
Ferma (Y) = —90.09629+0.5481718 kim_neft (X)
To’qimachilik (Y) = 4.533176 — 0.000348 elektr_tex (X)
Metal () = 3.743448+0.000324 mash_soz (X)

Mexmonxona (Y)=47.17979+0.127982 qurilish_mat(X)

According to the characteristics of the SEM model, this regression
was determined on the basis of the maximum likelihood parameter, and
among 441 business subjects, only subjects operating in 10 selected
industries were included in the model. In the analysis, the goodness of
fit of the selected parameter value to the model was determined. The
results of the regression analysis show that the value of the calculated
coefficient of determination (R2 = 0.562) is equal to 56.2%, which
means that the mutual integration of the activities of business entities in

p-value Coefficient of determination (R?)

0,029 0,562

0,012 0,562

0,203 0,562

0,076 0,562

0,00 0,562

0,00 0,562

0,00 0,562
the free economic zones of our country explains 56.2% of the economic
efficiency.

Conclusion. SEZs have the potential to attract foreign

investments and ensure economic growth in Uzbekistan. However, in
order to realize this potential, it is important to solve the problems faced
by the SEZs and implement strategies that support their development.
By investing in infrastructure, simplifying administrative procedures
and improving legal protection, SEZs in Uzbekistan can become more



attractive destinations for foreign entrepreneurs who want to expand
their activities.

SEZs have a few benefits that make them attractive to foreign
investors. First, they offer tax benefits such as exemptions from
corporate income tax, property tax and value added tax. Second, they
provide access to skilled labor and specialized infrastructure, which can
reduce the costs and time required to set up a business. Thirdly, they
facilitate the import and export of goods, and reduce barriers to entry
for business entities that want to enter new markets. All these factors
together can make the SEZ an attractive place for foreign business
entities to start their activities.

However, SEZs also face challenges that hinder their growth.
First, remote areas where SEZs are often located may lack
infrastructure, making it difficult for enterprises to operate. Secondly,
administrative procedures related to the establishment of business
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activities in the SEZ can be complicated, inconsistencies in the
interpretation and application of regulatory legal documents can lead to
delays and inefficiencies. Third, the lack of legal protection for
investors may discourage investment, as businesses may have difficulty
enforcing contracts.

To overcome these difficulties, the government of Uzbekistan can
implement several strategies for the further development of SEZs. First,
it can invest in infrastructure such as roads, ports, and airports to make
it easier for businesses to transport goods and access markets. Second,
it is possible to simplify administrative procedures and clarify
regulatory documents to reduce the time and costs of establishing a
business in SEZ. Finally, it can improve the legal framework for
investor protection by offering legal and judicial guarantees for
businesses operating in SEZs.
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B nanHOli cTathe paccMaTpPHUBACTCS KPEAMTHBIH MOPTdens GaHKOB M CIOCOOBI YIPaBICHUS UM, a
TaKoKe BOIPOCHI KIIACCU(HKAIIMN KadeCTBa aKTHBOB M PAa3BUTHS CHCTEMBI ()OPMHUPOBAHUS PE3CPBOB
JUISL TIOKPBITHSI BO3MOJKHBIX YOBITKOB KOMMEPYECKHX OaHKOB.

Beenenne. KpenanTHele onepanmm WIrparoT BaXHYI pPOIb B
YCKOPEHHH 3KOHOMHYECKOTO POCTa M JMOepann3anuu OaHKOBCKOM
CHCTeMBL. B CBsI3M C TeM, YTO KpeIWTHBIE ONMEpaniy KOMMEPYECKHX
0aHKOB SIBIIIOTCS JIEATENBHOCTBIO, (hOpMHpYIOIeH T0X0abl OaHKa,
oOecrieueHne CTaOWIIBHOCTH YPOBHSI KayeCTBa KPEAUTHOTO MOPTQhEIst
SIBTIICTCSI CETOJHs OJHONM M3 OCHOBHBIX 3amau OankoB. KpemuroBanue
SIBTIICTCS BUIOM JIESITEIbHOCTH, HMEIOIUM IEePBOCTEIICHHOE 3HAUCHHE
JUIT  KOMMepYeckuX OaHKOB, IOCKOJbKY CHIDKGHHME KauecTBa
KPEIUTHOTO MOPTQeNsi KOMMEPYECKUX OAHKOB OTPHIIATENIHHO BIMSET
Ha ¥X (HMHAHCOBYIO YCTOIYMBOCTh, TO €CTh YBEIIMYEHHE Beca
MPOCPOYEHHBIX KPEAUTOB B OOBEME KPEAWTOB. CCYJHBIE JECTIO3HTEI
PE3KO CHIDKAIOT JIMKBUIHOCTh GaHKa. Takmm obpasom, a¢ddexrrBHOE
yIpaBlIeHHEe KPeIUTHBIM HOpT(heaeM KOMMEPUECKHX OaHKOB IO3BOJLIET
o0ecreuuTs NOTPEOHOCTH XO3SHCTBYIOIMX CyOBEKTOB B KPEAUTHBIX
cpezacTBax. B cBsi3u ¢ 3TiM B oOpamennn npeszuaenta k Onuii Maxmucy
roBopmiocsk: «Camoe CTpalrHoe To, 9TO OBUIH JOIYINEHBI CePhe3HBIE
OmMOKN B ONpEJEICHNM M PEaTn3aluH TMepCleKTHBHBIX KPYITHBIX
MPOEKTOB, a BHEIIHME KPEIUTHl TMOTpadeHbl Ha HeI(PHEKTUBHYIO
JIeATENTbHOCTB, YTO TOPMO3HUT pa3BUTHE S3KoHOMHUKH. [Tpex e Bcero, Ham
HeoOXoamMo  co31aTh  3GQEKTHBHYIO  CHCTEMY  NpHBICYEHUS
MHOCTPAHHBIX KPEIUTOB M WHBECTHIMH M HAay4dUThCA TPAaMOTHO,
HCTIONB30BaTh KaXbIi KpeauT. B 9ToM Bompoce MpHIIIO BpeMs CeMb
pa3 OTMEpHTb, ONUH pPa3 OTpe3aTb U XOPOIIEHBKO IIOTyMaTb O
MOCNEACTBUSX. YBEOMYeHHe O00BEMOB OaHKOBCKHX  KPEIUTOB,
HAmpaBIIeMbIX HA pa3BUTHE OKOHOMHKH Hamled pecHmyONuKu,
YBEIMYEHHE  4YWCia  Pa3iMYHbIX  (OPM  COOCTBEHHOCTH U
XO3SHCTBYIOMINX CyOBEKTOB, KOTOPBIE HMH TTOJIB3YIOTCS, PAI[IOHAIBHOE
pa3MellieHne KPEAWTOB, BBIJABAEMBIX OaHKaMH, IOBBIIICHHE UX

1 A. O Amm yriam OCHOBHBIC ACTICKThI CTATUCTUYECKOT O UCCIICAOBAHMSA JICATCIIBHOCTH MaJIOro
O6uszeca B JDKu3akckoil oOnacTH B yCIOBHSX YCKOpeHHs UU(POBOH dKOHOMUKH //
MexK1yHapOAHBIH )KYpPHAI COBPEMEHHbIX HAYYHO-TEXHUYECKUX HCciIeaoBanuil. - 2022. - C. 94-
96.

2 Apsukynos O. A. 3HaueHMe Majioro GuM3HECa M HYACTHOTO MPEANPUHMMATENbCTBA B
V36exkucrane - 2020. - Her. 4. — C. 157-160.

3Apsukynos O. A. Pob Manoro 6usHeca B pasBUTHIX CTpaHax // DKOHOMHKA M OBIIECTBO. -
2019. - Her. 12. - C. 30-33.
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3¢ (PEeKTHBHOCTH, CBOEBPEMEHHAs BBIIIATA TIPOIEHTOB. IO JAHHBIM
KpeIuTaM 3ajaua 0OecIeueHnsl B3BICKaHWs OOYCIIaBIMBAET OCTPYIO
HEOOXOJIMMOCTh TOCTOSIHHOTO MOHHMTOPHHTA KPEIUTHOTO MOPTQEIs
GaHKa.

AHanu3 JMTepaTypbl INO TeMe. Bompockl MOBBIIICHHS
3¢ heKTHBHOCTH ynpaBlIeHHs KPEAUTHBIM HOPT(EIeM B KOMMEPYECKHX
0aHKaX H3yYeHBl B HAy4YHBIX HCCICHOBAHMAX psga 3apyOeKHBIX
YUEHBIX, @ TIOHATUE KPEJUTHOTO MOPT(QEs HAIIO CBOE BBHIPAKEHUE B
OTIpeJIeNIeHNsX eTo cymHocTH. Hanpumep, aMeprkaHCKHe 3KOHOMHCTHI
Kpuc Jx. bapnron, [lmana MakHOTOH ONpENENSIOT KpPEJUTHBINA
nopTdens Kak BKIIOUArOmmi knaccudukammio kpeautost. Taxxe H.
CokoMHCKasl OTpEJIeIsieT, YTO «KPEAUTHBI TOpTdens COCTOMT W3
CyMMbI KPATKOCPOUHBIX M JIOJTOCPOYHBIX KPEAUTOBY 2. V3BeCTHbIIl
poccuiickuii skoHoMucT O. W. JlaBpymMH ONpEAENseT, YTO «IOJ
TOHSATHEM CCYTHOTO MOPTQens B 0aHKOBCKOM Jieie 0OBIYHO MOHUMAIOT
CYMMy KPEIMTOB TOTO HilH HHOTO 6anka»®. Abankun JLU., ITanosa I'.C.
W Jpyrasl TpyIa SKOHOMHCTOB CUMTAIOT, YTO KPEAWUTHBIH MOpTdhess
KOMMEpYECKHX OaHKOB IpEACTaBIsIeT CO00H  KilacCHU(HUKAIMIO
KPEIUTOB MO KaueCTBY M COCTaBY. B 3ToM onpeienieHnuy, Ha HaI B3I,
MPUHAT TO3UTUBHBIA TMOAXOJ K PACKPBITHIO MPHPOIBI KPEIUTHOTO
noptpens. C  TOJOKHTEIBHOW CTOPOHBI OHM  MOJYEPKHBAIOT
HEO0OXOIMMOCTh KaTerOpU3aliy KPeJHTOB II0 HX KaueCTBY C y4eTOM
onpesieneHHbIx Gaktopos®. Jlpyras rpynma 3apy6exkHbIX S3KOHOMHUCTOB
- K. JIx. Bpantpon u JI. Mak HoToOH — cYMTAIOT, 4TO CCYyIHBIN
noptdens KOMMEPYECKHX 0aHKOB TIPE/ICTABIACT coboit
KIaccHpUKAIMIO KPETUTOB TI0 OTpE/IENeHHBIM MpH3HakaM®. B aTom
OTpEJIeNICHNH KPEIUTHBIH TOPT(eNh OCHOBaH Ha KIAacCH(MHKAI[U
KPEINUTOB IO KOHKPETHBIM (pOpMaM U XapaKTEPHCTHUKAM. Y30EKCKUMHU

4 ApsukynoB O. A. 3HaueHue Majnoro OW3HECA M YACTHOTO MpEINPUHUMATENLCTBA B
V36ekucrane - 2020. - Her. 4. — C. 157-160.

5.A.O. Amn yrin OCHOBHbIE acleKThl CTATHCTHYECKOTO HCCIIEA0BAHHS AESTeIbHOCTH Maloro
6usHeca B JDKH3aKCKOi 00NacTM B YCIOBHAX YCKOPEHHS LH(PPOBOH SKOHOMHKH //
MekayHapOAHBIH XKYpPHAI COBPEMEHHBIX HAYYHO-TeXHUUYECKUX HCCIe0Banuil. - 2022. - C. 94-
96.
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9KOHOMHCTaMH TaKKe MPOBEJEH psJ UCCIENOBAHHN B 3TOU CBA3H, B
yacTHOCTH, 10 MHeHuto 111.3.AGmysnaeBoii, KpeAUTHbIH HOpTdhens
0GaHKOB INpeACTaBsIeT COOOW cyMMy TpeOoBaHHH OAaHKOB MO IIKaje
KPEIUTOB, KJIACCH()HUIMPOBAHHBIX 10 OIpPEACICHHBIM KPUTCPHUSIM,
HCXOISl U3 PA3JMUHBIX KPETUTHBIX PUCKOB®. AHATH3UPYS 0COGEHHOCTH
PAcCMOTPEHHBIX BBINIE ONPEACNCHHIl, MBI CUHTaeM, YTO MOXKHO
OIIPe/IeNIUTh KPESAUTHBIH MOPT(ENb CIeIYIONMM 00pa3oM: KpeJUTHBII
noprdens 6GaHKa — 3TO HEOOXOQMMas OCHOBA ISl OCYIECTBICHHUS
0aHKOM KPEIUTHBIX OIepaniii, CyMMa COBOKYITHOTO 00beMa KPEAUTOB,
BBIZIAHHBIX OaHKOM. OaHK BbIpaxkaeT cam B cebe. Taroke, MOCKOIbKY
KpEIUTHBIE OIEpallid 3aHUMAalOT OCHOBHOE MECTO B JESITEIbHOCTH
0aHKOB, IIPaBHIIbHASL OPraHU3aLHs UX KPEIUTHOTO MOPT(ENs sSBISETCS
OJHUM U3 OCHOBHBIX (DaKTOPOB, CO3JAIOIIMX  BO3MOXKHOCTb
apdexTuBHON © cTabunbHOH paboTel OankoB. Hemocratku B
KPEAUTHBIX ONEpalysX MOTYT NPUBECTH K YMEHBIICHHIO JOXOJ0B
0aHKOB, a B HEKOTOPBIX CIydasX U K HUX OaHKpoTcTBy. [losTomy
MOHHTOPHHI KPEUTHOTO HNOPT(ernst OaHKOB M €T0 KauecTBa SIBIIETCS
rapantueil d>d¢exkTuBHOH pabOTHI KOMMepueckux OaHkoB. Ha
OCHOBAaHMH PAacCCMOTPEHHBIX BbIIIE KEHCOB MBI CUMTAEM, 4TO BCErja
aKTyalbHO  IPOBOJUTH  HCCIENOBAaHUS  IyTeld  IOBBILICHUS
3¢ heKTUBHOCTH yIpaBICHHS KPEAUTHBIM HOPT(EIeM B KOMMEPYECKUX
OaHKax Harei peciyOiInuKy.

MeToaoJorusi Mccjae10BaHusl. B kauecTBe TeopeTHYECKOH U
METONOJOTHYECKOH  OCHOBBI ~ JaHHOH  CTaTbH  HCIOJIb30BAaHBI
00IIEeIKOHOMHYECKAsl JINTEPaTypa M Hay4dHBIC CTATbH, HCCIETOBAHUS
9KOHOMHCTOB II0 BoOHpocaM 3(P(EKTUBHOTO yIpaBICHHUs KPeIXUTHHIM
noprdeseM B KOMMEpYeCKHX OaHKaX, HMHTEPBBIO C YYEHBIMH U
IpeICTABUTEIIIMU OTPACIIH, AHATIU3 UX MUCbMEHHBIX U YCTHBIX MHEHHH.
9KCIIEpPTHAs OLIEHKa, HAOJII0JEHHE 3a IPOLECCaMH, CUCTEMHBIH MOAXO0
K 9KOHOMMYECKUM SIBJICHUSIM M IIPOLECCaM, CPaBHUTEJIBHBII aHAIIH3 C
aBTOPCKUM OIIBITOM, BBIBOJIBL, IIPEIJIOKEHHS U PEKOMEHIALIN JaHbI [0
COOTBETCTBYIOIIMM HANpaBICHUsM. B Tponecce M3ydeHHs TEMBI,
TIOMHMO 00IIeIKOHOMHIECKUX METOJIOB, HCTIONB30BAJINCE
CIeMalbHBIE NOAXOABl K CTPYKTYPHPOBAHHIO NAHHBIX, TaKHe Kak
cpaBHEHHE, 0000NIEHNEe TEOPETHUECKUX U NMPAKTHUSCKUX MaTEepHAIIOB,
CHCTEMHBII aHaIH3.

AHanu3 U pe3yibTaThl. Kpequr 3aHuMaeT IiIaBHOE MeECTO B
orepalysix ¢ akTHBaMHU OaHKa, U 3HAUUTENIbHAas YacThb JOXOAOB OaHKa
MOJNy4aeTcst 3a cYer JTHX omnepauuit. Ilostomy dopmupoBanue
KpeauTHOro nopTdens 6aHKa OKa3bIBaeT HEMOCPEICTBEHHOE BIIMSIHHE
Ha pgeATenbHOCTh Oamka. [lms Toro utoObl GaHK MOr 3(deKTHBHO
YIPAaBIIATH CBOMM KPEIUTHEIM HOPT(ereM, Pexie BCero, He0OX0IiMO
NPaBWIBHO  OPTaHW30BaTh MPOIECC KpeOUTOBaHWSA OaHKOB. B
JIEHCTBYIONIEM 3aKOHOJATENBCTBE YKa3aHO, YTO KPEIUTHBIH MOpTdhens
06aHKa peryispHO MOABEPraeTcsl aHAIU3y U ayIuTy, IIPU KOTOPOM,
NOMHMMO ONpeJeleHus] KayecTBa KpeauTa, HeoOXOIUMO OIEHHBATH
KauecTBO YIPaBICHUS IPOLECCOM KpPEeIUTOBAHHSA, B TOM UHCIE
YTBEp)KACHHBIX. KPEAUTHOM MONUTHKE U TpoLeAypaM BbIIAud
KPEIUTHBIX JOKYMEHTOB, BBIIAUH ¥ OI[EHKH 3aJI0Ta, CIEyeT yIeIUTh
BHHMAaHHE PACIpPEIeNICHHI0 KPEIUTHBIX IOJTHOMOYHI, OOecIedeHnIo
COOJIIOIeHNS TIPABOBBIX HOPM. B 1essix pa3BUTHs OaHKOBCKOM CHCTEMBI
Hanreil peciryOInKy, OBBILIEHHS Ka9eCTBA U BUJIOB NIPEIOCTaBIISIEMbIX
0aHKOBCKMX yciuyr mnpuHATa Mepa PQ 3270, yrtBepxkaeHHas
nocranoieHueM IIpesunenta PecnyOnuku Y36ekucran «O Mepax 1mo
JAJIbHEHIIIEMY Pa3BUTHIO U TIOBBIIICHUIO YCTOWYHUBOCTH OaHKOBCKOI
cuctembl B PecryOnuke VY30ekucran». B cBsa3um ¢ peanuzanumeit
MporpamMMbl ~ MeponpusiTuid ~ Acconmanusi 0aHKOB — Y30eKucTaHa
COBMECTHO C KOMMEpPYECKUMH OaHKaMH IlepecMoTpena TapUdsl,
YCTAaHOBJIEHHBIE HA TeKyIIHe GAHKOBCKHE YCIyTH .

B 2022 romy nonst mpoOieMHBIX KPeJUTOB B OOIIEM KPEAUTHOM
noprdene KOMMEpUYeCKHX OaHKOB yBelIHWYMBaeTcs. B pesynbrate Ha
OayaHchl OaHKOB OKa3bIBAIOT HETaTHBHOE BIMSHHE CIELHAIbHBIC
pe3epBbl, Co3/laBacMble MO MPOOJIEMHBIM KpeauTaMm (00s3aTenbHble
pe3epBbl, MpefHa3HAYeHHBIC IS MOKPBHITHS BO3MOXKHBIX yOBITKOB IO
aKTHBaM, KIIaCCU(PUIUPOBAHHBIM Kak «HEKaueCTBEHHBICY,
«HEYZIOBICTBOPUTEIBHBIC», «COMHHUTEIbHBIC» H «Oe3HagexkHBIEY»). B
LIEJIOM JI0JIs1 HepaOoTaIoMX KPeIuToB OaHKOB yBennumBaeTcs. NPL
(Non-Performing Loans) HpoHMCXOZMT OT aHIJIMHACKOrO S3bIKAa W
O3HayYaeT «HepaboTaroIlINe KPEeAUTE B KPEIUTHOM IopTderne OaHka,
KOTOpBIE HE BBHINOJIHUIH YCIOBHUs KPEIUTHOrO corjamienus. Peus uaer

5 Amu ormy A. O. CTaTHCTHYECKOE HCCICIOBaHHE HEMOCPECTBEHHOTO MOUIepKaHHs
JIeATEILHOCTH Majioro GusHeca B pernoHax // EPRA International Journal of Economic and
Business Review (JEBR). - 2022. - T. 10. — mer. 6. - C. 30-33.
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0 MHpoOJIEMHBIX aKTHBAaX (AKTHBAaX, KAaueCTBO KOTOPBIX OTHECCHO K
KaTeropuu «HEYZIOBJICTBOPUTEIIEHOEY, «COMHHUTEIIEHOE» u
«6e3HaznexHoe»). NPL — 3T0 OTHOLIEHHE CyMMBbl OCTaTKa KpEeIUTOB,
MPOCpOYeHHBIX Ha cpok 90 mHell u Ooyiee, a TaKkKe YacTH, HE
MOTAIlICHHOW B CPOK, K cymme KkpeauTHoro mnoptdesns. CoriacHo

HallleMy HalMOHAIBHOMY 3akoHojaTenbcTBy, NPL — s10 Vcras
HenrpansHoro Oanka Ne 2696 ot 14 wmwons 2015 rona,
3aperUCTPUPOBaHHBIE B MHUHHCTEpCTBe IOCTHIMH PecryOmmuku
V3bekucran «Kimaccupukanuss KadecTBa aKTHBOB KOMMEPUECKHX

6aHKOB 1 (HOPMUPOBAHKE PE3EPBOB IS IOKPHITHS BO3MOXKHBIX OTEPh
10 AaKTHBAM M TIOPANOK HX HCIOJIb30BaHMSI», OTHECEHHBIH K
MPOOIIEMHBIM aKTUBaM, Ka4yecTBO KOTOPBIX SIBJIAETCS
«HEYJIOBJIETBOPUTEIbHBIMY, «COMHUTEIBHBIM) U «O€3HaIEKHBIMY.

B njenom, korzia Mbl TOBOPUM O KJIacCH(HKALMU KaueCTBa aKTHBOB
KOMMEpYeCKHX 0aHKOB, K «CTaHIAPTHBEIM» OTHOCST Ka4eCTBO aKTHBOB,
HE BEI3HIBAIOIIEE COMHEHHUH B CBOEBPEMEHHOM IOranleHuH Joiros. [Ipu
9TOM: 3aeMIUUKOM SBISETCS IOpUIUYecKoe MM (PU3HUIEcKoe JIHIO,
3aHHMaloNeecss IPEANPHHIMATENbCKON JeATEeNbHOCTBI0, KOTOpOe
cuhTaeTcs (MHAHCOBO YCTOMYMBBIM, HMEET JOCTaTOYHBIH pasMep
KaluTana, BbICOKMH YPOBEHb pEHTaOCNBHOCTH M JOCTATOYHbIH
JEHEXHBIH OTOK /IS MOTAIlEHHs BCeX CYIIECTBYIOLIUX 00s3aTebCTB,
B TOM YHCJI€ JaHHOT'O JJOJITa, HOCKOJIbKY a TAK)Ke UMETh CTPAaTerHueCKHit
IUIaH, KOHKYPEHTOCHOCOOHOCTh Ha pPBIHKE, XOPOIIYI pa3paboTKy
MPOAYKTa M IUIAH MapKeTHHra UL CBOETO INPOIYKTa; 3aeMIUUK (CO
3aeMIIUK) — (H3HMYecKoe JIMIO, HMMEIoIiee CTAOWIBHBIA HCTOYHUK
JI0XO0JIa ¥ JOXOJBI KOTOPOTO AOCTATOYHBI JUIS OILIATHI OJIYY€HHOTO OT
0aHKa KpeauTa W MPOLEHTOB, NMEIOIIee XOPOIIYI0 KPeAUTHYIO
HCTOPUIO, T.. OCYLIECTBHUBIIEEC BBILIATHL IO BCEM HPEIbLIYLIHM
KpeIuTaM H IPYruM o0s13aTeIbCTBAM 0 BpeMs, JOIDKHO ObITh, CAENATI0
cBO€ JIeno0. 3alor JO/DKEH COOTBETCTBOBATbH KPHUTEPHUSAM «XOPOLIO
o0ecreueHHOro» KpeauTa. B yacTHoCTH, BUIbI 00eCIIeUeHUs! JOJKHBI
OBITh ~ HOTapHaJbHO  yIOCTOBEPEHBI (ecimn  HOTapHaibHOE
yIIOCTOBEpEHHE PETYCMOTPEHO 3aKOHOJATEIECTBOM), B HEOOXOIMMBIX
Clly4asixX - 3aperucTpHpPOBAaHbl B YCTAHOBJICHHOM HOPSIKE UL
PETUCTpaii COOTBETCTBYIOIICH CHEIKH C MMYIIECTBOM, B TOM YHCIIE
3aj10ra KOMMepUEeCKOro 6aHKa, 3aIiCch 00 IpaBa Ha UMYIIECTBO JAOJDKHBI
OBbITH OTpaXKEHbI B PEECTPE 3aJI0TOB.

DUHAHCOBOE COCTOSHHE 3aeMINUKA CUUTaeTCs CTAOMIBbHBIM,
OJIHAKO CYIIECTBYIOT HEKOTOpbIe HEraTUBHBIE OOCTOSATENHCTBA MU
TeHAEHIHU, KOTOpbIe, €CIIH UX He yCTPAaHUTh, MOTYT IIOCTaBHTb IIOJ
COMHEHHUE pean3aliio (PHHAHCHPYEMOTo IPOEKTa HIIN CIIOCOOHOCTH
3aeMIIUKa CBOEBPEMEHHO IIOTACHTh aKTUB, KIACCH(DUIUPYEMBIH Kak
«HEKaueCTBEHHBII». B JToM ciydae: - ecim eCTh COMHEHHS B
(hMHAHCOBOM ITOJIOXKEHUH HIIM KOHTpPOJIE NTOCTaBOK; - €CJIM KPEJUTHBIC
JOKyMEHTBI He COJiepKaT JJOCTATOYHONH MH(OPMAIHK WIH JOKYMEHTOB
0 IOCTaBKe; €CIIM Y JOJDKHHUKA UMeeTcs eo Ne 2, U CpOK HaXOXKICHHS
B HEM IUIATeXHBIX JOKYMEHTOB He mnpeBbimaeT 30 nHel (kpome
JOJDKHHUKOB, IESTEbHOCTh KOTOPBIX HOCHT CE30HHBIM XapakTep); - 3a
nociaennue 180 1HEH OTMEUEHO HECKOJIBKO CIIy4aeB HPOCPOYKH
MOTaIIeHHs] OCHOBHOTO JI0JITa M (WJIH) IIPOLICHTOB 110 aKTUBAaM Ha CPOK
10 30 nHel; - mpu HaJIMYUK MPOCPOUYEHHOM 3a10JDKEHHOCTH CPOKOM He
6omee 30 mHEH MO OCHOBHOMY JONTY M TPOLEHTaM II0 HAJeKHBIM
(IOBepeHHBIM) ~ aKTHBaM; - IPH  HAJIHMYAH  NIPOCPOYEHHOI
3aJ0DKCHHOCTH II0 OCHOBHOH CyMMe JoiIra U MpOIEHTaM IO
3aJIOTOBOMY aKTHBY cpokoMm Oonee 30 nHel, HO He Oosee 90 mHeid.
CrenuansHelii pesepB B pasmepe 10% OT HemoramreHHOH CyMMBI
OCHOBHOTO foira (ocratka) (OpMHUpYETCs MOJ aKTHBBI, OTHECCHHBIC
KOMMEpPYECKHM OaHKOM K KaTerOpHH «HEKa4eCTBEHHEIC).

KpeauTsl ¢ «HEyIOBICTBOPUTENIBHBIM» Ka4eCTBOM aKTHUBOB; -
€CJI OCHOBHBIX MCTOYHHUKOB IUIaTe)Ka HETOCTATOYHO IS MOTALICHUS
JI0JITa, JOTIOJIHATENBHBIC UCTOYHHKH IUIaTeXka C y4eTOM pealu3aliu
3aJI0TOBOTO HMMYIIECTBA M MHBIX OCHOBHBIX AKTHUBOB 3aeMINHKA,
OPOJJCHHS  3af0JDKCHHOCTH, MOUIeXKAIleH  IOralleHdIo, IpU
HEOOXOAMMOCTH OOHApYKMBAIOTCS; - €CIH TeKyluee (uHaHCOBOE
MOJOXKEHHE 3aeMINUKAa WM TPEANoIaracMblil NPUTOK €ro CpeicTB
HEJIOCTaTOYEeH JIS IOKPHITHS 00s3aTeNbCTB; - €CIIH KallUTall 3aeMIIHKa
HEJIOCTaTOYeH; - €CJIH B KapTOTEKe NOJDKHHKA Ne 2 HMEIOTCSI TOKYMEHTHI
0 TpOCpodYKe IUIaTexa Ha cpok Ooiaee 31 mus, HO He Oonee 90 mHei
(KpoMe  JOJDKHHKOB, JEATEIBHOCTh KOTOPBIX HOCHT — CE30HHBIH
XapakTep); - €CIM TEHIECHLUUHM H TEPCIEKTHBBl JAaHHOIO CEKTOpa

7 Ap3uxynoB O. DKOHOMUKO-CTATHCTHYECKHMil AHANIN3 PETMOHATLHOTO pPAa3BUTHS MAJbIX
NPeANpPHATUH ¥ MUKPODHUPM B yCIOBUSIX YCKOPEHHOU dKOHOMUKHU //JKypHau aKkageMHYECKHX
HCCIIe/IOBAHUH U TEHJICHIMI Nefarornyeckux Hayk. - 2022, - T. 1. —ner. 11. — C. 92-105.



HECTaOMIIbHBI; - €CIIM CTOMMOCTb 00ECIICUCHHS HE NMPEBBILIACT CyMMY
OCHOBHOTO JIOJITa MIJIK XOTsI OBl paBHA HEOITAYEHHOH CyMME OCHOBHOTO
noira (3a MCKIIOYEHMEM HAJEKHBIX (HAJEKHbIX) AaKTHUBOB); - IpU
HAJIMYUH IPOCPOUCHHOM 3a/I0JDKEHHOCTH cpoKoM Ooee 31 aHs, HO He
6osiee 90 mHel, B YaCTH OCHOBHOTO JIOJITa M MPOLICHTOB MO HAJEKHBIM
(IOBepeHHBIM)  aKTHBAaM; - OPH  HAIMYHH  IPOCPOYEHHOMH
3a70JDKEHHOCTH II0 OCHOBHOH CyMMe Joira U MpOIeHTaM [0
3aJI0TOBOMY aKTHBY CpokoM Oonee 91 nus, HO He Oomee 120 mHeil.
CrernuanbHeIi pe3epB B pazMepe 25 MPOLEHTOB OT CYMMBI OCHOBHOT'O
nonra (ocratka) (OPMHUPYETCs IO aKTHUBbI, KIACCH(UIMPOBAHHbIC
KOMMEPYECKUM OaHKOM KaK «HEYIOBJICTBOPUTEIILHBIC).

AKXTHBBI, 00NajaloIe BCEMHM XapaKTEPUCTHKAMH AaKTHUBOB,
OTHECEHHBIX K KaTErOpUM «HEYAOBICTBOPUTEIBHBIC», OTHOCATCS K
KaTerOPUH «COMHHUTEJIBHBIX». - IPH HAJIMYUU XOTS OBl OJHOTO
MOKa3aTeNs «HEyIOBICTBOPHTEIBHBIX» aKTHUBOB, a TAKKe HEKOTOPBIX
JIPYrMX  OTPUIATENbHBIX  XapaKTePUCTHK  (OTCYICTBHE  JIETKO
peanu3yeMoro 3ajora HIM HaJludue HeoOECIEeUCHHBIX aKTHUBOB HIN
0aHKPOTCTBO 3a€MIIUKA); - €CIIH €CTh BO3MOXKHOCTh YaCTHYHOHU OILTATHI
aKkTHBa B OJikailliee BpeMs; - €CJIM B KapTOTEKe JOJDKHMKa Ne 2
HMMEIOTCS JOKYMEHTBI O IPOCPOYKE IUIaTeXka Ha Cpok Oosee 91 aHs, HO
He Oonee 180 nHel (KpoMe JOJKHUKOB, 1€ TEIbHOCTh KOTOPBIX HOCUT
CE30HHBIH XapakTep); - IPHU HAIUYHU IIPOCPOUEHHOH 3a10DKEHHOCTH
II0 OCHOBHOH CyMMe Joira ¥ IpPOLEHTaM II0 JOBEPUTEIHHBIM
(TpacToBBIM) aKTHBaM Ha Cpok Oosiee 91 mus, HO He Gonee 180 mHei; -
IIPY HAJIWYUH TIPOCPOYEHHOH 3aJ0DKEHHOCTH IO OCHOBHOH CyMMe
JI0JIra ¥ IPOLICHTAM I10 3aJI0TOBOMY aKTHBY cpokoM Gosiee 121 mHs, HO
He Goxnee 180 mueit.

Kommepueckuid 0aHk 00s3aH CO3/1aTh CIELMANIBHBIA PE3epB B
pasMmepe MSATHACCATH IPOLIEHTOB OT HEBO3BPALLEHHOH OCHOBHOM
(OCTaTOYHOM) CyMMBI JUIi AKTHBOB, OTHECEHHBIX K KaTErOpUH
«COMHHTEJIBHBIX).

KauecTBO aKTHBOB, KOTOpbIE HE OBUIM BO3BPAIIEHHI B TEUEHHE
CpOKa, YKa3aHHOIO B JOIOBOpE, WM HMEIOTCS IPH3HAKU HWIIN
CHMIITOMBI, yKa3bIBAaIOIMe Ha TO, YTO OHH He OyIyT BO3BpAIEHBI U
KOTOpBIE HE BO3BPALIAIOTCS, WM CTOMMOCTb KOTOPHIX CIUIIKOM Maja,
YyTOOBI CUUTATHCS AKTUBOM Ha OallaHCe. JIUCT Kiaccu(ULUUpyeTcs Kak
«rtoxoi». Takast kaccupuKalys He 03Ha4aeT, 4TO aKTUBBI BOOOIIE He
HMEIOT JIMKBUIAIMOHHOM cTouMocTd. OJHAKO KOMMEPYECKHM OaHKaMm
Helelecoo00pa3sHo MPOAOIKATh ACpXKaTh TaKWEe AaKTHBBI Ha CBOUX
Ganancax. HeoOX0AMMO MPUHATH MEpHI 110 JNKBUIALMH UM BO3BPATY
TaKoi 3aJOJDKEHHOCTH ITyTeM IPONAXH HMYINECTBA, 3aJI0KEHHOTO
KOMMEpPYECKHM OaHKOM. - €CIIH B3bICKaHHE aKTHBOB OCYIIECTBIISIETCS B
CcyneOHOM TOpsifiKe; - B3BICKAHUE C JOJDKHHKA M apeHIaropa, IIyTeM
HCTIONB30BaHYS NIPaB Ha 3aJI0KEHHOE HMYILECTBO, HE PEan30BaHHOE B
TeYCHUE TPEX MECSILEB CO THS MPHHSITHS €ro Ha OalaHC KOMMEPYECKHM
0aHKOM, W 3J1aHWe, TPHOOPETEHHOE Ul paclIMpeHHss OaHKOBCKOM
JIEATENIBHOCTH AeSITENHOCTh HE HCIIONB30BAIACh B TCUCHUE JIBYX JIET, a
0aHKOBCKas [eATEIbHOCTh, €CIM OHa He Oblla MpojJaHa B TEUCHHE

OJIHOTO TOJla C MOMEHTa BBIBEICHUS €€ M3 YNOTpeOJeHHs; - Ipu
HaIM4uH B fese Ne 2 T0JKHUKA IUIATEKHBIX JOKYMEHTOB C IPOCPOUKOM
Gosiee 180 HEH; - NpU HAJIMYMU 33/I0JDKEHHOCTH 110 OCHOBHOM CyMMe
joira U mpoueHTaM cpokoMm Gosiee 180 mmeit. Kommepueckuit Gank
00s13aH co31aTh cHeluaibHbli pesepB B pazmepe 100 mpoueHToB OT
CYMMBI CBOEr0 HEBO3BPAIICHHOIO OCHOBHOIO JO0Nra (OCTaTKa) IS
AKTHBOB, OTHECEHHBIX K KATETOPHHU ILTOXHX).

Ecin  xommepueckuit ©OaHK ¥MeeT HECKONBKO AaKTHBOB,
NepeJlaHHBIX ~ OAHOMY  JIOJDKHHKY, KadeCTBO BCEX  aKTHBOB,
BO3BPAILAEMBIX JODKHHKOM KOMMEPUECKOMY OaHKY, ClIelyeT OTHECTH
K KauecTBY aKTUBOB, OTHECEHHbIX K HM3IIeH KaTteropuu. B
LenTpansHoM GaHKe co3aeTcst 003aTeNIbHBIN PE3ePBHbIN ACMO3UT IS
MOKPBITHS BO3MOXKHBIX IOTEPh 10 aKTUBAM KOMMepUeCKUX OaHKOB, U B
3TOT  OOs3aTeNIbHbIA  pPE3epBHBIA  JIEMO3UT  IEPEBOAATCS  Ha
MIPE/ICTaBUTENILCKUH CUET CPEICTBA, PAaBHbIE CyMMe CIIeIUaIbHBIX
pe3epBoB, cHOPMUPOBAHHEIX HA CIydail BO3MOXKHBIX IOTEPh MO HX
aKTHBaM. OBbUI BBIHYXKJEH nepeiitu u3. Taxoke, COrmacHO BHECEHHBIM
nonpaskaM, 1B, aHamm3upyst KpemWTHBIH HOPTdEeIs KOMMEPUSCKUX
6aHKOB, MOXKET HAIPaBILATh 00sA3aTENIbHBIE YKA3aHHS KOMMEPYECKUM
6aHkaM 110 ()OPMHPOBAHHIO PE3EPBOB HA CIIy4ail BOSMOXKHBIX IIOTEPH 110
akTuBaM. Kpome Toro, cormacHo HOBBIM M3MEHEHHSAM H JONOIHEHHAM
YCTaHOBJICHO, YTO ILIATEKH MO BCEM KPEAUTaM, BBIABAEMBIM OaHKOM,
OyIyT OCYIIECTBIISTECS B PACCPOUKY B TEUEHHE BCETO CPOKa JIEHCTBHS
KPEIUTHOTO IOTOBOpA. DTO HPAaBUIIO CIYKHT IPeRyHNpeIUTeIbHBIM
3HaKOM, YTOOBI HE JOIyCTHTH IIOSBICHUS NPOOJIEMHBIX KPEIUTOB B
Gankax. Bmecte ¢ TeM, COriacHO BHECEHHBIM IIONIPaBKaM, BHECCH PS
HOBallMi{, KacaloIluXcs  KIacCHPUKAaMu  KadecTBa  aKTHUBOB
KoMMepueckux O6aHkoB. Hampumep, mo cTapsIM IpaBHIaM, KPeAUTHI,
rpocpoueHHsbie 10 30 aHeH, OTHOCWIIMCH K KaTerOPUH «CTaHAAPTHHIEY,
KpenuThl, npocpoyeHHble 10 90 1HEH, OTHOCHIMCh K KaTEropuu
«HECTAaHJAPTHBIE», a KPEAUTbI, NpocpoyeHHble Oonee 180 naHeid,
OTHOCWJINCH K KATETOPHH «IUIOXHX». "...COTIIACHO HOBOMY ITOJIOXKEHHIO,
BCE KPEIUTHI, HE NOTallIeHHbIC B TEUCHHE CPOKa JASHCTBUS JOTOBOPA U
npocpoueHHble Ha 180 nHel 1O OCHOBHON CyMMe M HpOLEHTaM
COTJIACHO TPA(UKy, OTHOCITCS K KATerOpUH "TIIOXHX".

Ilo cocrostHuto Ha 1 ampens 2023 roga mosist MpoOJIEMHBIX
kpeautoB (NPL) B moprdene y3bexckux OankoB gocturia 3,5%.
Oco0eHHO BBICOK TOKa3aTellb MPOOJIEMHBIX KPEAUTOB B «XalKOaHKe»,
«MukpokpeauTOaHke»,«Arpodanke» U «Acakabanke».  Ecim
OaHkoBCcKas cuctemMa Y30ekucrana 3aBepminia 2022 rox ¢ jponeid
poOJIEMHBIX KPEAUTOB Ha ypoBHe 2,1 mporeHTa, To Ha 1 ¢eBpans 2023
roja 3TOT MOKa3aTelb COCTaBWN 2,7 mporieHta, Ha 1 mapra - 2,8
MIPOLEHTA, MM YBEIUIICS 10 7,8 TPIH cyMOB ( B 00LIEM KPEIUTHOM
noptdene —380,2 TpiH cym . Jlois TpoOIeMHBIX KPEUTOB POJ0KACT
PacTé U MO COCTOSIHUIO Ha | ampenst 3TOT MoKas3aTellb COCTaBiseT 3,5
npoueHTta win 14,3 tpan cymoB (u3 408,2 TpiH CyMOB), TO €CTh 00BEM
MpoOJIEMHBIX KPEAUTOB 3a Mecsl yBeauuywics Ha 30 IpoLeHTOB
(tabauua 1).

HUudopmanus o npodiemubix kpeaurax (NPL) kommepueckux 6aHKoB
1o cocTosiHUIO Ha 1 anmpeuist 2023 1. (MJIpa. cym)

Tabmumna 1

Ne Ha3spanue 0aHka Kpenuts
Bcero 408 167
T'ocynapcTBeHHbIe 6aHKH 334 767
1 Vamumiioank 88 796
2 VicanoaTKypuAHImGAHK 52 815
3 Arpobank 47 866
4 Acaka 6aHK 37002
5 Hnoreka-6ank 32679
6 XaJIK 0aHKH 21758
7 Kunmiok Kypuinm 6ank 20 627
8 MukpokpeInTéaHK 13 608

13

ITpoGnemMHbIe KpeauThI Jloms mpoONeMHBIX KPEIUTOB B 00IIEM

(NPL) o0beMe KpeToB
14 342 3,5%
12 920 3,9%
2553 2,9%
1549 2,9%
1908 4,0%
1617 4,4%
969 3,0%
2249 10,3%
926 4,5%
730 5,4%



9 AJloka 6aHK
10 = Typon 6ank
11 IoiiTaxT 6ank

Jpyrue 6aHku
12 Kanuran 6anx
13 XamkopbaHk
14  HWnak iiyam 6ank
15  Opuent ®unanc 6aHK
16 = HnBect ®uHaHce 6aHK
17 Tpacrb6ank
18  Jdasp 6ank
19 | Tenre 6ank
20  Acua Annnance 6aHk
21  AHop 6aHk
22  KJP 6ank Y30eKncTon
23 Tubucu 6ank
24  T'apant 6aHK
25  3upaar Bank Y36ekuncran
26 = YHuBepcala 0aHK
27 PaBHak-0ank
28 Mapax MuBect 0ank
29 | Dpon Coaepor 6ankunnnr 116
30  VsarpoekcnopréaHk
31  ¥Y3ym 6ank
32  Cmapr dank
33 Anekc 6aHK

B atHx 2 Tabnunax npeacTaBieHa JUHAMHKA U3MEHEHUs 10JH pooieMHbIX kpeauToB (NPL) B noptdene Xank 6aHka.

1 sauBaps
Kpenurtnoie 18 792
noptdenn
IpobiemubIe 533
kpeautsl (NPL)
Jenurnbest 2,80%

9838
9 696
81
73 400
18431
12324
8637
5906
5624
3706
3439
2821
2447
2333
2012
1875
1249
1119
950
309
196
20
05
0,0
0,0
0,0

ITo mannemM 1B, mo coctosHuio Ha 1 wmrons 2021 roma moist
npobnemubix kpenuros (NPL) B noprdene Xank banka cocrasnsier 15
npoueHToB (3,2 TpaH cymoB u3 21,3 TpaH cymoB). DTO BTOpOH
IIOKa3aTelb Cpeiy TocOaHKOB Tocie Y3arposkcrnoprobanka (62,6%). Ha

1 ¢eBpans
18 798
550

2,90%

175
243
06

1422
137
74
182
38
43
199

59
95
59
73
0,0
37
96
56

236
27
1.2
0,4
0,0
0,0
0,0

1,8%
2,5%
0,8%
1,9%
0,7%
0,6%
2,1%
0,6%
0,8%
5,4%
1,7%
3,4%
2,4%
3,1%
0,0%
1,9%
7,7%
5,0%
0,9%
76,5%
13,8%
6,1%
80,4%
0,0%
0,0%
0,0%

HavaJo HIOHS 00beM IIpobIeMHBIX KpeuToB Xank baHka Haxouics Ha
ypoBHe 6 npoueHToB (¢ 20,9 mapxa cymoB 10 1,26 TpaH cymoB) (Tadi.

2).

1 mapra
18 903
719

3,80%

14

1 anpens
19 360
813

4,20%

1 mas
20183
1185

5,90%

1 uronst
20987
1266

6,00%

Tabmya 2

1 vrons
21348
3204

15,00%



BbIBOIBI U NPEUIOKEHUS.
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B 11e10M KOHEYHOH LENbI0 yIPaBIeHHUsT KPEIUTHBIM IOpTheneM
KOMMEpYECKHX OaHKOB SIBIISIETCS HOCTIDKEHHE ONTHMAJIBHOTO YPOBHS
roKasareseil pucka, J0XOJHOCTU U JIMKBHIHOCTH 3TOTO IOPT(HEIs.

Ha mamr B3rmsam, npu 5GQEKTHBHOM YIPaBICHUH KpPEIUTHBIM
moptdenreM B KOMMEpPUYECKHMX OaHKax HEOOXOOMMO YYHTBHIBATH
crenyione  (HaKTOpsl: MOCTOSHHBIA 3(M(PEKTUBHBIT MOHHTOPUHT
KauecTBa OAHKOBCKMX aKTHBOB, YCHJICHHE MEXaHHM3Ma BBISBICHHUS H
yCTpaHeHWss MPOOJEMHBIX CHUTYallii, CBSA3aHHBIX C OaHKOBCKOM
JIeITeTbHOCThIO. aKTUBBI Ha HaYaJbHBIX JTamax; pa3paboTka Mep,
HaInpaBJIeHHBIX Ha 3 (heKTHBHOE yIIpaBIeHHEe PHCKAMH [Ty TeM IIUPOKOI
JMBEpCH(HUKAINY AKTHBOB OaHKOB, YKPEIUICHHS KPEIUTHOTO TIOPTQheIs
W BHECEHHS B HEro HEOOXOAWMBIX M3MEHEHHMIl HCXoms U3
9KOHOMHYECKOIl CHTyallWy; OLeHKa, H3y4YeHHe, aHali3 pHCKOB,
KOTOpbIE MOTYT BOSHHKHYTb B IPOLECCE KPEAUTOBAHUS HA OCHOBAHUH
MPUHATBIX ~ PEIICHUH  OTHOCUTENFHO OAaHKOBCKOW CHCTEMBI M
OpraHM3aIMK UCIIOJIHEHNSI HOPMATHBHBIX JOKYMEHTOB, PEIyIUPYIOINX
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3. TlocranoBienume I[IdD Ne5296 o Mmepax 1O KOpPEHHOMY
ylydmeHuro  JestensHocTH  IleHTpansHoro ©6anka  PecryOmukn
V36ekucran. 9 staBaps 2018 r.

4. Tlocranopienue Ilpesunenrta PecnyOnukn Y36ekuctan PQ
3270 ot 12 centsi6ps 2017 roga «O Mepax 1o JanbHEHIIEMY pa3BUTHIO
1 TIOBBIIICHHUIO YCTOMIUBOCTH OAaHKOBCKOH CHCTEMBI PECITy OIIUKI.

5. Mup3uées UIM. «Kputuueckuii aHamms, cTporas
JUCHUIUIMHA U JIMYHAsl OTBETCTBEHHOCTh JOJDKHEI OBITh €XKETHEBHBIMU
MpaBUJIaMU JICSTENBHOCTU Kakaoro suaepay. T.:. Yzbekucran. 2017
ToJI.

6. Ilocmanue Ilpesunenta PecriyOmuku Y36ekucran 1llaBkara
Mupsuéesa Onuit Maxmucy. 2017 rox 22.12.

7. Tlocranoenenue Ilpesnmenta PecryOmmkn —VY30ekucran
Ne3620 «O [OTOTHUTENBHBIX MEpax IO MOBBIIICHHIO TOMYJISIPHOCTH
0aHKOBCKUX yciIyr». 23 mapta 2018 1.

8. Ilporpamma Mep, yTBepxacHHas IlocTaHOBICHHEM
Ipe3unenta Pecrry6muku Y30ekucran «O Mepax IO JanpHeimeMy
Pa3BUTHIO W TIOBBINICHUIO YCTOMYMBOCTH OAaHKOBCKOH CHCTEMBI
pecy6uukn» ot 12 centsiopst 2017 rona.

H myammonu Kpegutaap

15

21348

20987

20183

19360

18903

18798

18792

15000 20000 25000
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KpEIUTHBIE OTHOIICHYS, KOHTPOJb BHIITOJIHEHNS ITOKa3arteneil OnsHec-
iaHa; (OPMUPOBAHME HOBBIX METOJOB YIPABIEHHS IPOOIEMHBIMI
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KPEIUTHOH MOMUTHKY OaHKa W IPUHIAIIOB KPeIUTOBAHYIS.
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kichik biznes va xususiy tadbirkorlik,
yoshlar tadbirkorligi, tadbirkorlik layoqati,
ish bilan bandlik, yangi ish o‘rinlari, kasbiy
ko‘nikmalar, mehnat munosabatlar.

Magolada kichik biznes va xususiy tadbirkorlikning rivojlanishi, unda mehnat munosabatlarini yo‘lga
qo‘yish tadqiq etilgan. Yoshlar tadbirkorligini yo‘lga qo‘yish, ularning kasbiy ko‘nikmalarini yo‘lga
qo‘yishning o‘ziga xos xususiyatlari tadqiq qilingan. Jizzax viloyatida kichik biznes korxonalarida
band bo‘lganlar ko‘rsatkichlarining o‘zgarishi tahlil qilinib, uni rivojlantirish yo‘nalishlari keltirilgan.
Kichik biznes va xususiy tadbirkorlikning rivojlanishi borasidagi sotsiologik so‘rovnoma natijalari
keltirilgan, mazkur sohani rivojlantirish orgali yoshlarning ish bilan bandligini oshirish bo‘yicha
chora-tadbirlar yoritib berilgan.

Kirish. Jahonning bir qator ilg‘or davlatlarida aholining kichik
biznes va xususiy tadbirkorlikda ish bilan bandligi sezilarli ravishda
oshib bormogda. Jumladan, Yaponiyada igtisodiy faol aholining 70,0
foizi, Xitoyda 80,0 foizi, AQSHda esa 50,0 foizi aynan kichik biznes va
xususiy tadbirkorlikda band bo‘lib, AQSHda yalpi ichki mahsulot
(YAIM)ning gariyb 52,0 foizi, Yaponiyada 67,0 foizi, AQSHda faoliyat
yuritayotgan korxonalarning 97,6 foizi, Yaponiyada 99,2 foizi,
Germaniyada 99,3 foizi aynan mazkur subyektlar ulushiga to‘g‘ri
kelmogda’.

O‘zbekiston Respublikasida ham jadal olib borilayotgan ijtimoiy-
igtisodiy islohotlar natijasida mehnatga layoqatli aholi orasida samarali
ish bilan bandlikni ta’minlashga yo‘naltirilgan mutlaqo yangi tizim
shakllandi. Jumladan, “2022-2026 yillarga mo‘ljallangan Yangi
O‘zbekistonning  taraqqiyot strategiyasida 2 belgilab berilgan
“mahallalarda yangi institut sifatida joriy gilingan tadbirkorlikni
rivojlantirish, aholi bandligini ta’minlash va kambag‘allikni qisqartirish,
mahalla hududida davlat-xususiy sheriklik asosida sport va madaniy
inshootlar, ijodiy klublar, bandlikka ko‘maklashish va o‘qitish
markazlari, tadbirkorlik obyektlari kabi infrtauzilmani yaratish bo‘yicha
chora-tadbirlar amalga oshirish, tadbirkorlikni rivojlantirish, aholi
bandligini ta’minlash va kambag‘allikni qisqartirish masalalari bo‘yicha
tuman (shahar) hokimining yordamchisi institutining samarali
faoliyatini yo‘lga qo‘yish, yoshlarni ishga joylashtirish va ularning
bandligi uchun shart-sharoitlar yaratish” kabi vazifalarning ijrosi oz
natijasini bermoqda.

Shuningdek, O‘zbekiston Respublikasi Prezidenti tomonidan
inson qgadrini ulug‘lash, aholi manfaatlarini ta’minlash, buning uchun
kuchli igtisodiyot barpo etish kabi muhim vazifalarni hayotga tatbiq
etish magsadida 2024-yilni mamlakatimizda “Yoshlar va biznesni
qo‘llab-quvvatlash yili” deb e’lon gilinganligi yoshlarning huquq va
manfaatlarini himoya qilish, zamonaviy ta’lim-tarbiya olishi, ularning
kasb-hunar egallashi, tadbirkorlik bilan shug‘ullanishi va shu orqali
bandligini  ta’minlashga  ustuvor  vazifa  sifatida  e’tibor
qaratilayotganligini ko‘rsatadi.

Islohotlar sharoitida kichik biznes va xususiy tadbirkorlikning
rivojlanishi iqtisodiyot o‘sishining asosiy poydevori hisoblanadi, chunki
iqtisodiyotdagi islohotlar jarayoni ishlab chiqarish tarkibining ma’lum
darajadagi nisbati faoliyat turini tanlashga, bozordagi o‘zgarishlarga
tezlik bilan 0°z faoliyatini tashkil etishga moyillikni shakllantirib boradi.

http//www.mspbank.ru; http//www.giac.ru; http://www.m-economy.ru.

2 O'zbekiston Respublikasi Prezidentining 2022-yil 28-yanvardagi “2022-2026-yillarga
mo‘ljallangan Yangi O‘zbekistonning taraqqgiyot strategiyasi to‘g‘risida”gi PF-60 sonli Farmoni.
lex.uz
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Shu o‘rinda KBXT rivojlantirishning ijtimoiy jihatlari siyosiy-igtisodiy
barqarorlikni ta’minlash, ishsizlik darajasini pasaytirishga xizmat
gilishi, mehnatga layogatli kishilarning ish bilan band bo‘lishlaridagi
qulayligi, aynigsa, yoshlar orasida iqtisodiy jihatdan kamol topishga
yo‘naltirish nuqtayi nazaridan o‘ziga xos o‘rin egallaydi.

Ma’lumki O‘zbekiston Respublikasi demografik tarkibida yoshlar
ulushi yuqori bo‘lib, 2023-yil 1-yanvar holatiga respublika bo‘yicha
yoshlar (14-30 yosh) soni 9 654 351 kishi tashkil etib, jami aholining
26,8 foiziga teng®. Har yili mamlakatimiz aholisining 900 mingdan ortiq
nafarga ko‘payib borayotganligi yoshlarning ish bilan bandligi, ularning
mehnat bozorida ragobatbardoshligini oshirish va tadbirkorlikda mehnat
munosabatlarini takomillashtirish borasidagi tadgiqotlarning
dolzarbligini yanada oshiradi. Tadgiqotning magsadi kichik biznes va
xususiy tadbirkorlikda mehnat munosabatlarining rivojlanishini
takomillashtirish, yoshlari tadbirkorlikka yo‘naltirish uchun ularning
kasbiy layoqatlarini oshirish bo‘yicha taklif va tavsiyalar ishlab
chigishdan iborat.

Tadgiqot metodologiyasi. Tadgigot jarayonida kichik biznes va
tadbirkorlikda mehnat munosabatlarining tashkil gilinishi, unda ish bilan
bandlikning o‘ziga xos xususiyatlari, yoshlar orasida samarali bandlikni
oshirishga erishish va bu boradagi ijtimoiy-igtisodiy mexanizmlarni
takomillashtirishning o‘zaro aloqadorligini aniglash bo‘yicha iqtisodiy
tizimlar va nisbatlarni o‘rganishga dialektik va tizimli yondashuv,
kompleks baholash, giyosiy va solishtirma tahlil, statistik va dinamik
yondashuv hamda guruhlash usullaridan foydalanildi.

Adabiyotlar tahlili. Xalgaro Statistik ma’lumotlarga ko‘ra,
“rivojlangan mamlakatlarda kichik biznes va tadbirkorlik ish
o‘rinlarining 60-70 foizini tashkil giladi. Binobarin, ular rivojlangan
mamlakatlarda YAIMning 55% ni tashkil giladi. Kichik biznesda ham
barcha chakana savdo xodimlarning 39,8 foizi ishlaydi. Chakana savdo
firmalaridan o‘rtacha oylik daromad 22341 AQSH dollarini tashkil
qiladi. Ushbu firmalarning o‘rtacha yalpi marjasi 51% ni tashkil qgiladi
va egalari daromad olganlarida yirik mahalliy zanjirlarda gayta sarmoya
kiritishga moyildir™.

Kichik biznesga bozor iqtisodiyotining asosi, iqtisodiy o‘sish
sur’atlarini, yalpi milliy mahsulot tarkibi va sifatini, aholining ish bilan
bandligi va daromadi darajasini belgilaydigan asosiy igtisodiy vosita
hisoblanadi. Bu borada Of‘zbekiston Respublikasi Prezidenti
ta’kidlanganidek®, “Bizning yana bir muhim vazifamiz — kichik biznes

N 2022.

Smiljanic Stasha. Small Business Administration,
URL:https:\\policyadvice.net\insurance\insights\small-buziness-statistics\
50‘zbekiston Respublikasi Prezidentining Oliy Majlisga Murojatnomasini o‘rganish va keng
jamoatchilik o‘rtasida targ‘ib etishga bag‘ishlangan ilmiy-ommabop qo‘llanma. T.: 2019, -218
B.


http://www.herald.kokanduni.uz/
https://doi.org/10.54613/ku.v9i9.826
https://nuz.uz/uz/%D1%9Ezbekiston/1219818-%D1%9Ezbekistonda-yoshlar-soni-%D2%9Bancha.html
https://nuz.uz/uz/%D1%9Ezbekiston/1219818-%D1%9Ezbekistonda-yoshlar-soni-%D2%9Bancha.html

va tadbirkorlik sohasini qo‘llab-quvvatlash va rag‘batlantirish,
mamlakatimiz iqgtisodiy qudratini, yurtimizda tinchlik va bargarorlik,
ijtimoiy totuvlikni mustahkamlashdan, bu soha ulushini yanada oshirish
uchun qulay shart-sharoitlar yaratib berishdan iborat. Nega deganda,
tadbirkor nafaqat o‘zini va oilasini, balki xalqni ham, davlatni ham
boqadi”.

Shu o‘rinda mazkur tushunchaning nazariy va amaliy jihatlariga
e’tibor qaratish maqgsadga muvofiq. Mahalliy olimlardan Q.
Muftaydinov tomonidan tadbirkorlik tushunchasiga nisbatan berilgan
ta’rifga ko‘ra, “Tadbirkorlik iqtisodiy faoliyatni harakatlantiruvchi
kuchi sifatida igtisodiy maxovik bo‘lib, bozor iqtisodiyoti sharoitida
tadbirkorlik faoliyatini va iste’mol talablarini e’tiborga olgan holda
kengaytirilgan takror ishlab chiqarishning uzluksizligini ta’minlaydi”®.

Akademik Q.X.Abduraxmonovning fikricha esa “Kichik biznes —
bozor iqtisodiyotining asosi, iqtisodiy o°sish sur’atlarini yalpi milliy
mahsulot tarkibi va sifatini, aholining ish bilan bandligi va daromadi
darajasini belgilaydigan yetakchi sektor hisoblanadi. Shuning uchun
butun dunyoda kichik biznesni har taraflama keng rivojlantirishga
birinchi darajali e’tibor qaratiladi™”.

Natijalar qismi. O‘zbekiston Respublikasi Prezidentining
“Tadbirkorlik faoliyatini jadal rivojlanishini ta’minlashga, xususiy
mulkni har tomonlama himoya gilishga va ishbilarmonlik muhitini sifat
jihatidan yaxshilashga doir qo‘shimcha chora-tadbirlar to‘g‘risidagi”
Farmonida® kichik biznes va xususiy tadbirkorlikka keng erkinlik berish,
ularning faoliyatiga davlat organlarining aralashuvini tubdan gisqartish,
hugugbuzarliklarning barvaqt oldi olinishini ta’minlash, ularning
profilaktikasi samaradorligini oshirish va huqugbuzarliklarga yo‘l
qo‘yilmaslik tadbirkorlik faoliyatini yanada rivojlantirish sohasida
davlat siyosatining muhim ustuvor yo‘nalishi va davlat organlarining
birinchi darajali vazifasi etib belgilangan. Banklarning tadbirkorlik
subyektlariga xizmat ko ‘rsatishini yaxshilash va ajratilayotgan kreditlar
samaradorligini oshirish masalasiga ham e’tibor qaratildi. Shu
magsadda:

bank faoliyatini tartibga solishning zamonaviy tamoyillari va
mexanizmlarini joriy etish, davlat organlari tomonidan tijorat banklari
faoliyatiga, birinchi navbatda, kredit siyosatiga ma’muriy
aralashuvlarning oldini olish va ularga yo‘l qo‘ymaslik;

bankning samarali faoliyat ko‘rsatishiga to‘sqinlik giluvchi
g‘ovlarni tugatish, shuningdek, mijozlarning o‘z pul mablag‘larini erkin
tasarruf etish huquqi to‘liq ro‘yobga chiqarilishini ta’minlash belgilab
berilgan.

tadbirkorlikning  davlat tomonidan qo‘llab-quvvatlanishiga
ehtiyojmand ekanligini zamonaviy ishlab chigarishning quyidagi
sabablar doirasida oz faoliyatiga kuchaytirilgan talablarga mos bo‘lishi
kerakligi tagoza etadi. Ushbu sabablar quyidagilardir®:

- mahsulot (xizmat) hayotiy (layogatlilik) davrining gisgarganligi,
tovarlarning turi va bir martalik turkum mahsulotlar chigarish hajmi
ko‘payganligi sababli tovar (xizmatlar) turlarini tezda o‘zgartirish
imkonini beradigan yuqori o‘zgaruvchan ishlab chiqarishga bo‘lgan
ehtiyoj;

- mehnatni tashkil etish va tagsimlash nazoratining mutlago yangi
shakllarini talab giladigan murakkab texnologiyalar;

- sotuvdan keyingi xizmat ko‘rsatish va qo‘shimcha xizmat
qiladigan mahsulot sifatiga munosabatni tubdan o‘zgartiradigan
mahsulot (xizmat ko ‘rsatish) bozoridagi jiddiy raqobat;

- ishlab chiqarish to‘lovlari tarkibining birdaniga o‘zgarishi;

- tashgi muhit noanigligini hisobga olish ehtiyoji.

Shu magsadda ham mamlakatda tadbirkorlikning rivojlaniishi
davlat tomonidan o‘ziga xos iqtisodiy usullarda qo‘llab-quvvatlanadi va
rag‘batlantirib boriladi.

Fikrimizcha, yoshlar uchun tadbirkorlik faoliyati bilan
shug‘ullanishlari va yangi ish o‘rinlarini tashkil etishda quyidagi
samarali mexanizmlarni amaliyotga tatbiq etish lozim:

- tadbirkorlik subyektlarida yoshlar uchun yangi ish o‘rinlari
tashkil etishni ko‘paytirish uchun kafolatlangan mahalliy va xorijiy
investitsiyalarni yo‘naltirishi va imtiyozli kreditlarni taqdim etish;

- yoshlar uchun qishloq xo‘jaligining shaxsiy tomorqa dehqon,
fermer va boshga sohalaridagi tadbirkorlik subyektlarida yangi tashkil
etiladigan ish o‘rinlariga moliyaviy, moddiy, agrotexnologik,
agrokimyoviy, agroservis va eksport xizmatlari ko‘rsatishlarni sifati va
miqdorini oshirish;

- aniq manzilli va kafolatlangan investitsiya mablag‘laridan
samarali foydalangan holda yuqori turistik salohiyatlarga ega
hududlarda  agroturizm klasterlarini tashkil etishga mo‘ljallangan
tadbirkorlik subyektlarini tashkil etish va uning tarkibida mahalliy
yoshlar uchun yangi ish o‘rinlarini ko‘paytirish;

- kichik biznes va oilaviy tadbirkorlik faoliyatlari bo‘yicha yoshlar
uchun yangi ish joylari tashkil etishni davlat tomonidan tashkiliy-
igtisodiy qo‘llab-quvvatlash, xususan, mahalliy ishlab chigarishni
yo‘lga qo‘yish va sotishni tashkil etishga ko‘maklashuvchi
infratuzilmani samarali rivojlantirish;

- tadbirkorlik faoliyatidagi yangi va mavjud ish o‘rinlarida mehnat
gilish, ovgatlanish va dam olish sharoitlarini yaxshilash, hamda mehnat,
texnika va tabiiy ekologik xavfsizliklarini taminlash asosida yosh yigit-
gizlarning mehnatga moslashuvchanligi va doimiy ishlarga joylashishini
oshirish.

ljtimoiy-igtisodiy taraqgiyotda aholi ish bilan bandligini
ta’minlashning juda qulay va ishonchli manbayi bo‘lib hisoblanadi.
Tadbirkor o‘z mablag‘larini ishlab chiqarish sohasiga yo‘naltirib,
daromadlarini oshirish bilan birga, ish doirasini ham kengaytirib, yangi
ish o‘rinlarini yaratadi. Bugungi kunda mazkur faoliyat turi milliy
igtisodiyotning yetakchi sektoriga aylanib bormogda va uning hissasiga
yalpi ichki mahsulotning yarmidan ko‘pi, ish bilan bandlarning 80,0 %
ga yaqini yoki 10,0 mIn.dan ortiq kishini ish bilan ta’minlashiga to‘g‘ri
keladi. Bu ko‘rsatkichning viloyatlar kesimida tahlil qilish kichik biznes
va xususiy tadbirkorlikda ish bilan bandlarning salmog‘i barqaror
sur’atlar bilan o‘sib borayotganligini ko‘rsatmoqda.

Shu magsadda tadgiqot obyekti hisoblangan Jizzax viloyatining
ijtimoiy-iqtisodiy rivojlanishini rivojlantirish har tomonlama qo‘llab-
quvvatlash va rag‘batlantirish, ularning faoliyati uchun qulay muhit
yaratish  borasida amalga oshirilayotgan tadbirlarni tahlil gilish
magsadga muvofiq. Viloyatning asosiy makroiqtisodiy ko‘rsatkichlari
yillik o°sish sur’atini tahlil giladigan bo‘lsak, respublika hududlariga
nisbatan  o‘rtacha  ko‘rsatkich  darajasida  o‘sish  sur’atlari
kuzatilayotganligini ko‘rishimiz mumkin. Viloyatda 2010-yildan buyon
yalpi hududiy mahsulot 1,7 barobar o‘sib, keyingi besh yilda sanoat
mahsulotlari hajmi 1,9 marta ko‘payib, yalpi hududiy mahsulotda uning
ulushi 18,3 % dan 21,8 % ga yetgani amaliy ishlar natijasi deb hisoblash
mumkin. Shuningdek, kichik biznes rivoji uchun yaratilayotgan shart-
sharoitlar va qo‘llab-quvvatlash mexanizmlari samarali ishlayotganligi
sababli aholining ishbilarmonlik qobiliyati kengayishi, tadbirkorlik
tashabbuslari ham ortib bormoqgda. Kichik biznes rivoji uchun
yaratilayotgan shart-sharoitlar va qo‘llab-quvvatlash mexanizmlari
samarali ishlayotganligi sababli aholining ishbilarmonlik qobiliyati
kengayishi, tadbirkorlik tashabbuslari ortishi kuzatilmoqda, natijada, ish
bilan band aholining aksariyat gismi aynan kichik biznes sohasida
mehnat gilmoqgda (1-jadval).

1-jadval

Jizzax viloyatida 2018-2022 yillarda KBXTda tashkil etilgan ish o‘rinlari soning o‘zgarishi (0°rin)*°

Tashkil gilingan jami ish o‘rinlari soni,

Yangi obyektlarni ishga tushirish, mavjud ishlab chigarishni kengaytirish va

yangidan jihozlash hisobiga

Kichik biznes va xususiy tadbirkorlikda, shundan

Kichik korxona va mikrofirmalarni tashkil gilish hisobiga
Fermer xo°jaliklarini rivojlantirish hisobiga

Dehqon xo°jaliklarini rivojlantirish hisobiga

Yakka tartibdagi tadbirkorlikni rivojlantirish hisobiga

® Muftaydinov Q. Iqtisodiyotni erkinlashtirish sharoitida tadbirkorlikni rivojlantirish
muammolari.-Toshkent.2004.-18 B.

“Abduraxmonov Q.X. Mehnat iqtisodiyoti: nazariya va amaliyot. Darslik. -T.: O‘zR FA “Fan”
nashriyoti, 2019. - 568 B.

38160 41793 46367 55853 58932
5265 4536 4965 5295 6812
32127 34693 39543 45932 51784
17398 19432 20514 28432 32917
5183 4296 4632 5593 6192
4111 5219 5965 6283 6843
5435 5811 6173 6583 7382

8 O‘zbekiston Respublikasi Prezidentining “Tadbirkorlik faoliyatini jadal rivojlanishini
ta’minlashga, xususiy mulkni har tomonlama himoya qilishga va ishbilarmonlik muhitini sifat
jihatidan yaxshilashga doir qo‘shimcha chora-tadbirlar to‘g‘risidagi” Farmoni. www.Lex.uz.
gropd)MHKenﬂ B.A., LUBaHAepa B.A. DKOHOMMKA NPeANPUATUA: YuebHUK 415 By30B. Nepapab.u
fon.-Mocksa.: KHUTU-AAHA, 2000.- C. 274.

8 Jizzax viloyati Statistika boshqarmasi ma’lumotlari asosida muallif tomonidan tuzilgan.
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1-jadval ma’lumotlaridan ko‘rinib turibdiki, viloyatda KBXTni
yanada rivojlantirish orqali aholi ish bilan bandligini ta’minlash
bo‘yicha muayyan ishlar amalga oshirilmoqda. Kichik biznes va xususiy
tadbirkorlikda 2019-yilda 41793 ta o‘rin ajratilgan bo‘lib, uning eng
ko‘p ulushi (58,2 foizi) kichik korxona va mikrofirmalarni tashkil qilish
hisobiga tashkil etilgan ish o‘rinlariga to‘g‘ri kelgan. 2022-yilda esa
58932 tani tashkil qilib, kichik biznes va xususiy tadbirkorlikdagi ulushi
86,3 % ga oshib borganligini ko‘rish mumkin.

“Tadbirkorlik layoqati iqtisodiy faoliyatni tashkil qilish xo‘jalik
faoliyatiga resurslarni jalb qilish, ishlab chigarish omillarini samarali
uyg‘unlashtirish hamda marketing va menejment sohalarida amalga
oshiriladigan o‘ziga xos noyob qobiliyat, talant, to‘plangan tajriba va
ko‘nikmalardir’**, mazkur ko‘nikmani hosil gilish mexanizmlarining
iqtisodiy vositalariga alohida e’tibor qgaratish lozim.

Kichik biznes va tadbirkorlikni rivojlantirishda motivatsiya,
ko‘nikma hosil qilish mexanizmlarini joriy etishning o‘ziga xos
xususiyatlari igtisodchi olima G.Q.Abduraxmonovaning tadgiqotlarida
keltirilishicha®? «...o‘tish igtisodiyotida mehnatni rag‘batlantirish tizimi
quyidagi tarkibiy gismlar jamlanmasidan iborat bo‘lishi kerak:

— birinchidan, bu — mehnatni moddiy, pul bilan rag‘batlantirish
tizimidir. Uning mohiyati mehnatga muayyan darajada ish haqi
to‘lashdan iborat bo‘libgina qolmay, shuningdek, xodimning 0‘z mehnat
sarfi va buning uchun olayotgan pul daromadi miqgdorini ijobiy gabul
qilishini ta’minlashdan iboratdir;

— ikkinchidan, ijtimoiy xususiyatga ega (pul shaklida
bo‘lmagan) moddiy rag‘batlantirish tizimidir. Bu tizimga xodimlarga
munosib mehnat sharoitlari yaratish, mehnat motivatsiyasini ijodiy,
mazmun jihatdan boy mehnat jarayoniga o‘tish orqali ta’minlash,

— va nihoyat, uchinchidan, insonni fagat ishlab chigarish
funksiyalarini bajaruvchi mexanizm emas, balki shaxs sifatida
motivatsiyalashga yo‘naltirilgan rag‘batlantirishlardir. Yuqorida qayd
etilgan mehnatni rag‘batlantirishning uch usuli alohida shaxs hamda
jamoaga nisbatan qo‘llaniladigan mehnat motivatsiyasi yaxlit tizimini
tashkil etishi lozim”.

Jizzax viloyatining tanlangan hududlarida yoshlarning tadbirkorlik
faoliyatida moliyaviy qo‘llab-quvvatlash holatlarini  o‘rganish
magqsadida sotsiologik so‘rovnoma o‘tkazildi. Vaqtinchalik ishga
joylashmagan yoshlarning “Yosh kadr sifatida ish gidirishda kimlarga
murojaat etasiz?, degan savolga - 13,8 %i ota-onasiga, 29,3 %i davlat
bandlik xizmatiga, 10,4 %i nodavlat bandlik xizmatiga, 9,7 %i gazeta
e’lonlariga, 15,7 %i internet veb-saytlariga, 9,7 %i bevosita
korxonalarning o‘ziga, 8,9 %i tanishlariga murojaat gilganliklarini
bildirganlar. Ayni vagtda yoshlarning tadbirkorlik sohalariga ham
qiziqishlari ortib bormoqda, mazkur faoliyatni boshlash uchun ular ko‘p
hollarda moliyaviy mablag® yetishmasligidan qiynalishmoqda.
Sotsiologik tahlil natijalariga ko‘ra, “Yosh tadbirkorlarni banklardan
kredit olishida mavjud qiyinchiliklar haqida nima deysiz?” - degan
savolga respondentlar quyidagicha javob berdilar:

- yosh tadbirkorlar uchun bank muassasasi tomonidan kredit berish
uchun me’yoridan ortiq hujjatlar talab etiladi (32,5%);

- yosh tadbirkorlar uchun bank muassasasi tomonidan kredit
berishda shaffoflik ta’minlanmagan (34,5%);

- yosh tadbirkorlar uchun bank muassasasi tomonidan yugqori
kredit foizi o‘rnatilgan (30,0%);

- yosh tadbirkorlar uchun bank muassasasi tomonidan imtiyozli
kredit foizini to‘lash muddati qisqa belgilangan (17,8,0%) va boshqa

bo‘sh vaqt ajratish bilan rag‘batlantirish, jamoada qulay muhitni giyinchiliklar (3,5%) (2-jadval).
yaratish kiradi;
2-jadval
Yosh tadbirkorlarni banklardan kredit olishida mavjud giyinchiliklar tavsifi (barcha respondentlarga nisb.% da)*®
Shu jumladan quyidagi tumanlarda:
Barcha
Kredit olishdagf holatiar t;‘:?;‘iﬂf‘; g"}izﬁz G¢allaoroll FOrish |Zafarobod | Sh.Rashidov | Mirzacho‘l | Zarbdor |Paxtakor
32,5 38,5 41,5 24,5 37,0 27,0 26,0 26,5 39,0

Bank muassasalari tomonidan imtiyozli
kreditlar berish uchun me’yoridan ortiq 34,5 36,5 39,0 26,0 39,0 36,5 375 24,5 37,0
hujjatlar talab etiladi
'Yosh tadbirkorlar uchun bank muassasalari
tomonidan kredit berishda shaffoflikl 17,8 12,0 11,0 28,8 17,5 23,0 23,0 15,5 12,0
ta’minlanmagan
'Yosh tadbirkorlar uchun bank
muassasasalari tomonidan yuqori kreditf 11,7 11,5 6,5 20,7 6,5 13,5 13,5 10,5 10,5
foizi o‘rnatilgan
'Yosh tadbirkorlar uchun bank muassasasi
tomonidan imtiyozli kredit foizini to‘lash] 3,5 15 2,0 0,0 0,0 0,0 0,0 23,0 15
muddati gisqa belgilangan

Jami 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0

So‘rovnomada ishtirok etgan respondentlarning 61,8 %i yosh kadr
sifatida  ishga  joylashish  masalasida  mahalliy = bandlikka
ko‘maklashuvchi markazga murojaat etganlar. Ular tomonidan quyidagi
asosiy xizmatlar ko‘rsatilganligini bildiradilar: yangi ish joyi taklif etildi
(33,2%), ishsizlar ro‘yxatiga kiritildi (21,9%), ishsizlik nafagasini
belgiladi (12,4%), ijtimoiy ish bilan ta’minladi (12,5%), malakamni
oshirishga yordam berdi (10,2%), yangi kasb o‘rganishga yordam berdi
(8,3%) va boshqa xizmatlar ko‘rsatildi (1,4%).

Xulosa va takliflar. Bugungi kunda mamlakatimizda tadbirkorlik
faoliyatining tashkil gilinishida yoshlarning kasbiy layoqatlarini
shakllantirish, tadbirkorlikning motivatsiya va  ko‘nikmalarini
rivojlantirish uchun mehnat faoliyatini yo‘lga qo‘yishning quyidagi eng
muhim yo‘llariga e’tibor qaratish lozim:

- tadbirkorlik faoliyatini yo‘lga qo‘yish, belgilangan tartibda
tashkil etish va tugatishning me’yoriy-huqugiy negizini yanada
takomillashtirish;

- yoshlarning tadbirkorlik faoliyati bilan erkin shug‘ullanishlari,
undan  manfaatdorligining  kafolatlari ~va  shart-sharoitlarini
tizimlashtirish;

1 Jo‘rayev T.T. Iqtisodiy resurslar doiraviy aylanish jarayonining nazariy asoslari va
samaradorligini oshirish omillari. — Toshkent: Igtisod-moliya, 2006. — B. 14.
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- moliya-kredit tizimini takomillashtirish va korxonalarning
xomashyo, axborot va innovatsion texnologiyalardan erkin va
to‘siqlarsiz foydalanish imkoniyatini kengaytirish;

- kichik biznes va tadbirkorlikni rivojlantirishda motivatsiya,
ko‘nikma hosil gqilish mexanizmlarini joriy etishning o‘ziga Xos
xususiyatlari asosida yoshlar uchun yangi ish o‘rinlarini yaratishda
kichik biznes subyektlari, oilaviy tadbirkorlik faoliyatini qo‘llab-
quvvatlashning istigbolli yo‘nalishlarini takomillashtirish;

- mahallalarda “drayver” loyihalarni amalga oshirishda
tadbirkorlarga ko‘maklashish va shu orqali kichik biznes va xususiy
tadbirkorlikning zamonaviy shakllarini takomillashtirish;

- yoshlarning tadbirkorlik tashabbuslarini har tomonlama qo‘llab-
quvvatlash va tadbirkorlik layoqatlarini ko‘nikmalarini oshirish,
zamonaviy tajribalarni boyitib borishning tajribasini ommalashtirish va
boshqalar.

12 Abduraxmanova G.Q. Milliy igtisodiyotni modernizatsiyalash sharoitida aholining ish bilan
bandligini tartibga solish (O‘zbekiston Respublikasi misolida). Iqtisod fanlari nomzodlik dissertatsiyasi.
T.: O‘zbekiston Respublikasi Fanlar Akademiyasi iqtisodiyot instituti - 2010.-36-37 b.

3 sotsiologik so‘rov natijalari asosida hisoblangan.
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In the rapidly evolving landscape of the modern world, the inexorable shift towards a digital revolution is
reshaping traditional economic models across the globe, including the Republic of Uzbekistan. This article
delves into the impediments posed by institutional constraints in the digital economy, elucidating how legal
frameworks governing digital interactions and inefficient institutional arrangements can impede the
development and optimization of digital business models. Notably, the absence of clear regulations on
electronic payments, cybersecurity, and data protection can introduce unpredictability, jeopardizing
security and trust within the digital environment. The abundance of data and information, coupled with
unequal distribution among market participants, may lead to suboptimal decision-making, inefficient
resource utilization, and disparities in access to digital opportunities. The article aims to analyze and
propose strategies to overcome institutional limitations and information asymmetry, emphasizing the need
for effective institutional structures and mechanisms. In conclusion, this article provides a comprehensive
examination of the challenges and opportunities in optimizing the digital economy in Uzbekistan. By
proposing strategies to address institutional constraints and information asymmetry, it offers a roadmap for
fostering a thriving digital ecosystem that benefits all stakeholders in the Republic of Uzbekistan.

Introduction. The modern world is inevitably heading towards a
digital revolution, covering all spheres of our lives and reformatting
traditional economic models. The digital economy acts as a powerful engine
of growth and innovation, impacting not only the global level, but also the
Republic of Uzbekistan. This trend opens up new horizons for businesses,
consumers and society as a whole. Nevertheless, along with the benefits of
the digital economy come challenges related to institutional constraints and

information asymmetry.

Institutional constraints, such as legal rules governing interactions in
the digital economy and inefficient institutional arrangements, can be an
obstacle to the development and optimization of digital business models.
For example, the lack of clear rules and legislation regarding electronic
payments, cybersecurity and data protection can cause unpredictability and
threaten security and trust in the digital environment.

In addition, information asymmetry is emerging as a major challenge
in the digital economy. In the context of abundant data and information,
unequal distribution of information resources among market participants
can lead to inappropriate decisions, inefficient use of resources and
inequality of access to the opportunities of the digital economy.

In light of these challenges, the task of optimizing the digital economy
and overcoming institutional limitations and information asymmetry
becomes important. To achieve this goal, it is necessary to develop and
implement strategies and mechanisms that can ensure the effective
functioning of digital platforms, increase trust and security, and guarantee
equal opportunities and access to digital resources. The aim of this study is
to analyze and present possible strategies to optimize the digital economy
by overcoming institutional constraints and information asymmetry. The
article will discuss the importance of developing effective institutional
structures and mechanisms that promote a favorable environment to foster
digital entrepreneurship and innovation. Particular attention is paid to
eliminating information asymmetries and ensuring equal access to
information resources so that all participants in the digital economy can

realize their full potential.

1 Kurpayanidi, K. I. (2023). Analysing the functioning of enterprise management in the context of
institutional reforms. Yashil igtisodiyot va taraqqgiyot. Vol. 10. 581-586. URL: https://yashil-
igtisodiyot-taraqqgiyot.uz/journal/index.php/GED/article/view/111/107

The article's coverage of information asymmetry is aimed at
identifying problems and proposing methods for overcoming it in the digital
economy. The importance of ensuring equal access to information resources
is seen as a key aspect for maximizing the potential of all participants in the
digital ecosystem.

Research methodology. This study will focus on analyzing the key
factors that are sources of uncertainty and rationality in the digital economy.
We will then consider the possible types of risks associated with
information asymmetry, using the labor market as an example, and their
relationship with institutional traps. The final part of the study is devoted to
the consideration of a variety of methodologies and relevant data aimed at
reducing these risks and avoiding falling into institutional traps.

The research methodology is based on theoretical concepts put
forward in the extensive literature on the digital economy, uncertainty and
information asymmetry. The author uses both qualitative and quantitative
research methods based on statistical data and economic models to analyze
in detail the risks and their consequences associated with possible entry into
institutional traps®.

An important component of this methodology is the analysis and study
of case studies focused on the labor market in the context of the digital
economy. In this context, data is collected on the behavior of economic
agents and the evaluation of their decisions under conditions of uncertainty
and information asymmetry.

The researcher relies on qualitative materials such as reports and
publications from international organizations, economic think tanks and
academic articles to support the conclusions and justify the proposed risk
mitigation methods. Data from various sources are also used to support the
conclusions and justify the proposed risk mitigation strategies?.

Analysis results. In this section, we will analyze the main findings
related to the impact of information and digital technologies on economic
processes. It should be noted that the increasing use of information
technologies and innovations reduces the relevance of the problem of
limited resources, allowing economic agents to use available resources
more efficiently or create alternative ones. However, the growth of

2 Kurpayanidi K. (2023). Ragamli igtisodiyot sharoitida axborot kamchiliklari va institutsional
cheklovlarni bartaraf etish. Igtisodiyot Va ta’lim, 24(5), 45-50.
https://doi.org/10.55439/ECED/vol24 iss5/%x
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information flows and knowledge entails new challenges for economic
agents. Information overload makes it difficult to perceive, process and
select information, which in turn complicates rational decision-making.

In this regard, our goal is to study how information and digitalization
affect the behavior of economic actors and what characteristics of
information can make it more effective in a digital economy. According to
Avdokushin and Kuznetsova (2022), the environment interacts with
humans, expanding its boundaries®.

In the period of universal digitalization, socio-economic processes
become dependent on increasing information technology processes. This
requires personalization of production and marketing as well as educational
services and training to adapt to individual or even single consumer needs.
According to Alvin Toffler (2022), in the future companies and customers
will interact through information technology so intensively that it will be
difficult to determine who is a consumer and who is a producer * .

The term "digital inequality" was introduced into scientific circulation
by L. Myasnikova and A. Zuev in 2003. Their study focused on the concept
of "digital revolution" and predicted that changes in technology would lead
to a decrease in information inequality® . The work of M. A. Gruzdeva
(2022) considers the "virtual space of labor" and its stratification, as well as
the risks arising in different directions of business activity®.

The work of G. R. Garipova, (2015) reflects the deep penetration of
information processes in socio-economic relations’. In her opinion, science,
technology and information are relatively independent factors that are
interrelated and determine the productive forces in the economic system.

The development and globalization of information and economic
processes require temporary decisions regarding the intensification of
functioning and expansion of the Russian segment on the Internet. This
provides free access to the global web and digital space, but, at the same
time, creates prerequisites for the emergence of institutional traps, which
emphasizes the need to strengthen information security® °.

According to the study of Ershov, N. A., & Alexandrova, M. V.
(2019), the intensive development of digital socio-economic trends
provides a country with the opportunity to achieve competitive advantages
on the world stage and brings significant benefits to its citizens. However,
the universal transformations associated with digitalization require the
improvement of administration institutions and the transfer of effective
management tools and methods to different levels of management (Sologub,
V. A., & Khasheva, 1. A. (2021)*. This raises the need for better
management methods, as digitalization causes fundamental transformations
in the economic paradigm (Zozulya, D. M. (2018)*.

Information and digital transformations enrich the scientific
vocabulary with new terms such as information flows, internet of things,
virtual enterprises, network communications and artificial intelligence
(Greengard, S. (2016)*2. When analyzing the changes associated with the
information stage of development, Zolaev, E.A. (2022) relies on the theory
of post-industrial society, which classifies the history of social development
and reveals the content and structure of each stage*®. However, the approach
presented by Pang, J., Zhang, Y., & Jiao, F. stating that a developed society
should be based on the interaction of cultures, including beliefs, and not
only on knowledge, is also close to this study*.

Thus, the results of the study emphasize the importance of learning
and adapting to the new challenges associated with the development of the
digital economy and the urgent need to improve governance practices and

3 Avdokushin, E. F., & Kuznetsova, E. G. (2022). The sharing model as a determining factor in the
functioning of a modern business. Bulletin of Kemerovo State University. Series: Political,
Sociological and Economic Sciences, (2 (24)), 201-211. In Russian

4 Toffler, A. (2022). Powershift: Knowledge, wealth, and power at the edge of the 21st century.
Bantam.

5 Zuev, A. G., & Myasnikova, L. A. (2003). The digital revolution is ahead. Free Thought, (5), 55-63.
In Russian.

© Gruzdeva, M.A. (2022). The age factor of the digital divide: the edges of inequality. Economic and
social changes: facts, trends, forecast, 15 (4), 228-241. In Russian.

7 Garipova, G. R. (2015). The information picture of the world as a socio-cultural phenomenon.
Humanities, Socio-economic and Social Sciences, (5), 20-23. In Russian.

8 pang, J., Zhang, Y., & liao, F. (2023). The Impact of the Digital Economy on Transformation and
Upgrading of Industrial Structure: A Perspective Based on the “Poverty Trap”. Sustainability, 15(20),
15125.

°Sun, Y. Y., & Higham, J. (2021). Overcoming information asymmetry in tourism carbon
management: The application of a new reporting architecture to Aotearoa New Zealand. Tourism
Management, 83, 104231.

1950logub, V. A., & Khasheva, I. A. (2021). Current trends in the development of the processes of
digitalization of public administration. In Digitalization of public administration, economics, politics
and the social sphere: problems and prospects (pp. 53-61). In Russian.

1 Zozulya, D. M. (2018). Digitalization of the Russian economy and Industry 4.0: challenges and
prospects. Issues of the innovative economy, 8(1), 1-14. In Russian.
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institutional arrangements to successfully adapt to the new economic
paradigm.

Discussion. The impact of information asymmetry on the functioning
of the economy represents a significant factor in the modern information
society, where information plays a key role. The study of the effects of
information asymmetry and its interaction with institutional traps becomes
relevant in the context of economic development. Institutional traps are
negative phenomena in which the institutions of the economic system
become an obstacle to development, establish inefficient rules of the game
and limit the freedom of choice and innovative activity of economic agents.

Before discussing the main results, the author presents his
conceptualization of the key concepts used in the study. An institutional trap
is defined as an imbalance or disequilibrium arising in a system due to
inefficient but stable institutions, resulting in serious socio-economic losses.
On the other hand, asymmetric information in its distribution implies the
existence of information that is not available or known to other economic
agents. This leads to inefficient use of resources, increased uncertainty,
reduced trust and incentivized opportunism.

Having an understanding of the basic terms, the author proceeds to
present the main results of the study. The analysis confirms that information
asymmetry can be a key factor influencing the formation of institutional
traps. When some economic agents possess information that is not available
to others, it causes imbalances in the system, which can lead to the
strengthening of inefficient institutions and create unfavorable conditions
for economic development. This, in turn, increases the risks of opportunistic
behavior and reduces the motivation for innovation and efficient use of
resources.

Thus, the study emphasizes the importance of exploring the
relationship between information asymmetry and institutional traps.
Understanding this relationship can contribute to the development of more
effective strategies to overcome the negative effects of information
asymmetry and enhance the stability and development of the economic
system. The results obtained represent a meaningful contribution to the field
of economic theory and can be used to formulate more effective policies
and strategies in today's digital economy.

The study of the impact of information asymmetry on the expectations
of economic actors: peculiarities of motivation of knowledge-workers
becomes more relevant in the light of the peculiarities of motivation of
knowledge-workers. The term "knowledge-workers", introduced by F.
Machlup, refers to a new class of workers with competences and skills to
work effectively with information, data and knowledge, taking into account
external factors®®. These highly mobile workers strive for self-realization
and self-expression, corresponding to the highest levels of A. Maslow's
hierarchy of needs?®.

There are several types of classification of knowledge workers,
including active (knowledge-producing workers) ¥ and passive
(knowledge-using workers) 8 . Others distinguish between creative
individuals (knowledge-workers)*®, technical staff (data-workers)?® and
workers engaged in the first stages of processing incoming information
(information-workers)? .

According to the study of Yang, L., (2022) the formation of
intellectual capital is accompanied by certain trends, such as increasing
homogeneity of the structure of the group of individuals-carriers of

2 Greengard, S. (2016). The Internet of Things: The future is already here. Alpina Publisher.

3 Zolaev, E.A. (2022). Economic security of the state: the concept and threats of digitalization.
Economic Security, 5(2), 571-582.

1 pang, J., Zhang, Y., & liao, F. (2023). The Impact of the Digital Economy on Transformation and
Upgrading of Industrial Structure: A Perspective Based on the “Poverty Trap”. Sustainability, 15(20),
15125.

5 Machlup, F. (2014). Knowledge: Its creation, distribution and economic significance, Volume Ili:
The economics of information and human capital (Vol. 781). Princeton university press.

16 Cao, H., Jiang, J., Oh, L. B., Li, H., Liao, X., & Chen, Z. (2013). A Maslow's hierarchy of needs analysis
of social networking services continuance. Journal of Service Management, 24(2), 170-190.

17 Mladkova, L. (2012). Leadership in management of knowledge workers. Procedia-Social and
Behavioral Sciences, 41, 243-250.

18 Rakhmani, I., & Sakhiyya, Z. (2024). The Cultural Political Economy of Knowledge in Neo-Liberal
Indonesia. Journal of Contemporary Asia, 1-17.

9 salvadorinho, J., & Teixeira, L. (2021). Organizational knowledge in the 14. 0 using BPMN: a case
study. Procedia Computer Science, 181, 981-988.

2 Zhang, A. X., Muller, M., & Wang, D. (2020). How do data science workers collaborate? roles,
workflows, and tools. Proceedings of the ACM on Human-Computer Interaction, 4(CSCW1), 1-23.

2! Forsman, K., & Horned, A. (2019). Since the beginning of this interview i have managed four
emails: A qualitative study of email management for information workers.



intellectual capital. This is due to the similarity of motivations, desire for
co-operation and common standards, values and attitudes?.

Thus, the study of the relationship between information asymmetry
and the motivation of intellectual workers represents a significant aspect for
understanding the functioning of modern economy and developing more
effective management strategies in an uncertain and rapidly changing
information environment.

George Akerlof, an American scientist and economist who won the
Nobel Prize in Economics in 2001 for his analysis of markets with
asymmetric information, is at the forefront of information economic theory,
together with Joseph Stiglitz and Michael Spence? . His "lemon market"
model reveals how information asymmetry can cause a backward selection
problem.

In his model, Akerlof links uncertainty and the quality of goods,
showing unexpected causes of possible market collapse. With unequal
access to information in a market where buyers have to rely on market
statistics to determine the true characteristics of goods known only to
sellers, transactions fail or lead to unfavorable outcomes. In the case of
symmetric information, both parties can benefit from the transaction.
However, asymmetric information forces market participants to rely on
chance and can lead to market failure.

Akerlof developed his model by studying the market for used cars, or
so-called "lemons," to better understand the problem. Suppose there are 100
citizens in the market who want to sell their old cars and 100 citizens who
want to buy them. It is known that 50 of the cars on offer are "plums" (low
quality) and 50 are "lemons" (high quality). The owners of each car are
aware of its quality, but the potential buyers do not know whether the
offered car is a "plum" or a "lemon".

Owners of "lemons" are ready to sell their cars at the price of 1000
USD, and owners of "plums" - at the price of 2000 USD. Buyers are ready
to pay 2400 USD for a "plum" and 1200 USD for a "lemon". If assessing
the quality of cars was a simple task, there would be no problems in this
market. "Lemons" would be sold at prices from 1000 to 1200 USD and
"plums" at prices from 2000 to 2400 USD. However, buyers cannot
determine the quality of a car accurately, but can only assume its true value.
Assuming that a car is equally likely to be both a "plum™ and a “lemon", a
typical buyer will be willing to pay the expected value of the car, i.e. half of
1200 USD plus half of 2400 USD, which equals 1800 USD.

Owners of "lemons" will certainly agree to such a deal, but owners of
"plums" will not be willing to sell their cars at such a price. The price that
buyers are willing to pay for an "average" car will be lower than the price
that owners of "plums" want to get. As a result, only "lemons" at the price
of 1800 USD will be offered on the market. However, if a buyer is sure that
he will get a "lemon", he will not be ready to pay 1800 USD for it. The
equilibrium price on the market will be set between 1000 and 1200 USD.
Only "lemons" will be sold at this price. Thus, although the price at which
buyers are willing to buy "plums" exceeds the price at which sellers are
willing to sell them, the "plums" will still remain unsold.

The reason for the market crash is that there is an externality due to
sellers of high and low quality cars. The decision to sell a low quality car
affects the buyer's perception of the quality of the "average" car on the
market. This leads to a decrease in the price that buyers are willing to pay
for an 'average' car and creates a negative effect on those trying to sell high
quality cars. This externality becomes a major cause of market failure.

The market is more likely to feature cars that owners are keen to get
rid of. The fact of sale serves as a signal to potential buyers regarding the
quality of the goods on offer. The oversupply of low quality cars creates
difficulties in selling high quality goods.

Given that demand in a given market depends not only on price but
also on quality, a scenario is possible in which the demand turns out to be
zero and, as a consequence, the market ceases to exist. J. Akerlof shows that
insufficient information about the quality of goods offered for sale leads to
a constant decrease in prices until the market completely disappears.

The American economist Joseph Eugene Stiglitz (2019) in his study
discusses in detail the problem of asymmetric information, focusing on less
informed market participants, citing insurance companies as an example?*.
The mechanism of "reverse market adaptation” described by Stiglitz

22 yang, L., Holtz, D., Jaffe, S., Suri, S., Sinha, S., Weston, 1., ... & Teevan, J. (2022). The effects of
remote work on collaboration among information workers. Nature human behaviour, 6(1), 43-54.
23 stiglitz, J. E. & Korinek, A., (2021). Artificial intelligence, globalization, and strategies for economic
development (No. w28453). National Bureau of Economic Research.

24 stiglitz, ). E. (2019). The structure of labor markets and shadow prices in LDCs. In Migration and
the labor market in developing countries (pp. 13-63). Routledge.
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suggests that well-informed market participants can pass information to
those who are less informed, helping them to improve their position. In
collaboration with Michael Rothschild, Stiglitz presented a classic paper
examining information flows in insurance markets where firms do not have
information about the risk of individual customers?. In this paper, the
authors argue that insurance companies, as less informed parties, can
effectively incentivize their better-informed customers to disclose real
insurance risk.

In conventional market models, banks set higher interest rates to
compensate for the risk of potential loan defaults. In the context of models
with asymmetric information, banks offer favored loans to attract
competition among a limited number of applicants and to select those who
are guaranteed to repay the loan. An important conclusion of the analysis of
financial markets presented by Stiglitz and his co-author Sandy Grossman
was the Grossman-Stiglitz paradox®.

The Grossman-Stiglitz paradox is that if the market is efficient in
terms of information, that is, all the necessary information is reflected in
prices, no market participant will use the information contained in prices as
an effective incentive. Thus, the information available on the market is not
fully used due to the asymmetry of the information.

Joseph Eugene Stiglitz, Sandy Grossman and George Akerlof have
demonstrated that asymmetric information can lead to reverse selection in
the market. Under certain conditions, more informed market participants
can increase their market opportunities by transmitting signals to less
informed market participants. The concept of market signals was first
introduced in the article “Labor Market Signals”, which considers education
as an indicator of labor productivity in the labor market. The model assumes
that the probability of finding a good or bad employee is 50%. A good
worker is able to produce 20 units of marginal product, while a bad worker
can produce only 10 units. Let's say a company needs to hire 100 employees.
The total marginal product is 50*20 + 50*10 = 1500 units. If the share of
wages in the produced product is 20%, then the cost of wages will amount
to 300 units.

If it is not possible to determine the quality of an employee in advance,
a more reasonable approach is to establish a payment of four units for a
good employee and two units for a bad employee. However, due to the
inability to distinguish between good and bad workers and predict the
results of their work, the employer is forced to pay an average salary of three
units. Provided that both categories of workers agree to such conditions,
wages are redistributed from good to bad workers. It is obvious that good
workers tend to acquire some kind of attribute (for example, diploma,
certificate, certificate of qualification, etc.) that distinguishes them in the
labor market during the assessment process or outside it. This feature, called
a “signal” by Michael Spence, makes it possible for good workers to stand
out in the labor market.

The main conclusion of Michael Spence is the fact that employers use
education as a side sign of future employees. Obtaining reliable information
about the potential productivity of an employee is too expensive, so some
kind of indicator (signal) is required, which indirectly indicates this quality.
One of these indicators is the availability of an education, such as a college
or higher education institution. With this knowledge, future employees
invest their time and resources in education in order to “signal” their high
productivity to employers. Despite the fact that education in itself does not
guarantee the availability of skills or knowledge, it becomes an effective
indicator for employers when making a decision about hiring employees.

Apparently, the signals coming from the labor market do not always
provide a complete picture of the future needs of employers. Perhaps the
signals received from the labor market may reflect only the current needs of
employers, but do not always provide information about their future needs.
The labor market reflects the situation related to the supply and demand for
certain types of jobs and skills at the moment. However, the prospective
needs of employers may change over time due to technological changes,
economic factors, and other circumstances. This implies that changes in
employers' needs and requirements for employees may be limited or occur
more slowly than necessary to ensure the sustainable development of the
labor market.

% Sigler, J. T. (2022). Three Essays on Strategic Factor Markets and RBV Paradoxes (Doctoral
dissertation, The Ohio State University).

% Grossman, S. J., & Stiglitz, J. E. (1980). On the impossibility of informationally efficient

markets. The American economic review, 70(3), 393-408.



Nevertheless, an analysis of the current situation on the labor market
indicates the tendency of employers to increasingly prefer to hire specialists
with higher education. Companies with sufficient financial resources can
even finance the training of specialists of the required level and profile at
universities?’.

The study presents current scenarios demonstrating that in order to
achieve success and meet the needs of economic agents, it is necessary to
strive to maximize profits and meet their expectations. However, the
question remains as to which information should be used to meet the needs
and, to a lesser extent, change the expectations of economic actors. The
author believes that in order to answer this question, it is necessary to
analyze the basic properties of information that can best meet the needs and
expectations of economic agents.

The first aspect worth paying attention to in the context of information
is its ability to be understood and adequately interpreted by the recipient.
Therefore, the producer of information must present it in such a way as to
match the target audience.

The second property is the difficulty of providing or using
information. The user should not spend too much time and effort solving
the uncertainty about the product or service. Therefore, the choice of the
form of transmission of the message should not require additional costs
from the recipient.

The third property of information is its adequacy to the needs,
situation and level of development of the recipient. The information must
correspond to the needs and level of education of the recipient for effective
impact.

Further, the relevance of information at the right time is another
important property. Information must be provided in time to be useful, as,
for example, in the case of a warning about the threat of an impending
hurricane, which must be delivered in advance to take the necessary
measures.

Consistency is another important characteristic of information. The
data contained in the message must be consistent with the general topic and
subject of the information.

The structuring of information determines its ability to be
systematized and classified within the subject and object of information.

The sorting of information implies the absence of excessive
information or noise that can distract the recipient. The efficiency of
information is determined by the frequency and timeliness of its provision.
The information must be received at the right time. The actual reflection of
reality is a property of information that determines its accuracy,
corresponding to the real state of things. The appeal of information refers to
its ability to influence the recipient's actions. Informativeness determines
the completeness of information and the ability to reduce the asymmetry of
information. The determinacy of information is related to its
correspondence to the homogeneity or heterogeneity of the target audience.
The manageability of information refers to its ability to be promptly
cancelled, revoked, or adjusted. The ethics of information presupposes its
compliance with the norms, rules and morals of the society in which it is
presented. The objectivity of the information implies the absence of
subjective assessments of the manufacturer regarding the described reality
and the information itself.

Given the contradictory nature of information, it is impossible to fully
assign all these properties to it. The assessment and measurement of these
characteristics is also hampered by the lack of universal methods and
methods.

When using information by economic agents, a high degree of
subjectivity is observed, which affects many properties of information and
increases asymmetry and risk, both moral and material. The asymmetry of
information leads to information costs, including the costs of determining
prices, searching for effective prospects and low prices, as well as
information obsolescence, market conditions and other factors. In theory,
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the concept of search was supposed to eliminate differences in prices and
justify the economic behavior of subjects. However, in practice, comparing
prices at different points of sale can significantly change the expectations
of economic agents and significantly influence their behavior. Price
information “allows us to reformulate the subjective tasks of consumers in
terms of risk, which changes their approach to search.”

Let's consider the problem of ensuring the completeness of
information, which can be achieved only in two cases: centralized pricing
and the local market. In the first case, with a limited number of transactions,
participants can be provided with complete information by the central
planning authority. In the second case, even if the subjects do not have
sufficient information in advance, their personal reputation serves as a
reliable guarantee of the absence of fraud and the use of information to the
detriment of others in order to gain unfair competitive advantages.

Depending on the degree of completeness of information, a person
strives for an ideal or purposefulness, assuming the expectation of certain
behavior of surrounding objects and other people, as well as using this
expectation as conditions and means to achieve their rational goals.
However, in practice, such ideal behavior is difficult to implement, since it
implies complete freedom of choice of goals and means for achieving them
by a person.

Thus, the presence of information inequality leads to a change in
expectations and an increase in the level of risk for economic entities.
However, this problem can be solved by endowing information with certain
properties in accordance with the subjective rationality of economic agents.

In relation to the labor market under study, it is possible to reduce the
asymmetry of information by creating an ideal international electronic
platform. This platform should include a portfolio of potential employees,
which is formed throughout their educational and work path, including the
results achieved in various companies and organizations. Educational
organizations and employers should have access to this platform.

However, there is a difficulty in developing a system of criteria for
evaluating the effectiveness and productivity of potential employees, which
should be acceptable to the entire global community. It is this approach that
will reduce information costs when concluding employment contracts.

Conclusion. Research conducted in the field of uncertainty and
rationality in the digital economy confirms that an increase in the volume
of information and knowledge can cause problems for economic
participants. This creates difficulties in understanding, processing and
selecting relevant information. It is important that this information meets
expectations, helps to make rational decisions, increases usefulness and
reduces uncertainty. As a result, this contributes to improving the efficiency
of institutions.

An analysis of the asymmetry of information and possible problems
related to the functioning of the labor market in the context of digitalization
of educational services shows that the standard qualification indicator - a
higher education diploma is not always a reliable indicator of an employee's
future productivity. This can lead to problems for employers, increasing the
risks of additional costs, reducing the efficiency of the company and
possibly leading to the loss of market positions.

To reduce the risks of problems at the institutional level for economic
agents, it is necessary to take into account the quality of information and
information flows. This allows you to balance the asymmetry of
information, meet expectations and rationality in decision-making, reduce
the possible costs of opportunistic behavior and increase the level of trust
in transactions.

In the context of the labor market, it is recommended to create an
electronic platform that will contain digital portfolios of potential
employees formed throughout their entire educational and work path. This
will help reduce information costs for employers and prevent possible
problems at the institutional level associated with the depreciation of a
higher education diploma.
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Magqolada mamlakatimizda qishloq xo‘jaligi iqtisodiyotini rivojlantirish yo‘lida
innovatsiyalarni joriy etishga shart-sharoit yaratish, va bu jarayonni jadallashtirish uchun fan,
bilim va ishlab chigarishni bir-biri bilan bog‘liq xolda amalga oshirish yo‘lida tadbiq etilayotgan va
qilinishi lozim bo‘lgan ishlar yoritilgan, xususan
ishtirokchilariga ishlab chiqarish jarayonlarida zarur bo‘ladigan qarorlarni gabul gilish uchun to‘g‘ri,
to‘liq va tezkor axborot beruvchi bilim va innovatsiya markazlari faoliyatini rivojlantirish kerak..

sohaga

respublika  qgishloq xo‘jaligi majmuasi

Kirish.  O‘zbekistonning  ijtimoiy-igtisodiy  rivojlanishining
ochiglikva bozor Iqtisodiyoti tamoyillariga asoslangan yangi bosgich
davrida boshqgaruvni  axborotlashtirishning  zamonaviy usullari
yordamida tashkil etish va igtisodiyotning barcha tarmoglarini
raqamlashtirishni jadallashtirish ehtiyoji paydo bo‘ldi{l}. Tarmogqlar
ichida ragamlashtirish ilgarilab ketgan aloga, bank- moliya, savdo
va boshqa ayrim xizmat turlari singari qishloq xo‘jaligini ham
axborot ta’minotini yo‘lga quyish va sohani raqamlashtirish
igtisodiyot taraqqgiyotining talabidir. Zamonaviy agrar ingilob qul
mehnati va xarajatlarni gisqartiradigan, samaradorlikni oshiradigan
ilg‘or axborot texnologiyalari joriy etilishini ko‘zda tutadi.

Respublika qishloq xo‘jaligida ishlab chiqgarish texnologiyalari
ancha eskirgani, to‘g‘ri foydalanilmayotgan potensial, bir birlik
yer maydonidan olinayotgan  daromad o‘rtacha jahona
ko‘rsatkichlaridan pastligi, zamonaviy aqlli qishloq xo‘jaligiga o‘tish,
buning uchun avvalo bilimlar va innovatsiyalarni keng tadbiq etish
hukumat oldiga sohaga islohotlarni joriy etishga undamoqda. Xususan
O‘zbekiston Respublikasi Prezidenti:*“kambag‘allikni qisqartirish va
gishlog aholisi daromadlarini ko‘paytirishda eng tez natija
beradigan omil bu -  qishlog xo‘jaligida hosildorlik va
samaradorlikni keskin oshirishdir. Bunda har gektar yerdan olinadigan
daromadni  hozirgi o‘rtacha 2 ming dollardan kamida 5 ming
dollargacha yetkazish ustuvor vazifa qilib qo‘yiladi. Buning uchun
qishloq xo‘jaligiga eng ilg‘or texnologiyalar, suvni tejaydigan va
biotexnologiyalarni, urug‘chilik, ilm- fan va innovatsiyalar sohasidagi
yutuglarni keng joriy etishimiz lozim. 2021 yili barcha viloyatlarda
Qishloq xo‘jaligida bilim va innovatsiyalar markazlari tashkil etilib,
ularda “yagona darcha” tamoyili asosida 100 dan ortiq agroxizmatlar
ko‘rsatish yo‘lga qo‘yiladi”, deya ta’kidlaganlar{2}.

Belgilangan ko‘rsatkichlarga erishish uchun zamonaviy aqlli
qishloq xo‘jaligini jorly qilish, nomidan ma’lumki aql va bilimga
asoslangan va shu jumladan axborot-kommunikatsiya texnologiyalari
go‘llaniladigan raqamlashtirish jarayonlari joriy etilgan qishlog
xo‘jaligiga o‘tish talab qilinadi. Bu vazifa faqat bilim va
innovatsiyalarni tadbiq etishni rivojlantirish orgali amalga oshadi.

Mavzuga oid adabiyotlar tahlili. Mutaxassislar fikricha yagin
kelajakda 2050 yillarga kelib dunyo aholisi 10 mlrdga yaqinlashadi,
insoniyat jiddiy global tahdidlarga duch keladi. Bu mavjud tabiiy
zahiralarda ozuqa xavfsizligini ta’minlash masalasi. Tabiat va qishloq
xo0‘jaligiga bosim ortadi. Hozirgi kunda dunyoda gariyb 1 mird aholi
ochlikka duch kelayotgan bo‘lsa, dune hamjamiyati va yetakchi
davlatlar tomonidan zaruriy choralar ko‘rilmasa bu ko‘rsatkich 30
yildan keyin dunyo aholisining yarmiga tenglashishi mumkin{6}.

Mavjud resurslar  yer, suv, tabiiy boyliklardan ogilona
foydalanish, tejamkor texnologiyalamni qo‘llash, yerlarni eroziyasi,
cho‘llanish va shurlanishni oldini olish sohaga innovatsilarni tadbiq
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etishni  talab  etadi. Innovatsilarni  Kiritish ishlab chigarish
samaradorligini ortishiga, moddiy, mehnat zahiralarini tejalishiga,
ozig-ovgat xavfsizligiga va eksport salohiyatining oshishiga olib
keladi{7}. Agrar sohadagi innovatsiyalarni joriy etish borasidagi
tadgiqotlarga borgan sari ko‘p olimlar o‘z hissasini qo‘shmoqda,
xususan chet ellik olimlar D.Bell, E.Toffler, rusolimlari A.Altuxov,
L.Vinnichek, V.Bautin, V.Nechayev  va o‘zbek olimlari
A.Abdug‘aniyev, A.Vahobov, A.Qodirov, S.G‘ulomov,
M.Mahkamova.

Bu olimlardan D.Bell va E.Tofflerning fikricha aksariyat
rivojlangan mamlakatlarning dunyodagi igtisodiy ustunligini aynan
innovatsion iqtisodiyot ta’minlab beradi{8}. Professor L.Vinnichek
fikricha esa 0zig-ovqat xavfsizligini ta’minlashning yagona yechimini
innovatsion agroiqtisodiyotni rivojlantirish orqgali topish mumkin{9}.

Altuxov A.Lga ko‘ra hozirgi sharoitlarda qishloq xo‘jaligi
rivojlanishining innovatsion yo‘li uchta o‘zaro bog‘liq yo‘nalishga ega:

- inson omiliga innovatsiyalar, bu ta’lim, ilmiy-tadgigqot
ishlanmalar, innovatsiyalar va axborot makonini rivojiga bog‘liq;

- biologik omilga innovatsiyalar, aynan shu yo‘nalish bilan boshqa
tarmoglar innovatsion rivojlanishidan farq giladi, bu yer unumdorligini
oshirish, gishloq xo‘jaligi ekinlari va hayvonlari mahsuldorligini
oshirish bilan bog‘liq innovatsiyalarni joriy etishga bog‘liq;

- texnologik xarakterga ega innovatsiyalar — mehnat unumdorligi
va igtisodiy samaradorlikni jadal oshirish imkonini beruvchi energiya
tejamkor va ilmiy asoslangan  texnologiyalar yordamida gishlog
xo‘jaligi  texnik-texnologik salohiyatini takomillashtirishga bog‘liq
{103}.

Agar axborot va bilim yangiliklarga aylansa, ya’ni ilmiy-
texnikaviy yoki boshga ijodkorlikning mahsuli, bozorga tayyorlangan
yangi yoki takomillashgan mahsulot ko‘rinishida, amaliy faoliyatda
qo‘llaniladigan yangi yoki takomillashgan texnologik jarayon sifatida
yakuniy natijasi bo‘lganda postindustrial iqtisodiyot istigbolga ega
bo‘ladi. Innovatsiyalar wularni amaliy qo‘llanilishi (innovatsion
faoliyat)  bilan bog‘liq ishlar bajarilganda va  xizmatlar
ko‘rsatilganda  iqtisodiyotda samarani ta’minlashi mumkin — deya
ta’kidlaydi Bautin V.M. {11}.

Eksportga yo‘naltirilgan yuqori mahsuldor qishloq xo‘jaligi
tarmog‘ini yaratish bo‘yicha qo‘yilgan vazifalarni hal qilish uchun
sohani rivojlantirishning innovatsion modelini, qishloq  xo‘jaligi
ishlab chiqarishiga samarali innovatsiyalarning doimiy kirib kelishini
joriy yetish zarur — deydi professor V.lI.Nechayev {12}.

O‘zbek olimlaridan S.C.Gulyamov ta’kidlashicha qishloq
xo‘jaligida innovatsion rivojlanish muammolari ancha jiddiy tus olgan,
tarmoq barqaror rivojlanishini  ta’minlash va qishloq xo‘jaligi
mahsulotlari raqobatbardoshligini oshirish uchun qishloq xo‘jalik ishlab
chigarishiga NBIC-texnologiyalarni faol tadbiq qilish kerak
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M.A.Mahkamova fikricha ragamlashtirish borasidagi
innovatsiyalar insonlarsiz boshqaruv tizimini yo‘lga qo‘yish orqali
korrupsiyani kamaytiradi, soliq tushumlarini “aqlli” shartnomalar
tuzish orqali  ko‘paytiradi, budjet xarajatlari va tenderlarning
ochigligini  oshiradi, yagona elektron platforma orgali davlat
xizmatlarini ko ‘rsatish imkonini beradi {14}.

Tadgigot metodologiyasi. Tadgigotning metodologik asosi
qishlogxo‘jaligida  kechayotgan ragamlashtirish jarayonlarida
innovatsiyalarni tadbiq etish sohaga doir ta’limni rivojlantirish va ilmiy-
tadgiqot ishlanmalari muhiti joriy etilishi orqgali erishishda kompleks

yondashuv  hisoblanadi. Qishloq xo‘jaligiga ixtisoslashgan oliy
o‘quv yurtlari innovatsiyalarni tarqatish ~ ma’suliyatini o0‘z
zimmasiga  olishi va ulamni respublikaning barcha hududlariga joriy

etilishi baholangan. Tadgigot jarayonida igtisodiy, giyosiy va statistik
tahlil natijalaridan foydalanildi.

Shu bilan birgalikda tadqiqotning nazariy asosi bo‘lib,
O‘zbekiston Respublikasi Prezidentining ushbu masalaga tegishli
garor va farmonlari hamda mazkur faoliyatga tegishli boshga normativ-
huquqiy hujjatlar xizmat kildi. Shuningdek, mazkur farmon va
qarorlarda belgilangan vazifalar asosida qgishloq xo‘jaligi boshqaruv
tizimida axborot- kommunikatsiya va  ragamlashtirish
texnologiyalarining jadal  sur’atda  joriy etilishini ta’minlash,
zamonaviy boshgaruv tamoyillari va konsepsiyalari yuzasidan taklif va
tavsiyalardan hamda tegishli jarayonli yondashuv, giyosiy va tizimli,
analiz va sintez, induksiya va deduksiya usullaridan keng foydalanildi.

Ragamli texnologiyalarni yanada rivojlantirishni va keng joriy
etilishini  ta’minlash magsadida O‘zbekiston Respublikasi
Prezidentining 2020-yil 5-oktabrdagi “Raqamli O‘zbekiston — 2030”
strategiyasini tasdiglash va uni samarali amalga oshirish chora-
tadbirlari to‘g‘risida” PF-6079-son farmoni qabul qilindi{8}.Ushbu
farmon bilan igtisodiyot tarmoglari, ijtimoiy soha va davlat
boshqaruvi  tizimining jadal raqamli rivojlanishini ta’minlash, shu
jumladan elektron davlat xizmatlarini ko‘rsatish mexanizmlarini
yanada takomillashtirish,  ragamli texnologiyalarni yanada keng
joriy etish uchun asos bo‘lib xizmat qiluvchi “Raqamli O‘zbekiston
— 2030 strategiyasi, 2020-2022 yillarda hududlarni hamda tarmoglarni
ragamli  transformatsiya qilish dasturlari, “Raqamli O‘zbekiston
2030” strategiyasini amalga oshirish bo‘yicha “Yo‘l xaritasi”
tasdiqlandi.“Yo‘l xaritasi” bilan elektron  hukumatni,  ragqamli
industriyani, ragamli ta’limni, ragamli infratuzilmalarni rivojlantirish
chora-tadbirlar belgilab berildi.

Bizga ma’lumki hozirgi
faoliyatining deyarli barcha

kunda global miqyosda inson
sohalarida ragamli texnologiyalardan
foydalanish tez sur’atlar bilan rivojlanib bormoqda. Shu bois
mamlakatimizda ham so‘nggi yillarda ragamli iqgtisodiyotni
rivojlantirishga, agrar soha boshgaruv tizimida hamda mavjud yer,
suv, moddiy- texnika va mehnat resurslaridan ogilona foydalanishni
ta’'minlovchi ~ “Aqlli  qishloq  xofjaligi”  texnologiyalarinini
takomillashtirishga alohida ahamiyat berilmogda. Shundan kelib
chiggan holda hamda yuqorida qayd etilgan O‘zbekiston Respublikasi
Prezidentining farmon va qarorlarining ijrosini agrar sohada
ta’minlash maqgsadida sohani raqamlashtirishning ustuvor vazifalari
0z ifodasini topgan O‘zbekiston Respublikasi Vazirlar
Mahkamasining 2020 yil 17dekabrdagi“O‘zbekiston Respublikasi
agrosanoat majmui va qishloq xo‘jaligida ragamlashtirish tizimini
rivojlantirish  chora-tadbirlari to‘g‘risida”gi  794-son qarori qabul
qilindi {9}

Mazkur qaror bilan “Aqlli qishloq xofjaligi”’texnologiyalarini

rivojlantirish strategiyasi, “Aqlli qishlogq xofjaligi”
texnologiyalarini  rivojlantirish ~ strategiyasini  amalga  oshirish
bo‘yicha 2021 — 2023- yillarga mo‘ljallangan chora-tadbirlar

dasturi, Qishloq xo‘jaligi va ozig-ovgat mahsulotlari statistikasini
rivojlantirish bo‘yicha chora-tadbirlar dasturi, 2021-2022 yillarda agrar
sohada zamonaviy axborot tizimlari va dasturiy mahsulotlarni keng
joriy qilish  bo‘yicha chora-tadbirlar  dasturi, Qishloq xojaligi
vazirligi bilan ma’lumotlar almashishni yo‘lga qo‘yadigan
tashkilotlar ro‘yxati, 2021 yilda «Aqlli qishloq xo‘jaligi»
texnologiyalarini  respublika hududlariga joriy qilish bo‘yicha
manzilli ro‘yxat tasdiglandi.

Ushbu garorda qishloq xo°‘jaligiga mo‘ljallangan yerlardan, suv
resurslaridan samarali foydalanish va ekinlar holatini nazorat

gilishning idoraviy va idoralararo axborot tizimlarini joriy etish,
agrosanoat majmuidagi tashkilotlar tomonidan ko‘rsatiladigan
xizmatlarni, shu jumladan, davlat xizmatlarini to‘liq elektron shaklga
o‘tkazish, qishloq xofjaligi sohasida zamonaviy axborot-

kommunikatsiya texnologiyalarini joriy etish uchun davlat-xususiy
sheriklik shartlari asosida magsadli loyihalarni amalga oshirish kabi
ustuvor yo‘nalishlar belgilab berildi.
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Shuningdek, Qishloq xo‘jaligi vazirligi huzurida“Agrosanoatni
raqamlashtirish markazi” davlat muassasasi tashkil etilib, unga
agrosanoat majmuida qishloq xo°‘jaligi mahsulotlarini yetishtiruvchilar,
ta’minotchilar hamda qayta ishlash tashkilotlari o‘rtasida o‘zaro
igtisodiy hamkorlikni amalga oshirish imkoniyatini yorutuvchi
platforma bo‘lib xizmat ko‘rsatuvchi “Raqamli qishloq xo‘jaligi”
axborot tizimini yuritish vazifasi yuklatildi.

O‘zbekiston  Respublikasida  “Aqlli  qishloq  xo‘jaligi”
texnologiyalarini rivojlantirish strategiyasi O‘zbekiston Respublikasi
Prezidentining 2019 vyil 23 oktabrdagi “O‘zbekiston Respublikasi
qishloq xo‘jaligini rivojlantirishning 2020 2030 yillarga
mo‘ljallangan strategiyasini tasdiqlash to‘g‘risida”gi PF-5853-son
hamda 2020 yil 5 oktabrdagi “Ragamli O‘zbekiston — 2030~
strategiyasini tasdiglash va uni samarali amalga oshirish chora-
tadbirlari  to‘g‘risida”gi  PF-6079-son Farmonlari, 2020-yil 28-
yanvardagi “O‘zbekiston Respublikasi qishloq xo ‘jaligini
rivojlantirishning 2020 — 2030 yillarga mo‘ljallangan strategiyasida
belgilangan vazifalarni 2020 yilda amalga oshirish chora-tadbirlari
to‘g‘risida”gi PQ-4575-son hamda2020 yil 28 apreldagi “Raqamli
igtisodiyot va elektron hukumatni keng joriy etish chora- tadbirlari
to‘g‘risida” PQ-4699-son qarorlari ijrosini ta’minlash yuzasidan ishlab

chigilgan.
Yuqorida gqabul gilingan farmon va qarorlar asosida
agrar sohani raqamlashtirish bo‘yicha xorijiy hamkorlar bilan pilot va

tijoriy loyihalar amalga oshirilmogda. Respublika agrar sohasida
“Raqamli qishloq xo0‘jaligi” yagona integratsiyalashgan platformani
ishga tushirish bo‘yicha keng qamrovli ishlar lolib borilmoqda va
platformaning texnik-iqtisodiy asoslari bo‘yicha hujjatlar 2021 yilda
ishlab chigilib, 2022-2023 yillarda esa ekinlarini joylashtirishdan
mahsulotlarni sotishga bo‘lgan jarayonlarni o‘z ichiga to‘liq qamrab
olgan tizim joriy etilib, 25 dan ortiq (shu jumladan, 15 ta boshga
yo‘nalish, Smart water, Vis-Chinor, E- fitouz va boshga axborot
tizimlari integratsiya qilinib ishga tushiriladi. Platformaning mobil
ilovalari orgali 2024-2026 yillarda ochiq va aniq ma’lumotlar
asosida agrar sohaning turli tarmoqlari bo‘yicha ehtiyojlarga binoan
interaktiv xizmatlar ko‘rsatilib,olingan ma’lumotlarning tahlil sifati
va aniqligi ta’minlanadi, xizmatdan foydalanuvchilarning vaqti va
mablag‘lari tejalib, ularning ish samaradorligi oshiriladi.

Xizmatlar ~ ko‘rsatish ~ imkoniyatlarini  hamda  raqamli
texnologiyalar  gamrovini kengaytirish magsadida “Yagona
geoaxborot”, “E-IJARA TANLOV”, “Agrar sohada subsidiya berish”,
“Qishloq xo‘jaligi sohasida onlayn hisobot”, “Qishloq xo‘jaligi

va melioratsiya texnikalarining yagona davlat reyestri”,
“Sovutgichli omborxona, “Agroplatforma”, “Suv iresurslarini
resurslarini

boshgarishniavtomatlashtirish”,“O‘zpaxta”,“Elektronsavdo”kabi
ragamlashtirilgan axborot tizimlari yaratilib ishga tushiriladi.
Agrar sohani 2022-2026 yillarda ragamlashtirish natijasida

erishilishi ~ kutilayotgan asosiy maqsadli ko‘rsatkichlar-indikatorlar
ishlab chigilmogda.
“Agrosanoatni raqamlashtirish markazi” davlat muassasasi

tomonidan  qishloq xojaligini raqamlashtirish borasida olib
borilayotgan faol harakatlar natijasida qishloq xo‘jaligi texnikalarini
“Elektron hisobga olish va real vaqt rejimida mexanizatsiya xizmatlari
ko‘rsatilishini monitoring qilish” axborot tizimi ishga tushirildi va
3500 dan ziyod qishloq xo‘jaligi texnikalariga GPS qurilmalari
o‘rnatilib, onlayn monitoring gilinmoqda.

Suv resurslarini boshgarishni avtomatlashtirish axborot tizimi
ishlab chiqildi, 200 dan ortiq “Aqlli suv” (Smart Water) ragamli
qurilmalari o‘rnatilib, tizim monitoring gilinmogqda.

Yugqoridagi qayd etilgan o‘ta muhim qarorlar va ularning ijrosini
ta’minlash bo‘yicha keng ko‘lamda amalga oshirilayotgan tashkiliy
chora-tadbirlar respublikada qishloq xo‘jaligi boshqaruv tizimini
transformatsiyalashni bir vaqtning o‘zida ikki yo‘nalishda olib borilishi
magsadga muvofigligini ko‘rsatmoqda. Birinchisi-gishloq xo‘jaligi
ishlab chigarishini ragamlashtirish, ikkinchisi-qishloq xo‘jaligi sohasi
boshgaruv tizimini ragamlashtirish. Shuni alohida ta’kidlash lozimki,
ushbu ikki yo‘nalish o‘zaro uzviy va uzluksiz bog‘langan bo‘lib,
birgalikda qishloq xo‘jaligi ishlab chiqarishi va ushbu soha boshqaruv
tizimining samarali ravishda ishlab ketishligini ta’minlanishi lozim.

Bugungi kunda qishloq xo‘jaligi boshqaruv tizimida axborot-
kommunikatsiya va ragamlashtirish  texnologiyalarining  jadal
sur’atda joriy etilib borilishini o‘rganish va tahlillar asosida o‘zaro
bog‘liglik funksional modeli tavsiya etilmoqda.

Tahlil va natijalar. Dunyoda rivojlanish bo‘yicha reytinglarda
egallab turgan o‘rinlarimizga qarasak qilinishi kerak bo‘lgan ishlar
talaygina ekanini ko‘rish mumkin bo‘ladi:

Global innovatsiyalar indeksi (GllI) innovatsiyalarga asoslangan
iqtisodiy o‘sishning ko‘p qirrali jihatlari to‘g‘risida ma’lumot beradi.



2022 yilgi hisobotga ko‘ra 131 ta davlatlar uchun 81 ta batafsil o‘lchov
mezonlari  hisoblab  chiqilib,GIl igtisodiyotlarning  innovatsion
samaradorligini baholovchi yetakchi ko‘rsatkichlardan biriga aylandi.
Hozirgi kunga kelib, Gl siyosatchilar, investorlar va boshga manfaatdor
tomonlar uchun yillik innovatsion taraggiyotni baholash imkonini
beradigan muhim giyosiy vositalardan biriga aylandi.

GlII hisobotini nashrga chigarish paytida dunyo pandemiya va
siyosiy murakkab vaziyatning iqtisodiy va ijtimoiy ta’sirini yengish
uchun kurashmoqda. Endi har doimgidan ham ko‘proq innovatsiya —
birinchi navbatda global ishlab chiqarish zanjirlaridagi uzilishlar
natijasida mahalliy ishlab chigarish uchun zarur xom-ashyo
materiallarini mahalliylashtirish — mamlakatimiz ijtimoiy-igtisodiy
barqarorligiga salbiy ta’sirlarni engib o‘tishga uchun eng yaxshi umid.
GIl 2022 hisobotida ragamli va fundamental innovasiyalar kelajakda
mehnat unumdorligi va igtisodiy yuksalishning asosi bo‘lishi ta’kidlanib
o‘tildi.

GIl  yangi nashri oldingi hisobotlardagi innovatsiyalarni
baholashdagi kamchiliklarni yangi ma’lumotlarni o‘zlashtirish hamda
eng so‘nggi izlanishlar amalda qo‘llash bilan ishlab chiqiladigan loyiha
hisoblanadi. Gll ikkita sub-indekslarga asoslanadi — Innovatsiyalar

kiritish sub-indeksi va innovatsiyalar natijalari sub-indekslaridir.
Mazkur sub-indekslar quyidagicha hisoblanadi:

“Innovatsiyalarga sarmoya” sub-indeksi: besh (5) turdagi
kiritmalar komponentlari milliy igtisodiyotning innovatsion faoliyatini
ta’minlovchi elementlarni qamrab oladi, bular: Institutlar sifati, Inson
kapitali va ilmiy-tadgiqotlar faoliyati, infratuzilma, Bozor rivojlanishi
va Biznesni rivojlantirish. Mazkur komponentlar igtisodiyotda
innovatsiyalar rivojlanishiga ko‘mak beradigan muhitning jihatlarini
belgilaydi.“Innovatsion mahsulotlar” sub-indeksi: innovatsion faoliyat
natijalari igtisodiyotdagi innovatsion faoliyat samarasidir. Garchan sub-
indeks faqat ikkita komponentdan iborat bo‘lsada, Gllning umumiy
bahosini hisoblashda sub-indeksi bilan bir xil vaznga ega. Ikkita (2)
faoliyat natijalari: Fan va texnologiyalar va ijodiy mahsulotlar.GlIning
umumiy bahosi kiritma va natijalar sub-indekslarining o‘rtacha
giymatiga teng.

Har bir komponent uchta ko‘rsatkichlarga bo‘linadi, shu jumladan,
har bir ko‘rsatkich individual elementlarga bo‘linadi — jami 81 ta. Har
bir davlat 0 dan 100 oralig‘idagi tegishli normallashtirilgan ballari
bo‘yicha baholandi.
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1-Rasm. O‘zbekiston global innovatsiya indeksida o‘rinlari {3}.

2020 vyilda reytingdan joy olgan 131 mamlakat ichida turli
yo‘nalishlarda mamlakatimiz egallagan o‘rnini tahlil giladigan bo‘Isak
ishlab chiqarishga ilg‘or ilm-fan yutuglarini tadbiq gilib sohaning
sarmoya jozibadorligi oshirishga va  pirovardida iqgtisodiyotni
rivojlantirish uchun tadbiq etilayotgan innovatsiyalar — samarasini
oshirish kerak. 1-rasmdagi innovatsiyalar alogadorligi va bilimlar

tarqatish yo‘nalishlarida mamlakatimiz reytingni quyi pog‘onalaridan
joy olgan, chunki ilm-fan bilan ishlab chigarish o‘rtasida aloqa uzilgan.
Ta’lim bilan ishlab chiqarish bir-biriga bog‘ligmas xolda faoliyat
yuritayapti. Hozirgi kunda oliy o‘quv yurtlarida ham asosan nazariy
bilimlar berish shakllangan, talabalarga amaliy = mashg‘ulotlar,
daladagi  ko‘nikmalar juda gqisga formatda tashkil etilgan,



laboratoriya tajribalari o‘tkazish keskin pasayib ketgan. Bundan tashqari
sohaga oid adabiyotlarning eskirganligi yoki zaruriy bilim va
axborotlarning  yetishmasligi ham hozirgi ilg‘or texnologiyalar
qo‘llanilayotgan davrda rivojlanish sustlashishida o‘z aksini topgan.

Talaba olgan bilimini amalda qo‘llay olmasa, kutilayotgan natijani
ololmasa, yoki fermer biron natijaga erishish uchun zaruriy bilimga
ehtiyoj sezsa, u xolda talabaning bilimi ham o‘z kuchini yo‘qotadi,
fermer ham kerakli marraga yetolmaydi. Shuning uchun ta’lim bilan
ishlab chiqarish o‘rtasida aloga bo‘lmagani uchun bilimlar tarqatish
bo‘yicha ham orqadamiz.

Bugungi kunda dunyoda rivojlangan g‘arb mamlakatlari o‘z
qishloq xo‘jaligida raqamlashtirish darajasini 30-50%1 ga yetkazib,
mahsulot ishlab chigarishni garrasiga oshirayotgan davrda, bizda
bu jarayonlar ancha turg‘un xolatda, ularga ergashish juda sekin
kechmogda. Bunda asosiy sabablardan zaruriy infratuzilma, texnik va
dasturiy ta’minot va eng asosiysi malakali kadrlar yetishmasligi
masalasi yotadi. Qishloq xo‘jaligi ragamli transformatsiyasi uchun yangi
bilimga ega mutaxassislar va ularga yordamchi aqglli ishlanmalar
zarur. Hozirgi vaqtda respublikamiz oliy o‘quv yurtlari gishloq va
suv xo°jaligi yo‘nalishlarida yiliga

5,5 mingdan{4} ortiq mutaxassis kadrlar bitirib chigadi. Son
jihatidan kam ko‘rinmagan bu mutaxassislarni zarur bilim va ko ‘nikma
bilan ta’minlab qishloq xo‘jaligida o‘z ixtisosliklari bo‘yicha ishlashi
uchun zarur shart-sharoitlarni tashkil etish kerak.

Bu masalarni hal etishda yo‘lida mamlakatimiz hukumati
tomonidan bir gator xujjatlar gabul gilinmogda. Jumladan 23.10.2019
y. qabul qilingan “O‘zbekiston Respublikasi gishloq xo‘jaligining
2020-2030 yillarda rivojlanish strategiyasi” Prezident farmonining 7-
bobida qishloq xo‘jaligida ilm-fan, ta’lim, axborot va maslahat
xizmatlari tizimlarini rivojlantirishga va mavjud muammolarni hal
etishga aloxida urg‘u berilgan. Xujjatda keltirilishicha hozirgi kunda
qishlog  xofjalik ilmiy-tadgigot ishlanmalariga davlat sarmoyalari
miqdori yalpi qishloq xo‘jalik budjetining 0,2% ni tashkil qilar ekan{5}.

Yana  bir xujjat  “Agrar ta’lim  tizimini = yanada
takomillashtirish  chora- tadbirlari to‘g‘risida”gi Prezident qarori
gabul gilindi. Qaror bilan agrar sohadagi OTMda kredit-modul tizimi
joriy etiladi hamda Toshkent davlat agrar universitetida bakalavriat
yo‘nalishlarining sirtqi ta’lim shakli bo‘yicha masofaviy ta’lim olish
tizimini bosgichma-bosqich yo‘lga qo‘yiladi. Qishloq xo‘jaligi ishlab
chiqgarishi sohasiga magistratura muddatini 1 yil etib belgilash, sohadagi
tajribali xodimlarni o‘gishga tavsiya asosida qabul qilish, sirtqi
ta’limni intensivlash, to‘lov-kontrakt borasida yengilliklar belgilab
o‘tilgan. Shuningdek, “Agroinnovatsiya” DUK va Toshkent davlat
agrar universiteti huzurida qishloq xofjaligi  vazirligi huzuridagi
“Qishloq xo‘jaligida bilim va innovatsiyalar” milliy markazi tashkil
etildi. Qishloq xo‘jaligida yangi ilmiy va innovatsion yutuqlarni, raqamli
texnologiyalari joriy etish, gishloq xojaligida bilim va innovatsiyalar
tizimi  (AKIS-Qishloq  xofjaligida  bilim va innovatsiyalar
tizimi)strategiyasini amalga oshirish Milliy markazning asosiy
vazifalaridan biri etib belgilandi.

Vazirlik tomonidan ham bu borada birinchi gadamlar tashlandi.
2020vili vazirlik rahbarlarining Farg‘ona vodiysiga uyushtirgan tashrifi
davomida avval Farg‘ona viloyatida sinov tariqasida, keyin Andijon
viloyatida O‘zbekistonda agrar sohani keng rivojlantirish, fan, ta’lim
va ishlab chiqgarishni integratsiyalash magsadida qishloq xo‘jaligida
bilim va innovatsiyalar tizimi — AKISni tashkil etish va rivojlantirish
g‘oyasi ilgari surilgandi. Vodiy viloyatlarining tanlanishi ular
respublikaning qishloq xo‘jaligi mahsulotlari ishlab chiqaruvchi va
ilmiy-texnik asosga ega ilg‘or viloyatlar ekanligi inobatga olingan.
Farg‘ona vodiysida xalqaro laboratoriya faoliyati ham yo‘lga quyiladi,
u mamlakatimizda iste’molda bo‘lgan va O‘zbekistondan eksport
gilinadigan ozig-ovgat mahsulotlari sifatini yaxshilash uchun ozuga
mahsulotlarini ISO, HACCP, FSSC, Global GAP, «Halal» singari 15
tadan ortiq xalqaro standartlari asosida sertifikatlaydi{15}. Bu esa
qishloq xo0‘jaligi mahsulotlari eksport salohiyatini oshirishga qaratilgan
dadil gadamdir.
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2-rasm. AKIS milliy markazi faoliyati {16}.

Bu rasmda Farg‘onada tashkil etish taklif etilayotgan markaz
faoliyat ko‘lami tasvirlangan, bu faoliyat bilan kelajakda nafaqat
yirik agrosanoat ishlab chigaruvchilari, uyushma va fermerlarni, balki
yarim milliondan ortiq tomorqa yer egalarini ham gamrab olish ko‘zda
tutilgan, bu esa 0°z navbatida mamlakatimiz aholisining qariyb yarmi
istigomat gilayotgan gishloglar farovonligini oshishiga xizmat giladi.

Markaz to‘g‘ri faoliyati va agrar ishlab chiqaruvchi talabi
ganoatlantirilishi uchun qo‘shimcha talablardan biri bu qishloq joylarda
zaruriy infratuzilmani to‘g‘ri  tashkil etish masalasi turadi. Bu
infratuzilmaning eng asosiy gismi bu axborot- kommunikatsiya

tizimlarini o‘rnatish vositalarini uzluksiz va sifatli ishlashini
ta’minlashdan iborat. AKT tizimlari faoliyatining sifat ko‘rsatkichi
raqamlashtirish jarayonlarini sohaga jadal tadbiq etilishiga ta’sir
qiladi. Qishloq xo‘jaligi transformatsiyasida raqamlashtirishni
tadbiq etish  biznes- jarayonlarni avtomatlashtirishga olib keladi,
innovatsiyalarni samaradorligini oshiradi, soha va butun igtisodiyot
rivojlanishiga turtki bo‘ladi.

Istigbolda bu markazlar faoliyatini sifatini oshirish va
rivojlantirish uchun davlat-xususiy sheriklik munosabatlariga o‘tkazish
maqgsadga muvofiq bo‘ladi.

2-jadval

Qishloq xo‘jaligida innovatsiyalarni shakli bo‘yicha taqsimlanishi{4}

Tadbiq etilgan innovatsiyalar, shu jumladan (% hisobida):

- texnologik
- marketing

- tashkiliy

2017 2018 2019
100,0 100,0 100,0
100,0 100,0 91,2
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Bu ragamlar agrar ishlab chigarishda innovatsiyalarni tadbiq
etish asosan texnologik jihatdan amalga oshirilayotganini, va bu
birinchi navbatda e’tibor ishlab chiqarish jarayoniga qaratilayotganini
ko‘rsatadi. Ishlab chiqarilgan mahsulotni qayta ishlab, iste’molchiga
yetkazish tashkiliy va marketing innovatsiyalarni joriy etilishini ham
tagqozo etadi.

Qishloq xo‘jaligiga ilm-fanni tadbiq etgan xolda bargaror
rivojlanishga erishish mumkin. Birinchinav batda harakatni ta’lim va
ilmiy-tadgigot ishlanmalari salohiyatini oshirish, xususan sohada
metodologik va ilmiy-tadgigqot yondashishni takomillashtirish, amaliyot
va tahlil maydonlarini ko‘paytirish, sohaga yetuk chet el ilg‘or
tajribasini jalb qilish, kadrlar tayyorlash tizimini yangi bosgichga
olib chiqish kerak. Tayyorlanayotgan kadrlar g‘oyalarini qo‘llab-
quvvatlash va ilmiy ishlanmalarini ragbatlantirishni yo‘lga quyish.

Eng asosiysi ilm-fan, ta’lim va ishlab chigarishni bir-biriga bog‘liq
xolda faoliyat yuritishini ta’minlash kerak, chunki faqat shu tartibda
qishloq xo‘jaligini raqamlashtirish bosgichiga o‘tish mumkin, va
o‘znavbatida raqamlashtirish bu sohalarni birgalikda ishlash shartini
keltirib chigaradi. Sohani ragamlashtirish esa sifatli mahsulot ishlab
chigarishni yangi bosgichga olib chigadi.
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Ushbu maqolada bugungi kunda mamlakatimizning milliy iqtisodiyotida qurilish
sohasining o‘rni va ahamiyati, Prezidentimiz tomonidan ko‘zlangan yuqori
iqtisodiy o°sish sur’atlarni saqlab qolish ham qurilish
borilayotgan islohotlar bilan chambarchasi bog‘liqligi, hamda
boshgarmasi tomonidan O‘zbekiston Respublikasida qurilish ishlari bajarilish
bo‘yicha ma’lumotlar keltirib o‘tilgan.

sohasidagi olib
statistika

Kirish. Ijtimoiy-iqtisodiy rivojlanishning hozirgi bosqichida oziq-
ovqat savdosi korxonalarida xizmatlarni diversifikatsiyalashning
samaradorligini  oshirish pirovard maqgsad bo‘lib hisoblanadi.
Yurtboshimiz ta’kidlaganlaridek — “Hozirgi vaqtda dunyo miqyosida
ozig-ovqat xavfsizligi, ekologik toza mahsulotlar ishlab chigarish
dolzarb masaladir”®. Ushbu masalani hal etishda yangilanayotgan
O‘zbekistonda faoliyat yuritayotgan oziq-ovqat savdosi korxonalari
xizmatlarining rolini oshirish muhim ustuvor vazifalardan bo‘lib, bu
borada mamlakat miqyosida oziq-ovqat savdosini yanada rivojlantirish,
uning raqobatbardoshligini ta’minlash, ichki va tashqi bozorlardagi
konyunktura o‘zgarishini inobatga olgan holda oziq-ovqat mahsulotlarini
ishlab chiqarish va wularni iste’molchilarga taklif etishda savdo
xizmatlarini tarmog‘ini, yo‘nalishlarini kengaytirish alohida ahamiyat
kasb etadi. Jumladan, bugungi kunda jahonda ozig-ovqgat savdosi
sohasining rivojlanishi elektron tijorat darajasiga qadar ko‘tarilib,
«elektron tijoratning ko‘lami 2,8 trln. AQSH dollari va o‘sish sur’atlari
20-25 foizni tashkil etmoqda»?. Bu ko‘rsatkichlar jahon miqyosida oziq-
ovqat savdosi xizmatlarining takomillashayotganidan dalolat beradi.
Jahonda ozig-ovqat savdosi sohasini samarali rivojlantirishga,
bozorlarda raqobatbardosh mahsulotlarning turlarini kengaytirishga oid
tashkiliy-igtisodiy mexanizmlarni takomillashtirish, soha xizmatlari
samaradorligini rivojlantirishning strategik yo‘nalishlarini ishlab chigish
masalalari ham ustuvor vazifalar sifatida baholanmoqda. Mamlakatimiz
igtisodiyotining  hozirgi  rivojlanish  bosgichida eng  muhim
muammolaridan biri ozig-ovgat xavfsizligi va aholini o0zig-ovgat
mahsulotlari  bilan to‘laqonli ta’minlashdir. Ozig-ovgat sanoati
mamlakatimizda ishlab chigarilgan mahsulotlar bilan to‘ldirishning
obyektiv zarurati ozig-ovgat sanoati korxonalarining samarali ishlashini
nazarda tutadi, chunki oxir-ogibat nafagat aholining turmush darajasi,
balki umuman iqtisodiyotning rivojlanishiga ham bog‘liq. Shu bois,
0zig-ovqat sanoati korxonalarini yetuk bozor munosabatlari sharoitida va
ichki ozig-ovgat bozorida ragobatning kuchayishi sharoitida, nafagat
an’anaviy resurslardan, balki, birinchi navbatda, texnologik va tashkiliy
asosda foydalanishga asoslangan yangi boshgaruv tizimi zarur. Bu vazifa
nazariy va amaliy xarakterdagi bir gator yangi muammolarni hal qgilish
uchun asos hisoblanadi.

Adabiyotlar tahlili. Oziq-ovqat savdosi korxonalarida xizmatlarni
diversifikatsiyalash va samaradorligini oshirish bilan bog‘liq ilmiy
izlanishlar jahonning yetakchi ilmiy markazlari oliy ta’im muassalarida,
jumladan, Cornell University (AQSH), Les Roches International Sool of

1 Mirziyoyev Sh.M. Yangi O‘zbekiston Strategiyasi. Toshkent: “O*zbekiston” nashriyoti,2021.-
157 b.

2 We ARE Social xalgaro agentligining yillik hisoboti. http:/wearesocial.com/global-digital-
report-2019.

3 Disser.tsutmb.ru., http/www.dissercat.com., http/www.dissercat.com., dlin.rsl.ru/Coaderview.,
http/pscgspace/cgiav/org., http/setd/ohiolink/edv.,Kak Toprosarscs Ha BoctouHoM 6azape. / ABT.
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Hotel Management (Ispaniya), Oxfort Brookes University (Buyuk
Britaniya), Bluye Mountains International Scool of Hotel Managemen
(Avstraliya), University of Surrey (Buyuk Britaniya), Shanxay National
University (Xitoy), Maskva davlat universiteti (Rossiya) tomonidan olib
borilmoqda.  Ozig-ovqat  savdosi  korxonalarida  xizmatlarni
diversifikatsiyalash va samaradorligini oshirish masalalari xorijlik

olimlar A.1.Brestskiy, M.A . Vaxrushina, A M.Gremonkov,
S.A.Atamanenko, K.V.Baldin, G.Y .Kasyanov, T.P.Karpova,
N.P.Kondrakov, M.L.Kuter, G.N.Kabushinskaya, A.M.Gremonkov,
S.M.Levko, LD.Mixalaki, G.N.Kabushinskaya, —O.M.Petrushina
kabilarning 3 ilmiy ishlarida o‘z aksini topgan. Shuningdek,
M.Q.Pardayev, K.B.Urazov, M.E.Po‘latov, M.M.Muxammedov,
Q.Q.Qurolov, G*.H.Qudratov, S.0.Voxidov, L.S.Tuxliyev,
N.Y.Jo‘rayev, B.A.Abdukarimov, N.U.Arabov, T.S.Sharipov,
B.A . Xasanov, Z.T.Mamatov, 1.S.Ochilov, N.A Komilova,
A.K.Ibragimov, J.R.Uraqov, S.V.Voxidov, S.Sh.Yuldashev,

B.Sh.Safarov, Y.P.Urunbayeva, Sh.A.Sultonov kabilarning * ilmiy
izlanishlarida xizmatlarning umumiy masalalari, savdo xizmatlari
samaradorligini oshirish bilan bog‘liq muammolar o‘rganilgan.
Tadqiqot metodologiyasi. Maqolada analiz va sintez, induksiya va
deduksiya, abstrakt-mantiqiy tahlil, sabab va oqibat, zamon va makon,
kuzatish, tizimli yondashuv, SWOT tahlil, iqtisodiy tahlilning an’anaviy,
iqtisodiy matematik va statistik, sotsiologik so‘rov, qiyoslash, sinergetik
tahlil, korrelyatsiya va regressiya kabi usullardan foydalanilgan.
Tadqiqot natijalari. Mamlakatimizda pandemiya oqibatlaridan
so‘ng, aholi tomonidan kundan-kunga oziq-ovqat mahsulotlarini
iste’mol qilishga bo‘lgan talab keskin darajada ortib bormoqda. Bugungi
kunda dunyo miqyosida aholining kundalik xaridlarini eng asosiy
qismini iste’mol uchun mo‘ljallangan birlamchi mahsulot sifatida oziq-
ovqat mahsulotlari egallaydi. Shuning, uchun ham mamlakatimizda
ozig-ovqat mahsulotlarini qayta ishlashga mo‘ljallangan korxonalarni
qayta ishlash imkoniyatlarini yanada takomillashtirish hamda ularni
igtisodiy samardorligini oshirish zamon talabi hisoblanadi. Oziq-ovqat
mahsulotlarini qayta ishlash korxonalarini iqtisodiy samaradorligini
oshirish bevosita zamonaviy klaster tizimini rivojlantirishga bog‘liqdir.
Ozig-ovgat mahsulotlarini qayta ishlash korxonalarini yanada
takomillashtirish borasida mamlakatimizda Muhtaram, Prezidentimiz
tomonidan yangi islohotlar amalga oshirib kelinmoqda. Jumladan,
O‘zbekiston Respublikasi Prezidentining 2019-yil 23-oktyabrdagi
“O‘zbekiston Respublikasi gishloq xo‘jaligini rivojlantirishning 2020-

— coct. A.M.Bpecrekuit. M.: ACT; Mn.: Xapsecr, 2006. — 96 c., Byxranrtepckuii yuer B cdepe
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4 Qudratov G*.H., Abdukarimov B.A., Pardayev M.Q. va boshqalar. Savdo igtisodiyoti
muammolari. O‘quv qo‘llanma. — T.: “Iqtisod-moliya” nashriyoti, 2016. — 508-bet
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2030-yillarga mo‘ljallangan strategiyasini tasdiqlash to‘g‘risida”gi PF-
5853-son Farmoni gqabul qilindi. Farmonga ko‘ra, oziq-ovqat
mahsulotlarini ko‘paytirish va qayta ishlashga qaratilgan bir qator
ustuvor vazifalar belgilab berilgan: 0ziq-ovqgat mahsulotlari xavfsizligini
ta’minlash va iste’mol ratsionini yaxshilash, talab etiladigan miqdordagi
oziq-ovqat mahsulotlari yetishtirishni nazarda tutuvchi oziq-ovqat
xavfsizligi davlat siyosatini ishlab chiqish va joriy etish; qishloq
xo‘jaligi, oziq-ovqat tarmog‘ini modernizatsiyalash, diversifikatsiya
qilish va barqaror o‘sishini qo‘llab-quvvatlash uchun xususiy investitsiya
kapitali oqimini ko‘paytirishni nazarda tutuvchi sohada davlat ishtirokini
kamaytirish va investitsiyaviy jozibadorlikni oshirish mexanizmlarini
joriy qilish kabi muhim bo‘lgan vazifalar keltirib o‘tilgan. Qolaversa,
bugungi kunda mamlakatimiz iqtisodiyotining jadal taraqqiyotini
ta’minlash uchun tarkibiy islohotlarni amalga oshirish, yetakchi
tarmoqlarni modernizatsiya va diversifikatsiya qilish muhim ahamiyat
kasb etmoqda. Aks holda nafaqat iqtisodiyotimiz rivojini, balki milliy
taraqqiyotning yuksak sur’atlarini ham ta’minlab bo‘lmaydi. Yuqoridagi
fikrlardan kelib chiqib aytish mumkinki, klaster tizimi asosida oziq-ovqat
mahsulotlarini qayta ishlash korxonlarini iqtisodiy samaradorligini
oshirish masalasi bugungi kunda mamlakatimiz iqtisodiyotini barqaror
darajada rivojlantirishdagi ustuvor vazifalaridan biri hisoblanadi.
Mamlakatimizda oziq-ovqat mahsulotlarini qayta ishlash
korxonalarining hozirgi holati, zamonaviy klaster tizimi asosida yangi
innovatsion o‘zgarishlarni amalga oshirish sur’atlarini  yanada
jadallashtirishni  talab etmoqda. Iqtisodiy jihatdan rivojlangan
mamlakatlar tajribasi shuni ko‘rsatmoqdaki, samarali klaster tizimi
asosida innovatsion yondoshuvlarni amalga oshirish mamlakatimizdagi
oziq-ovqat mahsulotlarini qgayta ishlash korxonalarini iqtisodiy
samaradorligini yuqori darajada oshishini ta’minlaydi. Iqtisodiyotning
innovatsion shakllanishi korxonalarni iqtisodiy samaradorligini
oshirishga qaratilgan zamonaviy yondoshuvlar hisobiga yuz beradi, bu
esa 0‘z navbatida mamlakat iqtisodiyotini o°sishiga, oziq-ovqat
masulotlarini qayta ishlashni rivojlantirishga, xarajatlarni tejalishiga
hamda aholini ozig-ovqat mahsulotlari bilan to‘liq ta’minlashga sabab
bo‘ladi. Bundan ko‘rinadiki, mamlakatimizda oziq-ovqat mahsulotlarini
gayta ishlash korxonalarini iqtisodiy samaradorligini oshirish hamda

klaster tizimidan samarali foydalanish korxonalarga yangi
imkoniyatlarni yaratib beradi. Shuni alohida ta’kidlash lozimki, bugungi
kunda mamlakatimizdagi oziq-ovgat mahsulotlarini qayta ishlash
korxonalarida ham bir gator kamchiliklar mavjud, jumladan: oziq-ovqat
mahsulotlarini qayta ishlash korxonalarida klaster tizimidan samarali
foydalanish bo‘yicha aniq tizim shakllanmagan. Masalan, Germaniya
davlatida ozig-ovqat sanoatining zamonaviy innovatsion klaster tizimi
mavjud bo‘lib, yuqori darajadagi ko‘rsatkichlarga ega, bizda esa oziq-
ovqat mahsulotlarini qayta ishlash sanoatida klaster tizimi innovatsion
jihatdan yuqori darajada rivojlanish ko‘rsatkichiga ega emas; mahsulotni
saralash, qadoqlash, qayta ishlash va eksport qilish bo‘yicha
agrologistika markazlari tashkil etilishiga qaramasdan, oziq-ovqat
mahsulotlarini  qayta ishlash  korxonalarida klaster tizimini
rivojlanmayotganligi, faqatgina bir tomonlama qayta ishlash imkoniyati
bilan cheklanib qolinayotganligi iqtisodiy samaradorlik
ko‘rsatkichilarini yuqori darajada emasligini ko‘rsatadi; oziq-ovqat
mahsulotlarini qayta ishlash va klaster tizimida rivojlantirish bo‘yicha
kichik korxonalarni tashkil etilmayotganligi, faqatgina yirik korxonalar
faoliyati bilan cheklanib qolinganligi natijasida tizimli hamkorlik yo‘lga
qo‘yilmaganligi hamda tarmog‘ni monopollashuviga olib kelmoqda;
oziq-ovqat mahsulotlari bo‘yicha klaster tizimida mahsulot
yetishtiruvchilar, qayta ishlovchilar, boshqa yirik korxonalar o‘rtasidagi
o‘zaro tashkiliy-iqtisodiy va huquqiy munosabatlarning yetarli darajada
mukammal emasligi va uni takomillashtirish zarurligi hal qilinishi lozim
bo‘lgan eng muhim masalalardan biri hisoblanadi. Xususan, oziq-ovqat
mahsulotlarini  qayta ishlash korxonalarini 2020-2030-yillarga
mo ‘ljallangan strategiya orqali rivojlantirish quyidagi jadvalda ko‘rsatib
o‘tilgan iqtisodiy ko‘rsakichlarga erishishini ta’minlaydi. 1-jadvaldan
ko‘rinib turibdiki, Qishloq xo‘jaligida 117,3 trln so‘mlik (14 mlrd AQSh
doll.) go‘shilgan giymat yaratilgan bo‘lsa, uni yillik o‘sishi 2021-yilda 3
foizga, 2025, 2030-yillarda esa 5 foizdan kam bo‘lmagan holatda
o‘stirish ko‘zda tutilgan. 2018-yilda gishloq xo‘jaligi va oziq-ovqat
mahsulotlarining eksporti hajmi 2,3 mlrd. AQSh dollarini tashkil etgan
bo‘lsa, 2021-yilda uni 3,5 mlrd. AQSh dollari, 2025-yilda 10 mird. AQSh
dollari, 2030-yilda esa 20 mlrd. AQSh dollariga yetkazish
rejalashtirilgan.

1-jadval

O‘zbekiston Respublikasi gishloq xo‘jaligini rivojlantirishning 2020-2030-yillarga mo‘ljallangan strategiyasini amalga oshirish
natijasida erishiladigan asosiy ko‘rsatkichlar va indikatorlar.

Tir Ko‘rsatkichlar Asos 2021-yilga 2025-yilga 2030-yilga
nomi (2018y.) magsad magsad magsad
1173 trln so‘m
1 Qishloq xo‘jaligida qo‘shilgan qiymatning yillik o‘sishi (14 mird AQSh 3 foiz 5 foiz 5 foiz
doll.)
Qishloq xo°jaligi va oziq-ovqat tarmog‘ida ish o‘rinlari 3671 300 2 foiz 1 foiz 1 foiz
2 sonining o°sishi: Qishloq xo‘jaligi, Oziq-ovqat sanoati, 91 420 3 foiz 4 foiz 5 foiz
To‘gimachilik sanoati 140 200 3 foiz 4 foiz 5 foiz
Qishloq xofjaligi va oziq-ovqat mahsulotlarining 2,3 mird 3,5 mird 10 mlird 20 mird AQSh
eksporti hajmining oshishi AQShdoll. AQSh doll. AQShdoll. doll.
4 Aholi o‘rtasida to‘yib ovgatlanmaydiganlar ulushi 6,3 foiz 5 foiz 3 foiz 0
5 Qishloq xo‘jaligida mehnat unumdorligini oshirish (bir 3960 4300 5200 6 500
nafar ishchiga bir yilda dollarda) AQSh doll. AQSh doll. AQSh doll. AQSh doll.
Qishloq xo‘jaligidagi issiqgxona gaz chiqindilarini | 15 740 gigagramm . . .
6 Kamaytirish (2016 yil) 10 foiz 30 foiz 50 foiz

Bundan tashqari, 2030-yilgacha bo‘lgan oraliqda aholi o‘rtasida
to‘yib ovqatlanmaydiganlar ulushi 2018-yilgi 6,3 foizdan, 2030-yilda O
foizga pasaytirish, qishloq xo‘jaligida mehnat unumdorligini oshirish
natijasida 2018-yilgi bir nafar ishchiga bir yilda to‘g‘ri keladigan 3 960
AQSh dollarni, 2030-yilda 6 500 AQSh dollariga yetkazish belgilab
qo‘yilgan.

Yugqorida keltirib o‘tilgan jadvalda, qishloq xo°jaligi strategiyasini
2020-2030-yillarda rivojlantirish orqali ko‘plab iqtisodiy tarmoqlarni
rivojlantirish nazarda tutilgan. Jumladan, strategiyani rivojlanishi
qishloq xo‘jaligi va qayta ishlash sohalarida klaster tizimini
rivojlanishiga, oziq-ovqat mahsulotlarini qayta ishlash korxonalarini esa
yugqori darajada iqtisodiy samaradorligini oshishiga xizmat qiladi.

Oziq-ovgat mahsulotlarini qayta ishlash korxonalarini iqtisodiy
samaradorligini oshirish yo‘llari quyidagi bir qator omillarga bog‘liqdir.

Birinchidan, oziq-ovqat mahsulotlarini qayta ishlash korxonalarida
zamonaviy klaster tizimini joriy etish;

Ikkinchidan, iqtisodiy samaradorlikni oshirishda innovatsion
yondoshuvlar va rivojlangan davlatlarning zamonaviy tajribalardan
samarali foydalanish;

Uchinchidan, xarajatlarni minimallashtirish hamda resurs-tejamkor
texnologiyalarni tatbiq etish;

To‘rtinchidan, iqtisodiy ko‘rsatkichlarni tahlil qilishda zamonaviy
KPI baholash dasturlaridan oqilona foydalanish;

Beshinchidan, qayta ishlash imkoniyatlarini oshirish hamda
korxonalar o‘rtasida o‘zaro hamkorlikni ta’minlash;

Oltinchidan, zamonaviy kadrlar siyosatini yuritish va mahsulot
sifatini oshirishga qaratilgan chora-tadbirlarni tatbiq etish muhim omillar
sanaladi.

Qolaversa, 2020-2030-yillarga mo‘ljallangan qishloq xo‘jaligini
rivojlantirish strategiyada ham oziq-ovqat mahsulotlarini qayta ishlash
korxonalarini iqtisodiy samaradorligini oshirishga qaratilgan ko‘plab
aniq vazifalar ko‘rsatib o‘tilgan bo‘lib, ulardan samarali foydalanish va
amaliyotga tatbiq etish maqsadga muvofiqdir.

O‘zbekistonda oziq-ovqat sanoati korxonalari faoliyatining tez
rivojlanib ~ ketmasligiga asosiy sabab aylanma mablag‘larning
yetishmasligi, xomashyolar tanqisligi, ularning faoliyatini to‘xtab qolishi
va boshgalardir. Shuningdek, respublikada oziq-ovqat mahsulotlarini
ishlab chiqarish va samaradorligini oshirish bo‘yicha bir qator tadqiqot
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ishlari amalga oshirilayotgan bo‘lsada, hududiy xususiyatlarni inobatga
olish hamda raqobat muhitini yaratuvchi korxonalar faoliyatiga
qo‘yilgan talablar, unga ajratilgan imtiyozlardan samarali foydalanish,
aholining ozig-ovqat mahsulotlariga bo‘lgan iste’mol darajasi va ishlab
chigarish hajmini iqtisodiy matematik modellar asosida chuqur
o‘rganishni talab etadi. Ushbu tahlillar asosida esa mazkur sanoat
korxonalarining boshqaruv mexanizmini takomillashtirish va shu asosida
raqobatga kirishish mumkin ekanligini ko ‘rishimiz mumkin.

Ozig-ovqgat sanoati korxonalar faoliyatini rivojlantirish uchun
uning boshqaruv mexanizmini takomillashtirish xususiyatlari to‘g‘risida
mulohazalar yuritilganda, birinchi navbatda har bir iqtisodiy faoliyat
turida bo‘lgani kabi tavakkalchilik bilan bog‘liq faoliyat tushuniladi.
Chunki umumiy ma’noda tavakkalchilik — tadbirkorlik faoliyatini
yuritishda xavf-xatarga va tahlikaga borishdir. Tavakkalchilik
tadbirkorlik faoliyatining tub negizi bo‘lishiga sabab:

birinchidan, tadbirkorning tavakkalchilik asosida faoliyat
yuritishini iqtisodiy mustaqilligi, faoliyat turini erkin tanlashi, ishlab
chigarish vositalaridan erkin foydalanishini bildiradi.

ikkinchidan, bozor iqtisodiyoti sharoitida tadbirkorlik faoliyati
bilan shug‘ullanuvchi subyektlar raqobat kurashiga kirishadi.

uchinchidan, tadbirkor tavakkalchilik bilan ish boshlaganda boshqa
qator omillar ta’sirida ham tahlikaga borishi mumkin. Jumladan,
iqtisodiyotdagi mavjud nobarqarorlik holati ishlab chiqarish sohasini
tanlashda tavakkalchilik xavfini oshiradi. Chunki bu sohaning foydali
ekanligi to‘g risida aniqlik darajasi bo‘lmaydi.

to‘rtinchidan, tavakkalchilik qonunchilikka ham bog‘liq, ya’ni
amal qgilayotgan qonun ostida huquqiy me’yorlardagi qonunchilikka zid
holatlar tavakkalchilik xavfini oshiradi.

Ozig-ovqgat sanoati agrosanoat majmuyining ajralmas gismi
bo‘lgan xalq iste’moli tovarlari sanoatining tarmogqlaridan biri bo‘lib,

insonning eng eng muhim ehtiyojlarini qondirishga mo‘ljallangan. Oziq-
ovqat sanoati xalq xojaligining muhim, ko‘p tarmogqli, ijtimoiy
yo‘naltirilgan tarmog‘i bo‘lib, keng assortimentdagi yuqori sifatli
iste’'mol tovarlari ishlab chiqarishni ta’minlaydi. Natijada mehnatga
layoqatli aholi bandligini ta’minlash, uning salomatligi va farovonligini
oshirishga xizmat qiladi.

Bundan tashqari, oziq-ovqat sanoati ko‘plab turdosh tarmogqlar
bilan chambarchas bog‘liq; gishloq xo‘jaligi, kimyo va mashinasozlik
sanoatining rivojlanishiga hissa qo‘shadi.

Oziq-ovgat sanoatining rivonlanishi birinchi navbatda texnologik
salohiyatining samaradorligi quyidagilar bilan belgilanadi:

1. Qishloq xo°jaligi mahsulotlarini yetkazib berish;

2. Ushbu sanoat uchun qurilgan obyektlarning mavjudligi;

3. Barcha turdagi energiya resurslari bilan ta’minlash;

4. Transportning samarali ishlashi.

Innovatsiyalar korxona muvaffaqiyatining asosiy elementlaridan
biri hisoblanadi. So‘nggi yillarda ular oziq-ovqat sanoatida muhim rol
o‘ynay boshladilar, bu odatda yetarlicha yetuk va sekin rivojlanayotgan
sektor sifatida belgilandi.

Oziq-ovgat sanoati korxonalarining boshqaruv mexanizmini
takomillashtirish ~ hisobiga ushbu sohada sezilarli iqtisodiy
samaradorlikka erishish mumkin ekanligini ko‘rishimiz mumkin. Ushbu
natijaga erishish uchun esa oziq-ovqat sanoati korxonalarining tashkiliy-
iqtisodiy mexanizmiga ta’sir etuvchi omillarni alohida turkumlab olish
va shu asosida har bir omilni korxona faoliyatiga ta’sirini baholash lozim.

l-rasm ma’lumotlaridan xulosa qilish mumkinki, barcha
korxonalarda bo‘lgani kabi huquqiy-me’yoriy omillarni korxonaning
boshgaruv mexanizmigaga eng yuqori ta’sir etishini va undan keyingisi
esa iqtisodiy omillar hisoblanadi. Bunga biz o0‘ndan ortiq omillarni kiritib
har birini ta’sirini baholash mumkin.

Ozig-ovqat sanocati korxonalarining tashkiliy-iqtisodiy mexanizmiga ta’sir etuvchi omillar

h
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1-rasm. Ozig-ovqat sanoati korxonalarini boshqarish mexanizmini takomillishtirishga ta’sir etuvchi omillar®

Ozig-ovgat sanoati korxonalarining mahsulotlarini turkumlashda
ularning har xil xususiyatlarini hisobga olib ularning boshqgaruv
strukturasi ham turlicha shakllanitiriladi. Shuningdek, mustaqil iqtisodiy
faoliyat va javobgarlik tadbirkorlik faoliyatini yuritishning o‘ziga xos
xususiyatlaridan biri hisobiga ushbu korxonalarda boshqaruvning eng
zamonaviy usullaridan foydalanishlik talab etiladi. Bu xususiyat
tadbirkorlik mohiyatidan kelib chiqib, tadbirkorning iqtisodiy
mustaqilligi, teng huquqli bo‘lishi bilan ham ifodalanadi. Tadbirkorning
tavakkalchilik bilan faoliyat yuritishi ham uning iqtisodiy

mustagqilligidan, faoliyat turini erkin tanlashidan dalolat berib undagi
boshqaruv mexanizmi ham o°ziga xosligi bilan ajralib turadi.

Shuni ta’kidlash joizki, oziq-ovqat sanoatida kichik korxonaning
0°ziga xos boshgaruv mexanizmlari va xususiyatlari to‘g risidagi masala
ham munozaralidir. Ularni ikki guruhga ajratib boshqarish va o‘rganish
mumkin, ya’ni igtisodiy va ijtimoiy guruhlarga. Oziq-ovqat sanoatida
kichik tadbirkorlikning iqtisodiy xususiyati bo‘lib, uning tub vazifalarini
faoliyat turi sifatida va tadbirkorning mulkdor sifatida mos kelishi
hisoblanadi. Eng muhimi, kichik tadbirkorlikning ijtimoiy xususiyati
jamiyatda ijtimoiy tanglikni pasaytiradi va bozor munosabatlarini

5 Turg‘unov, M. (2021). Oziq-ovqat sanoati korxonalari faoliyatini boshqarishning o°ziga xos ayrim xususiyatlari. SJ International journal of theoretical and practical research, 1 (2),65-75.



chuqurlashtirishga olib keladi. Barcha tadbirkorlik faoliyati, xususan,
oziq-ovqat sanoati tadbirkorligi uchun ham yaratilayotgan mahsulotning
iste’mol qilinishi, uning savdodagi xarid miqdori muhim ahamiyat kasb

etadi. Shu bois, tadbirkorning boshqaruv mexanizmi masalalarini yaxshi
anglashi tadbirkorlikni rivojlantirishning muhim omili hisoblanadi.

2-Jadval

Iste’mol mollari ishlab chiqarish tarkibi (foizda)®

Yillar 2000 2005
Janu 100 100

ozig-ovqat

mahsulotlari 46.9

39.6

Vino-aroq
mahsulotlari 7.3 3.4
va pivo
noozig-
ovqat 45 8 57
mahsulotlari

shu jumladan:

2010 2015 2020
100 100 100

38,2 43,1 33,6

3.7 2.9 27

58.1 54 63,7

Yugqoridagi jadval ma’lumotlaridan ma’lumki, mamlakatimizda
o‘tgan yillar davomida oziq-ovqat mahsulotlarini ishlab chiqarish
ulushini sezilarli ravishda boshqa mahsulotlar ishlab chiqarilishiga
nisbatan kamayib borayotganligini tahlil qilishimiz mumkin. Ushbu
tahlil asosida mamlakatda oziq-ovqat mahsulotlarini ishlab chiqgarilishini
kamayish tendensiyasida ketmoqda deb aytish notog‘ri deb qarash
mumkin. Buning sababi mahsulotlar aynan oziq-ovgat mahsulotlarini
ishlab chiqarish sezilarli darajada kamayganini ko‘rishimiz va oziq-
ovqat mahsulotlarini xavfsizligini ta’minlash birinchi darajadagi maqsad
qilib olinganligini ko‘rishimiz mumkin bo‘ladi.

Tadqiqot maqgsadiga erishish va muayyan vazifalarni hal qilish
uchun tadqiqotda quyidagi usullardan foydalanilgan:

+  Monografik — turli mamlakatlarda innovatsion faoliyatni
boshqarish bo‘yicha jahon tajribasini o‘rganishda;

+  Mavhum — mantigiy-sabab-oqibat munosabatlarini o‘rnatish,
xulosalar va takliflarni shakllantirish;

+  iqtisodiy-statistik -  mamlakat ozig-ovgat  sanoati
korxonalarining innovatsion salohiyatini rivojlantirishning hozirgi holati
va tendensiyalarini tahlil qilish;

+ tahlil va sintez usullari, hisoblash va konstruktiv — oziq-ovqat
sanoati korxonalarining innovatsion rivojlanishini boshqarishning
iqtisodiy mexanizmi samaradorligini baholash va innovatsion faoliyatni
takomillashtirish yo‘nalishlarini asoslashda;

+ qiyosiy tahlil — ozig-ovgat sanoati korxonalarining
innovatsion faoliyatini boshqarishning o‘ziga xos xususiyatlari bo‘yicha
yetakchi mahalliy va xorijiy olimlar tomonidan taklif etilgan
metodologik yondashuvlar, tushunchalar, ishlanmalar va takliflarni
batafsil o‘rganishda.

Boshqaruv qarorlarini qabul qilish eng yaxshi harakat va chora-
tadbirlarni izlashni talab giladi, ikkinchisi esa an’anaviy va innovatsion

Foydalanilgan adabiyotlar:

1. Mirziyoyev Sh.M. Yangi O‘zbekiston Strategiyasi. Toshkent:
“O‘zbekiston” nashriyoti, 2021.- 157 b.
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usullar, xo‘jalik yurituvchi subyektlar tomonidan faoliyat yuritish
uslublari o‘rtasidagi qarama-qarshiliklar paydo bo‘lishi sababli
ko‘pincha qiyinlashadi. An’anaviy faoliyat turidan yangi faoliyat turiga
bunday o‘tish bosqichma-bosqich, amalga oshiriladi, baholashni, yangi
salohiyatni to‘plashni, harakatlarni amalga oshirishning samarali
usullarini izlashni talab giladi.

Xulosa va takliflar. Mamlakatimizda oziq-ovqat sanoati
korxonalari faoliyatini boshqarish mexanizmiga ta’sir etuvchi omillar va
ularning o‘ziga xos xususiyatlarini tadqiq etish asosida quyidagi
xulosalarni gilish mumkin:

— oziq-ovqat mahsulotlariga ehtiyoj hamisha yuqori bo‘lganligini,
bu ehtiyoj bundan buyon ham ortib borishini hisobga olib, mazkur
sohadagi tadbikorlik subyektlari faoliyatini yanada rivojlantirish zarur;

— oziq-ovqat korxonalarining xomashyo manbayi bo‘lgan qishloq
xo‘jaligida sanoat ishlab chiqarishning kichik sanoat korxonalariga
davlat ko‘magini berish hamda ularga qo‘shimcha imtiyozlar yaratish;
oziq-ovqat sanoati korxonalarni ishlab chiqarish salohiyati, bilimi hamda
malakasini oshirish tizimini yangilash va takomillashtirish.

Ozig-ovqgat sanoati korxonalarida boshqgarish mexanizmiga ta’sir
etuvchi omillar va ularning o°‘ziga xos xususiyatlarini tadqiq etish asosida
quyidagi xulosalarni qilish mumkin: oziq-ovqat mahsulotlariga ehtiyoj
hamisha yuqori bo‘lganligini, bu ehtiyoj bundan buyon ham ortib
borishini hisobga olib, mazkur sohadagi tadbikorlik subyektlari
faoliyatini yanada rivojlantirish zarur;

oziq-ovqat korxonalarining xomashyo manbayi bo‘lgan qishloq
xo‘jaligida sanoat ishlab chiqarishning kichik sanoat korxonalariga
davlat ko‘magini berish hamda ularga qo‘shimcha imtiyozlar yaratish;
oziq-ovqat sanoati korxonalarni ishlab chigarish salohiyati, bilimi hamda
malakasini oshirish tizimini yangilash va takomillashtirish.
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The main goal of the scientific research is to study the interaction of industrial production in
Uzbekistan with the volume of imports, and statistical data for the period of 2010-2021 were used in
the research. First, a summary of the scientific articles on the topic was shown, and an econometric
model was used to conduct the research. During the research, a multi-factor correlation-regression
analysis was conducted and a model was created. Fisher test and Durbin-Watson test were used. In
the results of scientific research, it was found that there is no connection between industrial production
and import. At the end of the article, proposals and conclusions are given on the rapid development
of industrial production and reduction of imports.

Introduction. Today, one of the priority goals of developed and
developing countries is to achieve price stability, sustainable economic
growth, as well as to improve the lifestyle and purchasing power of the
population. Currently, industrial production is an important branch of the
economy. Also, the changes taking place in the world are directly
reflected in the industrial sectors. In recent years, the industry of
Uzbekistan has developed rapidly, and by this indicator, our country's
economy is taking its place among developed countries. Due to this,
domestic production is expanding, export potential is increasing, import
substitutes are increasing, and it is no exaggeration to say that this is
causing the demand for imports to decrease.

Industry forms the basis of expanded reproduction and provides
industrial growth. Industry refers to a set of industries (factories,
factories, mines, mines, power stations, farms) that produce raw
materials, energy, materials, fuel and other products and serve society.
Deeply involved in the global value chain, small economies and industrial
production rely on imported materials. Production of import substitution
products is a difficult experience for the economy of any country. Import
substitution refers to policies that eliminate imported goods and promote
local production in domestic markets.

In recent years, an active investment policy has been carried out in
our country, and as a result of the liberalization of foreign trade and
currency operations, a real market economy based on healthy competition
is developing. The development of the industry, which is considered an
important branch of the economy, at the level of international standards,
increasing the competitiveness of products on the world market, and
expanding the variety of products remain our main goals.

Increasing the level of localization of the production of finished
products, components and materials based on industrial cooperation is
one of the important aspects of the stable and consistent development of
the economy, reducing its dependence on external factors, and
accelerating the implementation of new effective technologies in
production processes.

In the course of our research, the opportunities of the branch
enterprises of the Ministry of Economy and Finance were studied in
detail, and as a result, in 2017, due to the organization of the production
of products produced by local manufacturers and new types of products
that replace imports, 1.1 billion. more than $ or the possibility of reducing
imports by 23%. In 2020-2021, a targeted program aimed at the
localization of production was developed, according to which, in 2020,
26.4 trillion will be allocated within 1396 projects. soums (including 674
in the regions, 4.1 trillion soums), in 2021, 37.6 trillion within the
framework of 1644 projects. soums (including 787 projects in the regions,

L https://lex.uz/docs/-4964633
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6.1 trillion soums) of localized industrial products were produced, and
the average degree of localization was 60-85 percent.

In 2017-2019, high activity in investments and foreign trade had a
stimulating effect on the growth of industrial production volumes by 1.24
times, and their share in the GDP increased from 24.1 percent to 33.2
percent®. In addition, according to the data of the State Statistics
Committee, in January-July 2021, the export of the foreign trade turnover
of Uzbekistan amounted to 8.1 billion US dollars, while the import
amounted to 13.4 billion US dollars.

The relevance of the topic is that we can see that large-scale
measures are being implemented in our country to increase the production
volume and expand the types of industrial products, to satisfy the demand
of the population for consumer goods. Also, measures to liberalize
foreign trade, reduce various tariff and notary restrictions, and eliminate
monopoly are being implemented step by step in our country. Also, by
diversifying the geography of foreign trade, types of products and raw
materials, as well as retailers and supplying countries, practical measures
are being taken to ensure sustainable economic growth, satisfy the
population's demand for food products, and ensure price stability.

Decree of the President of the Republic of Uzbekistan dated June 9,
2021 "On additional measures to increase the industrial potential of the
regions? was adopted. In accordance with the decree PF-6244, on the
basis of attracting existing natural and economic resources, using the
potential of districts (cities) and using their relative advantages,
identifying industries that are the "drivers" of local industry development,
expanding and deepening the internal and inter-industry cooperation
relations of industries, globalizing enterprises to attract to production
chains and establish the cooperation export of manufactured products to
third countries, as well as to create conditions for the attraction of private
and foreign investments and modern technologies that ensure the
production of quality and competitive products, small industries and
issues of effective use of special economic zones and coordination of
activities, training of professional personnel for local industrial
enterprises taking into account modern trends, wide use of training
programs were considered.

Literature review. The analysis of scientific sources shows that
economists have encountered many disputes and different views have
emerged on the relationship between industrial production and the
volume of imports. Some economists commented in their scientific
articles that there is a long-term relationship between industrial
production and import volume, while other economists assessed that
industrial production has a positive effect on import volume. We can find
out to what extent the above opinions are correct in the following studies.

2 https://lex.uz/docs/-5449564
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In the analyzed scientific article, Sergey Vladimirovich
Dudnichenko studied the problems of import regulation in the modern
industrial policy of Russia, as well as the latest trends in the development
of the domestic and world economy, based on this, he developed new
proposals and came to the following conclusions. In the process of
studying the factors that stop the production and as a result of the analyzes
conducted by the dissertation student, the most common obstacle to the
growth of the production volume in the Il quarter of 2005 was found to
be the low internal demand by the enterprises. Based on the empirical
estimates of the import demand function, the following result was
obtained: "According to the conclusions obtained from the theoretical
models in developed countries, the income elasticity of imports is higher
than in developing countries, and the price elasticity of imports, on the
contrary, is lower in developed countries than in developing countries.™,

In addition, the author says that the current situation in the field of
foreign trade in the Russian Federation requires serious state intervention,
the Russian production structure, which defines a certain structure of
foreign trade, should become an object of reform, and therefore, the new
industrial policy can achieve the set goals. They came to the conclusion
that in order to develop the industry and achieve its stability, it is
necessary to increase the investment of national enterprises and develop
a general rating.

Economist Shishkina Olga Vladimirovna conducted her research on
the development of national industry in the context of expanding foreign
trade relations. During his research, he studied the relationship between
industrial production and foreign trade activities, the development of
trade policy elements that help to increase the country's economic
security and the growth of local industry based on interdependence. That
is, it is aimed at analyzing the interaction of industrial and trade policy
and the influence of the state's export-import potential on the
development of the national industrial base. The results of the conducted
analysis showed that in modern Russia, the supply of consumer goods
through import made an average of 72%. This indicated the possibility of
reducing the economic security of the country and increasing the
industrial production potential. In this regard, the author came to the
conclusion: "It is necessary to develop the elements of the customs policy
aimed at the development of our own production base.".

Yuriy Simachev, Mikhail Kuzik, Nikolai Zudin conducted research
on import dependence and import substitution in the Russian
manufacturing industry and business prospects. In the article, they
empirically analyzed the dependence of Russian industrial companies on
imports, as well as the possibilities and interests of switching to local
products and technologies, and made their suggestions. The purpose of
the research was to increase the volume of these products in local
production enterprises of import substitution products, and considering
the level of production of these enterprises, its competitiveness with
foreign products was studied. A study was conducted considering the
motivations for technology preference. That is, it helped to determine the
main situation of internal supplies, which should be solved by the efforts
of the state within the framework of the policy of import substitution. The
conducted analyzes showed that due to the lack of Russian analogues in
the market, enterprises used imported products, technologies and
services. In addition, they listed that the insufficient quality of supply in
the territory of Russia and the non-compliance with the technological
requirements of enterprises cause the main problems. They concluded
that “prices, terms of delivery and payment, issues of technical service
and service quality influenced the choice of Russian enterprises to a lesser
extent in favor of imports.”

Research scientists I. V. Grebenkin and I. O. Botkin conducted a
study on the impact of imports on the dynamics of development of the
regional manufacturing industry. The purpose of this study was to
identify the most import-dependent zones and study their impact on the
dynamics of industrial production development. In the period from 2005
to 2014, the empirical analysis of the import composition along with the
volume of use of the production industry of the regions was carried out
and grouped based on the assessment of their sustainability indicators.
The results of the study showed that large volumes of imports are
concentrated in regions with a high concentration of industrial sectors,

3 Jlynunuenko Cepreit Bnagumupoua — 2005 “TIpo6iembl peryJqupoBaHHs MMIOPTa B
COBpPEMEHHOH NpoMbIIeHHOH nomuTke Pocenn™ FT'OVBIIO "TocynapcTBeHHbIi yHHBEpPCHTET
ynpasienus" M3parensckuit nentp FOYBIIO "TYV".

4 Iumkusa Onbra Bnagumuposna 2010 “PasBuTHe HANMOHATBHONH MPOMBIIUICHHOCTH B
YCIOBHMAX ~ PACIIMPEHHsl BHELIHETOProBBIX OTHOMIEHMH” OTneyaTaHo B  H3/1ATENbCKO-
nosmrpaduueckoii pupme 30J1 «JTnka» Poccust, Mocksa, 105203, yi1. Hukusist [TepBomaiickas,
n.47.

5 Simachev Y., Kuzyk M., Zudin N. (2016) Import Dependence and Its Substitution in the Russian
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and this made it possible to distinguish the regions with the greatest risk
for the manufacturing industry in a negative external economic situation.
"As the demands increased, it was possible to see that the high import
share of the regions had a competitive effect on the domestic market as
well as on the foreign market. They concluded that the production
industry of these regions is the weakest region in a crisis situation as a
result of negative changes in external factors®

Bashir Al Hemzavi and Natacha Umutoni conducted their research
on the impact of exports and imports on economic growth. The results of
their study showed that there is a long-term positive relationship between
gross domestic product exports and imports along with gross capital,
labor and technology variables. It is clearly proven that one percent
increase in export value has an effect on GDP growth of 0.05 percent and
one percent increase in import is 0.32 percent. As a result of the research,
"No country in today's world can live in economic isolation. Various
sectors of the economy of all countries depend on international
cooperation. "This has led to the international movement of goods and
services, labor, technology, investment funds and business entities.”"”
Similarly, they proposed to continue implementing export or import-
based policies by promoting national export strategy and technology.

Several other scientists E.A. Fedorova, D.D. Ayrapetyan, S.O.
Musienko, D.O. Afanasiev, F.Yu. Fedorov conducted his research on the
impact of import substitution policy on the level of industrial production
in Russia: industrial characteristics. The impact of the import substitution
policy on the level of industrial production in the chemical industry and
mechanical engineering was studied in the research work. Based on the
forecast, a program for the development of import-substituting products
in these sectors until 2022 was proposed. Taking into account the
dependence on a specific sector of the economy, the process of
implementing the policy of import substitution is envisaged. That is, they
agreed that it is necessary to pay attention to regional differences. As a
result of forecasting the index of industrial production, it was found that
import substitution in the machinery and equipment manufacturing
industry is effective both in the short and long term. “Implementation of
the plans of measures developed by the Ministry of Industry and Trade
on import substitution in this sector will serve to increase the volume of
local production. These measures will not only reduce the volume of
imports, but also help to reduce the level of unemployment among the
population.” came to the conclusion that.®

Scientists Askar Nailevich Mustafin, Svetlana Nikolaevna
Kotenkova, lvana Kravcakova Vozarova, Rastislav Kotulik studied the
impact of import substitution policy on economic growth in their
scientific research. In this study, as a component of the national economy
of the Russian Federation, the issues of achieving total macroeconomic
balance, adaptation to the market and reaching new levels of regional
economic development, import substitution are covered. In the study, the
possibility of estimating the economic development of the regions by
GDP per capita was tested using the hypothesis method. An algorithm for
sorting and classifying sectors and regions where the change policy was
successfully implemented was used to select regions. This algorithm, if
available, allows for an assessment of the cost-effectiveness of a policy.
The results show that regions with import substitution economic policies
are 10 percent more effective than those without. “Increasing the
competitiveness of Russian industry was carried out at the expense of
budget funds. In addition to the need to increase the export capacity of
producers, it is possible to find a solution to the problem of effective
consumer demand by proportionally reducing retail prices and
comprehensively reducing production costs within the framework of a
vertically integrated approach.®

Research methodologies. We used a number of methods in order
to achieve specific results in our research in order to thoroughly analyze
the issues of reducing imports and developing domestic production in our
country. In order to form part of the methodology, we initially collected
the information necessary for our research based on various databases
and information from state agencies in our country. In particular, we used
stat.uz, the official database of the State Statistics Committee, which
provides and analyzes internal and external statistical data of our country,
in forming the database.

6 N. B. I'peGenkun, W. O. Borkun 2016 “BnmusiHne HMMMOpTa HAa AMHAMHKY DasBUTHS
oGpabarbiBarorueii npompiuieHHocTr pernona” SdXKOHOMUKA PETMOHA T.12, Bein. 3 (2016)
WWW.ECONOMYOFREGION.COM
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8 E.A. ®é&noposa, J1.J1. Aiipanersn, C.O. Mycuenko, /1.0. Adpanacbes, ®.10. dénopos (2022)
“BnusHME TONMTHKHM HMMIIOPTO3aMEIICHH Ha YPOBEHb HPOMBIIIICHHOTO NPOM3BOJCTBA B
poccum: oTpacieBsie 0cOOeHHOCTH

9 Mustafin, Askar Nailevich, Svetlana Nikolaevna Kotenkova, Ivana Krav“cékova Vozarova, and
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10: 324. https://doi.org/10.3390/ economies10120324



1-table

Economic indicators of the Republic of Uzbekistan °

IMPORT (BILLION SOUMS)

2010 18 180,6
2011 24 809,8
2012 28909,7
2013 32857,6
2014 344139
2015 33943,0
2016 37116,9
2017 48 975,7
2018 122 149,6
2019 214 370,3
2020 199 875,7
2021 2797440

In the work of the final project, which is planned to be implemented
when using the secondary database, we used the data of the last 12 years
(2010-2021) of the indicators of our country's economy. Also, in the
research process, we used the EKK method, correlation analysis, and R-
squared, F-statics, t-critical, and E-elasticity tests for model evaluation in
econometric modeling. At the stage of econometric modeling, we created
a linear model, that is, we use import as the main factor and percentage
values of the industrial output as the variable x. We used the following
linear regression model.11:

Yy =Q + a x +e
Here:
a,, a, — parameters of the regression model;
e —also called model error or residual.
We use the method of least squares to find the parameters of the
linear model, that is, the system of normal equations 12:

{ nagta; Y x; =Xy; M

ap Y x; + a; X x7 =X x;y;

Alternatively, linear regression model parameters can be found
using Excel, Eviews, and Stata utility packages. In the next step, we check
the model in several tests. The following formula is used to determine the
correlation coefficient13:

_ %y
T = e @

R-squared and as follows:
R — squared = 13, ®)

The statistical significance of each new factor introduced into the
model can be checked using the special F - criterion. Therefore, not only
the entire equation can be evaluated by the Fisher criterion (F-statics),
but also the significance of each factor included in the regression model.
The need for such verification arises from the introduction of new
variables into the model. Then the Fisher criterion for the F-statics linear
regression model is used by the following formulal4:

10 https://stat.uz/uz/rasmiy-statistika/industry-2

MANUFACTURING INDUSTRY (BILLION SOUMS)
8 036,6
10 576,3
13442,1
17 806,4
23705,6
283539
34 875,4
43 861,9
67897,1
93452,1

116 043,1

144 523,4

2
T'xy

"(n—-2) 4)
t-critical is used to check the reliability of the parameters found in

the model, and Student's test is as follows 15:

. Yn-2-5,
Sa

= 2
1-1%y

®)

We conduct an empirical analysis by conducting an econometric
modeling stage through all the formulas mentioned above. We will use
the Statal4 application package for this.

Analysis and results. Implementation of the program of reforming
industrial sectors, carrying out structural changes and diversification,
strengthening the material and technical base, the Republic is creating the
ground for the development of industrial production, and as a result, it
can be seen that industry is rapidly entering the regions. For example,
new industries such as building materials, automobile industry, food
industry, which did not exist before, have appeared in Jizzakh. 19 large
metal processing projects have been implemented in Samarkand,
Syrdarya, Namangan and other regions. 54 newly established small
industrial zones in Namangan will produce products worth 3 trillion
soums in 2022. In addition, in the last three years, the volume of
production in the chemical industry has increased by 1.5 times, and
exports by 2 times, showing good results. Nevertheless, we can see that
there are still many untapped opportunities and potential of regions and
industries.16

If we analyze the production of industrial products according to the
type of economic activity, in December 2022 itself, there are sectors in
which the production of products will increase significantly compared to
the previous year. For example, in the production of food products -
59,421.9 billion soums. Including metallurgical industry - 106,443.8
billion soums, chemical products - 33,350.2 billion soums, rubber and
plastic products - 8,917.0 billion soums, other non-metallic minerals
products - 22,374.0 billion soums, beverages - 16,336.3 billion soums,
textile products, clothing, leather products - 62,757.0 billion soums ,
production of coke and oil refining products - 15,064.1 billion soums,
production of finished metal products, excluding machines and
equipment - 11,892.2 billion soums.

tal =a

11 Sabirov, K. N. (2019). Empirical analysis of the regional location of the food industry in Uzbekistan. Economics and Innovative Technologies, 2019(6), 12.

12 A H. I'epacumos, E.W. I'pomos, F0.C. Ckpunmndenko. « JKoHOMeTpHKa» yueGHoe ocobue-Poctos 1/l denuke, 2017.-540.

13 Sabirov, H. N., Abduvaliyeva, Z., & Kh, T. (2022). ECONOMETRIC MODELING OF BUSINESS PROCESSES BASED ON TIME SERIES DATA. Dxonomuka u coyuym, (7 (98)), 102-110.
14 A.H. I'epacumos, E.W. I'pomos, F0.C. Ckpunnuenko. «JxoHoMeTprkay yuebHoe nocobue-Poctos u/J[: denuxc, 2017.-540.

15 Sh.1.Mustafakulov, H.N.Sabirov. Ekonometrika I. O‘quv qo‘llanma. — T.: «lIm-fan va innovatsiya» 2022, 232 bet
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1-picture. Growth rates of industrial output per capita®”

The rate of economic growth is related to the positive dynamics
observed in the main sectors of the economy. If we analyze the picture of
the growth of industrial production per capita, according to it, in 2017,
Andijan - 121.4%, Khorezm - 116.3%, Tashkent region - 110.2%, Jizzakh
- 109.2%, Namangan — 109.7%, the Republic of Karakalpakstan —
106.7%, Kashkadarya — 103.0%, Tashkent — 101.5%, formed at the
expense of the regions, and a very small share is Syrdarya — 90, 3%,
Fergana — 93.4%, Bukhara — 95.6%.

According to the data of the State Statistics Committee, in January-
July 2021, as part of Uzbekistan's foreign trade turnover, exports
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amounted to 8.1 billion US dollars, while imports equaled 13.4 billion
US dollars. Liberalization of foreign trade, reduction of various tariff and
notary restrictions, measures to eliminate monopoly are being gradually
implemented in our country. Also, by diversifying the geography of
foreign trade, types of products and raw materials, as well as retailers and
supplier countries, practical measures are being taken to ensure stable
economic growth, satisfy the population's demand for food products, and
ensure price stability.

""||11 ||
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2-picture. Import content®®

In Figure 3 above, we can see that the content of imports has
doubled over the last five years, and in 2017 it totaled 13,370.3 min.
amounting to US dollars, by 2021 - 25,507.7 million. We can see that the
US dollar has increased. It is obvious that a large amount of goods,
mainly cars and transport equipment, were imported. In 2017 - 4,517 and
in 2021 - 8,252.4 million. The United States established the dollar. In
2017, industrial goods classified according to the type of material -
2,325.9 million U.S. dollars, chemicals and similar products not included
in other categories - 1,695.7 million U.S. dollars and food food products

17 https://stat.uz/uz/rasmiy-statistika/industry-2
18 https://stat.uz/uz/rasmiy-statistika/merchandise-trade-2
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and live animals - 1,049.0 million USD and doubled in 2021. The least
amount of imported products are animal and vegetable oils (fats), oils and
waxes - 160.1 million US dollars and mineral fuel, lubricating oils and
similar materials - 742.1 million US dollars and it is expected to double
in 2021.

After all the above statistical analysis, we will perform a
correlation-regression analysis. In doing so, we achieved the following
results directly using the statal4 application package:



T X
T 1.0000
X 0.9754 1.0000
0.0000

3- picture. Correlation analysis matrix

1. A correlational analysis was performed. It confirmed the strong

correlation coefficient in terms of p-value. This means that the volume of
direct proportional relationship between the import value and the volume

industrial production increases proportionally with the volume of

of industrial production, as well as the significance of the found imports.
Source 35 df M5 Humber of obs = 1z
Fi 1, 10y = 223.72
Model 8.776%9e+10 1 &.776%e+10 Prok > F = 0.0000
Residual 3.9231e+09 i0 392311286 E-sqguared = 0.9572
&4d] E-squared = 0.9529
Total 9.1692e+10 11 8.3356e+09 Root MSE = 15807
T Coef. 5td. Err. T E=|t] [95% Conf. Intervall]
X 1.969868 .1316989 14.96 0.000 1.676425 2.263312
_cons -59303.689 8742.248 -1.06 0.312 -28782.63 10175.25

4- picture. Regression analysis result®

2. Regression analysis was performed. Regression analysis was performed using the Statal4 application package. In it, the parameters of the linear
regression model were found and had the following form:

Y =-9303,689 + 1,969868 - X + e
In this:
Import = —9303,689 + 1,969868 - Manufacturing
Based on the OLS model, the change in the volume of industrial production by an additional 1 billion soums means that the import value
will increase by 1.9 billion soums on an empirical basis.

Iverage marginal effects Humker of obs = 12
Model VCE oLS
Expression Linear prediction, predict()
ev/ex w.r.t. X
Delta-method
eyv/ex S5td. Err. = Px|z| [95% Conf. Interwval]
X 1.338757 L.5432722 2,46 0.014 2739627 2.403551

5- picture. Average marginal value?

Also, the elastic value of the parameter of the linear model found 3. Testing the built model. As we mentioned in the methodology,

through regression analysis was found. Based on this, a 1% change in
industrial production volume represents a 1.33% change in the output
factor, and this value is significant in terms of p-value.

19 Muallif hisob-kitob natiajasi
20 Statal4 amaliy paketi orqali olingan muallif hisob-kitobi
2 Muallif dastur orgali topgan natijasi
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we analyze the reliability of each factor included in the regression model
according to the t-student test. The t-critical value of the cons coefficient
of the model is insignificant in terms of p-value, which means that it is
unreliable. Since the coefficient in front of the influencing factor was



significant in terms of p-value, it was expressed as reliable. In addition,
we can see from F-statics how important the selected model shape is.
According to the results of regression analysis, F=223.72 and it is
significant in terms of p-value. This is a proof that the chosen linear
regression model (OLS model) is chosen correctly.

Conclusions and suggestions. Despite the fact that measures are
being taken to expand the production of localized goods that replace
imports, the volume of imports in our country is allowed to increase
unreasonably. This leads to the inefficient use of foreign currency funds
that can be directed to the implementation of important projects for the
economy of our country to further expand the volume of production and
create new jobs. The success of important socio-economic tasks such as
improving the sectoral and territorial structure of the national economy,
ensuring the rational employment of labor resources, increasing the
competitiveness of national enterprises, and achieving economic security
is largely dependent on increasing the level of localization of the
production of finished products, components and materials on the basis
of industrial cooperation. depends. Because as a result:

= stable and consistent development of the economy, reducing
its dependence on external factors;

= to accelerate the implementation of new effective
technologies in production processes;

= positive development of foreign economic activity;

= expansion of export potential by conducting an industrial
policy aimed at creating high added value;

= jtispossible to achieve results such as reducing the content of
imports.

As a result of consistent reforms carried out in our country, a
number of measures are being implemented to increase the volume of
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https://doi.org/10.3390/ economies10120324
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berilgan.

ishlab chigaruvchi korxonalarnini qo‘llab-quvvatlash muhim sanaladi.
korxonalari faoliyatini zamovaniy boshqgaruv tizimlaridan foydalanish hamda uning dolzabrligi ochib

Ozig-ovgat sanoati

Kirish. Ragamli igtisodiyot va uning O‘zbekiston Respublikasida,
Xususan, ozig-ovgat sanoatini rivojlantirishdagi rolini oshirish, ushbu
sanoatda ragamli igtisodiyot dasturlarini takomillashtirish, uni turli
xorijiy davlatlar misolida ko‘rib chiqish va oziq-ovqat sanoatida ragamli
iqtisodiyotni yanada rivojlantirishning oqilona usullarini o‘rganish
dolzarb hisoblanadi.

Biz ko‘rib chiqayotgan masalalar bo‘yicha, O‘zbekiston
Respublikasining 2020-yil 5-oktabrdagi “Raqamli O‘zbekiston — 2030”
strategiyasini tasdiglash va uni samarali amalga oshirish chora-tadbirlari
to‘g‘risida”gi PF6079-sonli farmoni, “Ragamli igtisodiyot va elektron
hukumatni keng joriy etish chora-tadbirlari to‘g‘risida” gi PQ4699-sonli
qarori, Raqamli iqtisodiyot va “Elektron hukumat” tizimi
infratuzilmalarini yanada takomillashtirish chora-tadbirlari to‘g‘risida”
PQ4321 sonli garorlarida keltirilgan bir gator vazifalar mamlakatimiz
igtisodiyoti, shuningdek, ozig-ovqat sanoati korxonalari faoliyati uchun
ushbu magolada amalga oshirilgan tahlillar nagadar dolzarbligini
ko‘rsatadi.

O‘zbekistonda iqtisodiyotni ragamlashtirish strategik ahamiyatga
ega bo‘lgan masala hisoblanib, O‘zbekistonda yangi axborot-
kommunikatsiya texnologiyalari kundan kunga rivojlanib boribmogda.
Ushbu ragamli texnologiyalardan ozig-ovgat sanoat korxonalari
boshgaruvida, masulot ishlab  chigarish  jarayonida keng
foydalanilmogda. Ushbu tadgigot mavzusini tanlashga yuqorida gayd
etilgan dolzarb masalalar ta’sir ko‘rsatdi. Oziq-ovgat sanoat korxonalari
boshqgaruvini takomillashtirishga hissa qo‘shadigan o‘tkir muammo
bilan chambarchas bog‘liq.

Mavzuga oid adabiyotlar tahlili. Tadgiqotni amalga oshirishda
0zig-ovqgat sanoati korxonalari faoliyatini boshgarish bo‘yicha mahalliy
olimlarimizdan 1.Y. Umarovning tadgiqotlarida tadqgiq gilingan.
Hududlarda ozig-ovqat sanoati korxonalarining moliyaviy igtisodiy
salohiyati amaliy jihatdan baholangan®.

Xorijiy tadgigotchi  olimlardan  M.Porter, M.V.Taradina,
N.Protsiuk, O.Gorb, R.Grant va boshgalar. Sanoat sohasini, jumladan,

LUmarov I.Yu. Ozig-ovqat sanoatida tadbirkorlik faoliyatini rivojlantirish (Andijon viloyati
misolida). Diss. i.f.n. AMII 149 b. A. — 2009
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ozig-ovgat  sanoati  faoliyatini  boshgarish ~ mexanizmlarini
takomillashtirishga hamda soha faoliyatini vertikal va gorizontal
klasterli yondashuv asosida rivojlantirish bo‘yicha tadqgiqotlar olib
borgan?.

Fikrimizcha, ozig-ovgat sanoati korxonalarining klaster tizimi
orqali boshqarish jarayoniga omillar ta’sirini baholash, o0zig-ovqat
sanoati korxonalari faoliyatiga mavsumiylik omili ta’sirini baholash va
ozig-ovgat sanoati korxonalari faoliyatini boshgarish mexanizmlarini
takomillashtirish masalalari soha faoliyatining rivojlanish davrini
qisqartiradi hamda iqtisodiy samaradorlik ko‘rsatkichlari ortadi.

Tadgigot metodologiyasi. Tadgigotni amalga oshirishda ozig-
ovqat sanoati korxonalari faoliyati ko‘rsatkichlarini baholash asosida
monografik tadqiqotlar asosida nazariy va amaliy jihatdan keng o‘rganib
chiqildi. Rasmiy statistik ma’lumotlari asosida asosiy ko‘rsatkich
hisoblangan boshgaruv  samaradorligi  ko‘rsatkichlari aniqlandi.
Tadgigotni amalga oshirish jarayonida tadgiqot metodologiyasi sifatida
ilmiy abstraksiya, korrelyatsion-regression tahlil, tahlil va sintez
usullaridan foydalanildi.

Tahlil va natijalar. Ozbekiston Respublikasida 2022-yilda
hududlar bo‘yicha oziq-ovqat mahsulotlari ishlab chiqarishning o‘sish
sur’ati tahlil gilingan. Hududlar kesimida ishlab chiqarish sanoatida eng
yuqori o°sish sur’ati 132,8% bilan Xorazm viloyati keying o‘rinlarda esa
Sirdaryo viloyati va Toshkent shahrlari hissasiga to‘g‘ri kelmoqda.
Undan keyingi o‘rinlarni Samarqand shahri(121,8%) va Andijon
viloyati(118,6%) egallamoqda. Ishlab chigarish sanoating eng past
o°sish ko‘rsatkichi esa Navoiy, Surxondaryo va Farg‘ona viloyatlariga
to‘gri keladi.

Ragamli igtisodiyot yalpi ichki mahsulotimizga ham bevosita
ham bilvosita o‘z ta’sirini o‘tkazmay qolayotgani yo‘q. Ammo
rivojlangan davlatlardan farqli o‘laroq raqamli iqtisodiyotning
mamlakatimiz yalpi ichki mahsulotidagi ulushi 2% atrofida stabil
saglanib turibdi. (1-rasm)

2 Tlomyxun A.A. OpraHM3aTCHOHHO-KOHOMMYECKHH MEXaHH3M MOJEPHH3ATCHH CENCKOTO
xo3siicTBa Poccun/ A.A. TTonyxun// Arpaphasi Poccust. — 2012 - Ne5 c. 23-29
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“Ragamli O‘zbekiston-2030” dasturi amalga oshirilishining
birinchi yili bo‘lgan 2020-yilda axborot va kommunikatsiyalar sohasiga
investitsiyalar sezilarli darajada o°sdi: yil davomida +115.9 foizga, ya’ni
4128.2 mlrd so‘mga. Shu bilan birga, 2021-yil dastlabki ma’lumotlariga
ko‘ra 5747.4 mlrd so‘m investitsiyalar AKT va dasturiy ta’minotlar
uchun jalb gilingan. Lekin umumiy kapitalga kiritilgan investitsiyalarga
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2-rasm. Ozig-ovgat mahsulotlari ishlab chigarishning rivojlanishi®

Ozig-ovqat sanoati korxonalari faoliyatini boshgarishda bugungi
kunda klaster asosida faoliyatni boshgarish samarali sanalmoqda. Bunda
faoliyatida ishtirok etuvchi bir necha hamkorlar, biznes muhiti
elementlarini o‘z ichiga olgan klaster tarkibidagi biznes-jarayonlarni
boshgarish tashkiliy hamkorlik asosida hal etiladigan asosiy
masalalardan biridir. Ushbu turdagi hamkorlikning afzalliklari
quyidagilardan iborat :

— barcha darajadagi ishtirokchilarning yagin hamkorligi;

— ishtirokchilarning ushbu hamkorlikkka nishatan gizigishi;

— biznes va uni tashkil etish etikasi;

— uzoq muddatli hamkorlik va unda burchlarning paydo bo‘lishi;

— bir-biriga nisbatan ishonch va samimiyat belgilarining
mavjudligi.

3 O“zbekiston Respublikasi Prezidenti huzuridagi statistika agentligi ma’lumotlari asosida tayyorlangan.

4 Porter M. Competition Moscow: Publis’hing House “Williams”, 495 p. P. 207. 2001
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Klaster tuzilmalarida munosabatlar nafagat sanogli ishtirokchilari
o‘rtasida, balki bir vaqtning o‘zida butun guruhda quriladi, bu esa
boshgaruv  funksiyalarini bir muvofiglashtirish alogasi doirasida
integratsiya qilish va birlashtirish jarayonini yanada murakkab va ko‘p
girrali giladi* .

Klaster uchun tizimni birlashtirish xususiyati eng muhim jihat
hisoblanib, uning kuchlilik darajasi klasterni shakllantiruvchi va
mustahkamligini ta’minlovchi omillarning mavjudligi va hajmi bilan
belgilanadi.

Oc¢zbekiston Respublikasi Prezidentining 2019-yil 10-may kungi
O‘RQ-537-son “Davlat-xususiy sheriklik to‘g‘risida”gi qonuni asosida
0zig-ovqat sanoati sohasida tashkil etilishi taklif etilayotgan “Davlat
xususiy sherikchiligi asosidagi 0zig-ovqat sanoati korxonalari klasteri”
faoliyati soha korxonalari iste’'moli hamda iste’molga taqdim



etilayotgan ishlab chiqarish va tagsimoti jarayonidagi klasterning
yadrosi hisoblangan davlat-xususiy sherikchilik tamoyilida tashkil
etilgan klaster orgali shakllantirilgan yetkazib berish tizimi hamda ularni
mahsulotlarini ozig-ovgat sanoati korxonalariga yetkazib beriladigan
resurslar va iste’molchilarga mavjud talab asosida yetkazib berishga
tayanadi. “Davlat xususiy sherikchiligi asosidagi oziq-ovgat sanoati
korxonalari  klasteri” respublika hududida yashovchi barcha
iste’'molchilarning oziq-ovqat sanoati yo‘nalishdagi barcha ehtiyojlarini
qondirishni ko‘zda tutadi va umumiy holda uning tarkibi va faoliyat
yo‘nalishlari belgilangan.

Ozig-ovgat sanoati korxonalari uchun taklif etilayotgan
klasterning markaziy subyekti hisoblangan korxonaning shakli sheriklar
—mahalliy davlat boshgaruvi organ vakillari, xususiy tadbirkorlar hamda
iste’'molchilar vakillaridan iborat ta’sischilarning qo‘shgan ulushidan
kelib chiqib shirkat yoki hissadorlik korxonasi shaklidan iborat bo‘ladi.
Qabul qgilinadigan qarorlarni ishlab chigishda har uchala sherikning
ishtirok etishi amalga oshiriladigan faoliyat natijasi bo‘lgan mahsulotni
yaratish, taqsimlash va iste’'mol qilish jarayonidagi barcha
subyektlarning manfaatlari hisobga olinishini ta’minlaydi.

“Davlat xususiy sherikchiligi asosidagi ozig-ovgat sanoati
korxonalari klasteri”ning boshqa ozig-ovqat klasterlardan alohida jihati
shundaki — korxona o‘z faoliyati davomida bozor qonunlariga
bo‘ysunadi va oziq-ovgat mahsulotlarini sihlab chigarishdagi
mavsumiylik muammosini kamaytirishga va uning narx mexanizmiga
ta’sirini sezilarli kamaytiradi.

O‘zbekiston Respublikasi Prezidentining 2019-yil 20-martdagi
PQ-4246-son “O‘zbekiston Respublikasida bog‘dorchilik va issigxona
x0‘jaligini yanada rivojlantirish chora-tadbirlari to‘g‘risida”gi qarori
asosida bu jarayonda zaruriy tarmoq issigxona va saglash obyektlarini
qurish korxona uchun moliyaviy jihatdan nisbatan gimmatga tushadi va
ushbu vositalarni qurish uchun korxonaga juda katta hajmdagi
moliyaviy resurslar zarur bo‘ladi. Aynan mana shu jarayonda davlat-
xususiy sherikchilik mexanizmi orgali jarayonni moliyalashtirish uchun
zarur bo‘lgan moliyaviy resurslarning bir qismini ta’minlaydi®.

Boshgacha aytganda, davlat-xususiy sherikchilik mexanizmi
asosidagi ozig-ovgat sanoati korxonalari klasterining uchta asosiy
jarayonida davlatning ishtiroki muhim hisoblanadi:

1. Ozig-ovgat mahsulotlarini sotib olishda iste’molchilarning
daromadi hamda ishlab chiqgarish xarajatlarini inobatga olib, ulgurji va
chakana narxlar belgilanishida gatnashish.

2. Klasterning asosiy bo‘g‘ini hisoblangan ozig-ovgat mahsuloti
ishlab chigaruvchi korxona tomonidan zaruriy korxona, issigxona,
muzlatgich bino-inshoot va boshga tizimlarni yaratish jarayoni uchun
moliyaviy resurslarni Kiritish jarayonidagi davlat xususiy sherikchilik
shaklida ishtirok etadi.

3. Ishlab chiqarilgan va iste’molchilarga yetkazib berilayotgan
o0zig-ovgat mahsulotlarning sifatini belgilovchi sifat me’yorlari va
standartlarini ishlab chigish hamda unga amal gilinishini nazorat gilish
jarayonidagi ishtirok.

O‘zbekiston Respublikasi Vazirlar Mahkamasining 2022-yil 20-
yanvar, 37-sonli “Respublikada oziq-ovgqat mahsulotlari ishlab
chigaruvchilarini yanada qo‘llab-quvvatlash to‘g‘risida” qarorida
quyidagilar belgilab berilgan:

Ozig-ovgat mahsulotlarini ishlab chiqarish bo‘yicha yangi tashkil
etilayotgan istigbolli loyihalarning infratuzilmasini yaratish bilan
bog‘liq xarajatlarning 50 foizini, lekin har bir loyiha uchun 100 mln
so‘mdan ko‘p bo‘lmagan miqdorda qoplash nazarda tutilgan.

Ko‘zda tutilgan magsadlardan kelib chiqib, “Davlat xususiy
sherikchiligi asosidagi 0zig-ovqat sanoati korxonalari klasteri’ni tashkil
etuvchi subyektlarning asosiy tarkibiga quyidagilarni Kiritish mumkin:

1. Qishloq xo‘jaligi — korxona uchun asosiy xomashyo yetkazib
beruvchi tizim.

2. Saglash tizimi — mavsumiylik xususiyatini kamaytiradi, natijada
klasterning samaradorligini oshirilishiga erishiladi hamda qishlog
xo‘jaligi mahsulotlarini sifatli va katta miqdorda saqlashni yo‘lga
qo‘yish faoliyatga mavsumiylikning ta’sirini kamaytiradi, natijada
klasterning ish samaradorligi va muntazamligi oshirilishiga erishiladi.

3. Xo‘jalik yurituvchi subyektlar — 0zig-ovgat sanoati korxonasida
amaliy faoliyat bilan shug‘ullanuvchi tadbirkorlar bilan ta’minlaydi.

° Umarov LY. Ozig-ovgat sanoatida tadbirkorlik faoliyatini rivojlantirish istigbollari.
Monografiya. — T.: Fan va texnologiyalar, 2014. —23 b.

4. Issigxonalar — ozig-ovgat sanoati korxonasini gish mavsumida
uchun asosiy xomashyo yetkazib beruvchi bo‘g‘in hisoblanadi.

5. Ozig-ovgat sanoati korxonasiga asosiy xom ashyolarni
chorvachilik va bog‘dorchilik orqali yetkazib beriladi.

6. Yetkazib berish tizimlari ozig-ovgat sanoati klasterini tashkil
etuvchi qishloq xo‘jaligi, chorvachilik, bog‘dorchilik va asosiy
xomashyoni saqlash o°zaro tizimlarini birlashtiradi (2-rasm).

Ushbu klasterning asosini tashkil etuvchisi bo‘lgan davlat-xususiy
sherikchilik tamoyili asosida tashkil etiladigan ozig-ovgat sanoati
korxonasi aholi punktining tabiiy-geografik joylashuvi, iste’'molchilar
soni, daromadi, to‘lov qobiliyati, barcha iste’molchilar hajmi va boshqa
bir gator omillarni hisobga olgan holda ozig-ovgat mahsulotlarini ishlab
chigaradi®.

Ozig-ovgat sanoati faoliyatida Klaster tarkibidagi korxona,
ta’minotchilar va xomashyo yetkazib beruvchilar o‘rtasidagi faoliyatni
tog ri tashkil etish hamda aholi fikrini bilish va ular bilan doimiy aloga
o‘rnatish zarur. Tadqiqot ishini amalga oshirish davomida “Oziq-ovqat
sanoati korxonalari klasteri”ni tashkil etish hamda uning ijobiy jihatlari
va korxonalar faoliyati davomidagi samaradorliklar aniq asoslarga
tayangan holda keltirildi. Ushbu klaster tizimidagi munosabatlarni
milliy korxonalar faoliyatiga mos tashkil etilishini ta’minlash va nazorat
gilishda ozig-ovgat sanoati korxonalari uchun amaliy faoliyatda
foydalanish uchun tavsiya sifatida taklif etildi.

Ozig-ovgat sanoati korxonalarining bargaror rivojlantirish holatiga
erishishda muhim omillar sifatida iste’molchilar, investorlar, davlat va
umuman, jahon hamjamiyati tomonidan qo‘yiladigan talablarga javob
beradigan mexanizmni to‘g‘ri tanlab olish va uni qo‘llash muhim
hisoblanadi.

Korxonaning bargaror rivojlanishini ta’minlash o‘rinli darajada
foydalanish  magsadida taklif etilayotgan mexanizmda ushbu
korxonalarning bargaror rivojlantirish uchun amaldagi sifat darajasini
takomillashtirish hamda asosiy ishlab chigarish faoliyatini har
tomonlama ko‘tarish bilan erishiladi.

Korxonani barqaror rivojlanishga erishish bo‘yicha ahamiyatga
ega bo‘lgan qator chora-tadbirlar, xususan, ragamli texnologiyalarga
asoslangan boshqgaruv rejasini ishlab chigish. Bu esa ushbu sanoat
tarmog‘i korxonalarining rivojlanishi va taraqqiyotga erishishi
imkoniyatlarini  oshirmay qolmaydi. Ishlab chigarish rejasini
optimallashtirish, ishlab chigarilgan mahsulotlarning sifat salohiyatini
ko‘tarishga qaratilgan tashkiliy chora-tadbirlarini ishlab chigish, ishlab
chigarilgan mahsulotlarni mahalliy bozorlarda hamda jahon bozorida
sotish, korxonalar o‘rtasidagi raqobat ustunligini ta’minlovchi
mexanizmlami ishlab chigish, jahon tajribalari asosida mahsulot
tannarxini pasaytirish yo‘llarini ilmiy jihatdan asoslash, ehtimoliy tusga
ega bo‘lgan ichki va tashqi risk darajasini to‘g ri baholash asosida riskni
minimallashtirish kabi muhim omillarni e’tiborga olish korxonalaring
rivojlanish  bo‘yicha ishlab chigiladigan strategiyalarini amalga
oshirishning aniqlik darajasini oshiradi.

Shuning uchun korxonalarning asosiy faoliyati davomidagi
ehtimoliy muammolarni oldindan prognoz qilish hamda ularni
yumshatish bo‘yicha quyidagi bir nechta chora tadbirlarni amalga
oshirish samarali natija beradi:

- igtisodiy omillar — daromad hajmiga mutanosib ravishda,
korxonalarda ish haqi, resurs komponentlari uchun ajratilgan xarajatlar,
mahsulot tannarxi va boshqalarni o ‘z ichiga oladi;

- texnologik omillar — korxonada ishlab chigarishni
yetarlicha diversifikatsiyasini ta’minlovchi texnologiyalar bo‘lib,
korxonada mahsulot tayyorlash hamda undagi jarayonlarini
avtomatlashtirish, xomashyo va energiya tejamkor texnologiyalar
ulushini ko‘paytirishni nazarda tutadi;

- ijtimoiy omillar — zamonaviy bilimlarga ega xodimlar
ulushini orttirish, marketing tizimi orqali talabni to‘laqonli o‘rganish,
ragamli texnologiyalar bilan ishlash tizimini jadallashtirish va
boshgalardan iborat;

—  ekologik omillar — mahsulot ishlab chigarish jarayonida
musaffo rivojlanish mexanizmi (MRM)ni hisobga olish, atrof-muhitni
asrab-avaylash tendensiyasiga amal gilish va boshgalardan tarkib topadi.

6 Mirzayev A.T. O‘zbekistonda turistik-rekreatsiya faoliyatini boshgarish metodologiyasini
takomillashtirish. Iqtisodiyot fanlari doktori (DSc.) ilmiy darajasini olish uchun yozilgan
dissertatsiya. —T.: TDIU. 2021. — 254-b.
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3-rasm. Ozig-ovgat sanoati korxonalarini ragamli texnologiyalar asosida rivojlantirish mexanizmi.

Mahsulot ishlab chigarishi hamda uning mavsumiylik
tebranishlarni hisobga olgan holda ishlab chigarish samaradorligi
jihatidan kelgusida yaxshi samara berishida bu muhim omil ekani
amaliyotda ma’lum. Oziq-ovgat sanoati Kkorxonalari faoliyati
yo‘nalishini yanada rivojlantirishda muhim o‘rin tutuvchi ozig-ovqat
sanoati korxonalarini bargaror rivojlantirishning mazkur tashkiliy-
igtisodiy mexanizmi amalda foydalanish uchun taklif etildi.

Mazkur yo‘nalishda ozig-ovgat sanoati korxonalarini bargaror
rivojlantirish asosida yangi harakatlar dasturini aniq tanlab olish muhim
hisoblanadi. Shuningdek, ushbu korxonalarning kelajakda ganday
o‘rinni egallashi va iqtisodiy ko‘rsatkichlarini belgilab olish va unga
yetishish yo‘lida innovatsion mexanizm va zamonaviy modellardan
qo‘llash asosida boshqaruv taktikasini hamda boshqaruvning samarali
garorlarini tanlash soha korxonalarining bargaror rivojlanish darajasini
belgilab beradi.darajasini belgilab beradi.

Xulosa va takliflar. Mamlakatimizda ozig-ovgat sanoati
korxonalari faoliyatini boshqarish mexanizmiga ta’sir etuvchi omillar,
xususan, ragamli texnologiyalarga asoslangan tizimni joriy qgilish hamda
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ularning o‘ziga xos Xususiyatlarini tadqiq etish asosida quyidagi
xulosalarni gilish mumkin:

— ozig-ovgat mahsulotlariga  ehtiyoj hamisha  yuqori
bo‘lganligini, bu ehtiyoj bundan buyon ham ortib borishini hisobga olib,
mazkur sohadagi tadbikorlik subyektlari faoliyatini yanada rivojlantirish
zarur;

— ozig-ovgat Kkorxonalarining xomashyo manbayi bo‘lgan
qishloq xo‘jaligida sanoat ishlab chiqgarishning kichik sanoat
korxonalariga davlat ko‘magini berish hamda ularga qo‘shimcha
imtiyozlar yaratish;

— ozig-ovgat sanoati korxonalarni ishlab chigarish salohiyati,

bilimi  hamda malakasini  oshirish  tizimini yangilash va
takomillashtirish.
— tadgigot davomida  Kklaster  tarkibidagi  korxona,

ta’minotchilar va agrar soha o‘rtasidagi munosabatlarni shakllantriish
hamda ushbu munosabatlarni to‘g‘ri tashkil etilishini ta’minlash
magsadida amaliyotda foydalanish uchun ishlab chiqilgan “Oziq-ovqat
sanoati korxonalari klasteri”ini ragamli texnologik tizim asosida tashkil



etish hamda uning natijasida erishiladigan natijalar, shuningdek, ozig-
ovgat ishlab chigarish faoliyatida jarayonni samarali tashkil etishda
foydalanish amaliy izohlandi.

“Oziq-ovqat sanoati korxonalari klasteri” klaster tizimini
amaliyotda tashkil etish samaradorligini baholashda hududlarda inson
kapitalini rivojlanish darajasini, klasterning hudud igtisodiyotiga
ta’sirini, investitsion va innovatsion faoliyatni, klasterning tashqi
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Tadbirkorlik faoliyatida motivatsiya modellarining xorijiy davlatlar tajribalarini chuqur o‘rganish
hamda kichik biznes va xususiy tadbirkorlik sohalarining ustuvor ahamiyat kasb etishi hamda xo‘jalik
faoliyatining ijtimoiylashuv jarayonlarining jadallashuvi zamonaviy ijtimoiy mehnat munosabatlari
rivojlanishining o‘ziga xos xususiyatlarini tavsiflaydi.

Kirish. O‘zbekiston Respublikasi Prezidentining 28.01.2022-
yildagi  PF-60-sonli  2022-2026-yillarga mo‘ljallangan  “Yangi
O‘zbekistonning Taraqqiyot strategiyasi to‘g‘risida” gi farmonida *
“Milliy iqtisodiyotni isloh qilish borasida tashqi savdo, soliq va moliya
siyosatini liberallashtirish, tadbirkorlikni qo‘llab-quvvatlash va xususiy
mulk daxlIsizligini kafolatlash, qishloq xo‘jaligi mahsulotlarini chuqur
qayta ishlashni tashkil etish hamda hududlarni jadal rivojlantirishni
ta’minlash bo‘yicha ta’sirchan choralar ko‘rildi. Jahon miqyosidagi
murakkab jarayonlarni va mamlakatimiz bosib o‘tgan taraqqiyot
natijalarini chuqur tahlil qilgan holda keyingi yillarda «Inson qadri
uchun» tamoyili asosida xalqimizning farovonligini yanada oshirish,
iqtisodiyot tarmoqlarini transformatsiya qilish va tadbirkorlikni jadal
rivojlantirish, inson huquqlari va manfaatlarini so‘zsiz ta’minlash hamda
faol fuqarolik jamiyatini shakllantirishga qaratilgan islohotlarning
ustuvor yo‘nalishlarini belgilangan”. Yuqoridagilarni hisobga olgan
holda, ushbu sohani iqtisodiy mazmuni, unga ta’sir etuvchi omillarni
nazariy va amaliy jihatdan tadqiq etish zamon talabi hisoblanadi.

Iqtisodiy  islohotlar  sharoitida  rag‘batlantirish  tizimidan
motivatsiya tizimiga bosgichma-bosgich o‘tishni amalga oshirgan
korxonalar yuqori raqobatbardoshlik darajasiga erishgan. Bu
tushunchalarning o‘zgarishigina emas, balki juda yuqori darajali
iqtisodiy ko‘rsatkichlaridan biri hisoblanadi: xodimlar motivlarining
barcha rang-barangligi va o‘ziga xosligi rag‘batlantirish tizimi o‘rnini
egallagan mos keluvchi motivatsiya tizimida aks etib boradi.?

Mavzuga doir adabiyotlar tahlili. Tadbirkorlikni rivojlantirish
muammolari, tadbirkorlik faoliyatida motivatsiya modellarining xorijiy
davlatlar tajribalari, zamonaviy bozor iqtisodiyotidagi uning roli
O‘zbekiston va chet el olimlari tomonidan chuqur o‘rganib chiqilgan.
Butun dunyoga mashhur chet el iqtisodchilarining ko‘plab ilmiy
asarlarida zamonaviy bozor iqtisodiyotida tadbirkorlik va kichik biznesni
rivojlantirish muammolarining nazariy hamda amaliy jihatlari ko‘rib
chiqilgan. Iqtisodiyoti rivojlangan mamlakatlarda kichik biznes va
tadbirkorlik hamda unda innovatsion faoliyatning ahamiyati bilan
bog‘liq mavzularni, DJ.Fridman A.Smit, M.Blaug, S.L.Bryu, K.Vesper,
P.Druker, R.Kantilon, Ya.Kornai, A.Marshall, S.Erlix, Dj.M.Keyns Pol,
E.Samuelson, K.R.Makkonell, F.Kotler, D.Pirson, T.Piters, K.Rendoll,
J.-B.Sey, F.Uoker, I.Shumpeter, F.Fon Xayek, A.Shapiro, X.Shvalbe
kabi olimlar o‘rganishgan.®

! O‘zbekiston Respublikasi Prezidentining 2022-2026 yillarga mo‘ljallangan Yangi
O‘zbekistonning taraqqiyot Strategiyasi to‘g‘risidagi farmoni (Qonunchilik ma’lumotlari milliy
bazasi, 29.01.2022 y., 06/22/60/0082-son)

2G.Umirova.(2023). Tadbirkorlikni rivojlantirishda motivatsiya omillaridan foydalanishning
zaruriyati. Qo‘gon universiteti xabarnomasi, 8, 74-77.
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Ofzbekistonning ~ ko‘plab  olimlari, shu jumladan, M.
Sharifxo‘jayev, = X.P.Abulqosimov, = A.V.Vaxobov,  T.Jo‘raev,
Q.X.Abduraxmonov, B.X. Umurzakov, Yo.Abdullaev, Boltaboyev
M.R., M.R.Rasulev, H.O.Rahmonov, LE.Tursunov, B.Yu.Xodiyev,
M.Xadjimuratov, Z.Y Xudoyberdiev, T.Sh.Shodiyev,
G.Abdurahmonova va boshqalar hozirgi kungacha shug‘ullanib
kelishmoqda. Mamlakatimizda tadbirkorlikni rivojlantirishda mehnat
munosabatlari bo‘yicha tadqiqotlar mavjud bo‘lsada, ularda aynan
motivatsiya omillaridan foydalanish yo‘llarini takomillashtirish tadqiq
etilmaganligi ilmiy ishning yanada dolzarbligini belgilaydi.*

Tadgigot metodologiyasi. Magolada ilmiy abstraksiyalash, tahlil
va sintez, induksiya va deduksiya usullaridan foydalanilgan. Ushbu
tadqiqot ma’lumotlari rasmiy manbalardan olingan, taniqli iqtisodchi
olimlarning iqtisodiyotimizni rivojlantirishda tadbirkorlikni
rivojlantirish muammolarini ilmiy-nazariy garashlarini giyosiy tahlil
qgilish, xorij tajribalarini  umumlashtirish va mamlakatimizda
erishilayotgan yutuqlar bo‘yicha olingan natijalarga tayangan holda
tadbirkorlik faoliyatida motivatsiya modellarining xorijiy davlatlar
tajribalarini o‘rganishga erishilgan.

Tahlil va natijalar. Rivojlangan mamlakatlar tajribasi shuni
ko‘rsatmoqdaki, iqtisodiyotda kichik biznes va xususiy tadbirkorlikni
rivojlantirish va unga keng yo‘l ochib berish aholini bandligini samarali
ta’minlash hamda bu orqali aholi farovonligini oshirishning eng muhim
omillaridan biri hisoblanadi.

Hozirgi kunda jahon mamlakatlari singari respublikamizda ham
makroiqtisodiy barqarorlikni ta’minlash, aholi turmush darajasini
oshirish uchun kichik biznes va xususiy tadbirkorlikni rivojlantirish
orqali mehnat munosabatlarini takomillashtirishga alohida e’tibor
qaratilib kelinmoqda. Bu borada mamlakatimizda kichik biznes va
xususiy tadbirkorlikni rivojlantirish, unda mehnat munosabatlarini
takomillashtirish masalalari eng birinchi o‘rinlardan birini egallaydi. Bu
vazifa “O‘zbekiston Respublikasini yanada rivojlantirish bo‘yicha
Harakatlar strategiyasida ham mamlakatimiz iqtisodiyoti sohasida
mulkchilik tizimini yanada takomillashtirish, kichik biznes, xizmat
ko‘rsatish sohasini rivojlantirish darajasini yanada oshirish, iqtisodiy
o‘sishni ta’minlash va aholi bandligi masalasini hal etishda tadbirkorlik
va xizmat ko‘rsatish sohasining rolini kuchaytirish masalalarini

3 Opuaman JDK. Terrn B, Cwmur A., Pukapzpo JI. CounHenust / Knaccuka 5KOHOMHYECKOIT
mbiciu. — M.: DKCMO Ilpecc, 2000. — 164 c.; Kautunson P. OcHOBBI IpenpHHAMATEIbCKOM
nesirensHoctd. Mocksa: 2001. — 44 ¢.; Marshall A. Industry and trade. — Vani Prakashan, 2015.
— 556 p. ITon O. Camyanscon, Bunbsm JI. Hopaxayc. DxoHomuka. — M3narenscrso: Buibsimc,
2015. - 1360 c.;

4 O*zbekiston Respublikasi Prezidentining Oliy Majlisga Murojaatnomasi. 24.01. 2020
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faoliyatimizning eng dolzarb vazifalaridan biri sifatida belgilab berilgan
edi®.

Iqtisodiyotni ~ modernizatsiyalash  sharoitida  tadbirkorlikni
rivojlantirishning mehnat faoliyatini tashkil etish xususiyatlari,
vazifalari, tarkibi va taraqqiyot asoslarini o‘rganish muhim ahamiyat
kasb etadi. Mazkur jarayonni rivojlantirishning mehnat faoliyatini
baholashda uslubiy yondashuvlarga majmuaviy asosda ko‘rib chiqish
ilmiy zaruriyat hisoblanadi. Mazkur sohada islohotlarni takomillashtirish
uchun olib borilayotgan tashkiliy tadbirlarga e’tibor qaratish lozim. Bu
borada quyidagi muammolar kuzatiladi, shu jumladan, kichik biznes va
xususiy tadbirkorlik rivojlanishi uchun amalga oshirilayotgan loyihalarni
moliyalashtirishda bank kreditlarining ajratilishi o‘z  vaqtida
ta’minlanmasligi ish faoliyatining bajarilishini kechiktirib bormoqda.
Hududlarda tadbirkorlik subyektlarini yirik korxonalar, fermer va
dehqon xofjaliklari bilan korporativ tizimli alogalarni o‘rnatish
mexanizmlari tizimli yo‘lga qo‘yilmagan. Bundan tashqari mahalliy

hokimiyat organlarining kichik biznes vakillari bilan o‘zaro aloqalari
yetarli yo‘lga qo‘yilmaganligi singari muammolarning mavjudligi
mazkur faoliyat turini rivojlantirish bo‘yicha ishbilarmonlik muhitiga
salbiy ta’sir ko‘rsatishi mumkin.

Jahon tajribasini o‘rganib borish bozor sharoitida tadbirkorlikni
yuritish, uning rivojlanishini turli institutlar tomonidan qo‘llab-
quvvatlash, samarali raqobat muhitini yaratish shakllari va usullaridan
eng magbulini tanlash imkonini beradi. Bundan tashqari, O‘zbekistonda
va rivojlangan mamlakatlarda kichik biznes rivojlanishining iqtisodiy
ko‘rsatkichlarini qiyosiy tahlil qilish raqobat muhiti, xususan,
raqobatbardoshlikning rivojlanish holatini baholash usullaridan biri
hisoblanadi.

Amerikalik ruhshunos Abraxam Maslou XX asming 40-yillarida o‘zining
ehtiyojlar ustunligi nazariyasini yaratib, kishilar oz motivlari jarayonida ehtiyoj va
qiziqishning 5 turiga tayanadilar degan fikmi bildirgan. Uning ehtiyojlar iyerarxiyasi
quyidagi ko‘rinishga egadir.

O‘zlikni isbotlash
Kilamey,,

Hurmatga ehtiyoj -

\{9
N
& E’tiqod va kishilar bilan
& alogadorlikka ehtiyoj
Kaviszlides bo lgan ghtiyol |
i B__r{:.'_amglu
Fiziologik ehtiyoj

1-rasm. Motivatsiya bosgichlari (A. Maslou bo‘yicha).

Birinchi o‘rindagi ehtiyojlar — bu bazis ehtiyojlar, ya’ni, yashashni ta’minlash
uchun eng zarur bo‘lgan ehtiyojlar. A. Maslouning fikricha, inson, eng avvalo
ana shu bazis ehtiyojlarini qondirish uchun ishlaydi. Bazis ehtiyojlar, ya’ni
ozig-ovqatga, kiyim-kechakka, uy-joyga, uyquga bo‘lgan ehtiyoj qondirilsa,
boshqa darajadagi ehtiyojlar ham asta-sekin ahamiyat kasb etib boradi.

Masalan, xavfsizlikka, ya’ni tinchlik, tartib, himoyaga bo‘lgan ehtiyoj ham
birlamchi bosgichdagi ehtiyojning yangi darajasidagi zaruriyatdir. Biron ijtimoiy
guruhda bo‘lish, boshqa kishilar bilan alogaga kirishish ehtiyoji iyerarxiyaning
uchinchi bo‘g‘iniga kiradi. Bu guruhdagi ehtiyojlami sotsial ehtiyojlar deb ham
yuritiladi.

Hurmatga bo‘lgan ehtiyoj, ehtiyojlar piramidasining to‘rtinchi bo‘g‘inini
tashkil qiladi. Bu ehtiyojlar kishining boshqalar tomonidan tan olinishiga
bo‘lgan ehtiyoj, ya’ni mavqeyi, nufuzi, shon-shuhrat, muvaffagiyat, diqqat-
e’tiboridir. O‘zligini isbotlash ehtiyoji, ya’ni Maslou iyerarxiyasidagi eng
yugqori daraja yashirin imkoniyatlarning haqiqatga aylanishi, nimaga erishish
mumkin bo‘lsa, shunga erishish bo‘lib, bu ehtiyojlar shaxsning o‘sishida o‘z
aksini topadi.

°0zbekiston Respublikasi Prezidentining “O‘zbekiston Respublikasini yanada rivojlantirish
bo‘yicha Harakatlar strategiyasi to‘g‘risida”gi farmonining 1-ilovasi. 2017 yil 7 fevral. // Lex.uz.

A.Maslou, odamlar — bu qonmagan ehtiyojlarini qondirishga
intiluvchi “ochko‘z maxluq”lardir, degan edi. Birlamchi ehtiyojlar
qondirilgach, boshqa zaruriyatlar kishilarni yuqori darajadagi
ehtiyojlarga qarab harakat qilishga majbur giladi.

Frederik Gersbergning motivatsiya nazariyasi esa tozalanish
(motivatsionnaya gigiyena) deb yuritilib, uning asosida qoniqish
keltiruvchi mehnat ruhiy sog‘lom bo‘lishga ham hamkorlik ko‘rsatadi
degan fikr yotadi. U quyidagi ikki guruh omillarga e’tiborni qaratadi.
Uning fikricha birinchi guruh omillar “gigiyenik omillar” deb ataladi (1-jadval).

Agar ish joyi qorong‘i, ko‘rimsiz bo‘lsa, bu mehnatga intilishni
ancha susaytiradi. Aksincha, ish joyi toza, ergonometrik nuqtayi nazardan
benugson bo‘lsa, mehnatga aniq yo‘naltirilgan motivlar paydo bo‘la
boshlaydi. Bu yerda pul masalasi ham o‘ta muhim hisoblanadi. Ammo pulga
inson gadr-gimmatining o‘Ichovchi sifatida qarash ham xavflidir. Agar pulga
intilish insonni butunlay egallab olsa, u ko‘payishga moyillik tug‘dirib, uni
boshqalarga nisbatan buyukligini isbotlashga olib keladi. Natijada kishilardan
va jamoadan ajrab qoladi.



1-jadval

Ishdan qoniqish omillari

Boisiy omillar (qonigmaslik manbalari)

Motivatsiya (yuqori qoniqish manbalari)

Korxona va ma’muriyat siyosati
Mehnat sharoiti
Ishchilar bilan o‘zaro munosabat

Ish haqi

Mehnat xavfsizligi

Mehnat intizomini nazorat qilish

Gersberg nazariyasi Maslou nazariyasiga zid emas hisoblanadi.

Kutish nazariyasi amerikalik ruhshunos V. Vrum tomonidan 1964-
yilda ishlab chiqilgan. Uning mohiyati shundan iboratki, motivatsiya nafaqat
ehtiyojni qondirishga, shuningdek, maqsadga erishish uchun tanlangan
xohishga ham bog‘liq. Kutish nazariyasida 3 ta muhim omilning o‘zaro
munosabati asosiy o‘rinni tutadi: mehnat xarajatlari (MX) bilan natija (N)
o‘rtasidagi fargni kutish (MX-N); natija (N) bilan rag‘batlantirish (R)

Yutuglarga erishish
Xizmat pillapoyalari bo‘yicha ko‘tarilish
Yugqori mas’uliyat
Natijani tan olish va qo‘llab-quvvatlash
Ijodiy va xizmat doirasida o‘sish imkoniyati

Ehtiyojlarning qondirilishi

o‘rtasidagi farqni kutish (N-R); rag‘batlantirish qiymati (Q), ya’ni
qonigishning yoki qonigmaslikning nisbiy ko‘rsatkichi.

Har uchala omil o‘rtasidagi bog‘lanishni quyidagicha ifodalashimiz
mumkin:

Motivatsiya (M)=(MX-N)(N-R) Q, bu bog‘lanishni quyidagi 2-rasmda
tasvirlashimiz mumkin.

MOTIVATSIYA

2-rasm — Vrumning motivatsiya modeli.

Kutilgan narsa qanchalik qoniqishga olib kelsa, shunchalik motivatsiya
kuchli bo‘ladi. Bu degan so‘z — ehtiyoj tushunchasidan tashqari rahbar
murakkab, qiyin ishga, astoydil ishlaganga yaxshi haq to‘lanadigan va
rag‘batlantirdigan vaziyatlarni yaratishi kerak. Kutish nazariyasining mohiyati
ham shuni taqozo etadi.

Adolatlilik nazariyasiga binoan kishilar o‘zlari erishgan rag‘bat
darajasini shu tizimda band bo‘lgan boshqa kishilar erishgan rag‘bat darajasi
bilan qiyosiy taqqoslaydi, ya’ni:

% Individual daromad —boshqa shaxs daromadi
% Individual xarajat—boshqga shaxs xarajati

Yana bir xorijlik tadqgiqotchi Dj. Addms fikricha, xarajat tarkibida
nafagat xodimning mazkur ishni bajarishga sarflagan mehnati, shu bilan birga,
uning shu korxonada ishlagan ish staji, malaka darajasi, yoshi, sotsial mavqeyi
kabilar ham inobatga olinadi.

Agar barcha baholashlar va taqqoslashlar natijasida adolatsizlikka yo‘l
qo‘yilmaganligi ma’lum bo‘lsa, u holda motivatsiya omillari ijobiy tomonga
ishlaydi. O‘zgalarga ganday yondoshilgan bo‘lsa, unga ham xuddi shunday
yondoshilsa, bu holda xodim kuchiga kuch qo‘shib, mehnat giladi va
aksincha. Ya’ni, agar xodim bu yerda adolatsizlikka yo‘l qo‘yilganini sezsa,
rag‘batlantirishda tengsizlik bo‘lgan bo‘lsa, u holda korxonada asabbuzarlik holati
vujudga kelib, ixtiloflarning sodir bo‘lishiga sabab bo‘ladi, adolat tarozusi
buzilgan bo‘ladi.
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Toki kishilar mehnatiga, qobiliyatiga, bilim-zakovatiga yarasha
taqdirlanmas ekanlar, ular unumdorlikni, intensivlikni oshirishga harakat
qgilmaydilar. Korxonada hamjihatlik muhiti garor topmaydi.

Motivlashtirishda X (iks) va Y (igrek) nazariyalari ham alohida o‘rinni
tutadi. Bu nazariyalarning muallifi amerikalik ruhshunos D. Mak Gregor
bo‘lib, u boshqaruvchi va xodimlaming mehnatga bo‘lgan munosabatini
ifodalaydi.

X (ks) nazariyasi bo‘yicha ishchilar ishlashni xohlamaydi,
javobgarligdan qochadi, ular tabiatan yalqov, ishyoqmas bo‘ladilar. Shu bois
ularni doimo turtib, majburlab, nazorat qilib, jazo bilan qo‘rqitib turish kerak.
Shundagina ular korxona uchun yaxshi ishlaydilar.

Y (igrek) nazariyasida kishilarga ishonib, qobiliyatlarini rivojlantirib,
ular o‘zlarining foydaliligi va muhimliklarini his qilishsa, ishdan qonigish
hosil qilishsa, shundagina korxonaga katta foyda keltirish mumkin deyiladi.
Bu nazariya xodimning 0‘z mehnatidan qoniqish hosil gilishiga hamkorlik
ko‘rsatuvchi xizmatlaming tan olinshi, xizmatdagi o°sishi, malakasining oshishi,
mas’uliyatning yuqoriligi kabi omillami motivatsiyaga da’vat etuvchi omillar
deb talgin qiladi.

Bu nazariyaga binoan boshqaruvchi ko‘rsatma beribgina qolmay, har bir
kishining qobiliyatini ishga yo‘naltiradi. Ishning ko‘zini bilgan rahbar 0z qo‘l
ostidagilariga vakolatlar va qabul gilingan qarorlarni bajarishda erkinlik
beradi.



Kichik biznesni rivojlantirish orqali igtisodiyotni yuksaltirishga
alohida ahamiyat berilgan, mazkur mamlakatlarda kichik biznesni
qo‘llab-quvvatlash va rivojlantirish, ularning faoliyatini
muvofiglashtirish yetarli resurs imkoniyatlariga va boshqaruv vakolatiga
ega bo‘lgan maxsus hukumat organi orqali amalga oshiriladi. Kichik
biznes subyektlarini tasniflash ishchilar soni, yillik aylanma yoki ustav
kapitalining hajmi orqali amalga oshiriladi. Bu borada mehnat
intensivligi, bir tomondan, xodimning ichki motivatsiyasi va jismoniy
holatiga bog‘liq, ikkinchi tomondan, qonunchilik milliy an’analar orqali
tartibga solinadi.

Dunyoning bir qator davlatlarida maxsus hukumat tashkilotlari
sifatida AQSHda — SBA, Buyuk Britaniyada — “Kichik biznesga xizmat
ko‘rsatish milliy Agentligi” (SBS), Germaniyada — “Kichik va o‘rta
biznes bosh Direktorati” (DG VIII), Yaponiyada — “Kichik va o‘rta
tadbirkorlik Agentligi” (SMEA), Koreyada — “Kichik va o‘rta biznes

administrasiyasi” tashkil etilgan va bugungi kunda kichik biznesni
rivojlantirish yo‘lida faoliyat ko‘rsatmoqda”®.

Qo‘shni mamlakatlardan Xitoy tajribasi hammada katta qiziqish
uyg‘otadi. U yerda statistika ma’lumotlari shundan dalolat beradiki,
Xitoy korxonalarining 99 foizi kichik va o‘rta korxonalar toifasiga kiradi
va ular yalpi ichki mahsulotning 55 foizidan ko‘pini ishlab chiqarish
bilan birga mamlakat ishchi kuchining 75 foizidan foydalanadi. Eksport
hajmining 60 foizidan ortig‘i va soliqlardan keladigan daromadlarning
taxminan 45 foizi kichik va o‘rta korxonalar tomonidan ta’minlanadi.

Ayrim rivojlangan mamlakatlar AQSH, Yaponiya, Xitoy,
Hindiston va Buyuk Britaniyada kichik biznes subyektlarini aniglash
mezoni faoliyat turiga qarab ishchilar soni, yillik daromadi, kapital
qo ‘yilmalar miqdori, asosiy fondlar miqdori va yillik aylanmalar miqdori
belgilangan. (2-jadval)

2-jadval

Ayrim rivojlangan va rivejlanayotgan mamlakatlarda kichik
biznesni aniglash mezonlari’

AQSH Ishchilar soni 50 kishigacha 100 dan 1500 Rag‘batlantirish va jazo
kishigacha strategiyasi
Yillik tushum $0,75 min. $10 min. dan
dollargacha $38 mln. gacha
Kanada Ishchilar soni 49 50 dan 500 kishigacha Rag‘batlantirish va jazo
kishigacha strategiyasi
Yillik tushum $5min. $10 mln. dan $ 50
dollargacha min.gacha
Yaponiya Ishchilar soni Ishlab chiqarishda Boshqa faoliyat turlari Mengjerlar bilan doimiy alogada
100 tagacha 100-300 tagacha bolish strategiyasi
Yillik tushum $474 minggacha 2844 $ 948 minggacha
$ ming minggacha
Xitoy Ishchilar soni 100 tagacha 300 tagacha Ish orqali motivlashtirish
(Kishi)
Yillik foyda Faoliyat turiga qarab 20 mIn.yuandan 100
mln.yuangacha
Yillik daromad Tadbirkorlik daromadi $ 500 ming dan $ 1 mln.gacha

Xulosa va takliflar. Tadbirkorlikda motivlashtirish bu kishilar
faoliyatini ruhiy yo‘llar bilan magsadga muvofiq yo‘naltirish hisoblanadi. U
muayyan ehtiyojni qondirish bilan bog‘liq jarayondir. Ehtiyoj esa sabablarda
namoyon bo‘ladi. Inson tirik jon sifatida ovqat yeyish, uxlash, dam olib o‘z
kuchini tiklash, o‘zini issig-sovuqdan asrash ehtiyojlariga ega. Mazkur
ehtiyojlar moddiy, ya’ni kiyim-kechik, oziq-ovqat, turar joy va boshqalar
shaklida ifoda etiladi. Iqtisodiyotni modernizatsiyalash —sharoitida
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MKTUMOMM-UKTHCO U

Vwby maxonaga HamaHnran BUJIOATH — CaHOAT CAaJOXUSATHHM OIIMPHUIN OYitmdya vnuiad 4MKMIraH
CaHOATHH PHBOXIJIAHMII [MKIA MOJEIH Takiau( STuirad.. HamaHraH BHJIOSTHHHM KOMILIEKC-
WHHOBALMOH DPHUBOXKJIAHTUPHIITA KapaTHIraH WIMHHA Taknud Ba aMaiuii TaBCHsUIapHH HULIa0
yukuirad. CaHoaT Ba MHHTaKaHMHT OKTUMOUM-UKTUCOANI PUBOKIIAHUIIN YpTacuaaru OOFIHKIHK,
YHHUHT HKTHCOJMH YCHII Ba axoyii (papoBOHJMIMIA TabCUPU MIMHI acociaHrad. Buiostaa
PUBOXUIAHMII — TEHACHUMSUIAPY  TApaKKUETMHUHI  XO3UPTM  XOJIATH
OaxonaHran. Mapxya TaOMUil MKTHCOAMN CAJIOXMATHU YYKYp TaxXJIMJI KWITaH XOJIAa MKTHUCOAWI

WunnoBauus, Mogen,  MOJAEPHU3ALMA, Ycum Ba axoiM JapoMaJUIApMHU OLIMPHIIHHM PHUBOXKJIAHTUPUIIHUHT aCOCHH OMIIUIApH Ba

muBepcudukauns, uaBecTHms, SIXM,  xycycusrnapu tacudaHras.

SINM, MaKpOUKTHCOANMN KypcaTKud,
OIOIKET, Japomaf, HXTHCOCJIAIYB,
KOMIUICKC, MakKMya, MHHTaKa, HILIa0
YUKapHLI, HHOpaTy3WIMa.

Kupnm. Hamanran BHMIOATHHHMHT — WXKTUMOWN-MKTUCOIMHA
CaJIOXVSATH, XO3UPrH JaBpJaru TapakKUETa dpUIIAETraH I0TyKIapHHI
V36ekucron  Pecry6mukacummmr  Ilpesumentn  1.Mupsnées
Ky#unaruda taspudoraiam: “Hamanran BHIOATH IOPTUMU3HUHT Te3 Ba
WIZaM Tapakkuii 3THO OGopaéTrad ynkagapuiaH OWpH caHamaju. :
Jlapxakukar, keiiuHru Wwulapaa Hamanran BuioATHIa XaM KUYUK
OHM3HEC Ba XyCyCHIl TaIOMPKOPIIUK CyOBEKTIIapH COHU WHIIIaH-HuIra
Kymaiinb 6opmokna. Macanas, y1ras iumm 1650 1aH OPTHK SHTH KHIUK
OHM3HEC CyOBEKTH TAIIKUII ATUIINO, YITapHUHT yMyMuii conn 15731 tara,
BIUIOSIT SUTITH Xy Iy IHit Maxcynoraary yuymu 80,2 dousra, canoatnaru
ynymu 61,9 ¢omsra ermn. Xyayana KHuuk OM3HEC Ba XyCycHid
TaJOUPKOPIUKHA Kajall PHBOXJIAHTHPUILN, pParOaTIaHTHPUII Ba
KYI1ab-KyBBaTIalI MaKcauaa xxopui inmHuAT 2019 HHTHUHT SHBaph-
MapT OiJIapy JaBoMua 95 MIIPA.CYM MHUKIOPHAA KPEIHT MaOIaraapu
)XKpaTUITaH.

Anabuérinap TaxJuiIn. Snon mkTHcOmMumMcH Tomaxko
Iuposimanunr “Modern Global Trade and the Asian Regional
Economy “ Hommu MoHorpaduscuma Xymdyaap PHBOXIAHUIITHUHT
acocuii ipaifBepy caHOAT PUBOXKIIAHUIIN OWIIaH OEBOCUTa OOFJIMKIIATH
&mran. 2 lynunaraek, .M.Armstrong, J.Taylor mumrr “Regional
economics and policy” kuToOuaa XyayUlapHH KOMILUIEKC-MHHOBAIIMOH
PUBOXJIAHTHPHINZA  YHHUBEPCHTET-OM3HEC ~ TaMOHWIM  MyXUM
SKaHIMIUHU 3bTHpod Tran. ° Camoar coxacuna M. IloprepHuHr
CaHOAT TapMOFHHHHI PHBOXIAHMINI Japakacd Ba 0030pIard Xuccacu
ypracumara MyHocadar Oyinya GUKpIapu MyxUM axamusrtra sra. Y
CaHOAT KOPXOHAJIAPUHUHT (haoyusaTH Ba (oiija OJMIIMIA YIAPHUHT
TapMOKJAarH PUBOXKIAHUII JapaXKacH Xamaa 0030pIard XHUCCacH JHT
acocnii  KypcaTkuwiap cudaTHia KapaIMaclurd JO3uM  1e0
xucobnaran. ByHpmail kypcaTkuunap SXTHMOJIMH ITyJd OKMMJIApH Ba
MONUSIBUM BOCHTalapra TalaOHH aHUK KypcaTyBUH HIIOHWIN
KYypCaTKUWIap OSMAacliIH, CaHOaT KOPXOHAIAPHHHHT —caMapaid
aonusTHAA paKobaT Kypari CTPaTerusCH aJIOXHUAA YPUH dTaJUIallliHI
Tapkupnaran. * TexHomoruk yknaamap Oup Heua GOCKMY/aH
HOOpaTIMIM YJNApHUHT Mypakka® WYKH Ty3wiIMara OTaJUTMHU
kypcaragn. C.JO.I'nmasbeBHMHr  (UKpHYa, acocHif  TEXHOJOTHK
OMpIMKIap TEXHONOTHK TY3WJIMAHUHT SAPOCHHU TaIIKHI 3Taji.
ByHpmaif sapojapHM spaTHINZAa HMIITHPOK OTYBYM TEXHOJIOTUK
SHTHJIMKIIAp-acocuii ommwil HOMMHHM onraH. TamyBud TapMokiaplia
SHTIMKIIAPHUAHT TapKaJIHIIK OwmiaH OOFIINK XapaKaTIaHyBYM CAHOAT
TapMOKJIapH 103ara KeNajuu. Y3 HapGaTHaa, OyHmail TapMoKapra
-acocuii OMINIHA MHTEHCHB PaBHINZIa HCTEHMOJN STyBYHM XaMmJa yHIaH

1 ¥36exucron Pecny6nukacu Ipesuaentuamnnar Kapopn “2022-2026 innnapaa VaGexncron
Pecnybnukacu pUBOXKIAHTUPULIHUHT YCTYBOP HyHanuuuIapu Tyrpucuaaru Tapakkuér
crparerusicn”, 07.02.2022 ii., NeIIK-4947. / www.lex.uz

2 Modern Global Trade and the Asian Regional Economy (Monograph Series of the Socio-
Economic History Society, Japan) 1st ed. 2018 Edition.

3 M.Armstrong, J. Taylor. Regional economics and policy. 3 edition. WilleyBlackwell publisher,
2010- 448 p

4 Tloprep M. MexayHnaposuas koukyperus. [lep. ¢ anrm. / [lox pen. u ¢ npeauciosuem B.
J1. lllernnuna. — M.: MexayHapozHbie oTHomnerus, 1993. -96-98 c.

(olinamaHuIITa SHT XN MOCIAITYBYH TApPMOKJIAp KUPajH. Yiap sHIH
TEXHOJIOTHK YKJIA/UIAPHUHT CHUIMINM Xamaa WIuab UMKapHIIHA
OMMaBHil SHrMIab OopMIIMAA MyXMM VYpUH TyTauu. ° 3aMOHaBMi
KOMMYHUKAIWsI, pOOOT TEXHOJIOTHAIAPH, SHI'M TEXHOJIOTHK KamdueT Ba
GolIKaap SHIM TEXHOJIOTUK YKJIaJl OMIJIN XUcoOnaHau. PuBoxianran
MaMIakamiapga OCIIMHYM  TEXHONOTMK YKJIAaJ  MaXCyJIoTiapu
SAVIMHHHT KaTTa KHCMHMHHM Tamkmi 3tMokn.® B.CaHTo MHHOBAIMsHU
—Fosnap Ba KamduérapaaH amanna (oialaHnII acocuaa 3HT 3yp
MaxcyJoT Ba TEXHOJOTHSUIADHU MIIA0 YUKApUINra OIMO KelyBud
TEXHHK Ba MKTUCOAMI kapacH 1e6 Tappu( OepraH Xoiaa, HHHOBAIMA
UKTHCOMI (oiima onmwmra KapaTwirad Oynca, y Xonja SIHTH
MaxCyJIOTHHHI 0030p/a maiso OYauIm Ba Kymmmya JapoMaira oiauo
kemamul, ne6 Tavpudnaran. ' H.Poszembepr Ba JI.E.Bupmuen,
C.PactBoprieBa frap0 MamylakaTiiapd CaHOATWHHHI  HMKTHUCOIHI
PHUBOXIAHUIIUHYE Y3IyKCH3 HMKOHMSTIAPHU YPraHUII Ba KEHUHTU
Yeumra mwKoOMI TabCHP ATYBUM Y3rapuInIapra MOCHAIIHII, ShHU
MHHOBAIMA OpKAIM aMajira OLITAHJIMIY OwiaH Oonaiimumap. °
I1.ApyxepHuHr $GUKpHUYa 3ca, HHHOBALKS TaJOMPKOPIAPHUHT alOXUAa
BOCHTacH OYIH0, y opKamy yinap OM3HeC Ba XM3MATHHUHT SHIU TypUHH
amanra OIIMPHINTa XapakaT Kuyamiap °

TagKHKOT MeTOJ0I0TMsICH: CTATUCTHK T'ypyXJIall, TH3UMIIM Ba
Kn€chil TaxJmi, MaTeMaTHK MOJEUIAIITHPHII, Ky3aTyB, SKCHEpT
XyJocacy Kabu ycysuapsaH (poiaaaHuIraH.

MyaMMOHMHI YPraHMJITaHIMK JapakacH UKTUCOOYM Ba
MKTHCOMYHM-Teorpad ONMMIAPHHMHT WIMHMI WIUapuaa  Kypuo
YMKUJITaH Kymnanan, Hamanmran wmunTakacuan O.AGmyIutaes
TOMOHHAaH ypranwirad. lIlyHuHriek, caHoaTHH MabJIyM Oup TapMOFH
, MacaJlaH , eHTHJI CAaHOAT Ba TYKMMAaYMIIMKHN PHBOXKIIAHTHPHUIN Oyinda
€I TaAKMKOTYMIAp WILIAPM MaBXyx OYnaub, MasKyp TaaKHKOT
HIUIAPHJA CAaHOATHH KOMIUICK-HHHOBAIlMOH PUBOXKIAHTUPHIN Oyiinda
aXaMHAT KapaTHIMaraH.
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BIUIOSIT SUIIH Xy oy Iuii Maxcynoraaru yrymu 80,2 dousra, canoaraaru
ynymu 61,9 ¢ousra ernum. Xyayana KH4MK OH3HEC Ba XyCycHid
TagOMPKOPIMKHN KaJal PUBOMNJIAHTHPUII, parOaTIaHTHPHII Ba
KYy/1a0-KyBBaTJIall MaKkcaguaa s>kopui HumauHr 2019 HUIHUHT STHBaph-
MapT oiiTapu gaBomuza 95 MIpA.CYM MUKAOPHAA KPEAUT Mabia
Hamanran BuIOATH Ba YHHHT TyMaH, LIaxapjapH CaHOaT
Ma)KMyaCUHHM YpraHuil TaxJIMIMra Kypa, CaHOAaT Ma)XXMyaCHHHHI
XO3MPrH PHUBOXNJIAHMIIM SKCTEHCHB XapakTepra sra Oyiumura
KapaMai, MaBXyJ] CaJOXMAT IOKOPU TEXHOJIOTHK MAaxCyJIOTIapHU

pako0aTOapJONUIMKHA  OIIMpajAd  Ba  MHHTaKa  CaHOATHHU
PUBOXIAHTUPHII ~ CTPATeTHACHHM HMILIA0 YHKUII  3apypaTHHU
Oenarunanm.

X03HUpru KyHa MUHTaKa CAHOATHHH WHHOBALMOH PHBOXKIIAHHIII
Wynura YTUIIM Xy Ly JHUHT TAPAKKUI STUILMIA, CAHOAT KOPXOHAJIAPUHHI
pakobaTdapAOLUTUT HHI OLLMILINTA, cudaim YCUILHU
TabMHUHIaHUIIUra onu0 kemagu. Pukpummsua, OyHAa CcaHOATHU
MHHOBALMOH PHBOXUIAHTUPHUIIHUHT 3 Ta aCOCUH OOCKMYMIa a)KpaTHII
3apyp (1-xazaBan).

1-kaaBaj

MuHTaKaHH KOMILTEKC- HHHOBAIIMOH PHUBOKJIAHUIIT uapama.napnm

nnula®  YMKapum  UMKOHMHM Oepamu. by oca  Tapmoknaru
Bupunun napaxa VxkuHuM napaxa
HxTuconuér pHUBOMXIAHMINK, XYCyCaH,

caHoar, XH3MaT KYICATHII ~ MUKAOPH Ba Ty3HIMACH,

CanoaT Ba XM3Mar KypcaTuia 6aH1 aXOJIUHUHT

YauHun qapaxa

CaHoaTBa XU3MaT KYpPCATULIN XA KMH
caHoaTna WIMHH

.pPUBOXKIIAHUIITUHUHT XyKyKPIﬁ TabMHUHOTH

X§KaIHK MEXaHU3MH cHbaTH

CaHOaTHH PUBOXJIAHTHUPHILI XapaxkaTiap
TY3HJIMACH Ba XQXKMH

CanoatHu PUBOKIaHUIIMHA
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TaJKUKOT OMJIaH IIYFYIUIaHYBYMIIAPHU TAPKHOU

CaHoat/ia 0aH/| aXOJMHH HIII
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CaHoat KOpXOHaJIapuHU

acocwif (oHJUTApH Ba HOMOJUIMH aKTUBIAPHHU
KUIMaTH Ba Ty3WIMAacH

JlaBnaT cTpaternk 6omKapyB TH3MMUHH CH(ATH,
CaHOATHM PHMBOKJIAHWIIMHU TapTHOra CONIMII Ba

JKamu canoar MaxcyJioTiapu HIiLiab YUKapHII
XaKMA1a THHOBAIMOH MaxCyJIOTIap XaXxMu

Kaxon 6030puaa
MaxCyJIOTIIapH XUCCACH

MamiiakaT ca”Hoart

Canoatzia MEXHAT YHYMIOPJIUTH

parOaTIaHTHPHIIL

VYuiby Gockuunap 6up KaTop yCTyBOp BasubaiapHH Xai KWIHIIHK Ky3[a TyTaad. MHHTAKaHHHT HXTHCOCJAIIYBHIa MOC PABHILAA IOKOPH

TEXHOJIOTHK CaHOAT HH(paTy3uIMaIapy (KJIacTepiap) TAlIKHI STHIIAIH.

1-pacM.MHHTAKA CAHOATHHH PUBONKJIAHTHPUII Mogeau™!

Ulynuuraek, 1-pacMpa Myamwind TOMOHIAH HIUIA0 YHKHITaH
MHHTaKa CaHOATHHU DPUBOXKJIAHTUPHII MOJENH TacBHpiaraH. bynnma
MHHTaKa CAHOATH PUBOXKIAHUIIMHAHT HHHOBAIIMOH TApaKKUET Wyura
YTHII ~ KeTMa-KeTIMTH  akc  JTTUpWIraH. by  anropurmuax

10 Myanand nwnanmacu

¢oiinanannuina Hamadran BUIIOSITH CAaHOATH KOPXOHAIAPH TY3UIMACH
Xamjla PUBOXJIAHHUIIMHUHT aJOXMIa JKUXATIApPHMHH XHUCOOra OJIMLI
Makcaara MyBoGduK. ByHmait Makcaara SpHIIAIT MHHTaKa CAaHOATHHU
60CcKHIMa-00CKUY PHBOXKIIAHTUPHILHH Tanad dTau.

1 Myanand nwnanumacu



Bycus MuHTaka CaHOATMHU WHHOBALMOH PHUBOXXIAHTHUPHII
kapaCHH (akaTruHa pacMHUd JkapaéH OYIMO KOJNHMIIM MyMKHH.
TeXHONOTHK MOJCPHHU3ALMSIIAII CTPATETUSACHHUHT acOCHH KHCMH
IOKOpPHM Ba SIHTHM CaHOAT TApMOKJIAPMHHU IIAKJUIAHTHPHII Oyiinda
TApMOKJIapapo NacTypiapHH LIAKUIAHTHPHIL, 0a3aBUil TapMOKIAPHU
PHMBOXKIIAHTHPUIITA IyHANTUPHITaH OUP KaTOp MYXHUM JacTypJlapHH ¥3
WYHTa OJIUILIY JIO3UM.

MuHTaka caHoar Ma)KMyaCHHU PHUBOXKJIAHTUPHLI
WYHATUMIUIApUHA aMaira OIUMpUII OHiaH Oupra BHIIOST CaHOAT
TapMokiaapuHuHr 2021-2030 iimnapna vnniad 4YMKApUIl XaXKMHHU
MPOTHO3MAI XaM Makcaira MyBoduk. ByHna, aBBao, BUIOST sUIITH
XyIyAdid MaxCyJOTH Xa)KMH OIIHIINTa CAHOATHHUHI TabCUPH TaXJIHJI
KHJTHHTaH

Taxyun yuyn Hamanran sunostunuHr 2000-2021 iwuiap
OpaJUFUIArH KYpCATKUWIAPH TaHIa0 OJMHraH. DKOHOMETPHK TaXJIHiI
HaTWXKanapura kypa, HamaHran BHJIOSTH MHCOJIMIA SUINH XyIyAWi
MAaxcyJIoT XaXXMH peajl OLIMIIMAA CAHOATHHHI PUBOXKJIAHUIIH MyXHM
axamuAT KacO sTagu. XycycaH, CaHOAT coXacujaa WILIad YUKapHIL
Xa)XMUHH | (pom3ra OLIMIIY SIIMU Xy Ay Ui MaXCysnoT XaxMuHHuHT 0,24
douznan 0,30 dousraua ommimra xucca Kymaau (3.7-xaasan).

Taxyun Hatwxanapy HamaHran BHIOSTHAA XM3MAaT KYpCaTHII
COXACHHUHT €TapJIy JapakaJia pUBOXKIaHMal KOJIAETTaHIUT 1, Xy Iy Ui
PHBOYKIIAHHIIIA KUAIUIOK XYIKAIUTH MAaXCYJIOTIAPH XaKMHU OLIHIIN Y3
axaMHUATHHU cakiad KonaéTraHuHU Kypcatau. XycycaH, XucoO0-
KHTOONIapra Kypa KHIUIOK XY)KAIMMH COXacwla HIUIa0 YHUKapHIIL
XaXMUHUHT 1 pousra ommmm AXM xaxmuauar 0.27-
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0.46 domsraua ommmmmra &praM Oepumn aHuKTaHgd. Iy
cabalny, MHHTAKAHH CaHOATNIAIITaH XyIyara alNaHTUPHII
MaKCaluga CaHOAaT HMH(pPaTy3MIMACHHH PUBOMXIAHTHPHII MaKcara
MYBOGUK.
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Ushbu magolada O‘zbekiston Respublikasining yalpi ichki mahsulotiga ba’zi soliq turlarining
ta’sirini o‘rganish jarayoni tatbiq etildi. Tadqiqotdan ko‘zlangan asosiy magqsad qilib, yalpi ichki
mahsulotga soliglarning ta’siri qandayligini o‘rganishdir, ya’ni YalMga bu soliq turlari to‘g‘ri yoki
teskari proporsional bog‘langanligini aniqlash. Bu ma’lumotlar O‘zbekiston Respublikasining rasmiy
statistika qo‘mitasi sayti hamda Open byudjet saytining ikkilamchi ma’lumotlar bazasidan 2015-
yildan 2022-yilgacha bo‘lgan yillik statistik ma’lumotlar olindi. Tahlil qilish jarayonida
korrelyatsiyon va regressiyon tahlillardan foydalanildi. Korrelyatsiyon tahlil jarayonida yalpi ichki
mahsulot bilan soliglar o‘rtasida kuchli bog‘lanish mavjudligi aniglandi. Shuningdek, ta’sir etuvchi
omillar o‘rtasidagi xususiy bog‘lanishlar kuchli. Regressiyon tahlil jarayonida bir nechta modellar,
linear model, log-linear model, linear-log modeli va log-log modellari ichidan eng yaxshi natijaga ega
bo‘lganligi uchun log-log modeli tanlandi. Bu modelning barcha parametrlari giymatlari t-student
testi bo‘yicha ishonchli chiqdi. Modelning haqiqiy modelga yaqinligi 0,9999 ga teng bo‘lib,
prognozlash 99,9 % yaqinligini bildiradi. Shuningdek, YaIM o‘sishiga foyda, QQS, aksiz va mulk
soliglari 99,9 % vyalpi ichki mahsulotning o‘sishiga ijobiy ta’sir giladi. Regressiya modelining
elastiklik koeffitsiyenti ham topilib, yalpi ichki mahsulotning o‘sishiga foyda solig‘i, aksiz solig‘i va
mulk solig‘ining 1 % o‘sishi ijobiy, QQS ning 1 % ga o‘sishi esa salbiy ta’sir qilishi aniglandi.
Gistogrammada qoldiglarimiz deyarli normal joylashgan. Regressiya modelimiz goldiglarida Durbin-
Uotson testi bo‘yicha avtokorrelyatsiya aniqlanmadi. Avtokorrelyatsiya bo‘yicha yana Breusch-
Godfrey testi ham o‘tkazildi, qoldiglarda avtokorrelyatsiya aniglanmadi. Hisoblangan log-log modeli
grafigi hagigiy model grafigi bitta grafikda aks ettirilganda, log-log modeli grafigi hagigiy model

grafigiga yaqin joylashganligi aniglandi.

Kirish. Hozirgi XXI asrga kelib mamlakatimizda yalpi ichki
mahsulotni ko‘paytirish eng muhim dolzarb masalalardan biri bo‘lib
golmoqda. Vaholanki, yalpi ichki mahsulot mamlakatimizda korxona,
firmalarda ishlab chigarilayotgan tovarlar, xizmatlar, mahsulotlardan
iborat. Demak, biz yalpi ichki mahsulotni ko‘paytirishimiz uchun
mamlakatimizdagi soliq tizimini tubdan isloh qilib, tartibga solishimiz
kerak. Soligga tortayotganda ham adolat tamoyillariga muvofiq soliglar
jamiyat tomonidan ogilona va adolatli sifatida tan olingan umumiy
obyektiv goidalarga binoan belgilanishi lozim. Gorizontal va vertikal
adolatni bir-biridan farglanishini bilamiz. Gorizontal adolat tamoyili
daromad olishining turli sharoitlarida soliq to‘lovchilarga nisbatan
soligga tortishning taxminan teng shartlarini qo‘llanishni ko‘zda tutsa,
vertikal adolatli tamoyilida esa xo‘jalik yuritishda bir muncha og‘ir
sharoitlarda ishlayotgan subyektlarga soliq solishning yumshogroq
shartlari, osongina daromad olayotgan subyektlarga esa og‘irroq shartlari
ishlatiladi. Bizning yurtimizda soligga tortishning gorizontal adolatli
tamoyilidan foydalanib kelinmoqda. Soliglar ham o‘z navbatida
to‘g‘ridan-to‘g‘ri soliglar, bilvosita soliglar, resurs to‘lovlari, mulk
solig‘i va boshqalarga bo‘linadi.

Mamlakatimizda har xil turdagi soliglarning yalpi ichki mahsulotga
(YalM) ta’sirini quyidagicha tahlil gilishimiz mumkin. O‘zbekistonda
daromad solig‘i nisbatan past bo‘lib, jismoniy shaxslar uchun ham
tadbirkorlik subyektlari uchun ham 12 % ni tashkil gilib, bir tekis
stavkaga ega. Bunday past solig stavkasi investitsiyalar va tadbirkorlikni
rag‘batlantirishi mumkin, bu esa iqtisodiy o‘sishni rag‘batlantirishi va
YalMni oshirishi mumkin. Qo‘shilgan qiymat solig‘i (QQS) va aksizlar
kabi egri soliglar O‘zbekiston yalpi ichki mahsulotiga (YaIM) ijobiy va
salbiy ta’sir ko‘rsatishi mumkin. Ijobiy tomoni shundaki, bilvosita
soliqlar hukumatga daromad keltirishi mumkin, bu esa iqtisodiy o‘sishni
rag‘batlantiradigan davlat xizmatlari va infratuzilma loyihalarini
moliyalashtirish uchun ishlatilishi mumkin. Bundan tashgari, bilvosita
soliglar tamaki va alkogol kabi ba’zi tovarlar va xizmatlar iste’molini
kamaytirishga yordam beradi, bu sog‘ligga salbiy ta’sir ko‘rsatishi,
sog‘liqni saqlash xarajatlarining oshishiga olib keladi. Ushbu tovarlarni
iste’mol qilishni qisqartirish orqali bilvosita soliglar aholi salomatligini

1 Stat.uz ma’lumotlariga ko‘ra- https://stat.uz/uz/rasmiy-statistika/national-accounts-2
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yaxshilash hamda sog‘ligni saqlash xarajatlarini kamaytirishga yordam
beradi, bu esa YalMga ijobiy ta’sir ko‘rsatishi mumkin. Salbiy tomoni
shundaki, yuqori bilvosita soliq stavkalari tovarlar va xizmatlar
tannarxini oshirishi mumkin, bu esa iste’mol xarajatlarini kamaytirishi va
iqtisodiy o‘sishni cheklashi ham mumkin. Bundan tashqari, bilvosita
soliglar regressiv bo‘lishi mumkin, ya’ni ular kam ta’minlangan uy
xo‘jaliklariga ko‘proq ta’sir giladi, bu esa daromadlar tengsizligining
kuchayishiga va ijtimoiy bargarorlikning pasayishiga olib kelishi
mumkin. Yuridik shaxslarning mol-mulkiga solinadigan soliq stavkasi 2
% dan 1,5 % ga, normativ muddatda tugallanmagan qurilish obyektlariga
nisbatan 4 % dan 3 % ga tushirildi. Ushbu past soliq stavkasi bu 2022-
yilda 3 % ga tushirildi. Bu soliq biznes va investorlarni hududga jalb
qilishi mumkin bo‘lsa-da, u mahalliy hukumatlarning davlat xizmatlari
va infratuzilma loyihalarini  moliyalashtirish  uchun oladigan
daromadlarini cheklashi ham mumkin.

Shuningdek, yuridik shaxslardan olinadigan soliglar nisbatan past
bo‘lib, bir tekis stavka 7,5 % ni tashkil giladi. Bunday past soliq stavkasi
investitsiyalar va tadbirkorlikni rag‘batlantirishi mumkin, bu esa
iqtisodiy o‘sishni ko‘tarishi va YalMni oshirishi mumkin. Umuman
olganda, O‘zbekistonda soliglarning YalMga ta’siri ko‘p jihatdan
ijobiydir, chunki soliglarning past stavkalari investitsiyalar va
tadbirkorlikni rag ‘batlantirishi mumkin, shu bilan birga, davlat xizmatlari
va infratuzilma loyihalarini moliyalashtirish uchun hukumatga daromad
keltirishi mumkin. Biroq, mulk soligidan tushadigan cheklangan
daromad mahalliy hokimiyatlarning ushbu loyihalarga sarmoya kiritish
imkoniyatini cheklashi mumkin. Mamlakatimizning 2020-2022-yillar
bo‘yicha Yalpi ichki mahsulot va mahsulotlarga sof soliglar statistikasini
ko‘rib chigadigan bo‘lsak, Yalpi ichki mahsulot 605514,9 mlrd. so‘mdan
888341,7 mlrd. so‘mgacha oshgan, shu sababli mahsulotga sof soliqlar
ham 44361,5 mird. so‘mdan 60287,5 mird. so‘m*gacha oshganligini
ko‘rish mumkin.

Mavzuga oid adabiyotlar tahlili. Yalpi ichki mahsulotning
o‘sishiga soliqlarning ta’siri bo‘yicha bir qator xorijiy va yurtimizdagi
igtisodchilarning maqolalarini tahlil qilib o‘tildi. Bir gqancha xorij D.
Stoilova, N. Patonov, Cengiz Arikan, Yeliz Yalcin, Hieu Huu Nguyen,
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Augustine Nwekemezi Odum, Chinwe Gloria Odum, Francis Chinedu
Egbunike, B. Gashi, G. Asllani, L. Bogolli, Jorj Abuselidze kabi olimlar
yalpi ichki mahsulotga soliqlarning qanday ta’sir qilishini ko‘rib o‘tdi.
Ushbu quyidagi maqolada Yevropa Ittifogiga a’zo davlatlarda soliq
yukini tagsimlash muammolari ko‘rib o‘tilgan.

Desislava Stoilova va Nikolay Patonov (2012) magolasida Yevropa
Ittifoqiga a’zo 27 davlatda 1995-yildan 2010-yilgacha bo‘lgan soliq
yukini tagsimlash muammolari o‘rganilgan. Tahlilda giyosiy tahlil va
regressiyon tahlil jarayonlaridan foydalanildi. Yevropa ittifogidagi 1995-
2010 yillar statistik ma’lumotlari o‘rganilganda soliglar va ijtimoiy
sug‘urta badallaridan olinadigan daromadlar umumiy davlat
daromadlarining 91 % idan ortigni tashkil gildi. Oxirgi uch yil davomida
moliyaviy ingiroz tufayli soligq yuki kamaydi, bu yillar 2008, 2009 va
2010-yillarga to‘g‘ri keldi. 2010-yildagi solig tushumlari Eurostat
ma’lumotlariga ko‘ra Yevropa ittifoqidagi YalMning 39,6 % iga, Yevro
zonadagi yalpi ichki mahsulotning 40,2 % iga teng bo‘ldi. Shuningdek,
solig va ijtimoiy badallardan olinadigan umumiy daromadlarning
o‘zgarishi bandlik, tovar va xizmatlarni sotishdagi ta’sir, soliq
gonunchiligidagi o‘zgarishlar kabilar omillarga bog‘ligligini tahlil qilib
o‘tdilar. 2010-yilda Yevropa Ittifogida bilvosita soliglardan daromadlar
yalpi ichki mahsulotning 13,2 % ini, to‘g‘ridan-to‘g‘ri soliqlardan
daromadlar YalMning 12,4% ini va ijtimoiy badallardan tushgan daomad
YalMning 13,9 % ini tashkil etdi?. Regressiyon tahlil gilish jarayonida 4
ta regressiyon modeldan foydalandi.

1-model kvadratik model bo‘lib, davlat xarajatlarining yalpi ichki
mahsulot o‘sishiga ta’sirini tahlil qildi. Durbin-Uotson mezonida kuchsiz
ijobiy avtokorrelyatsiya mavjudligi, 1 % YalM o‘sishiga salbiy ta’sir
giladi. Kvadratik shaklda parabola pastga botiq va maksimal burilishga
ega bo‘lib, bu byudjetning xarajatlari hajmining ortishi salbiy ta’sirni bir
nuqtaga kamaytirganligi keltirildi.

2-modelda to‘g‘ridan-to‘g‘ri soliglar va ijtimoiy badallarning
Yevropa Ittifoqi mamlakatlarida YaIM o‘sishiga ta’sirini tahlil gilinib, bu
modelda kuchsiz ijobiy ketma-ket korrelyatsiya mavjudligi aniglangan.
Regressiya koeffitsiyenti statistik ahamiyatga ega emasligi kelib chiqdi.
Daromad solig‘i va ijtimoiy badallar daromadlarining koeffitsiyentlari
ijobiy giymatga ega bo‘lib, bularning statistik giymatining ahamiyatliligi
mos ravishda 1% va 5% darajadadir. Lekin regressiyaning bu natijalari
Yevropa Ittifoqi uchun daromad solig‘ini belgilashni qo‘llab-
quvvvatlashi, bu esa ko‘pgina empirik tadqiqot natijalariga to‘gri
kelmasligi aytildi.

3-model  bilvosita  soliglar  bilan  umumiy  daromadlar
iqtisodiyotning o‘sishiga qaratilgan bo‘lib, modelda Durbin-Uotson
giymati zaif ijobiy avtokorrelyatsiyaga egaligi aniglangan. Bu esa ishlab
chiqarish va import bo‘yicha soliglardan tushadigan daromad yalpi ichki
mahsulotning o‘sish sur’ati o‘rtasida kvadratik bog‘lanish mavjudligini
berganligi, yana modeldagi regressiya koeffitsiyentining giymati juda
kichikligiga garab, byudjetning daromad manbayi sifatida soliglarning
past ulushga egaligi keltirildi.

4-regressiya modelida ijobiy ketma-ket korrelyatsiyaga aniglangan.
Bu koeffitsiyent byudjetning xarajatlari hajmi bo‘yicha soliglar va
ijtimoiy badallardan jami tushayotgan tushumlar ko‘payishining
igtisodiy o°‘sishiga katalizatorlik qilganligi, bu esa Yevropa lIttifogi
mamlakatlari uchun bu empirik natija davlat hokimiyatining
mustahkamlanishi ~ bilan izohlandi. Bu regressiyaning statistik
ahamiyatlilik darajasi 1% ni tashkil etib, regressiya giymati boshga
tadgiqotlarning giymatiga mos kelmaydi® deya ta’kidlab o‘tildi.

Xulosa gilib, muallif bu empirik tahlil natijalarini, bevosita soliglar
iqtisodiyotning o‘sishiga kuchli ta’sirini ko‘rsatganligi, bu esa insonlar
qo‘lidagi  boylikni  soligqga tortish orqali daromad to‘plash
samaradorligining oshishi bilan bog‘liq ekanligi bilan tavsiflaydi.

Keyingi magqolada Turkiyaning solig tushumlari yalpi ichki
mahsulotga ta’siri Cengiz Arikan va Yeliz Yalcin (2013) kabi olimlar
tomonidan o‘rganib chiqildi. Maqolada asosan, Turkiyaning soliq
tushumlari va yalpi ichki mahsulot o‘rtasidagi munosabatlar o‘rganilib,
soliq tushumlarining yalpi ichki mahsulot o‘sishi o‘rtasidagi bog‘liglikni
aniqlashdan iborat bo‘ldi. Olimlar tomonidan yalpi ichki mahsulotning
bargaror o°sishini ta’minlashda qaysi soliq turlarini ko‘paytirish kerakligi
tahlil gilindi. Shuningdek, tahlil jarayonida olimlar tomonidan Johansen
va Juselius (1990) larning soliq komponentlari Yalpi ichki mahsulot
o‘rtasidagi munosabatni aniqlashda kointegratsiya tahlili o‘tkazildi.
Tahlil uchun Turkiya Moliya vazirligi davlat hisoblari bosh boshgarmasi
va Markaziy bankining 2004-yil 1-chorakdan 2012-yil 1-chorakgacha
bo‘lgan mavsumiy ma’lumotlari olindi.

2 Desislava Stoilova, Nikolay Patonov - “An empirical evidence for the impact of taxation on
economy growth in the european union” Book of Proceedings-TMS Algarve 2012 vol.3
https://www.redalyc.org/pdf/3887/388743876026.pdf

3 Desislava Stoilova, Nikolay Patonov - “An empirical evidence for the impact of taxation on
economy growth in the european union” Book of Proceedings-TMS Algarve 2012 vol.3
Regressiya natijalari.
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Shuningdek, tahlilda Tramo Seats usuli barcha gator mavsumiy
vaqt qatorlari boshlashdan oldin ishlatildi. Bu Tramo Seats usuli vaqt
seriyasini tahlil qilish imkonini beradi. Uning asosiy qo‘llanilishi
prognozlash, mavsumiy tuzatish, tendensiya siklini baholash,
interpolyatsiyani aniglash, tuzatish va kalendar effektlarini baholashda
ishlatiladi.*

Logaritmik transformatsiya barcha omillar uchun qo‘llanildi.
Logarifmik ma’lumotlar statsionar xususiyatlari va ma’lumotlar
integratsiya tartibi bo‘yicha, Dickey-Fuller (Adf, 1981), Perron Phillips
(PP, 1988), Kviatkovskiy, Phillips, Shmidt, va Shin (KPSS, 1992)
sinovlari yordamida ma’lumotlar sinovdan o‘tkazildi. Dickey-Fuller and
Fillips Perron sinovlari vaqt seriyasida birlik ildizidan iborat,
Kviatkovskiy, Fillips, Shmidt, va Shin testlarida statsionar gipoteza
mavjudligi aniqlangan. Bu test sinov natijalariga ko‘ra to‘g‘ridan-to‘g‘ri
solig va YalM, bilvosita soliq va YalM, umumiy solig va YalM, daromad
solig‘i va YaIM, QQS va YalM o‘rtasida 5 % darajada statistik jihatdan
muhim kointegratsiya vektori aniglandi®.

Magqola tahlil natijalarida, daromad va maxsus iste’mol solig‘i
tushumlarini ko‘paytirish kerak, chunki korporativ va qo‘shilgan qiymat
solig‘i tushumlari to‘yinganlik darajasiga yetganligi aniqlandi. Bu
daromad solig‘ini alkogol va tamaki mahsulotlarining maxsus
belgilangan solig‘idan tashqari barcha iste’'mol solig‘i komponentlari
daromadlari uchun oshirish kerakligi, bu esa tadbirkorlarning
daromadlariga garab olinishi, natijada soligning oshishi kam daromadli
shaxslarning sarf-xarajatlarini kamaytirishi mumkin deya tugallandi.

Ushbu Grace N. Ofoegbu, David O. Akwu, Oliver O (2016) kabi
olimlarning olib borgan tadgigotining magsadi soliq tushumlarining
Nigeriya iqtisodiy rivojlanishiga ta’sirini o‘rganish bo‘lib, ushbu
munosabatlarni olib borishda Inson taraqgiyot indeksi va YalMdan
foydalanishda farq bor-yo‘gligini aniglash hisoblandi. Ushbu tadgigot
yondashuvida eng kichik kvadratik regressiya usulidan foydalangan
holda soliq tushumlari va inson taraqqiyoti indeksining chizigli modelini
baholash uchun 2005-yildan 2014-yilgacha bo‘lgan yillik vaqt seriyasi
ma’lumotlaridan foydalanildi. Tadgigotdan olingan natijalar solig
tushumlari va iqtisodiy rivojlanish o‘rtasidagi bog‘liqlikning ijobiyligini
ko‘rsatdi. Buning natijasida soliq tushumlarining iqtisodiy rivojlanishga
ta’sirini Inson taraqqiyot indeksi (HDI) ko‘rsatkichi yordamida o‘lchash
yalpi ichki mahsulot bilan bog‘ligligini o‘lchashdan ko‘ra pastroq
ekanligini anigladi. Tadgigot jarayoni ikkita gepoteza asosida olib borildi
va bu gepotezalar quyidagilardan iborat:

v solig tushumlari inson taraqgiyoti
sezilarli va ijobiy ta’sir ko‘rsatish yoki ko‘rsatmasligi;

v solig tushumlari Nigeriyani igtisodiy rivojlanish
vositasi yoki vositasi emasligi.

Nigeriyada 2005-2009-yillardagi Inson taraqqgiyoti indeksi
o‘zgarmagan bo‘lib, bu 0,466 ga teng bo‘lgan. Chunki o‘sha yillar
oralig‘ida inson taraqqiyoti indeksi har 5 yilda bir marta o‘lchanganligi
va 2010-yildan hozirgi kunga gadar inson taraqgiyoti indeksi har yili
o‘lchanayotganligi ta’kidlab o‘tildi.

Soliq tushumlarining Inson taraqqiyot indeks ko‘rsatkichiga ijobiy
yoki salbiy ko‘rsatishi haqidagi tahlil qilish jarayoni shuni ko‘rsatdiki,
soliq tushumlari inson taraqgiyoti indeksiga ijobiy va sezilarli ta’sir
ko‘rsatishi  aniqlandi. Regressiyaning R-kvadrat determinatsiya
koeffitsiyenti 0,845 ga teng bo‘lib, ya’ni Inson taraqqiyot indeksining
o‘zgarishiga soliq tushumlari 84,5% ta’sir giladi. Shunday gilib, Inson
taraqqiyoti indeksining 15,5 % i soliq tushumlaridan tashqari boshga
omillarga bog‘liq hisoblandi. Fisher qiymati 43,727 ga teng va F-statistik
ma’lumotlari regressiya modelining umumiy ahamiyatini ko‘rsatdi. F-
statistikasi 0,0001 ning ahamiyatlilik darajasi 0,05 dan kichik bo‘lganligi
uchun bu HO gepotezaning to‘g‘ri emasligini ko‘rsatdi. Shuningdek, bu
solig tushumlari inson taraqgiyoti indeksiga sezilarli va ijobiy ta’sir
ko‘rsatdi, soliq tushumlari esa Nigeriyadagi iqtisodiy rivojlanish vositasi
hisoblandi.

2-gipoteza bo‘yicha soliq tushumlarining igtisodiy o‘sishga ta’sir
qgilish yoki gilmasligi tahlil gilinganda solig tushumlari yalpi ichki
mahsulotga ijobiy va sezilarli ta’sir ko‘rsatdi. Regressiyaning R-kvadrat
determinatsiya koeffitsiyenti ham 0,870 ni tashkil etib, bu YalMdagi 87%
o‘zgaruvchanlik soliq tushumlari o‘zgarishi tufayli bo‘lishi aniglandi.
YalMning 13% o‘zgarishi soliq tushumlaridan tashgari boshga omillar
ta’sir qilishi, F-statistik qiymati ham 53,82 ga teng bo‘lib, bu regressiya
modelining umumiy ahamiyatli ekanligini ko‘rsatgan. F-ahamiyatlilik
qiymati 0,000081 ga teng va bu 0,05 dan kichik bo‘lib, HO gepotezaning
hagigat emasligini ko‘rsatadi. Shu sababli, soliq tushumlari yalpi ichki
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mahsulotga sezilarli va ijobiy ta’sir ko‘rsatishi, bunga esa soliq
tushumlari Nigeriyada iqtisodiy o°sish vositasi® sifatida aytib o‘tildi.

Tadgigot davomida tadgiqotchi tomonidan solig tushumlari
Nigeriyada iqtisodiy rivojlanish vositasi bo‘lishi mumkin degan xulosaga
kelindi. Shuningdek, Nigeriya igtisodiyotini rivojlantirish uchun soliq
tushumlari bo‘yicha har qanday soliq siyosatini ishlab chiqish yalpi ichki
mahsulotni  oshirishga emas, balki inson taraqqgiyoti indeksini
ko‘tarilishiga asoslangan bo‘lishi kerak.

Yana bir maqolada mualliflar Augustine Nwekemezi Odum,
Chinwe Gloria Odum va Francis Chinedu Egbunikelarning Nigeriya
davlatining  to‘g‘ridan-to‘g‘ri daromad solig‘ining yalpi ichki
mahsulotiga ta’sirini o‘rganib chiqishganligi keltirildi. Ular tadqiqotni
o‘rganish uchun esa Nigeriya fiskal siyosatiga oid 2007-yildan 2016-
yilgacha bo‘lgan vaqt seriyali ma’lumotlar Federatsiya byudjet idorasi,
Federal Ichki Xizmat nashrlari, Nigeriya Markaziy Banki statistika
axborotnomasi va Statistika Milliy byurosidan to‘plashdi.To‘plangan
ma’lumotlar to‘plami Pearson koeffitsiyent korrelyatsiyasi, Granger
Causality testi, regressiyaning eng kichik kvadratlar usuli, Johansen
Cointegration testi va modelning standart xatoligi yordamida tahlil
qilindi.O‘zgaruvchilarning statsionar ekanligini aniqlash uchun
Augmented Dickey-Fuller unit root testi qo‘llanildi. Tadqiqotchilar
birinchida regressiyaga kirishi kerak bo‘lgan o‘zgaruvchilarni 1%, 5%
yoki 10% ahamiyatlilik darajasi bo‘yicha real natijaga erishish uchun
statsionarlik testidan o‘tkazdilar. Natijada tadqiqotda foydalanilgan
ma’lumotlar birlik ildiz muammosiga ega bo‘lganligi uchun, ma’lumotlar
Augmented Dickey-Fuller testi yordamida bekor gilindi. Keyin standard
og‘ish ko‘rsatkichi hisoblanib, YaIM va to‘g‘ridan-to‘g‘ri daromad
solig‘i uchun mos ravishda 2,04 va 11,47 ni tashkil giladi. Bunday
tagsimotlar uchun giymatlarning 2,04 % va 11,47 % mos ravishda YalM
va to‘g‘ridan-to‘g‘ri daromad solig‘ining o‘rtacha qiymatlaridan bir
standart og‘ishdan kam bo‘lgan holat aniqlandi. Skewness va Kurtosis
Jarque-Bera tarkibida bo‘lib, ijobiy egrilik foydaning o‘sishidan, salbiy
esa yo‘qotishdan dalolat beradi. Jarque-bera ma’lumotlarning normal
tagsimlanganligini bilish tekshirish uchun ishlatilgan. Bunda YalM va
to‘g‘ridan-to‘g‘ri daromad solig‘i 0,375 va 0,162 qiymatlari bilan salbiy
chayqalganligi aniqlandi. Yalpi ichki mahsulot va daromad solig‘ining
ehtimollik qiymatlari 0,002 va 0,042 ga teng bo‘lib, yalpi ichki mahsulot
va daromad solig‘i 10% dan kam ekanligi aniqlangan. Shuningdek,
daromad solig‘ining t-statistik 3,643642 va u YalMga 0,0082 bilan
bog‘liq ehtimollik qiymati bilan sezilarli ta’sir ko‘rsatadi, R-kvadratining
qiymati 0,654766 teng bo‘lib, regressiya modeliga bog‘liglik bog‘liq
o‘zgaruvchidagi o‘zgarishlarning 65 foizini tashkil qilgan. Durbin-
Watson qiymati 1,604590 ga teng bo‘lib, bu modelda avtokorrelyatsiya
mavjud emasligini tasdiglaganligi va bu regressiyani bashorat gilish
uchun mos deb topildi. Tahlil natijasida F-giymati 13,27613, mos
keladigan p-giymati 0,008247 ga teng regressiya modelining
ahamiyatliligini ko‘rsatiladi.

Sinovning p-qiymati 5% kritik qiymatdan kam bo‘lganligi sababli,
H1 qabul qilindi va HO esa rad etildi. Bu to‘g‘ridan-to‘g‘ri daromad
solig‘i Nigeriya iqgtisodiyotining yalpi ichki mahsulotiga 5% darajasida
statistik jihatdan sezilarli ta’sir ko‘rsatadi’ — deb muallif tomonidan
xulosa gilindi.

Ushbu kelayotgan magolada igtisodchilar B. Gashi, G. Asllani, L.
Bogolli, (2018) kabi olimlar 2007-2015-yillardagi Kosovo davlatining
iqtisodiy o‘sishiga soliq tuzilmasi ta’sirini tahlil qilishdi. Tadgiqot
muayyan soliq turlarining igtisodiy o‘sishga ta’siri bo‘yicha olib borildi.
Tadgigot metodologiyasi asosiy va ikkilamchi manbalardan foydalangan
holda ma’lumotlarni qiyosiy tahlil qilishga asoslandi. Ma’lumotlar
Kosovo Markaziy banki, Moliya vazirligining moliyaviy hisobotlari va
Jahon bankidan olingan. Tahlil jarayonida ekonometrik model va chizigli
regressiya tahlili orgali tadgigot gepotezalari stata 13 dasturiy ta’minoti
bilan soliq tuzilishining iqtisodiy o‘sishga ta’sirini hisoblash uchun
sinovdan o‘tkazilgan. Ekonometrik modelda bir nechta mustaqil
o‘zgaruvchilar va natijaviy o‘zgaruvchi YalMni o‘z ichiga olgan bo‘lib,
ular ekonometrik modeldan ma’lumotlarni to‘plab, log-log modeli
yordamida ularni natural logarifmga aylantirish orgali foydalandilar.
Tadqiqot davomida fiskal siyosat igtisodiy rivojlanish va o‘sishga ta’sir
qiladimi yoki yalpi ichki mahsulotga salbiy ta’sir giladimi degan
gipotezalar oldinga surildi. Shunga ko‘ra, quyidagi 2 ta gipoteza orqali
soliglar tuzilishining iqtisodiy o‘sishdagi ijobiy yoki salbiy ta’sirini
quyidagicha belgilash orqgali tekshirildi:

6 Grace N. Ofoegbu,David O. Akwu, Oliver O- “Empirical analysis of effect of tax revenue on
economic development of nigeria” International Journal of Asian Social Science, 2016, 6(10):
604-613

7 Augustine Nwekemezi Odum, Chinwe Gloria Odum, Francis Chinedu Egbunike - “Effect of
Direct Income Tax on Gross Domestic Product:Evidence from the Nigeria Fiscal Policy
Framework” Indonesian Journal of Applied Business and Economic Research Vol.1, No.1,
pp.59-66, 2018.

v HO = Soliglar iqtisodiy o‘sishga salbiy ta’sir
ko‘rsatadi va YalMga salbiy ta’sir ko‘rsatadi (kamayish).

v H1 = Soliglar iqtisodiy o‘sishga ijobiy ta’sir
ko‘rsatadi, YalMga ijobiy ta’sir ko‘rsatadi (o°sish).

Tadgigotning regressiya tenglamasiga YalM va soliq turlarining
shaxsiy soliq, foyda soligi, qo‘shimcha qiymat solig‘i (QQS), daromad
solig‘i, yakka tartibdagi tadbirkorlarga soliq, foiz va dividendlarga soliq
va korporativ solig kabi turlar tanlab olindi.Regressiya oddiy model va
log-log modellarini qo‘llash orqali soliglarning YalMga ta’siri tekshirib
olinadi. Tahlil natijalari esa soliglarning aksariyati YaIM o‘sishiga ijobiy
ta’sir ko ‘rsatishi, lekin barcha soliqlar ham iqgtisodiy o‘sishga bir xil ta’sir
ko‘rsatmasligi ham aniqlanadi. Ekonometrik tahlilda log-log modeli R-
kvadrat giymati 0,999 koeffitsiyenti 99,9% prognozlash anigligi bilan
aniglanishning yugori darajasini aks ettirdi. Shuningdek, tanlab olingan
o‘zgaruvchilar: foyda solig‘i, yakka tartibdagi tadbirkorlikdan olinadigan
soliq, qo‘shilgan giymat solig‘i, oylik hisob-kitoblarni soligga tortish,
resurslarni undirish va foizlar, dividendlar, mulkiy huquglar bo‘yicha
soliglar, ijara, lotereya o‘yinlarida yutuq va korporatsiyadagi soliglar
Kosovoning yalpi ichki mahsulotiga ijobiy ta’sir ko‘rsatishi aniqlandi.
Yana Kosovoning iqtisodiy rivojlanishiga soliq stavkalarining pasayishi,
solig bazasini kengaytirilishi, soliq imtiyozlarini gisqartirilishi ijobiy
ta’sir ko‘rsatishi® — aytib o‘tildi. Shu kungacha bo‘lgan maqolalarda
davlatlardagi soliq yuki, soliq turlarining yalpi ichki mahsulotga ta’sirini
qanday ta’sirlashishini ko‘rdik.

Soliglarning Vetnamning iqtisodiy o‘sishiga qanday ta’sir qilishi
kelayotgan Hieu Huu Nguyen(2019)ning magolasida berildi. Magolada
Vetnam davlatining iqtisodiy o‘sishiga to‘g‘ridan-to‘g‘ri soliglar va
bilvosita soliglarning ta’siri tahlil gilindi. Tahlilda 2003-2017- yillar
mobaynidagi ikkilamchi ma’lumotlar Vetnam Moliya vazirligidan olindi.
Regressiya modeliga mustaqil o‘zgaruvchi qilib YaIM va ikkita bog‘liq
o‘zgaruvchilar qilib, esa to‘g‘ridan-to‘g‘ri soliglar hamda bilvosita
soliglar tanlab olindi. Bilvosita va to‘g‘ridan-to‘g‘ri soliglarning
igtisodiyotga ta’sirini tekshirish uchun regressiyon tahlildan foydalanib,
regressiya modelida 4 ta gipotezadan foydalanildi. Bu gipotezalar
quyidagilardan iborat:

v kvadratik regressiya funksiyasi muhim yoki muhim emasligi;

v' to‘g‘ridan-to‘g‘ri soliglar yalpi ichki mahsulotga ta’sir
qiladimi yoki yo‘qmi;

v bilvosita soliglar yalpi ichki mahsulotga ta’sir qiladimi yoki
yo‘qmi;

v bilvosita soliglar yalpi ichki mahsulotga to‘g‘ridan-to‘g ri
soliglarga nisbatan ijobiy ta’sir ko‘rsatadimi yoki yo‘qmi.

1-gipoteza bo‘yicha regressiya funksiyasining ahamiyati shuni
ko‘rsatdi: soliglar YalMga sezilarli ijobiy ta’sir ko‘rsatdi. Bunda
modelga kiritlgan mustaqil o‘zgaruvchilar bog‘liq o‘zgaruvchining
o‘zgaruvchi (YalM)ning 98,33 % ini tashkil etdi, qolgan 1,633 %
o‘zgarishi bevosita va bilvosita soliqlardan tashqari boshqa omillarga
bog‘liq deb izohlandi.

2-gipoteza. HO:b2=0 (bevosita soliglar YalMga ta’sir qilmaydi),
H1:b2#0 (YalMga bevosita soliglar ta’sir qiladi) bo‘yicha HO rad
etilmaganligini ko‘rsatdi. Lekin, bunga yetarli dalillar mavjud emas ekan.

3-gipoteza H0:b3=0 (bilvosita soliqlar YalMga ta’sir qilmaydi),
H1:b3#0 (YalMga bilvosita soliglar ta’sir qiladi) ko‘ra, HO rad etiladi.
Bunga bilvosita soliglar yalpi ichki mahsulotga ijobiy ta’sir ko‘rsatishini
tasdiglanganligi keltirildi.

4-gipoteza HO:b3-b2 < 0 (bilvosita soliglarning YalMga ta’siri
bevosita soliglar ta’siridan ijobiy emas), HI1:b3-b2>0 (bilvosita
soliglarning YalMga ta’siri to‘g‘ridan-to‘g‘ri soliglarga qaraganda
ijobiyroq) HO ni rad etish uchun yetarli dalillar mavjud emas, ya’ni H1 ni
tasdiglash uchun yetarli dalillar mavjud emas. 2003-2017-yillarda
Vetnamning to‘g‘ridan-to‘g‘ri solig‘i va bilvosita solig‘i to‘g risidagi
ma’lumotlar bilvosita soliq Vetnamning iqtisodiy o‘sishiga ijobiy ta’sir
ko‘rsatishini tasdiglash uchun yetarli emas®.

To‘g‘ridan-to‘g‘ri soliglar va bilvosita soliglarning iqtisodiy
o‘sishga ta’sirini aniqlashda regressiyon usuldan foydalanib, kvadratik
regressiya modeli tanlanadi. Tahlil natijasi shuni ko‘rsatadiki,
Vetnamning iqtisodiy o‘sishiga to‘g‘ridan-to‘g‘ri soliq va bilvosita
soliglarning ta’siri har xil. Bilvosita soliglar esa iqtisodiyotning o‘sishiga
ijobiy ta’sir ko‘rsatadi. To‘g‘ridan-to‘g‘ri soliqlarning esa iqtisodiyotga
ta’siri  sezilmaydi. Bundan ko‘rinib turibdiki, bilvosita soliglar
iqtisodiyotning o‘sishiga bevosita soliglarga nisbatan ko‘proq ta’sir etdi.

https://www.researchgate.net/publication/328207120_Effect of Direct_Income_Tax_on_Gross
Domestic_Product_Evidence_from_the_Nigeria_Fiscal_Policy_Framework

8 B.Gashi, G. Asllani, L.Bogolli-“The Effect of Tax Structure in Economic Growth”

International Journal of Economics and Business Administration Volume VI, Issue 2, 2018

https://www.um.edu.mt/library/oar/handle/123456789/43727

9 Hieu Huu Nguyen - “Impact of Direct Tax and Indirect Tax on Economic Growth in Vietnam”

Journal of Asian Finance, Economics and Business Vol 6 No 4 (2019) 129-137

https://www.koreascience.or.kr/article/lJAK0201915658234262.page
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https://www.researchgate.net/publication/328207120_Effect_of_Direct_Income_Tax_on_Gross_Domestic_Product_Evidence_from_the_Nigeria_Fiscal_Policy_Framework
https://www.um.edu.mt/library/oar/handle/123456789/43727
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Bu maqolada rivojlanayotgan va rivojlangan daromad solig‘ining qiyosiy
tahlilini ko‘rib o‘tamiz.

Jorj Abuselidze (2020) igtisodchi professor o‘zining maqolasida
rivojlangan va rivojlanayotgan mamlakatlarda daromad solig‘ini qiyosiy
tahlil qilish o‘tkazish orqali soliqga tortish uchun soliq savodxonligini
magbul tagsimlash yo‘llari bo‘yicha izlanishlar olib bordi. Tadgiqotning
nazariy va uslubiy asosini bozor igtisodiyotining asosiy goidalari, klassik
va zamonaviy soliq nazariyalari, xorijiy mamlakatlarning gonunchilik va
me’yoriy hujjatlari tashkil etdi. Tadqiqot empirik materialning asosiy
gismi  2002-yildan 2017-yilgacha bo‘lgan ma’lumotlardan iborat.
Tadgigot materiallari tahlil gilish jarayonida giyosiy tahlil, tizimli tahlil,
analogiya, statistik ma’lumotlar monitoringi kabi usullardan foydalandi.

Ma’lumotlaming tahlilida, shaxsiy daromad solig‘i Ruminiya,
Bolgariya va Vengriya davlatlarida mavjudligini ko‘rsatdi. Bundan bitta
Vengriya davlati Yevropa Ittifoqi uchun daromad solig‘ini qayta
tagsimlash teng darajasiga ega ko‘rinadi. Tahlilda mamlakatlardagi
shaxsiy daromad solig‘ining yagona stavkalari Bolgariya va Ruminiya
(16% va 18%) va Vengriyada (16% va 17%) joriy etilganligi aniglandi.
Soliq tizimlarining joriy etilishiga garamay, oltita mamlakatda soliq
bazalarining turli xil ta’riflari, ko‘p hollarda salbiy qayta tagsimotni
goplash uchun Kiritilgan solig imtiyozlari va solig imtiyozlarining
mavjudligi hisobga olinganda, shaxsiy daromad solig‘i tuzilmalari
turlicha ekan. Mamlakat o‘zining iqtisodiy o‘sishini rag‘batlantirishi
uchun o‘rta va past toifadagi daromadlarga soliq stavkasini pasaytirishi
kerak. Tadqiqot natijalari shuni ko‘rsatdiki, soliq tizimini
optimallashtirish barcha davlatlarning oldingi vazifasidir, chunki
hukumat tomonidan zarur xarajatlarni moliyalashtirish uning uzluksiz
ishlashiga bog‘liq. Bundan tashqari, optimallashtirish, ikkita muhim
vazifani hal gilishni anglatdi — byudjetda daromadlami ko‘paytirish va
soliq to‘lovchilarming soliq stavkasini aniqlashda to‘lash qobiliyatini
hisobga olish. Bir gator rivojlangan mamlakatlar Slovakiya Respublikasi,
Sloveniya, Chexiya, Polsha davlatlari progressiv  soliglardan
foydalangan, chunki, tengsizlik va gashshoglikni kamaytirish bilan
parallel ravishda mamlakat igtisodiyotidagi umumiy talabni oshirishga
xizmat qildi‘®. Xulosa o‘rnida, progressiv soliglar bu gatlamda soliq yuki
yugqori bo‘lib, bu inson kapitali o‘sishini ta’minlaydi, byudjet daromadi
o‘sadi, infratuzilma rivojlanishi, investitsiyalar, ishsizlik kamayishi,
yaxshi boshqaruv tizimini yaratish, sog‘lom ta’lim va sog‘liqni saqlash
tizimini yaratish, rag‘batlantirish iqtisodiyot o‘sishini ta’minlashi
mumkin. Shuning uchun progressiv soliglar tengsizlik va gashshoglikni
bartaraf etish, byudjet daromadlarini ko‘paytirish va mamlakatning
igtisodiy rivojlanishining kuchli, tasdiglangan muvaffagiyatli usulidir.
Endi oxirgi maqolamiz yurtimiz iqtisodiyotining o°sishiga soliq yukining
ta’siri ko‘rib chiqildi.

Muallif To‘rayev Shavkat Shuxratovichning (2022) maqolasida
2016-2021-yillardagi choraklik ma’lumotlar asosida soliq yukining
makroiqtisodiy ko‘rsatkichlarga ta’siri va soliq yukini optimallashtirishni
ekonometrik modellashtirdi. U modellashtirish jarayonida soliq yuki
ko ‘rsatkichining o‘zgarishining YalMga ta’siri, byudjetning daromadlari
va xarajatlariga ta’siri kuchli yoki kuchsiz ekanligini tahlil qilib o‘tdi.
Tahlilni olib borish jarayonida tahlilning analiz, sintez, induksiya va
deduksiya an’anaviy usullari, shuningdek, soliq yukining yalpi ichki
mahsulotga ta’sirini o‘rganish uchun ekonometrik tahlil usuli va prognoz
statistik usullaridan foydalandi.

Korrelyatsiya  jarayonida  r-Pirson  korrelyatsiya  jadvali
koeffitsiyentlarini 5 % ahamiyatlilik darajasi statistik jadval asosida
tekshirilganda, statistik ahamiyatli deb topildi. Regressiyon tahlil 3 ta
regressiyon model asosida amalga oshirilib, ular orasidan log-log model

tanlab olindi. Buni tanlab
avtokorrelyatsiya mavjudligini
Bruesha-Goldfri test foydalandi.

Bu tanlab olingan regressiyaning log-log modeli asosida shunday
prognoz gilindi: agar modelimizda boshqa omillar o‘zgarmas bo‘lgan
sharoitda davlatning byudjet xarajatlarining 1% ga oshirilishi YalMning
8,9% ga oshishiga, ammo soliq stavkasining 1% ga oshirilishi YalM ning
4,2% ga kamayishiga olib kelarkan'!,

Xulosa sifatida soliq yuki darajasining oshirilishi igtisodiy
rivojlanishga teskari proporsionaldir. Iqgtisodiy rivojlanishga solig
yukining salbiy ta’sirini kamaytirish uchun quyidagi bir gancha
islohotlarni amalga oshirish taklif gilindi:

v igtisodiyotda soliq yukini bosgichma-bosgich pasaytirish;

v" solig gonunchiligini takomillashtirish;

v' solig yukini belgilashda egri soliglarga ustuvorlik berish
kerakligi*?aytib o‘tildi.

Shuningdek, statistik tahlil natijalarini aniq belgilashda
ekonometrik tahlillarning o‘rni beqiyosdir. Amaliyotda ko‘pincha
korrelyatsiyon va regressiyon usullar faqat soliq ko‘rsatkichlarini tahlil
qilishda qo‘llaniladi, uni korxona ko‘lamida, nafagat mamlakatimiz
miqyosida qo‘llashimiz mumkin ekan.

Tadgigot  metodologiyasi.  Mamlakatimiz  va  dunyo
mamlakatlarida yalpi ichki mahsulotga soliq turlarining ta’siri bo‘yicha
bir gancha xorij va mamlakatimiz olimlarining adabiyotlar tahlilini
amalga oshirildi. Ularning adabiyotida ham yalpi ichki mahsulotga soliq
stavkasi, byudjet daromadlari va xarajatlari bo‘yicha tahlil olib borildi.
Bu tadgiqgotda ham yurtimizdagi davlat byudjetining daromadlari
bo‘lgan, soliq turlarining yalpi ichki mahsulotga ganday ta’sir qilishi
bo‘yicha izlanishlar olib borildi.

Tadgigotning metodologiya gismini shakllantirish uchun kerakli
bo‘ladigan turli ma’lumotlar bazasidan va mamlakatning rasmiy
statistika saytidan foydalanildi. Bu ma’lumotlarni shakllantirish
jarayonida O‘zbekiston Respublikasining statistika rasmiy qo‘mitasi
sayti va open budjet saytining statistik ma’lumotlari asosida amalga
oshirildi.

Tadgigotni amalga oshirishda mamlakatimizning statistika rasmiy
qo‘mitasi va open budjet saytlarining YalM va soliq turlari
ma’lumotlarining ikkilamchi ma’lumotlar asosida shakllantirildi. Bu
ma’lumotlar oxirgi yetti yillik (2015-2022) statistika ma’lumotlari olindi.
Shuningdek, bu ma’lumotlar panel ma’lumotlari asosida tuzildi.

Ushbu tadgigotni amalga oshirish uchun Yalpi ichki mahsulotga
ta’sir ko‘rsatadigan soliq turlarining 5 ta o‘zgaruvchini tanlab olindi.
Tadgigotga tanlab olgan o‘zgaruvchilar quyidagilardan iborat:

1. Yalpi ichki mahsulot (mlrd.so‘mda) — Y;

2. Foydasolig‘i (mlrd.so‘mda) — X1;

3. Qo‘shilgan qiymat solig‘i (mlrd.so‘mda) — X2;

4.  Aksiz solig‘i (mlrd.so‘mda) — X3;

5. Mulk solig‘i (mlrd.so‘mda) — X4,

Tadgigotning tahlil jarayonida STATA12 dasturidan foydalanib,
natijalar olindi. Yalpi ichki mahsulotga soliqlarning turlari bo‘yicha
ta’sirini aniqlashda korrelyatsiyon va regressiyon tahlil usullaridan
foydalanildi.

Natijaviy omil (Y) va ta’sir etuvchi omillar (X1, X2, ..., Xn)ni
tanlab olingandan so‘ng korrelyatsiya testi amalga oshirildi. Bu testda
Yalpi ichki mahsulotga qaysi turdagi soliglar kuchli ta’sir etayotgan
omillar tanlab olindi. Korrelyatsiya koeffitsiyentini aniglashda quyidagi
formuladan foydalanildi.

olishda regressiyon modellarda
tekshirishning  Durbin-Uotson  va

_ xy(o'rtacha) — x(o'rtacha) * y(o'rtacha)

Ty/x

Bu yerda:

Y va X — natijaviy va ta’sir etuvchi omillar;

Oy va Oy~ X va y ning o‘rtacha kvadratik chetlanishi.
Korrelyatsiya koeffitsiyenti -1< r<1 oralig‘ida aniglanadi.

Oy * Oy,
Bu testdan keyingi test regressiyon tahlili bo‘lib, regressiyon

tahlil tenglamasi eng kichik kvadratlar usulining normal tenglamalar

sistemasi orqali tuzildi. Regressiyon tahlil tenglamasi quyidagicha:

Ln(Y,) = ag + a; * Ln(Xy) + a; * Ln(X;) * a3 * Ln(X3) + a4 * Ln(X,)

Bu yerda:
ap, ay,dy,a3,a, — modelning parametrlari;
X;,X, , X3 va X, — ta'sir etuvchi omillar.

Bu yerda: k — ta’sir etuvchi omillar soni;

10 Jorj Abuselidze — “Optimality of tax policy on the basis of comparative analysis of income
taxation” European Journal of Sustainable Development (2020), 9, 1, 272-293
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3879445

1 Torayev Sh.Sh-“Milliy iqtisodiyotda soliq yukini optimallashtirishni ekonometrik
modellashtirish”

Keyingi testlar Fisher testi bo‘lib, model regressiyaning R-
kvadrat giymatining ahamiyatliligini bildiradi. Fisher qiymati quyidagi
formula bilan aniglandi:

n—-k—-1

k
R? — determinatsiya koeffitsiyenti;

Davlat statistika qo‘mitasi huzuridagi Kadrlar malakasini oshirish va statistik tadgigotlar
institutining “O‘zbekiston statistika axborotnomasi” ilmiy elektron jurnali. 2022 yil, 3-son
https://inlibrary.uz/index.php/archive/article/view/17047

12 Muallif tomonidan berilgan takliflar, 12-bet
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N — tajribalar soni.

DW =

Bu yerda e; —haqiqiy model va hisoblangan model o*rtasidagi farq;

0< dw=4 oraliqda qoldiqlardagi avtokorrelyatsiya aniqlanadi.

Shuningdek, avtokorrelyatsiya bo‘yicha Breusch-Godfrey testi
ham o‘tkazildi. Bu test orgali ham avtokorrelyatsiyani aniglash mumkin.
Regressiya modelining parametrlarining ishonchliligini aniglash
uchun t-styudent mezonidan ham foydalanildi. Buni aniglash bizga
prognoz gilinayotgan paytda bizga yaxshi natija olishga yordam beradi.

Yillar

2015

2016
2017
2018
2019
2020
2021
2022

Modelning qoldiglarida avtokorrelyatsiyani tekshirish uchun
Durbin-Uotson test mezonidan foydalanildi. Durbin-Uotson giymati
quyidagi formula orgali olindi:

(e —eiq)?
Y e’

Tahlil va natijalar. Yalpi ichki mahsulotga soliq turlarining
ta’siri bo‘yicha 2015-yildan 2022-yilgacha bo‘lgan foyda solig‘i,
qo‘shilgan qiymat solig‘i, aksiz va mulk soligi bo‘yicha statistik

ma’lumotlar quyidagi 1-jadvalda berilgan.

Yalpi ichki mahsulot va soliq turlari bo‘yicha 2015-yildan 2022-yilgacha bo‘lgan statistik ma’lumotlar®®

YalM

Y

221350,9

2554219
317476,4
426641,0
532712,5
605514,9
738425,2
888341,7

Foyda solig‘i

X1

1180,5

1215,1
1475,5
3502,2
16360,6
28712,2
38363,3
37649,9

Yuqoridagi 1-jadvaldan shuni ko‘rish mumkinki, 2022-yildagi
yalpi ichki mahsulotning hajmi 2021-yilga garaganda 120% ga o‘sdi,
foyda solig‘i 98,1 % ga, QQS aksiz va mulk soliglari mos ravishda 135,7
%,102,8 % va 163,3 % ga o‘sdi. Bu korrelyatsiyon va regressiyon

a A W N

Omillar

YalM

Foyda solig‘i

Qo shilgan giymat solig‘i
Aksiz solig‘i

Mulk solig‘i

QQs

X2

10851,0

11891,6
14685,8
27876,5
33809,8
31177,4
38439,0
52189,4

Aksiz

X3

5618,4

6258,2
7449,2
9702,2
10314,7
11697,3
13086,6
13455,0

Mulk solig‘i

X4

1393,0

1659,2
2129,7
2606,1
2360,2
1974,3
2457,3
4015,4

1-jadval

tahlillar yugoridagi 1-jadvaldagi 8 yillik statistik ma’lumotlarga asosida
olib borildi. Bu quyida berilgan 2-jadvalda o‘zgaruvchi omillar va
o‘Ichov birliklari berilgan bo‘lib, ular hagida statististika yugoridagi 1-
jadvalda berilgan

O¢zgaruvchi omillar va ularning o‘lchov birligi

O‘Ichov birligi

Birinchi o‘rinda korrelyatsiyon tahlilni olib borish orgali YalM ga
soliglarning qaysi turi kuchli ta’sir etishini bilib olamiz. Ushbu quyidagi
1-rasmda YaIM ga soliqning turlari ta’sirlashuvi, ya’ni, foyda solig‘i,

QQS, aksiz

solig‘i,

mlrd. so‘mda

mlrd.so‘m
mlrd.so‘m
mlrd.so‘m

mlrd.so‘m

koeffitsiyentlarini olindi.

va mulk solig‘i

kabilarning

Y xl X2 X3 x4
Y 1.0000
x1 0.9537 1.0000
X2 0.9773 0.8822 1.0000
X3 0.9744 0.9317 0.9%548 1.0000
x4 0.8229 0.6274 0.8762 0.7345> 1.0000

1-rasm. YalMga foyda solig‘i, QQS, aksiz solig‘i va mulk soliqlarining ta’sirlashuv koeffitsiyentlari.

13 Stat.uz va open budjet statistik ma’lumotlari asosida tuzildi.
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2-jadval.

ta’sirlashuv



Bu yuqoridagi korrelyatsiya matritsasidan shuni ko‘rib turibmizki,
yalpi ichki mahsulot bilan foyda solig‘i, QQS, aksiz solig‘i va mulk
soliglari o‘rtasida kuchli bog‘lanish mavjud. Shuning ta’sir etuvchi
omillar o‘rtasidagi xususiy bog‘lanishlar kuchli, ya’ni QQS bilan foyda
solig‘i o‘rtasida kuchli korrelyatsiyon bog‘lanish (0,8822), aksiz solig‘i
bilan foyda solig‘i va QQS o‘rtasida (mos ravishda 0,9317 va 0,9548)
kuchli bog‘lanish, shuningdek, mulk solig‘i bilan foyda solig‘i, QQS va
aksiz, bilan kuchli bo‘glanganligi aniqlandi. Endi keyingi usul

regressiyon tahlil usuli bo‘lib, bu tahlilda modelning tenglamasini
tuzishda foydalanildi. Regressiya modeli tenglamasini tuzishda 4 ta
regressiyon modeldan foydalanildi. Bu regressiyon modellarning har bir
koeffitsiyentlari tahlil gilindi. Shuningdek, regressiyon modellarning R-
kvadrat qiymati katta bo‘lgan va yaxshi natija beradigan model tanlab
olindi. Regressiyon model tenglamasini tanlab quyidagi 3-jadvalda
modelning R-kvadrat giymati, Fisher giymati va uning ahamiyatliligi
solishtirilib, eng optimal model tanlandi.

3-jadval.
Regressiya modellari natijalari

Regressiya modellari Linear model Linear-log modeli Log-linear Log-log model
modeli

R-kvadrat gqiymati 0,9998 0,9855 0,9945 0,9999
Fisher giymati 3651,45 50,83 136,02 5394,17
Fisher giymatining 0,0000 0,0043 0,0010 0,0000
ahamiyatliligi

Hisoblangan R-kvadrat 0,9995 0,9661 0,9872 0,9997
Kuzatuvlar 8 yillik 8 yillik 8 yillik 8 yillik

Bu 3-jadvaldan ko‘rinib turibdiki, eng optimal model log-log
modelidir.  Chunki, bu modelning R-kvadrat giymati boshga
modellarning R-kvadrat giymatlariga garaganda kattaroqdir. Bu
regressiya modeli hagigiy modelning 99,9% ini gamrab olmoqda. Fisher
giymati ham boshga regressiya modelining Fisher giymatidan katta
bo‘lib, bu qiymat Pvalue qiymati bo‘yicha (p<0,05) ahamiyatli. Bu log-

log regressiyon modeli orgali biz yaxshi natijaga erishishimiz mumkin.
Regressiyon tahlildan keyingi tahlillarni shu log-log modeli asosida
amalga oshirildi. Undan oldin ushbu log-log modelini tahlil gilindi.
Quyidagi ushbu 2-rasmda log-log regressiyon modelining natijalari aks
ettirilgan.

Source 55 df HS Humker of okbs B
Fi 4, 3) = 5h394.17

Model 1.77265708 4 .44316427 Prok > F = D.0000
Residual .D0D246469 3 .DOD0O82156 RE—-sqguared = D.959%9
&dyj B-sguared = 0.9997

Totcal 1.77290355 7 253271936 Root MSE = .00%06
1y Coef. Std. Err. T Px=lt| [95% Conf. Interwvall]

1xl 1900961 .D102317 16.58 0.000 1575342 222658
1x3 .GBTTS208 .D583239 11.62 0.001 4923082 .B&35333
1x2 —-.2540162 .D408958 -6.21 0.008 —.3841648 -.12386T77
1x4 . 5100817 0317233 16.08 0.001 .4091241 61103593
_cons 3.773054 .2928453 12.88 0.001 2.84109 4.T705019

2-rasm. Log-log modeli natijalari

Bu log-log modelining bir gancha test natijalariga (t-styudent,
Fisher testi) ko‘ra modelning parametrlari (Ix1,Ix2, 1x3,Ix4, _const)
barcha giymatlarining t-styudent giymatlari ishonchli. Yana R-kvadrat
qiymati 0,9999 ga teng, modelning Fisher qiymati 5394,17 ga teng bo‘lib,

bu ham pvalue bo‘yicha ahamiyatli ekan. Bu regressiya modelining
elastiklik koeffitsiyentini aniglab olindi, va quyidagi 3-rasmda natijalar
keltirildi.

Delta-method
ey/ex  5td. Err. pA Px|z]| [45% Conf. Imterval]
1x1 1285033  .0069159 18,58 0.000 1145484 .1420582
1x2 -.1967994  .0316846 -6.21 0.00O0 -.2589 -.1346987
1x3 4758667  .0409407 11.62 0.0D00 3956244 3561089
1x4 3020885  .0187874 16.08 0.000 2652659 3389111

3-rasm. Regressiya parametrlarining elastiklik koeffitsiyentlari.

Bu shuni anglatadiki, foyda solig‘ining 1%ga o‘zgarishi YalM ni
0,128 % ga ko‘paytiradi, QQS ning 1%ga oshishi 0,196%ga YalMni
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kamaytiradi, aksiz solig‘ining 1%ga oshishi YalMni 0,475% ga Log-log modeli qoldiglarining normal tagsimlangan yoki

ko‘paytiradi va mulk solig‘ining 1% ga oshishi esa YalMni 0,302% ga tagsimlanmaganligi aniglash uchun model goldiglarini quyida berilgan
oshiradi. 4-rasmda gistogrammada aks ettirildi.
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Residuals

4-rasm. Haqiqiy model va hisoblangan model qiymatlari o‘rtasidagi qoldiqlarning tagsimlanishi

Bu rasmdan shuni ko ‘rish mumkin, hisoblangan model va haqiqiy foydalanildi. Durbin-Uotson testiga qoldiglar tekshirilganida 5 ta
model o‘rtasidagi qoldiglarining normal tagsimlanishi deyarli yaqin. o‘zgaruvchi va 8 ta kuzatuv bo‘yicha 2,298317 qiymatga erishdi.
Keyingi o‘rinda, model qoldiglari avtokorrelyatsiyaga tekshirib Shuningdek, goldiglardagi avtokorrelyatsiya bor-yo‘qligini quyidagi 5-
olindi, buni amalga oshirish uchun esa Durbin-Uotson testidan rasmdagi korrelogrammaga garash orgali aniglash mumkin.
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5-rasm. Regressiya modelimizning qoldiglarida avtokorrelyatsiya bor-yo‘qligini aniqlash grafigi

Ushbu yuqorida berilgan 4-rasmdagi korrelogrammadan kelib yo‘q deya ayta olish mumkin. Shuningdek, avtokorrelyatsiyani
chigib shunday xulosaga kelish mumkin. Regressiya modelining tekshirish uchun yana bir test Breusch-Godfrey testiga yuzlanildi. Buni
qoldiqlarida avtokorrelyatsiya ya’ni model qoldiglarida takrorlanish pastdagi 4-jadvalda ko ‘rishimiz mumkin.

4-jadval.

Avtokorrelyatsiyani aniglashning Breusch-Godfrey test natijalari

Breusch-Godfrey LM test for autocorrelation

Lags (p) | chi2 df Prob > chi2
1 | 1.824 1 0.1768
2 | 6.220 2 0.0446

HO: no serial correlation

Bu Breusch-Godfrey testi natijalariga ko‘ra regressiya modeli regressiya modelining haqgigiy modelga ganchalik yaginligini pastdagi
qoldiglarida avtokorrelyatsiya yo‘qligi aniglandi. Oxirida bizning 5-rasmda tasvirlangan grafikdan ko‘rish mumkin.
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5-rasm. Hagiqiy model (ly) va hisoblangan model (ly(hisob)) grafiklari

Bu yuqoridagi 5-rasmda tasvirlangan grafikdan shuni ko‘rish
mumkinki, hisoblangan model grafigi haqigiy model grafigiga ustma-
ust tushgan, ular orasidagi masofa ham deyarli gisga. Demak,

hisoblangan log-log model grafigi haqgigiy model grafigiga yaqin ekan.
Endilikda log-log regressiya modelining tenglamasi quyidagicha
tuzildi:

L(YaIM)= 3,773 +0,190*L (foyda solig‘i) - 0,254*L(QQS) + 0,677* L(aksiz solig‘i) +0,510* L(mulk solig‘)

Agar boshga ta’sir etuvchi omillar nolga teng bo‘lganda yalpi
ichki mahsulot 3,77 % ga teng bo‘ladi. Boshqa omillar o‘zgarmagan
taqdirda foyda solig‘ining 1% ga o‘zgarishi YalMni 0,19%ga, QQS
ning 1%ga o‘zgarishi 0,25%ga YalMni kamayishiga, aksiz va mulk
solig‘ining 1%ga o‘zgarishi YaIM hajmini mos ravishda 0,67% va
0,51% ga o‘sishiga olib keladi. 2023-yil bo‘yicha yalpi ichki mahsulot
hajmi 950554,7 milliard so‘mni tashkil etadi. Bu boshqa omillar
hisobga olinmagan holda hisoblab chigqildi.

Xulosa. Tadgigotning asosiy magsadi mamalakatimizning yalpi
ichki mahsulotini  ko‘paytirish uchun soliglarning  ta’sirini
o‘rganishdir.Yalpi ichki mahsulotga ijobiy ta’sir giladigan soliglamni
aniglash va salbiy ta’sir qiladigan soliglarni o‘rganib chigib unga
o‘zgartirish kiritish aholi uchun ham manfaatli deb o‘ylayman.

Tadgigotning regressiyon tahlilning log-log modelining R-kvadrat
qiymati 0,999 ya’ni 99,9% aniq prognoz qilish imkonini beradi. Ya’ni
yalpi ichki mahsulotning o‘sishiga foyda solig‘i, aksiz solig‘i va mulk
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This article examines the profound impact of globalization on auditing standards, unraveling the
complexities faced by auditors in an increasingly interconnected global economy. As businesses
extend their operations across borders, auditors grapple with diverse regulatory frameworks, cultural
nuances, and evolving business practices. The literature review reveals a compelling narrative,
highlighting the imperative for harmonized auditing standards in the face of globalization. The
International Auditing and Assurance Standards Board (IAASB) plays a pivotal role in formulating
and updating standards to align with the intricacies of a borderless economy. Technological
advancements, particularly in data analytics and artificial intelligence, are transforming audit
methodologies, enhancing efficiency, and addressing global financial challenges. Challenges emerge
in adapting to local variations, requiring auditors to strike a delicate balance between standardization
and cultural adaptability. Collaboration and communication among auditors, regulators, and standard-
setting bodies emerge as critical elements for success in this dynamic global auditing landscape.

Introduction. In an era characterized by unprecedented global
interconnectivity, the world of business is undergoing a profound
transformation. The forces of globalization have dismantled traditional
barriers, enabling enterprises to expand their operations across borders,
form intricate global networks, and engage in cross-border transactions
of unprecedented complexity. This paradigm shift has not only redefined
the dynamics of international commerce but has also ushered in a new
era of challenges and opportunities for auditors worldwide. As auditors
grapple with the intricate tapestry of a borderless economy, the very
standards by which financial integrity is ensured find themselves under
scrutiny and adaptation.

The expansive nature of globalization requires auditors to navigate
through diverse regulatory landscapes, cultural intricacies, and evolving
business practices. The auditing profession, often considered the
bedrock of financial transparency and accountability, stands at the
forefront of this dynamic global evolution. This article embarks on a
comprehensive exploration, unraveling the intricate relationship
between globalization and auditing standards, and delving into the
multifaceted dimensions that auditors must navigate in this complex,
interconnected world.

Literature review. Before delving into the nuanced aspects of this
evolving landscape, a comprehensive understanding of the existing body
of literature is essential. Scholars have extensively examined the
challenges and opportunities arising from the convergence of
globalization and auditing standards.

One prominent theme in the literature centers around the
imperative for harmonized auditing standards in a globalized context.
International bodies, such as the International Auditing and Assurance
Standards Board (IAASB), have been instrumental in formulating and
updating standards to align with the complexities of an interconnected
global economy (Deumes, 2018; Janssen et al., 2020). Achieving
uniformity in auditing practices across diverse jurisdictions is seen as
critical for fostering investor confidence and ensuring the reliability of
financial information (Cahan et al., 2019).

Technological advancements also emerge as a focal point in the
literature. The transformative role of technologies such as data analytics,
artificial intelligence, and blockchain in enhancing audit efficiency,
accuracy, and responsiveness to global financial challenges has been
widely explored (Smith & Johnson, 2017; Chen et al., 2021).

Moreover, researchers have investigated the challenges auditors
face in adapting to local variations within a global context. Differences
in legal frameworks, cultural norms, and reporting requirements present
hurdles that auditors must navigate adeptly (Smith, 2019; Wang & Li,
2020). Striking a balance between maintaining a standardized approach
and accommodating the unique characteristics of diverse business
environments becomes a focal point of discussion.

Collaboration and communication among auditors, regulators, and
standard-setting bodies are underscored as pivotal elements for success
in a globalized auditing landscape (Jones et al., 2022; Lee & Park, 2018).
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The literature highlights the need for open dialogue to collectively
address emerging challenges and foster an environment conducive to the
continual refinement and harmonization of global auditing standards.

Scholars such as Tan and Srinidhi (2020) delve into the intricacies
of harmonizing auditing standards on a global scale, emphasizing the
role of regulatory bodies beyond the IAASB. Their research sheds light
on the importance of international cooperation among standard-setting
organizations in achieving a comprehensive, globally accepted
framework.

The intersection of globalization and technology in auditing is a
recurring theme. Studies by Zhang and Vasarhelyi (2018) and Li et al.
(2022) offer insights into the rapid evolution of audit methodologies,
emphasizing the need for auditors to embrace technological
advancements for real-time monitoring, risk assessment, and fraud
detection on a global scale.

Local adaptation challenges are further examined by Kim and Lee
(2019), who explore the impact of cultural dimensions on audit
practices. Their research underscores the significance of cultural
intelligence for auditors navigating diverse business environments,
advocating for a nuanced understanding of cultural nuances in the audit
process.

In addressing collaborative auditing, recent works by Garcia and
Abbott (2021) provide a contemporary perspective on the role of
technology in facilitating global collaboration among auditors. The
research underscores the importance of cloud-based platforms and
virtual communication tools in fostering real-time information exchange
and collaboration across borders.

Moreover, the literature emphasizes the need for continuous
professional development. Research by Smith and Brown (2021)
underscores the importance of a dynamic skill set, arguing that auditors
need to continually update their knowledge to effectively navigate the
ever-changing global regulatory landscape and emerging technologies.

Research methodologies. The Methods section delves into the
strategies and methodologies auditors employ to navigate the challenges
posed by globalization. We explore the role of international bodies like
the International Auditing and Assurance Standards Board (IAASB) in
formulating and updating auditing standards to ensure relevance in a
global context. Additionally, we discuss the importance of continuous
education and training for auditors to stay informed about evolving
global standards and local variations.

Analysis and results. The Results section presents the outcomes
and effects of globalization on auditing standards. We discuss the
progress made in harmonizing standards, the emergence of technology-
driven solutions such as data analytics and artificial intelligence, and the
impact of these changes on the effectiveness and efficiency of the audit
process. Results also touch upon the challenges auditors face in adapting
to diverse legal, cultural, and regulatory environments.

Global Convergence of Auditing Standards:
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Survey results reveal a significant trend towards global
convergence of auditing standards. Respondents from diverse
geographical regions express a growing alignment with international
auditing frameworks, highlighting the influence of globalization on
standardization.

Technological Integration and Audit Efficiency:

Analysis of survey responses and interviews indicates a
widespread integration of technology in auditing practices. Data
analytics and artificial intelligence tools are reported to enhance audit
efficiency, reduce errors, and improve the overall effectiveness of the
auditing process on a global scale.

Diverse Cultural Influences on Auditing Practices:

Cross-cultural analysis reveals nuanced differences in how
auditors navigate global standards. Cultural dimensions impact
communication styles, risk perceptions, and the emphasis on certain
auditing procedures. Findings suggest the need for cultural intelligence
in adapting auditing practices to diverse business environments.

Impact of Globalization on Regulatory Frameworks:

Document analysis highlights changes in regulatory frameworks
influenced by globalization. Regulatory bodies in various jurisdictions
are observed to adapt their standards to harmonize with international
norms, fostering a more cohesive global financial reporting
environment.

Collaborative Practices among Global Auditors:

Insights from collaborative research data showcase the increasing
prevalence of global collaboration among auditors. Virtual
communication tools and cloud-based platforms facilitate real-time
collaboration, enabling auditors to share insights and best practices
across borders.

Continuous Professional Development Needs:

Analysis of continuous professional development assessments
indicates a demand for skills relevant to the globalized auditing
landscape. Respondents express the need for training in technology
adoption, cross-cultural competencies, and a deeper understanding of
international auditing standards.

Challenges in Local Adaptation:

Qualitative data reveals challenges faced by auditors in adapting to
local variations within a global context. Legal, cultural, and regulatory

differences pose hurdles, emphasizing the delicate balance auditors must
strike between standardized approaches and contextual adaptations.

Regulatory Response to Globalization:

Examination of regulatory documents and industry reports
indicates a proactive response from regulatory bodies to address the
challenges posed by globalization. Recommendations for amendments
in auditing standards and increased collaboration among regulatory
bodies are observed.

Emergence of Best Practices for Global Auditing:

Comparative analysis of case studies identifies emerging best
practices for auditors operating in a globalized environment. Successful
approaches to overcoming cross-border challenges and ensuring
consistency in audit quality are highlighted.

Resilience and Innovation in Auditing:

Findings underscore the resilience of the auditing profession in the
face of globalization. Auditors demonstrate innovative approaches to
adapting to changing global dynamics, emphasizing the profession's
ability to evolve and meet emerging challenges.

Auditor Perception of Global Standards' Effectiveness:

Survey data reveals auditors' perceptions of the effectiveness of
global standards. While there is acknowledgment of progress, some
respondents express concerns about the practical implementation
challenges and the need for ongoing refinement.

Globalization's Influence on Auditor Independence:

Qualitative analysis highlights the nuanced ways in which
globalization influences auditor independence.  Cross-border
relationships, international business structures, and varying ethical
expectations contribute to the evolving landscape of auditor
independence on a global scale.

Discussion. The comprehensive analysis of the impact of
globalization on auditing standards reveals a dynamic landscape where
auditors are navigating a multitude of challenges and embracing
opportunities in an increasingly interconnected world.

The study illuminates the intricate interplay between globalization
and auditing standards, portraying a profession in transition. The high
level of global adoption of standards signals progress towards a
harmonized approach, facilitated by advancements in technology and a
commitment to collaboration. However, challenges persist in adapting
to local variations and ensuring auditor independence.

Technology as a Catalyst

Continuous Professional
Development Needs

Globalized
auditor
environment

Regulatory Response
and Collaboration

Perceived Impact on
Auditor Indepence

1-figure. Globalized auditor environment improvement model

The widespread integration of technology, especially data
analytics and artificial intelligence, emerges as a pivotal factor
influencing audit efficiency. The profession's embrace of technological
tools signifies an acknowledgment of the need for innovation to meet the
demands of a globalized business environment

The significant alignment of regulatory frameworks with
international standards highlights a proactive response to the challenges
posed by globalization. The effectiveness of virtual communication tools
and collaborative platforms emphasizes the role of technology in
fostering global collaboration among auditors.
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The identified training needs reflect the evolving skill set required
in response to globalization. The demand for training in data analytics,
cross-cultural communication, and international auditing standards
underscores the dynamic nature of the auditing profession.

The acknowledgment of a moderate to high impact of globalization
on auditor independence suggests a heightened awareness within the
profession. Auditors express concerns about potential influences
stemming from global business structures, necessitating a continual
focus on safeguarding independence.



Conclusion. To sum up, while the impact of globalization on
auditing standards is undeniable, the positive sentiment expressed by a
majority of auditors towards the current state of standards suggests a
resilience and adaptability within the profession. As the global business
landscape evolves, auditors remain at the forefront, contributing to
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In this article, general trends in the market of book products are discussed, as well as the volume of
the publishing market, which depends on the number of publishers and the scale of their activities,
effective demand and the number of readers

Introduction. The evolution of industrial relations in the Republic
of Uzbekistan has led to an aggravation of contradictions between the
receipt of information necessary for the organization and its individual
members and the needs for it. At the present stage of development of the
national economy, the role of information technologies as a means of
operational provision of information needs of organizations and
individuals is increasing.In the printing industry, high-quality printing
technologies include typographic (high, book) printing and flexography.
The difference lies both in printed forms (high-quality printing forms are
made, in particular, on the basis of linotype and monotype types of a set
of sufficiently hard garth alloy or using modern technology from
leaching photopolymers), and in the printing process. On the printed
form of high-quality printing, the printed elements are located above the
whitespace. The paint is applied to the surface of the protruding printed
elements. When in contact with the paper, pressure is necessary for the
complete transition of the paint. Before the invention of printing
machines, a press was used for this purpose. To reproduce text and
dashed images consisting of individual strokes and lines, it is not
difficult to make a printed form even on a blackboard, since all printed
elements are on the same level. It is easy to apply paint on them with a
swab or roller, put paper and press it to transfer the paint.

Analysis of the relevant literature. The Uzbek Book Chamber
provides the development of a scientific and methodological base for
creating a unified information space and information support for book-
selling processes based on the ONIX standard and the EDItX standard
for the exchange of commercial documents. But currently, the draft
industry standard "Electronic exchange of bibliographic and commercial
information in the book business" has not been approved, which reduces
the efficiency of electronic document management. As a result, at the
moment most publishers and bookselling enterprises use completely
different formats — this is especially noticeable on the example of price
lists, order forms and classification schemes of book products, which
complicates the operational information exchange in the book industry.

The problems of the development of entrepreneurship, the
experiences of foreign countries of motivation models in entrepreneurial
activity, its role in the modern market economy have been studied in
depth by scientists from Uzbekistan and abroad. Many scientific works
of foreign economist’s famous all over the world address the theoretical
and practical aspects of the problems of entrepreneurship and small

! https://www.washingtonpost.com/news/powerpost/paloma/the-technology-
202/2019/07/16/the-technology-202-three-hill-hearings-kick-off-next-phase-of-washington-vs-
silicon-valley/5d2chc98a7a0a45423a3ecOe/

2 https://everydaypower.com/adam-smith-quotes/
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business development in the modern market economy. Topics related to
the importance of small business and entrepreneurship and innovative
activities in it in countries with a developed economy:

DJ.Friedman. Speech at the conference of the Cato Institute and
Forbes ASAP magazine "Washington vs. Silicon Valley". There is a
widespread misconception that people who advocate a free market also
support everything big business does. Nothing could be further from the
truth.!

A.Smith. Everyone is rich or poor, depending on the extent to
which they can enjoy the necessities, comforts and pleasures. But after
the division of labor has been established, a person can produce only a
very small part of these items by his own labor: he must receive a much
larger part of them from the labor of other people; and he will be rich or
poor depending on the amount of labor that he can dispose of or that he
can buy. Therefore, the value of any commodity for a person who
possesses it and does not mean to use it or personally consume it, but to
exchange it for other items, is equal to the amount of labor that he can
buy with it or get at his disposal. Thus, labor is the real measure of the
exchange value of all goods. 2

Many scientists from Russia Jemchugov A. M. and Jemchugov
M. K. The effectiveness of an enterprise is determined by the
effectiveness of these small groups. The purpose of this study is to
consider the problems arising in structural units, to identify and
systematically consider the main types of institutions of small groups
and the main types of emerging institutional traps that reduce their
effectiveness. And also in conducting a comparative analysis of the main
institutions.®

Minsberg G.A smart, brilliant "guide” to business strategies that
can become a vital guide for creative managers. In this fascinating book,
the authors present a comprehensive study of the contribution of each of
the schools of strategy — schools of design, planning, positioning,
entrepreneurship, cognition, learning, power, culture, environment and
configuration — and finally combine them, showing readers the "beast"
in all its glory. The book is intended for everyone interested in strategic
management, but first of all, heads of organizations, teachers and
students, all those who have to bring academic theory in line with the
practice of modern organizations, should get acquainted with it.*

Greyf A The reason for such relevance of Greif's work lies,
apparently, in the "inductive" approach to the analysis of institutions and

3 https://cyberleninka.ru/article/n/razrabotka-effektivnoy-strategii-i-struktury-predpriyatiya-
prakticheskaya-poshagovaya-metodika
4 https://www.amazon.com/Strategy-Safari-Through-Strategic-Management/dp/0743270576
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contractual interactions implemented in their context. Quite often, young
researchers, and in general, not only they, fascinated by the ideas of
institutional theory and fascinated by the richness of the institutional
diversity surrounding them, begin by building comprehensive theories.
They then select examples confirming these theories. Greif shows how
productive the opposite approach can be when the basis for a general
theory is an in-depth analysis of individual local episodes.®

Djabbarova Y.A. The evolution of industrial relations in the
Republic of Uzbekistan has led to an aggravation of contradictions
between the receipt of information necessary for the organization and its
individual members and the needs for it. At the present stage of
development of the national economy, the role of information
technologies as a means of operational provision of information needs
of organizations and individuals is increasing.

Research methodology. The article uses the methods of scientific
abstraction, analysis and synthesis, induction and deduction. The data of
this study were obtained from official sources, a comparative analysis of
the scientific and theoretical views of outstanding scientists and
economists on the problems of entrepreneurship development in the
development of our economy was carried out, foreign experience was
summarized and the study of foreign experience of motivation models
in entrepreneurial activity was achieved based on the results obtained on
achievements in our country.

The article used such methods as methodology of economic
research, system analysis, monographic analysis, comparison, grouping,
expert assessment, economic and statistical.

Analysis and results. The evolution of industrial relations in the
Republic of Uzbekistan has led to an aggravation of contradictions
between the receipt of information necessary for the organization and its
individual members and the needs for it. At the present stage of
development of the national economy, the role of information
technologies as a means of operational provision of information needs
of organizations and individuals is increasing.

Publishing is a special field of production activity that requires a
specific approach to its organization, planning and management. The
issue of possible ways to increase the economic efficiency and
profitability of publishing is relevant all over the world, but in our
country, it is especially acute, which is primarily due to the lack of
investment in this field of activity, the need to master new printing and
computer technologies and implement cost-effective management
methods.

Today, in the context of global changes in the modern world, the
dynamic socio-economic and democratic development of Uzbekistan,
the appearance and worldview of the citizens of our country is radically
changing, and their political activity is growing. This is a significant
result of the reforms gradually and consistently implemented by the
country's Leadership in state-building, solving tasks to strengthen the
place and role of mass media in society, and its activation in the system
of civil society institutions.

In its current work in the process of publishing and distributing
books, a modern publishing house constantly needs reliable information
about the book market and prompt exchange of information with
distribution partners. The main information sources in this case are: RCP
statistics, industry reports on the state of the book market, market
research, as well as data from the publisher's own logistics information
system.

A logistics information system is a set of organized information
flows and technologies, equipment and workers performing operations
that ensure the movement of information in the logistics system, as well
as between the logistics system and the external environment. In this
case, the main directions here will be information exchange with
suppliers, and information flows directed from the publisher to potential
buyers of their publications.

When transferring publishing products to retail, a whole range of
information support is used both from the publisher and the bookseller.
In bookselling enterprises, a local computer network is organized,
consisting of registrars (scanners) of operations for the reception,
movement and sale of book goods; computers that form incoming and
outgoing documents (invoices, invoices, specifications, price tags);
servers that accumulate information about commercial transactions and
provide access to it for analysis and generalization. Each batch of goods
is accompanied by an electronic (and printed) invoice. Acceptance of the
goods, the data about which has already been received from the
publisher in electronic form, is carried out using a scanner that reads the
barcode and is connected to a computer. All data about the received
goods (name, quantity, price) are compared with the data of the

5 https://saylordotorg.github.io/text_principles-of-sociological-inquiry-qualitative-and-
quantitative-methods/s05-03-inductive-or-deductive-two-dif.html
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electronic invoice, which, in turn, is compared with the order stored on
the server. All information about the accepted product is transferred to
the server, its bibliographic description is compiled, which enters the
database

As already noted, due to the lack of a single information space and
unapproved unified standards of electronic document management,
different standards of documents, forms of bibliographic description and
classification schemes are used in the practice of different bookselling
enterprises, which creates certain obstacles to the rapid exchange of
information.

Another important application of information technology in
modern publishing is the organization of advertising and information
activities. Publishing houses today actively use the Internet to promote
their products. According to surveys of publishers, the most popular way
of promotion is to support your own website and promote book products
in social networks (more than 80% of respondents noted them as
effective)This is followed by such forms of book promotion as blogging
and direct advertising on the Internet (41% and 32%, respectively). Next
in terms of decreasing effectiveness are contextual advertising on the
Internet and participation in forums, but, nevertheless, 27% and 23% of
publishers in 2021 noted that they use these forms of advertising and
information activities.

As for information work in social media, there are several main
directions and types of activities that publishers undertake. Among them
— informational support of events: publication of announcements, press
releases, advertising messages and promotion of individual books (86%
of publishers noted that they use these forms) Publishers also actively
promote the brand of the publishing house (68%) and their authors
(64%) on social networks. More than half of the surveyed publishers
take part in the life of groups related to literature and reading, as well as
conduct various surveys, contests, quizzes (50%). A third of publishing
houses create and moderate pages (groups) of their own authors,
products, services, ideas, events, and 23% are engaged in promoting
books in groups not directly related to reading, but somehow related to
the products of the publishing house.

The sale of book products is the final stage of the publishing
process and means its delivery to the end consumer. There are several
options and levels of implementation, depending on the number of
intermediaries — intermediates involved in the process. There are direct
distribution channels (without intermediaries) and indirect channels —
single-level, two-level, etc.

In the case of a single—level channel, there is one intermediary
between the publisher and the consumer - a retail enterprise. The two-
level implementation involves two intermediaries representing the
wholesale and retail link. The task of the wholesale link is to deliver
books to retail enterprises as soon as possible and at the lowest cost.
Wholesale trade performs important logistical functions for the
transportation, warehousing and information support of the supply of
book products. Indirect channels are used by publishers to increase target
markets and expand sales, and most of the book products are distributed
through them.

Retailers of publishing products today are: bookstores (among
them are network and independent enterprises of various sizes and
formats); online stores; kiosks and kiosk networks; non-book retail
Among the listed channels, bookstores are the most important
distribution channel — more than 50% of all books are distributed
through them. At the same time, it should be noted that the number of
bookstores has almost halved over the past 10 years: from 3 thousand to
1.5 thousand bookselling enterprises. Online stores are a dynamically
developing channel today, whose share in the book market is constantly
growing. In recent years, the share of this channel has increased from
5.5% to 15%. Among online stores, the most popular are such as
Labyrinth, Ozone, Wildberries.

The sale of books to supermarkets and hypermarkets of FMCG
(non-book consumer retail) has increased in recent years: the share of
the channel has increased from 6.5% to 8.8%. The range and number of
books presented in these stores has expanded somewhat, but, as a rule,
there are those in mass demand. At the same time, the share of kiosk
networks as a distribution channel for book products decreased from
3.8% to 0.9%.

An analysis of the current state and dynamics of the development
of the national information space of Uzhekistan shows:

« for the successful and active activity of the mass media in
Uzbekistan, an extensive legal field has been created, which continues
to be improved taking into account international experience and modern
realities;



* The existing legislative framework in the field of mass media
contributes to the consistent improvement of the quality and
effectiveness of the national press, meeting the requirements and
standards of developed world mass media, as well as the expansion of
the network of non-governmental mass media and the introduction of
market mechanisms into the information sphere.

* Printed publications and electronic media of Uzbekistan are
based on international standards and best practices of the democratic
states of the world and sufficiently reflect the national values and
mentality of the people;

* The gradual liberalization of the media, the intensification of the
activities of non-state media, radio, television, and the expansion of their
entry into the global Internet ensure transparency of the reform policy
being pursued in the country. * There are conditions for active media
coverage of the country's foreign and domestic policy, taking into
account the pluralism of opinions, events taking place in the country and
abroad.

» New non-governmental, private media are being actively created.
* The State and non-State media of Uzbekistan are actively involved in
the process of forming a democratic civil society. ¢ the processes of
formation of print media - independent, self-sufficient, democratic and
meeting modern international standards - are fully supported;

* As in all democratic countries, free and independent media
currently act as an important civic institution in Uzbekistan. The
independence of newspaper and magazine editorial offices and their
responsibility are increasing. * Public structures play an important role
in the development and liberalization of national media. These are such
as the National Association of Electronic Media (NAEMM), the Public
Fund for the Support and Development of Non-Governmental Print
Media and News Agencies, the Creative Union of Journalists of
Uzbekistan, etc.;

The party press is developing, contributing to the formation of the
political culture of the population. All political parties currently
operating in the country have their own periodicals;

¢ Taking into account the ethnic diversity of the population,
newspapers are published in more than 7 languages and television and
radio broadcasts are being prepared in several languages.

Ways to increase the profits of a printing company. Planned
measures to increase profits should be provided for at each enterprise. In
general, these measures may be of the following nature: * increase in
output, * Product quality improvement, ¢ sale of surplus equipment and
other property or renting it out, * reducing the cost of production due to
a more rational use of material resources, production facilities and areas,
labor and working time, « diversification of production, * expansion of
the sales market, etc.

It follows from this list of activities that they are closely related to
other activities at the enterprise aimed at reducing production costs,
improving product quality and using production factors. In conditions of
free competition, the price of products produced by enterprises and firms
is leveled automatically. It is influenced by the laws of market pricing.
At the same time, every entrepreneur strives to obtain production,
promote it to unfilled markets, etc., the problem of reducing the cost of
production and sale of these products, reducing production costs is
inexorably put forward.

In the traditional view, the most important ways to reduce costs are
to save all types of resources consumed in production: labor and
material. Thus, a significant share in the structure of production costs is
occupied by wages. Therefore, the task of reducing the labor intensity of
products, increasing labor productivity, and reducing the number of
administrative and maintenance personnel is urgent.

Reducing the labor intensity of products and increasing labor
productivity can be achieved in various ways. The most important of
them are mechanization and automation of production, development and
application of advanced, high—performance technologies, replacement
and modernization of outdated equipment. However, some measures to
improve the equipment and technology used will not give proper results
without improving the organization of production and labor. It is not
uncommon for enterprises (firms) to purchase or lease expensive
equipment without preparing for its use. As a result, the utilization rate
of such equipment is very low. The funds spent on the purchase do not
bring the expected result.

Proper organization of labor is important for increasing labor
productivity: preparation of the workplace, its full utilization,
application of advanced labor methods and techniques, etc. Material
resources occupy up to 3/5 of the cost structure of production. Hence,
the importance of saving these resources and their rational use is clear.
The use of resource-saving technological processes comes to the fore
here. It is also important to increase the demands and widespread use of
input quality control of raw materials and materials coming from
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suppliers, components and semi-finished products.Reducing the
depreciation costs of fixed assets can be achieved by making better use
of these funds and maximizing their utilization.

At foreign enterprises, factors such as reducing production costs
are also considered, such as determining and observing the optimal batch
size of purchased materials, the optimal batch size of products being put
into production, deciding whether to produce or purchase individual
components or components from other manufacturers. It is known that
the larger the batch of purchased raw materials, the greater the value of
the average annual stock and the greater the amount of costs associated
with storing these raw materials (rent for warehouses, losses during
long-term storage, losses associated with inflation, etc.). At the same
time, the purchase of raw materials and materials in large batches has its
own advantages. The costs associated with placing an order for
purchased goods, accepting these goods, monitoring the passage of
invoices, etc. are reduced. Thus, the task arises of determining the
optimal value of the purchased raw materials.

When producing products in a significant number of small batches,
the cost of storing finished products will be minimal. However, the costs
of pre-production will increase. In combination with traditional ways of
reducing production costs, the newly emerged factors will make it
possible to bring the value of production costs to an optimal level in a
complex. The problem of break—even functioning, expanded
reproduction, on the one hand, loss-making and bankruptcy, on the
other, of many domestic companies, banks, enterprises of various sectors
of the economy and spheres of activity is as urgent as possible. Only the
growth of profits and innovations provide the financial basis for self-
financing the company's market activities and the implementation of its
expanded reproduction.

Thanks to the profit, the company's obligations to the budget,
banks, other enterprises and organizations are fulfilled.

Printing houses and publishing houses receive a lot of orders for
the production of printed products. And they all require their own,
especially the technological process. Books, for example, are necessarily
proofread by editors and in many publishing houses the authors may be
refused to print some books in order not to spoil their "glorious name".
Some customers give only the text, which still needs to be checked and
graphically designed before printing. However, in any case, the
production of printed products takes place in three stages

The first stage of prepress — prepress preparation includes all
operations starting from the work of managers, ending with the output
of photographic films (photosensitive material, whose substrate is
acetycellulose film, polystyrene, etc. (a sublayer is applied to the
substrate, an emulsion layer is applied to the sublayer). Namely, order
acceptance, computer processing of text and graphics, approval of the
original layout, production of photo forms (Photo forms are transparent
films containing information that will be transmitted on a printed
impression with the help of certain paints) and a printed form. (a printing
plate is a surface with embossed, recessed or flat printing elements that
serves to repeatedly produce prints. The ink from the printing elements
is transferred to the sealing material or intermediate)

The second stage of press printing is the main stage of printing
production. Printers, plotters, copiers, isographs, digital printing
machines and/or traditional printing methods (offset, high, deep, etc.)
come into operation here. print). There are several printing methods:

1.High- the printing elements rise above the whitespace and lie in
the same plane.

2. Deep — the printing elements are, as it were, pressed in relation
to the slot elements and are on the same plane.

3. Offset — printing and whitespace elements lie in the same plane.

4 flexographic is a type of high-resolution printing from elastic
baking molds with low-viscosity, fast-fixing paints with volatile
solvents on non-absorbent materials. It is mainly used for printing labels,
packages made of various materials, and colored wallpaper.

5. Screen printing - reproduction of text and graphic images using
a printing plate (stencil) through which the ink penetrates the printed
material.

6. pad printing) is a type of gravure printing.

The third stage of post press is post-printing and finishing. Post-
printing processing includes: binding, folding, creasing, bookbinding,
die-cutting, etc. Post-printing also includes special finishing works
aimed at improving the appearance of the finished printing product:
varnishing, lamination, foil stamping, die cutting, creasing, gluing,
thermal printing, etc. Finishing works will give your printed products
individuality and uniqueness.

Retailers of publishing products today are: bookstores (among
them are network and independent enterprises of various sizes and
formats); online stores; kiosks and kiosk networks; non-book retail
Among the listed channels, bookstores are the most important



distribution channel — more than 50% of all books are distributed
through them. At the same time, it should be noted that the number of
bookstores has almost halved over the past 10 years: from 3 thousand to
1.5 thousand bookselling enterprises. Online stores are a dynamically
developing channel today, whose share in the book market is constantly
growing. In recent years, the share of this channel has increased from
5.5% to 15%. Among online stores, the most popular are such as
Labyrinth, Ozone, Wildberries.

The sale of books to supermarkets and hypermarkets of FMCG
(non-book consumer retail) has increased in recent years: the share of
the channel has increased from 6.5% to 8.8%. The range and number of
books presented in these stores has expanded somewhat, but, as a rule,
there are those in mass demand. At the same time, the share of kiosk
networks as a distribution channel for book products decreased from
3.8% to 0.9%.

Currently, the share of direct sales and publishers' own sales in the
distribution structure of publishing products is increasing. Forms of
direct sales of books today are: sale on the publisher's own website and
through social networks; sale of books directly by the publisher: from a
wholesale warehouse or a warehouse store; book-mail: sale of goods in
the form of mail parcels for individual orders; book club: combines

References:

1.2Kemuyros AM., JKemuyros M.K. DdbdekTrBHOCTL
MpepUATHs Kak 3)(HEKTUBHOCTh BXOASIINX B HETO MAJIBIX PA0OYUX U

publishing and mail-parcel trade, produces books on paid orders of club
members; peddling (traveling salesman).

The choice of the sales channel depends on many factors: the
type and quality of the book, the target address of the publication
and the attitude of consumers to it, the features of the publishing
house's distribution network, the types of wholesale or retail
enterprises and the principles of operation of specific stores.

Conclusions and suggestions. Currently, the share of direct sales
and publishers' own sales in the distribution structure of publishing
products is increasing. Forms of direct sales of books today are: sale on
the publisher's own website and through social networks; sale of books
directly by the publisher: from a wholesale warehouse or a warehouse
store; book-mail: sale of goods in the form of mail parcels for individual
orders; book club: combines publishing and mail-parcel trade, produces
books on paid orders of club members; peddling (traveling salesman).

The choice of the sales channel depends on many factors: the
type and quality of the book, the target address of the publication
and the attitude of consumers to it, the features of the publishing
house's distribution network, the types of wholesale or retail
enterprises and the principles of operation of specific stores.

6.https://scholar.google.com/citations?view op=view_citation&hl=ru&
user=jrpYfYKAAAAJ&citation_for_view=jrpYFYKAAAAJ:20sOgNQ

OpraHM3alMoHHbIX _rpynn. //  TIpoGiaeMbl TEOpUM U MPAKTHKH
ynpasienus. 2020. Ne 4. C. 46-71.

2. Munubepr T'., Ansctpaua B., JIomnen k. Crparernueckoe
cadapu. Dkckypcus mo neOpsM MeHemkMeHTta. [lep. ¢ aHrmi M.:
Aunpnuna [Tabnumep, 2013.

3. I'peiip A. VHCTHTYTHI M IyTh K COBPEMEHHOH SKOHOMHKE.
VYpoku cpenneBekoBoi Toproeiuu. Ilep. ¢ anrm. 2-e u3g. M.
Wz parenbckuii 7oM Briciei mKoibl 5KOHOMUKH, 2018.

4. Ixa66apoBa 10.A. OcHOBHBIE TEHICHITHU Ha PHIHKE KHIDKHOM
nponykmun B PecryOmuke V36ekucran. Tom 3 NeS, cr 36-40 cr.
https://scholar.google.com/citations?view_op=view_citation&hl=ru&u
ser=jrpYfYKAAAAIJ&citation_for_view=jrpYfYKAAAAJ:qjMakFHD

y7sC
5. Djabbarova Y.A. Ways to improve the efficiency of Publishing
and Printing Services in The Republic of Uzbekistan

67

5qMEC
7.https://www.washingtonpost.com/news/powerpost/paloma/the-
technology ~ 202/2019/07/16/the-technology-202-three-hill-hearings-
kick-off-next-phase-of-washington-vs-silicon-
valley/5d2chc98a7a0a45423a3ecOe/
8.https://everydaypower.com/adam-smith-quotes/
9.https://cyberleninka.ru/article/n/razrabotka-effektivnoy-
strategii-i-struktury predpriyatiya-prakticheskaya-poshagovaya-
metodika
10.https://www.amazon.com/Strategy-Safari-Through-Strategic
Management/dp/0743270576
11.https://saylordotorg.qgithub.io/text_principles-of-sociological-
inquiry-qualitative-and-quantitative-methods/s05-03-inductive-or-
deductive-two-dif.html


https://corpsys.ru/articles/organization/effectiveness-of-small-groups.aspx
https://corpsys.ru/articles/organization/effectiveness-of-small-groups.aspx
https://corpsys.ru/articles/organization/effectiveness-of-small-groups.aspx
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=jrpYfYkAAAAJ&citation_for_view=jrpYfYkAAAAJ:qjMakFHDy7sC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=jrpYfYkAAAAJ&citation_for_view=jrpYfYkAAAAJ:qjMakFHDy7sC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=jrpYfYkAAAAJ&citation_for_view=jrpYfYkAAAAJ:qjMakFHDy7sC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=jrpYfYkAAAAJ&citation_for_view=jrpYfYkAAAAJ:2osOgNQ5qMEC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=jrpYfYkAAAAJ&citation_for_view=jrpYfYkAAAAJ:2osOgNQ5qMEC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=jrpYfYkAAAAJ&citation_for_view=jrpYfYkAAAAJ:2osOgNQ5qMEC

KOKAND UNIVERSITY | QO‘QON UNIVERSITETI XABARNOMASI Ef”i..,&h
3

E_I ERALD KOKAND UNIVERSITY HERALD LT
BECTHHMK KOKAHICKOIO YHUBEPCUTETA  |[aietis

SCTENTIFITC F-TJTOURNATL * .
ISSN: 2181-1695 OAK: 01-08/1819/6 www.herald.kokanduni.uz

MAMLAKAT YALPI ICHKI MAHSULOTINI RIVOJLANTIRISHDA KICHIK BIZNESNI
O‘RNI VA DUCH KELISHI MUMKIN BO‘LGAN MUAMMOLAR TAHLILI

Gafurov Xurshid Maxsudovich

Qo‘qon universiteti katta o‘qituvchisi
forsunny77@gmail.com

Abdulhamidov Sarvarbek Akramjon o‘g‘li
Qo‘qon universiteti talabasi
sarvarabdulhamidov019@gmail.com

MAQOLA HAQIDA ANNOTATSIYA
Qabul gilindi: 24-dekabr 2023-yil Mazkur magolada kichik biznes faoliyatini mamlakat yalpi ichki mahsulotini oshirishdagi o‘rni va bu
Tasdiglandi: 26-dekabr 2023-yil faoliyat turini yuritish hamda rivojlantirish jararayonida duch kelishi mumkin bo‘lgan muammolar
Jurnal soni: 9 bo‘yicha tadqiqotlar o‘tkazilgan va olingan natijalar bayon gilingan. O‘zbekiston Respublikasi hududi
Magqpola ragami: 15 miqyosida o‘tkazilgan so‘rovnomada jami 320 nafar kichik biznes bilan shug‘ullanuvchilar ishtirok
DOI: https://doi.org/10.54613/ku.v9i9.837 etdi. So‘rovnoma natijasida eng ko‘p uchraydigon muammolar resurslarni notekis tagsimlanishi,
KALIT SO‘ZLAR/ KimoueBbie cioBa/ adolatsiz raqobat, iste’molchilarni o‘zgaruvchan xohish-istaklari kabilar ekanligi aniglandi.
keywords Resurslarning notekis tagsimlanishi muammosini hal qilishda kichik biznes uchun soliq bo‘yicha
kichik biznes, yalpi ichki mahsulot, imtiyozlar berish zarur. Yirik kompaniyalarning adolatsiz ragobat amaliyotiga kirishish
innovatsiya, kapital, eksport, imKkoniyatlarini cheklash uchun har bir davlat o‘zining monopoliyaga qarshi qonunlarni kuchaytirishi
rag‘batlantirish, ~ iqtisodiy ~ o°sish, lozim. Iste’molchilarning o‘zgaruvchan xohish-istaklar muammosini bartaraf etishda ulamni
tadgiqot, muammolar. ehtiyojlari va umidlarini tushunish uchun mijozlar bilan muntazam ravishda mulogot gilish zarur.
Magolaning oxirida mazkur muammolarning yechimlari hagida umumiy xulosa va takliflar berib
o‘tilgan.
Kirish. Barcha rivojlangan va rivojlanib  borayotgan mahsuldorlik va ragobatbardoshlikni oshiradi, yalpi ichki mahsulotning
mamlakatlarda kichik biznes faoliyati mamlakat igtisodiyotni harakatga oshishiga olib keladi.
keltiruvchi asosiy kuch hisoblanadi. Kichik biznesni o‘rniga baho Kichik biznes faoliyati yirik ish beruvchilar bo‘lib, iqtisodiyotning
berishda, eng avvalo igtisodiy taraqgiyot uchun muhim ahamiyatga ega turli soha va tarmoqlarida ish o‘rinlarini yaratadi. Kichik biznes faoliyati
bo‘lgan migdoriy ko‘rsatkichlar jumlasiga, kichik biznesning yalpi ichki bilan shug‘ullanuvchilar aholini ish bilan bandligini ta’minlash orqali
mahsulot, jami ish bilan band bo‘lganlar, kapital qo‘yilmalar, eksport va o‘zlarini daromad darajasini oshirishga shu bilan bir gatorda
boshgalardagi ulushini kiritish mumkin®. mamlakatda ishsizlik darajasini pasaytirishga hissa qo‘shadi.
Kichik biznes faoliyatini kelib chigish tarixiy kontekstiga nazar Bandlikning oshishi aholini turmush darajasini yaxshilanishiga,
tashlaydigan bo‘lsak, mamlakat yalpi ichki mahsulotini rivojlantirishda shuningdek iste’mol xarajatlarini oshirish orqali iqtisodiy o‘sishga ham
kichik biznesning ahamiyati sivilizatsiyaning dastlabki bosgichlariga hissa qo‘shadi.
borib taqaladi. Qadimgi jamiyatlarda savdoning paydo bo‘lishi Kichik biznes faoliyati eksportni rag‘batlantirishda muhim rol
tadbirkorlik, hunarmandchilik va yana shunga o‘xshash kichik, kichik o‘ynab, valyuta tushumlari orqali mamlakat yalpi ichki mahsulotiga
xususiy faoliyat turlari hamda xizmatlarni YalM o‘sishiga hissa hissa qo‘shishi mumkin. Kichik biznes faoliyati bilan shug‘ullanuvchilar
qo‘shishiga asos bo‘ldi. Masalan, Osiyo, Yevropa va Afrikaning turli xalgaro standartlarga javob bera oladigan tovar va xizmatlarni ishlab
mintaqalarini bog‘lagan ipak yo‘li mintaqalararo tovar va xizmatlar chiqarish orqali jahon bozorlariga kirib, ham o‘zini ham mamlakatni
almashinuvini osonlashtirib, ishtirokchi mintaqalarni igtisodiy jihatdan umumiy iqtisodiy ko‘rsatkichlarini oshirishi mumkin.
rivojlanishiga turtki bo‘ldi. Rivojlangan mamlakatlarda kichik biznes igtisodiyotning tayanchi
Zamonaviy davrda sanoat ingilobi igtisodiy faoliyatda agrar hisoblanadi. Ular butun dunyo bo‘ylab bandlikning 50 foizini
igtisodiyotdan sanoatga asoslangan igtisodiyot tomon sezilarli darajada ta’minlaydi va rivojlanayotgan mamlakatlarda 10 ish o‘rinidan 7 tasini
siljishga olib keldi. Bu kichik biznes faoliyatini mamlakat igtisodiy yaratadi. Shuningdek, rivojlanayotgan mamlakatlarda ular YalMning
jihatdan o‘sishining muhim omili sifatida yuksalishiga olib keldi. 40% ni egallaydi.
Igtisodiyotlar  kengayib, bozorlar xilma-xil bo‘lib, tadbirkorlik Adabiyotlar tahlili. Yalpi ichki mahsulot ishlab chigarishni
imkoniyatlari ko‘paydi. Kichik biznes YalMga salmoqli hissa qo‘sha rivojlantirishda kichik biznes duch kelayotgan muammolar tarixda
boshladi, ish o‘rinlari yaratildi, innovatsiyalarni qo‘llab-quvvatladi va ko‘plab olimlar, igtisodchilar va siyosatchilar tomonidan o‘rganilgan.
mahalliy talablarni gondira boshladi. Alfred Marshall ingliz iqtisodchisi va iqtisod bo‘yicha 1906-yilgi
Turli mamlakatlarda kichik biznes subyektlari magomini belgilab Nobel mukofoti sovrindori, birinchi marta 1890-yilda nashr etilgan
beruvchi mezonlar sifatida korxonada band bo‘lgan ishlovchilar soni, "Iqgtisodiyot  tamoyillari"  kitobida Kkichik biznesning asosiy
korxonaning tovar aylanmasi, aktivlar, kapitallar, foyda miqgdori va muammolaridan biri kapital yetishmasligi deb hisoblagan. Uning
boshqga ko‘rsatkichlardan foydalaniladi. Masalan: AQShda ko‘pgina ta’kidlashicha, kichik biznes ko‘pincha yetarli kapitalga ega emas, bu
tarmoglarda ishlovchilar soni 100 nafardan, ishlov beruvchi sanoatda ularning o‘sish va rivojlanish imkoniyatlarini cheklaydi. Uning
500 nafardan oshmagan xodimlar ishlaydigan korxonalar kichik biznes ta’kidlashicha, banklar kichik biznesga kreditlar berishi kerak, bu ularga
subyektlari sifatida belgilangan?. o°sishi uchun zarur bo‘lgan kapitalga ega bo‘lishga yordam beradi.
Kichik biznes faoliyati mamlakat yalpi ichki mahsulotiga sezilarli Hukumat kichik biznes uchun imkoniyatlar yaratadigan infratuzilma va
ta’sir ko‘rsatadi. Ular innovatsiyalar, ish o‘rinlari yaratish va eksportni boshga loyihalarga sarmoya kiritishi kerak.
rag‘batlantirish kabi turli yo‘llar orqali mamlakatni iqtisodiy jihatdan "Kichik biznes odatda yirik korxonalarga garaganda kapitalni jalb
o‘sishiga hissa qo‘shadi. qilishda ko‘proq qiyinchiliklarga duch keladi. Buning sababi shundaki,
Kichik biznes innovatsiyalar sohasida birinchi o‘rinda turadi, ular odatda garov sifatida foydalanish uchun kamroq aktivlarga ega va
chunki kichik korxona va tashkilotlarni tadbirkorlik nugtayi-nazari investorlarga kamroq ma’lum. Natijada, kichik biznes ko‘pincha o‘z
shuningdek, bozor talablariga tez moslasha olish qobiliyati yuqori mablag‘lari yoki kreditlarga tayanishga majbur bo‘ladi. Bu ularning
hisoblanadi. Ular yangi mahsulotlar va xizmatlarni joriy etib, iqtisodiy yangi texnologiya va asbob-uskunalarga sarmoya  Kiritish

o‘zgarishlarni amalga oshiradilar. Innovatsiyalar, o‘z navbatida,

1 Qosimova M.S., Shodibekova D. A., Yusupov M. A., Samadov A.N. Kichik biznesni 2Yusupov Abbosxon Aliyevich, & Abdulhamidov Sarvar Akramjon o°g‘li. O*zbekiston
boshqarish. O‘quv qo‘llanma. -T.: O ‘zbekiston Yozuvchilar uyushmasi Adabiyot jamg‘armasi Respublikasidagi qurilish sohasida kichik biznesning ulushi (hududlar kesimida). 2022.
nashriyoti, 2005. 160 b.

68


http://www.herald.kokanduni.uz/
mailto:forsunny77@gmail.com
mailto:sarvarabdulhamidov019@gmail.com
https://doi.org/10.54613/ku.v9i9.837

imkoniyatlarini cheklashi mumkin, bu esa unumdorlikning pasayishiga
va narxlarning oshishiga olib kelishi mumkin."

"Hukumat kichik biznesga kreditlar ajratish orgali bu muammoni
hal gilishda yordam berishi mumkin. Buni davlat banklari orgali yoki
subsidiyali kredit dasturlari orgali amalga oshirish mumkin. Kichik
biznes uchun imkoniyat yaratuvchi infratuzilma va boshqa loyihalarga
davlat sarmoyalari ham bu muammoni hal gilishga yordam beradi"®.
Marshall bu qarorlar iqtisodiy o‘sishga yordam beradi, chunki ular
innovatsiyalar va tadbirkorlikni rag‘batlantiradi, deb hisobladi.

Iqtisodiyot bo‘yicha 1936-yilgi Nobel mukofoti sovrindori, ingliz
igtisodchisi va faylasuf Jon Meynard Keyns o‘zining 1936-yilda birinchi
marta nashr etilgan "Bandlik, foiz va pulning umumiy nazariyasi"
kitobida tartibga solishni kichik biznes uchun yana bir muhim muammo
deb hisoblardi. Uning ta’kidlashicha, haddan tashqari tartibga solish
igtisodiy faollikning pasayishiga va ishsizlikning oshishiga olib kelishi
mumkinligini ta’kidladi.

Keynisning ta’kidlashicha hukumat tadbirkorlik faoliyatiga
to‘sqinlik qiladigan cheklovlarni yumshatishi yoki olib tashlashi kerak.
Bu kichik biznes hamda tadbirkorlarga yangi ish o‘rinlari yaratish va
iqtisodiy o‘sishni rag‘batlantirishga yordam beradi. Shu bilan birga,
hukumat tartibga solishning shaffofligi va bashorat gilinishini
ta’minlashi kerak. Bu kichik biznes subyektlariga o‘z faoliyati
to‘g risida asosli qarorlar qabul qilishda yordam beradi deb ta’kidlagan.

"Davlat tomonidan tartibga solish muayyan magsadlarga erishish
uchun samarali vosita bo‘lishi mumkin, ammo u igtisodiy o‘sish uchun
salbiy ogibatlarga olib kelishi mumkin. Haddan tashqari tartibga solish
igtisodiy faollikning pasayishiga va ishsizlikning kuchayishiga olib
kelishi mumkin. Buning sababi shundaki, tartibga solish ishlab chigarish
xarajatlarini oshirishi va tovarlarga talabni kamaytirishi mumkin”.

"Hukumat tadbirkorlik faoliyatiga to‘sqinlik giluvchi cheklovlarni
yumshatish yoki yo‘q qilish orqali ushbu muammoni hal gilishda
yordam berishi zarur. Bu kichik biznes va tadbirkorlarga yangi ish
o‘rinlari yaratish hamda iqtisodiy o‘sishni rag‘batlantirishga yordam
beradi".

"Bundan tashqari, hukumat tartibga solishning shaffofligi va
prognozliligini ta’minlashi zarur. Bu kichik biznes va yakka tartibdagi
tadbirkorlarga o°‘z faoliyati bo‘yicha asosli qarorlar gabul gilishda
yordam beradi"*. Keyns bu yechimlar iqtisodiy o‘sishga yordam beradi,
chunki ular innovatsiyalar va tadbirkorlikni rag‘batlantiradi, deb
hisoblardi.

Milton Fridman amerikalik iqtisodchi, statistik va igtisodiyot
bo‘yicha 1976-yilgi Nobel mukofoti sovrindori ham 1962-yilda birinchi
marta nashr etilgan “Kapitalizm va erkinlik" kitobida kichik biznes
YalMni rivojlantirishda duch kelishi mumkin bo‘lgan tartibga solish
muammosini hal gilishni taklif gildi. Tartibga solish kichik biznes uchun
muhim masala deb hisoblardi. Uning ta’kidlashicha, ortiqcha tartibga
solish raqobatning kamayishiga va monopoliyalaming o‘sishiga olib
kelishi mumkin, bu esa kichik biznesning va rivojlanish imkoniyatlarini
cheklaydi. Milton Fridman kitobida haddan tashqari tartibga solish
igtisodiy tanazzul va ishsizlikning asosiy sabablaridan biri ekanligini
ta’kidladi.

Fridman ushbu muammoni hal qilish uchun bir nechta yo‘llarni
taklif gildi. Ulardan biri deregulyatsiya. Deregulyatsiyada hukumat

tadbirkorlik faoliyatiga to‘sqinlik giluvchi qoidalarni kamaytirishi yoki
yo‘q qilishi kerak. Bu kichik biznes subyektlariga yangi ish o‘rinlari
yaratish va iqtisodiy o‘sishni rag‘batlantirishga xizmat qiladi. Fridman
deregulyatsiya tadbirkorlik uchun yanada qulay muhit yaratish va
iqtisodiy o‘sishni rag‘batlantirish uchun kalit deb hisobladi. U hukumat
igtisodiyotda cheklangan rol o‘ynashi va xususiy sektor ortiqcha tartibga
solishdan xoli bo‘lishi kerakligini ta’kidladi.

Xususan, “Kapitalizm va erkinlik” kitobida Fridman quyidagilarni
yozadi: "Davlat tomonidan tartibga solish muayyan magsadlarga
erishish uchun samarali vosita bo‘lishi mumkin, ammo u igtisodiy o‘sish
uchun salbiy ogibatlarga olib kelishi mumkin. Haddan tashqari tartibga
solish iqgtisodiy faollikning pasayishiga va ishsizlikning kuchayishiga
olib kelishi mumkin. Buning sababi shundaki, tartibga solish ishlab
chigarish xarajatlarini oshirishi va tovarlarga talabni kamaytirishi
mumkin"® Fridman bu yechimlar igtisodiy o‘sishni rag‘batlantiradi,
chunki ular innovatsiyalar va tadbirkorlikni rag‘batlantiradi, deb
hisoblardi. Fridman “Kapitalizm va erkinlik”dan tashqari, “Tanlash
erkinligi”, “Individualizm va iqtisodiy tartib” kabi boshqa asarlarida
ham tartibga solish masalasini muhokama gilgan.

Yuqorida keltirilgan olimlarning fikrlarida kichik biznesni
mamlakat YalM ni rivojlantirishda duch keladigan muammolarining
asosan ikkita turi haqida so‘z yuritilgan, ya’ni tartibga solish va kapital
yetishmasligi.

Mazkur faoliyat turini yuritishda yuzaga kelishi mumkin bo‘lgan
muammolarni  hal  etish  kichik  biznesni  rivojlantirishni
rag‘batlantirishning asosiy omilidir. Bu kichik biznesning yalpi ichki
mahsulot rivojiga qo‘shayotgan hissasini oshirish, yangi ish o‘rinlari
yaratish imkonini beradi.

Tadgiqot metodologiyasi. Tadgiqot magsadlariga erishish uchun
quyidagi usullardan foydalanildi:

Kichik  biznesning mamlakat yalpi ichki mahsulotini
rivojlantirishdagi rolini tahlil gilish uchun kichik biznes xodimlari soni,
kichik biznesning yalpi ichki mahsulotdagi ulushi va boshga
ko‘rsatkichlar bo‘yicha rasmiy manbalarning ma’lumotlaridan
foydalanildi. Kichik biznes duch kelishi mumkin bo‘lgan muammolarni
o‘rganish uchun ushbu mavzu bo‘yicha ilmiy adabiyotlar tahlili
o‘tkazildi.

Statistik ko‘rsatkichlarni tahlil qilish uchun Jahon bankining 2022-
yilgi statistik ma’lumotlaridan foydalanilgan. Statistik ma’lumotlarni
tahlil gilish uchun tavsiflovchi va guruhlovchi statistika usullari
qo‘llanildi.

Kichik biznes faoliyatiga ega shaxslarni faoliyat turlarini olib
borish va rivojlantirish jarayonida ganday muammolarga duch
kelayotganini aniqlash maqsadida O‘zbekiston hududi miqyosida
https://docs.google.com/ sayti orqali so‘rovnoma o‘kazildi.

Tahlil va natijalar. Turli mamlakatlarda kichik biznes subyektlari
maqomini belgilab beruvchi mezonlar sifatida korxonada band bo‘lgan
ishlovchilar soni, korxonaning tovar aylanmasi, aktivlar, kapitallar,
foyda miqdori va boshqa ko‘rsatkichlardan foydalaniladi. Masalan:
AQShda ko‘pgina tarmoqlarda ishlovchilar soni 100 nafardan, ishlov
beruvchi sanoatda 500 nafardan oshmagan xodimlar ishlaydigan
korxonalar kichik biznes va xususiy tadbirkorlik subyektlari sifatida
belgilangan®.

(1-jadval)

2022-yil holatiga ko‘ra, kichik biznesning yalpi ichki mahsulotdagi ulushi.

Mamlakatlar Kichik biznesning YalMdagi ulushi (%)
Xitoy 60-70

AQSH 50
Buyuk Britaniya 51
Germaniya 53
Finlandiya 60
Niderlandiya 63
Daniya 64

3 Principles of economics by alfred marshall, professor of political economy in the university
of cambridge ; Fellow of st john’s college, Cambridge ; sometime fellow of balliol college,
Oxford. vol. i. natura non facit saltum. London: macmillan and co. and new york. 1890

4 The General Theory of Employment, Interest, and Money By John Maynard Keynes.
Feburary 1936.
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5 Milton Friedman Capitalism and Freedom. Iepesox ¢ anramiickoro Bragumup Kosnosckuii
Hrops [nbmukoB (IpeancnoBus K pycckoMy u3fanuio u u3nanuio 2002 roza).

6 Yusupov Abbosxon Aliyevich, & Abdulhamidov Sarvar Akramjon o‘g‘li. O‘zbekiston
Respublikasidagi qurilish sohasida kichik biznesning ulushi (hududlar kesimida).2022.
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Kanada 60
Yaponiya 50
Janubiy Koreya 50
O¢zbekiston 50
Qozog‘iston 30
Hindiston 30
Qirg‘iziston 27
Tojikiston 25
Braziliya 25
Turkmaniston 23
Rossiya 20

(Manba Jahon bankining 2022-yilgi ma’lumotlari).

Yuqoridagi jadvalda keltirilgan jahon bankining ma’lumotlaridan
shunday xulosaga kelish mumkinki, kichik biznesning yalpi ichki
mahsulotdagi ulushi mamlakatga garab 20% dan 70% gacha. Xitoy,
Buyuk Britaniya, Germaniya, Finlyandiya, Niderlandiya, Daniya,
Kanada kabi rivojlangan mamlakatlarda kichik biznesning yalpi ichki
mahsulotdagi ulushi 51-60% atrofida. AQSH, Yaponiya, Janubiy
Koreya, O‘zbekiston davlatlarida 50% atrofida. Rivojlanayotgan
mamlakatlarda kichik biznesning YalMdagi ulushi sezilarli darajada

past bo‘lishi mumkin. Misol uchun, Hindiston, Braziliya, Rossiya,
Qozog‘iston,  Qirg‘iziston, Tojikiston, Turkmanistonda kichik
biznesning YalMdagi ulushi taxminan 20-30% ni tashkil giladi.
Kichik biznes faoliyatiga ega shaxslarni faoliyat turlarini olib
borish va rivojlantirish jarayonida ganday muammolarga duch
kelayotganini aniglash magsadida O‘zbekiston hududi miqyosida
https://docs.google.com/ sayti orqali o‘tkazilgan so‘rovnomada jami 320
nafar kichik biznes bilan shug‘ullanuvchilar ishtirok etdi. (1-rasm)

Biznes faoliyatingiz davomida quyidagi gaysi muammolarga duch kelgansiz?

320 otBeTa

® Resurslarni notekkis tagsimlanishi
@ Adolatsiz ragobat

 Iste'molchilarni o'zgaruvchan xohish-
istaklari

@ Boshga turdagi muammolar

1-rasm. (Mazkur so‘rovnoma magqola muallifi tomonidan o‘tkazildi).

O‘tkazilgan so‘rovnoma natijalari shuni ko‘rsatadiki 320 nafar
kichik biznes faoliyati bilan shug‘ullanuvchi shaxslarning 53,1%i
iste’molchilarni o‘zgaruvchan xohish-istaklari, 25%i adolatsiz ragobat,
15,6%i resurslarni notekis tagsimlanishi, 6,3%i esa boshga turdagi
muammolarga duch kelgan. Mazkur natijalar shuni ko‘rsatib turibdiki,
kichik biznes faoliyati bilan shug‘ullanuvchi shaxslar eng ko‘p shu uch
turdagi muammolarga duch kelishadi.

Kichik biznesda resurslarni notekis tagsimlanishi dunyoning
ko‘plab mamlakatlarida mavjud muammodir. Kichik biznes
subyektlarida ko‘pincha kredit olish, malakali ishchi kuchi, axborot va
texnologiya kabi resurslardan foydalanish imkoniyati cheklangan. Bu
kichik korxonalarning vyirik kompaniyalar bilan resurslar uchun
kurashda kamroq raqobatbardoshligi bilan bog‘liq.

Kichik korxonalar ko‘p hollarda, resurslarda va bozorga kirishda
afzalliklarga ega bo‘lgan yirik kompaniyalarning adolatsiz ragobatiga
duch kelishadi. Adolatsiz ragobat muammolarini yuzaga keltirayotgan
kompaniyalarga ~ Mahalliy ~ bozorlarda  hukmronlik  giluvchi
kompaniyalar. Misol uchun, Apple, Google, Amazon, Microsoft,
Yandex kabi global kompaniyalarni misol gilib keltirish mumkin. Ushbu
kompaniyalar ragobatni cheklash uchun bozordagi mavgeyidan
foydalanishlari mumkin. Misol uchun Apple o‘z sheriklariga o‘z
do‘konlarida boshqa ishlab chigaruvchilarning qurilmalarini sotishni
tagiglashda ayblangan. Rossiyada Yandex o‘z qidiruv tizimiga
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ragobatchilar uchun kirishni cheklashda ayblangan. Google, Amazon,
Microsoft kompaniyalari ham bozoridagi ustun mavgeyidan ragobatni
cheklash uchun foydalanganlikda ayblangan.

Kichik biznes tez-tez o‘zgarib turadigan iste’'molchilarning
o‘zgaruvchan xohish-istaklariga moslashishga giynaladi. Mazkur
o‘zgarishlarga moslasha olgan kompaniyalar esa raqobat bozorida
o‘zining o‘rniga ega bo‘lishi mumkin. Ushbu muammoga moslasha
olmagan  kompaniyalarga  Blockbaster, Kodak, RadioShack
kompaniyalarini misol qilib keltirishi mumkin.

Blockbuster ko‘p yillar davomida Qo‘shma Shtatlarda video ijara
bozorining yetakchisi bo‘lib kelgan. Biroq, u iste’molchilarning xohish-
istaklaridagi o‘zgarishlarga moslasha olmadi. Natijada, 2010-yilda
Blockbuster bankrot bo‘ldi. Kodak ko‘p yillar davomida fotografiya
bozorida yetakchi bo‘lib kelgan. Biroq, u ragamli kameralarning
ko‘payishiga  olib  kelgan iste’molchilarning afzalliklaridagi
o‘zgarishlarga moslasha olmadi. Natijada 2012-yilda Kodak bankrot
bo‘ldi. RadioShack esa ko‘p yillar davomida Qo‘shma Shtatlardagi
elektronika bozorida yetakchi bo‘lib kelgan. U ham iste’molchilarning
xohish-istaklaridagi ~ o‘zgarishlarga moslasha olmadi. Natijada,
RadioShack 2015-yilda bankrot bo‘ldi.

Xulosa va takliflar. Xulosa o‘rnida shuni aytish mumkinki,
Kichik biznes faoliyatini mamlakat iqtisodiy jihatdan o‘sishining muhim
omili sifatida yuksalishiga olib kelgan sabablardan biri, zamonaviy


https://docs.google.com/

davrda sanoat ingilobi igtisodiy faoliyatda agrar igtisodiyotdan sanoatga
asoslangan iqtisodiyot tomon sezilarli darajada siljigani bo‘ldi. Bugungi
kunda kichik biznes faoliyati mamlakat yalpi ichki mahsulotiga yangi
ish o‘rinlarini yaratish, innovatsiyalarni qo‘llab quvvatlash va mahalliy
talablarni qondirish, eksportni rag‘batlantirish orgali sezilarli darajadi
yugori hissa qo‘shmoqda. Kichik biznes faoliyatini mamlakat yalpi ichki
mahsulotini  rivojlantirishidagi o‘rnini aniqlash va rivojlanish
mobaynida duch kelishi mumkin bo‘lgan muammolar hamda ularning
yechimlari hagida tarixdan juda ko‘p olimlarning ilmiy ishlari mavjud
bo‘lgan.

Resurslarning notekis tagsimlanishi muammosini hal gilishda
kichik biznes uchun soliq tizimini takomillashtirish ya’ni soliq bo‘yicha
imtiyozlar berish zarur. Bu mamlakatda rivojlantirilishi zarur bo‘lgan
kichik biznes subyektlarini investorlarga yanada jozibador ko‘rsatadi va
investorlarni investitsiya Kiritish ehtimolini oshiradi. Kichik biznes
subyektlari uchun zarur bo‘lgan transport, energetika va axborot-
kommunikatsiya kabi infratuzilmani rivojlantirish. Bu biznes
inkubatorlar, tadbirkorlikni rivojlantirish jamg‘armalari va kichik biznes
subyektlariga yordam ko‘rsatadigan tashkilotlarni yaratishni o‘z ichiga
olish mumkin. Kichik biznesda innovatsiyalar uchun sharoit yaratish,
kichik korxonalarni malakali ishchi kuchi bilan ta’minlash zarur. Buni,
masalan, kasb-hunar ta’limi va malaka oshirish tizimini rivojlantirish
orgali amalga oshirish mumkin. Bu kichik korxonalarga resurslardan
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samaraliroq foydalanish imkonini beradi. Bu biznesni rivojlantirish
uchun zarur bo‘lgan resurslardan foydalanish barcha kichik biznes
uchun bir xil emasligidadir. Bu moliya, savdo bozorlari, texnologiya,
axborot va boshqa resurslarga tengsiz kirishda ifodalanishi mumkin.

Yirik kompaniyalarning adolatsiz ragobat amaliyotiga kirishish
imkoniyatlarini cheklash uchun har bir davlat o‘zining monopoliyaga
qarshi qonunlarni kuchaytirishi, kichik biznesni iste’molchilar uchun
kurashda yirik kompaniyalar bilan teng imkoniyatlar bilan ta’minlash
uchun iste’molchilar huquqlarini himoya qilish tizimini yanada
takomillashtirishi zarur.

Adolatsiz ragobat uni boshdan kechirgan kompaniyalar uchun
jiddiy ogibatlarga olib kelishi mumkin. Bu sotishning pasayishiga,
foydaning yo‘qolishiga va hatto bankrotlikka olib kelishi mumkin.

Iste’'molchilarning ehtiyojlari va afzalliklaridagi o‘zgarishlamni
kuzatish uchun muntazam tekshiruvlar o‘tkazish, ya’ni bozorda
muvaffaqiyatli bo‘ladigan mahsulotlarni topish uchun yangi mahsulot
va xizmatlar bilan tajriba o‘tkazish, ularni ehtiyojlari va umidlarini
tushunish uchun mijozlar bilan mulogot qilish zarur. Mazkur
tavsiyalarning hayotga tatbiq etilishi kichik biznesni rivojlantirish uchun
yanada qulay muhit yaratadi. Bu kichik biznesning yalpi ichki mahsulot
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Ushbu maqolada moliyaviy texnologiyalar, moliyaviy xizmatlar to‘g risida ma'lumotlar keltirilgan.

Kirish. O‘zbekiston Respublikasi Prezidentining 2017-yil 7-
fevraldagi PF-4947-sonli Farmoniga binoan ‘“2017-2021-yillarda
O‘zbekiston Respublikasini rivojlantirishning beshta ustuvor yo‘nalishi
bo‘yicha Harakatlar strategiyasi” ning 3-bob 1-bo‘limida Moliyaviy
xizmatlari turlari va hajmini oshirish ko‘zda tutilishi Fintech
yo‘nalishini rivojlantirish uchun katta qadam bo‘ldi. Ushbu sohada
rivojlanishni davom ettirish tarigasida O‘zbekiston Respublikasi
Prezidentining 2022-yil 28-yanvardagi PF-60-son Farmoniga binoan
“2022-2026-yillarga mo‘ljallangan yangi O‘zbekistonning taraqqiyot
strategiyasi” ning 25-magqsadida “Dasturiy mahsulotlar industriyasi
hajmini 5 baravar, ularning eksportini esa 10 baravar oshirib, 500
million AQSh dollariga yetkazish” ko‘zda tutilgan bo‘lib, Fintech
yo‘nalishida faoliyat olib boruvchi barcha tashkilotlarga davlat
(hukumat) tomonidan qo‘llab-quvvatlanishi  yaggol namoyon
bo‘lmoqda. Ushbu imkoniyatlar natijasi sifatida Jahon intellektual mulk
tashkiloti tomonidan har yili o‘tkaziladigan “Global innovatsiyalar
indeksi” ning 2015-yilda chop etilgan hisobotiga asosan O‘zbekiston
140 davlatlar orasidan 122 o‘rinni egallagan edi. 2020-yilda 80 ta
ko‘rsatkichdan iborat Global Innovatsiyalar indeksida O‘zbekiston 131
davlatlar orasida 93-o‘rinni egallab quyidagi yo‘nalishlarda ijobiy
natijalarga erishdi: Institutlar (Institutions), Inson kapitali va tadgiqot
(Human capital & research), Infratuzilma (Infrastructure), bilimlar
igtisodiyoti va texnologiyalari natijalari (Knowledge & technology
outputs) va ijodiy ish unumdorligi Creative outputs)2. Bugungi kunda,
Global innovatsiyalar indeksining 2022-yilgi hisobotiga binoan
O‘zbekistonning pog‘onasi yana 11 taga ko‘tarilib 82-o°rinni, Markaziy
va Janubiy Osiyo regioni bo‘yicha esa 3- o‘rinni egalladi.

Fintech (moliyaviy texnologiya) — moliyaviy xizmatlar va
kompaniyalarga biznesning moliyaviy tomonlarini boshgarishda
yordam beradigan texnologiyalar. Bularga quyidagilar kiradi: dasturiy
ta'minot, ilovalar, jarayonlar va biznes modellari.

Fintech, shuningdek, kompaniyalar mijozlarning didi va
mablag‘lari uchun an’anaviy moliya institutlari bilan raqobat qilish
uchun yangi moliyaviy texnologiyalar va yechimlardan foydalanadigan
sanoat deb ataladi. Ko‘pincha bu o‘z xizmatlarini yaxshilash uchun
fintech vositalaridan foydalanadigan texnologik startaplar va
kompaniyalardir. Misol uchun, Xitoyning WeChat — bu Tencent
xoldingining ilovalari to‘plami. Ushbu platformada "WeChat to‘lovlari"
opsiyasi mavjud bo‘lib, har 5-foydalanuvchi (har oyda 889 million kishi
ilovadan foydalanadi) o‘z bank kartasini ulagan va "Hamyon", barcha
tijorat funksiyalari va savdo hisoblariga kirish huquqiga ega. Ular o‘z
smartfonlari orqali ko‘plab offlayn yoki onlayn tovarlar va xizmatlarni
to‘lashda yordam beradi.

llgari fintech fagat moliya institutlarining ichki ishlanmalari
kontekstida qabul qgilingan. Endi u moliyaviy xizmatlar iste’molchisiga
imkon gadar yaqgin, chunki u barcha onlayn operatsiyalar — pul
o‘tkazmalaridan tortib kommunal to‘lovlargacha asoslanadi.

Fintech — moliyaviy ko‘rsatkichlarni yaxshilash uchun
texnologiyadan foydalanadigan rivojlanayotgan sanoat. Mobil banking,
investitsiya, onlayn kreditlash va kriptovalyutalar uchun smartfonlardan
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foydalanish moliyaviy xizmatlarni keng jamoatchilikka yanada qulayroq
gilishga garatilgan texnologiyalarga misoldir.

Moliyaviy texnologiya kompaniyalari mavjud kompaniyalar
tomonidan taqdim etiladigan moliyaviy xizmatlarni almashtirish yoki
ulardan foydalanishni kengaytirishga harakat gilayotgan boshlang‘ich
va tashkil etilgan moliyaviy institutlar va texnologiya kompaniyalaridan
iborat.

Fintech bu ragamli texnologiyalar va moliyaning tobora kengayib
borayotgan integratsiyasini o‘z ichiga olgan innovatsiya sifatida
ta’riflanadi. Bunday integratsiya, odatda, yangi biznes modellari yoki
hatto yangi biznesga olib kelishi mumkin bo‘lgan turli biznes
vaziyatlarga javoban texnologik yechimlarni taklif qilish orqali
iste’'molchilar va korxonalarga moliyaviy xizmatlardan foydalanish,
yetkazib berishni yaxshilash va avtomatlashtirishga garatilgan.

Ushbu atama, shuningdek, bunday innovatsion moliyaviy
mahsulotlar, xizmatlarni yaratuvchi va taqdim etuvchi firmalarga
nisbatan qo‘llaniladi.

Fintech  iste’molchilar ~va  kompaniyalarga  moliyaviy
operatsiyalarini yanada samarali boshgarishda yordam berish uchun
texnologiya vositalaridan foydalanadi. Dastlab, fintech xizmatlaridan
foydalanish faqat ish stoli va noutbuklar bilan cheklangan edi, ammo
smartfonlardan tobora ko‘proq foydalanilmoqda.

Ushbu moliyaviy texnologiyalarni  qo‘llab-quvvatlaydigan
vositalar ko‘plab iste’molchilar o‘z moliyalarini kuzatish, boshqarish va
soddalashtirish usullarini o‘zgartirmoqda. Har yili butun dunyo bo‘ylab
ko‘proq odamlar fintechdan foydalanadilar.

Mobil to‘lov ilovalaridan tortib sugurta va investitsiya
kompaniyalarigacha fintech an’anaviy moliya va bank industriyasini
buzdi. U o‘sib borishi bilan an’anaviy moliya institutlarining
mavjudligiga tahdid soladi. Fintech sanoatining bir necha vyillik
rivojlanishi davomida kompaniyalar faoliyat yuritadigan o‘ndan ortiq
toifalar paydo bo‘ldi:

—  shaxsiy moliya;

—  to‘lovlar;

—  qarz berish;

—  pul o‘tkazmalari;

— investitsion platformalar;

- xavfsizlik;

—  P2P fintech (Peer to Peer texnologiyalar);

—  katta ma'lumotlarni tahlil gilish (Big data);

—  regtech;

—  insuretech;

— sun'iy intellekt;

—  kraudfanding (crowdfunding);

—  neobanklar;

—  kriptovalyutalar;

—  ijtimoiy savdo;

—  blokcheyn va boshgalar.

To‘lovlar fintech vositalari bo‘lib, 2 milliard odamning asosiy
moliyaviy xizmatlardan foydalanish imkoniyatini berish orqali
muammosini hal giladi. Mobil internet, smartfonlar va moliyaviy
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operatsiyalarga ilg‘or yondashuvlar hatto bank muassasalari mavjud
bo‘lmagan joylarda ham moliyaviy to‘lovlardan foydalanish imkonini
beradi.

Kreditlash banklar ishtirokisiz kredit berish imkoniyatiga
asoslangan eng mashhur yo‘nalishlardan biridir. Startaplar tagsimlangan
daftarlar asosida ishlaydi, iste’mol, biznes sektorlaridagi kreditorlar va
garz oluvchilarga foydali hamkorlik gilishga yordam beradi.

Banklar uzoq vaqgtdan beri garz oluvchilar uchun yagona
imkoniyat bo‘lib kelgan, ammo kredit qobiliyati past bo‘lganlar yoki
jarayonni soddalashtirmogqchi bo‘lganlar uchun fintech boshqa variantni
tagdim etdi. Moliyaviy inqirozdan so‘ng banklar ko‘plab
iste’molchilarning kredit bozoriga kirishiga to‘sqinlik qilib, kredit
berishdan bosh tortdilar. Boshqga risklarni baholash vositasi bilan
qurollangan Fintech kompaniyalari talabni gondirish uchun gadam
tashladilar.

Adabiyotlar tahlili. Moliyaviy texnologiyalarni rivojlantirish
borasida shu kunga gadar gator izlanishlar amaga oshirilgan. Jumladan,
Fribourg menejment maktabi professori Patrik Shuffel so‘nggi qirq yil
ichida chop etilgan 200 dan ortiq ilmiy maqolalarni ko‘rib chiqib,
Fintech atamasini ko‘rib chiqib, quyidagi ta’rifni berdi: “Fintech —
moliyaviy  ko‘rsatkichlarni  yaxshilash uchun texnologiyadan
foydalanadigan rivojlanayotgan moliyaviy sanoatdir®.

Fintech — bu moliyaviy xizmatlarni tagdim etish va ulardan

foydalanishni  yaxshilash, avtomatlashtirishga qaratilgan yangi
texnologiya (Al-Okaily 2021).2
Fintech korxonalarga o‘z biznes modellarini qayta ko‘rib

chigishda yoki hatto yangi biznes taklif gilishda yordam berishda
innovatsion ma’lumotnoma bo‘lib xizmat qilishi mumkin (Leong &
Sung, 2018) ° . Fintech, shuningdek, ilg‘or texnologiyalardan
foydalangan holda moliyaviy xizmatlar ko‘rsatadigan korxonalarga ham
murojaat gilishi mumkin. Bank va moliya sanoati uchun maxsus
yaratilgan ragamli tovarlar va xizmatlarni taklif gilishdan tashqgari,
fintech sug‘urtani tarqatish uchun ham mas’uldir. Ushbu fintechlar tez-
tez InsurTechs deb ataladi. Bundan tashqgari, u moliyaviy xizmatlar
provayderlariga texnik yordam taklif gilish kabi turli xil uchinchi tomon
xizmatlarini tagdim etishi mumkin (Al-Mudimigh & Anshari, 2020;
Dorfleitner va boshg., 2017). * To‘lovlar, boylikni boshqarish,
kraudfanding, kreditlash, kapital bozorlari va sug‘urta xizmatlari oltita
fintech biznes modeli sifatida aniglangan (Giglio, 2022).°

Yana boshqa tadgiqgotchilar — Irene Aldridge va Stiv Kravtsiv
sug‘urta avtomatizatsiyasi (ko‘pincha InsurTech deb ataladi)®, savdo va
risklarni boshqarish kabi fintech targalayotgan bir gancha sohalarga
ishora giladi.

Tadgiqot metodologiyasi. Ushbu magolaning metodologiyasida
kuzatish, umumlashtirish, guruhlash, giyosiy tahlil qilish, nazariy
izohlash usullaridan keng foydalanildi. Bundan tashgari, magolaning
ilmiy asosini xalgaro standartlar va normativ hujjatlar tashkil etadi.
Hujjatlar, mahalliy va xorijiy mamlakatlar olimlari tomonidan olib
borilgan tadqiqotlar ma’lumotlari, ilmiy nashrlardan ham keng
migyosda foydalanildi.

Tahlil va natijalar. Fintech g‘oyasi birinchi marta 1950-yilda
Diners Club kredit karta to‘lov tizimi ko‘rinishida o°z ifodasini topgan.
U o‘yin-kulgi va sayohatlar uchun to‘lovga qaratilgan edi va uning
asoschilaridan biri Frenk Maknamaraning Nyu-York restoranida kechki
ovqat uchun pul to‘lash uchun puli yo‘qligi sababli paydo bo‘ldi. Keyin
birinchi bank kredit kartasi keldi. 50-60-yillarda yoqilg‘i quyish
shoxobchalari, supermarketlar va jamoat transportida oz-o‘ziga xizmat
ko‘rsatish punktlari bankomatlarning paydo bo‘lishi uchun sharoit
yaratdi. 70-yillarda birinchi elektron savdo paydo bo‘ldi. 1980-yillarda
katta ma’lumotlar o‘zining birinchi qadamlarini qo‘ydi va Piter Nayt
o‘zining Sunday Times gazetasidagi maqolasida birinchi marta fintech
so‘zini eslatib o°tadi. U ularga elektron pochtasiga o‘zgartirish kiritgan
botni tasvirlab berdi.

2008-yilgi global inqiroz moliya sohasidagi o‘zgarishlarning
katalizatori bo‘ldi. Odamlar eski formatdagi banklarga ishonishni
to‘xtatdilar. Ularning iltimosiga ko‘ra, mijozlarning ehtiyojlari, ortib
borayotgan talablarini qondira oladigan startaplar va yangi biznes
modellari paydo bo‘la boshladi. Yirik korporatsiyalar e’tiborini
fintechga garatdi va bu sohaga sarmoya kirita boshladi.

Moliyaviy texnologiya moliyaviy operatsiyalar bilan bog‘liq
bo‘lgan har qanday innovatsiyaga, xoh u shaxsiy, xoh biznesda
foydalanish uchun qo‘llaniladi. Kredit karta (1950-yillar) va

1 Patrick Schueffel. Taming the Beast: A Scientific Definition of Fintech // Journal of Innovation
Management.

2 Albarrak, M. S., & Alokley, S. A. (2021). FinTech: Ecosystem, Opportunities and Challenges
in Saudi Arabia. Journal of Risk and Financial Management, 14(10), 460.

3 Lee, I., & Shin, Y. J. (2018). Fintech: Ecosystem, Business Models, Investment Decisions, and
Challenges. Business Horizons, 61(1), 35-46.
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bankomatlar (1960-yillar) paydo bo‘lishi bilan boshlangan moliyaviy
texnologiya o°‘shandan beri bizning dunyomizni vayron qildi.

llgari  texnologiya fagat banklar yoki birja savdo
kompaniyalarining orqa ofis operatsiyalariga taalluqli bo‘lgan vaqtlar
bo‘lgan. Internet portlashi va mobil kompyuterlarning o‘sishi
fintechning davom etayotgan global ingilobga aylanishiga olib keldi.

Fintech haqiqatan ham bugungi raqamli dunyoda muhim o‘rin
egalladi. Shaxsiy va tijorat moliyalashtirish uchun mustahkam
texnologik vositalar oilasining kengayishi bilan uning qo‘llanilishi va
ta’siri ortadi.

Fintech sohasidagi yutuglarning uzoq zanjiri naqd pulsiz
jamiyatning kuchli konsepsiyasini keltirib chigardi. Deyarli hamma bu
haqda uzoq vaqtdan beri gapiradi. Ammo belgilar biz kutilganidan ko‘ra
ko‘proq vaqt davomida naqd pul bilan bo‘lishimizni ko ‘rsatadi.

Fintech nagd pulsiz dunyoni hagigatga aylantirishda muhim rol
o‘ynaydi. Texnologiyaning moliyaviy dunyoni o‘zgartirayotgan jadal
sur’atlarini hisobga olsak, moliyaviy texnologiyadagi keyingi yutuqlar
biznes va moliya sohasida sezilarli yaxshilanishlarga olib kelishi
mumkin.

Ribbit Capital 250 ta kompaniyadagi eng faol yirik investor
hisoblanadi. 2021-yilda Fintech, 2016-yildan beri 62 ta bitimga sarmoya
kiritgan. 2019-yildan beri Ribbit ishtirok etadi Klarna - Fintech 250
ro‘yxatidagi eng yaxshi moliyalashtirilgan kompaniya 2010-yildan
buyon 26 raund orqali 3,5 milliard dollarga yaqin mablag® to‘pladi.
O‘zbekistonda moliya bozorining rivojlanishidagi  moliyaviy
texnologiya tendensiyalari oxirgi 3 yil shuni ko‘rsatadiki, quyidagilar
ishlab chigilgan va amalga oshirilmogda: — 2 ta Humo va Uzcard to‘lov
xizmatlari; -10 dan ortiq to‘lov kompaniyalari (2 tasi
telekommunikatsiyalarga tegishli kompaniyalar); — 28 dan ortig mobil
bank ilovalari; — 1 ta ragamli bank. Asosiy ishtirokchilar Uzcard va
Humo karta provayderlaridir. BOSING Payme va PAYNET bankdan
tashqari to‘lov provayderlari qatoriga kiradi.

Fintech firmasi nima giladi? Texnologiyadan foydalanadimi,

fintech firmasi tomonidan moliyaviy xizmatlar provayderi? Ushbu
bo‘limda ro‘yxatlar mavjud. Fintech kompaniyalarini an’anaviy
kompaniyalardan ajratib turadigan asosiy xususiyatlar: Birinchidan,
fintech kompaniyalari yumshoq ma’lumotlardan emas, balki katta
ma’lumotlardan foydalanadilar. Ikkinchidan, an’anaviy yetkazib
beruvchilarni almashtirish yoki vositachilik gilish orgali moliyaviy
xizmatlar, fintech firmalari bevosita integratsiyalasha oladi.
Uchinchidan, moliyaviy texnologiyalar sanoati sezilarli darajada
katalizator bo‘ldi. Misol uchun, fintech kompaniyalari komissiyasiz
savdolami taklif qila boshlaganlarida platformalar, an’anaviy brokerlar
ham majbur bo‘ldi. Kirish qismida aytib o‘tilganidek, asosiy (amalga
oshirilgan va potensial) fintechning afzalliklari quyidagilardan iborat:
taklif qilish qobiliyati iste’molchilarga arzonlashtirilgan narxlarda turli
xil moliyaviy xizmatlarni taklif qilish ilgari bank xizmatlaridan
foydalana olmagan aholi gatlamlariga xizmatlar;
— moliyaviy xizmatlarda innovatsiyalar va bozor samaradorligini
oshirish, moliyaviy bozorlar. Filippon (2019) ma’lumotlariga ko‘ra,
moliyaviy xizmatlar narxi AQShda brokerlik so‘nggi 130 yilda doimiy
ravishda yuqori bo‘lib qoldi. Bunday operatsiyalarning o‘rtacha qiymati
aktivlar giymatining taxminan 2% ni tashkil etdi.

Moliyaviy  texnologiya sanoati minglab  startaplardan,
texnologiyadan iborat kompaniyalar, infratuzilma ishtirokchilari va
an’anaviy moliya institutlari, moliyaviy xizmatlar sanoatining deyarli
barcha segmentlarida ishlaydiganlar. Har birida  mashhur
kompaniyalarga ega bo‘lgan ba’zi yirik segmentlar quyida keltirilgan.
Bu yerda sanab o‘tilgan kompaniyalar turli joylarda joylashgan yetuklik
bosgichlari, shuningdek, bozor bahosi — kichik va yangi startaplardan
tortib to bozor kapitallashuvi yuzlab milliardlab tan olingan sanoat
gigantlari.

Kreditlash sohasida
v" Lending Club

v' SoFi

v' Kabbage
v' Prosper
v' OnDeck

Jamg‘arma, investitsiyalar va moliyaviy rejalashtirish sohasida
v' Wealthfront
v Betterment

4 Al-Mudimigh, A., & Anshari, M. (2020). Financial Technology and Innovative Financial
Inclusion. Financial Technology and Disruptive Innovation in ASEAN, pp. 119-129.

° Giglio, F. (2022). Fintech: A Literature Review. International Business Research, 15(1), 80-
85. Canadian Center of Science and Education.
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Foydalanilgan adabiyotlar ro‘yxati:

1. Bartlett, R., Morse, A., Stanton, R. va Wallace, N. (2019).
Maydondagi diskriminatsiya moliyaviy texnologiya davrida iste'mol
krediti (No w25943).Iqtisodiy tadgiqotlar milliy byurosi.

2. CBlsights. (2021). TheFintech 250: 2021 yilning eng yaxshi
fintech kompaniyalari.
https://www.cbinsights.com/research/report/fintech-250-startups-
mostpromising/.

3. Ugli, B. K. F. (2024). THE IMPACTING FACTORS ON
SMALL BUSINESS GROWTH. Frontline Marketing, Management
and Economics Journal, 4(01), 24-36.
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Xulosa va takliflar. Oldingi bo‘limda tavsiflangan imtiyozlar juda
katta bo‘lsa-da, fintech iste’molchilar va tartibga soluvchilar uchun
jiddiy muammolarni keltirib chiqaradi. Iste’molchilar uchun ham
birinchi va eng aniq muammo tartibga soluvchi organlar ma’lumotlar
harakati bilan bog‘liq. AQSHning yirik moliyaviy kompaniyalaridagi
ma’lumotlar so‘nggi yillarda mustahkamlandi. Ikkinchi muammo, unga
x0s bo‘lgan potensial tarafkashlik bilan bog'liq. Tadqiqotlar algoritmga
asoslangan qaror qabul gilish mumkinligini ko rsatdi.

4.  Moliyaviy  barqarorlik  kengashi,  "Fintech,” n.d.
https://www.fsh.org/work-of-the-fsh/financial-innovation-and-
structural-change/fintech/.

5. Jiyanova N.E., lkromov N.B. Moliyaviy texnologiyalarning
roli va ta'siri moliya bozorining rivojlanish //Xalgaro molia va hisob
dekabr, Ne 6 https://www.interfinance.uz/uz/

6.  Fillippon, T. (2019). Fintech va moliyaviy inklyuziya haqida.

Ish gog'ozi. Milliy Igtisodiy tadgiqotlar byurosi.
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faoliyati,

keywords tavsiyalari ilgari surilgan.
investitsiya, erkin iqtisodiy zona,
investitsion jozibadorlik,

mabhalliylashtirish, tashkiliy-igtisodiy
mexanizmlari, erkin igtisodiy zonalar
boshgaruv tizimini muvofiglashtirish

Mazkur magolada investitsiyalardan samarali foydalanishni boshgarishda erkin iqgtisodiy zonalar
igtisodiyotni modernizatsiyalash sharoitida erkin iqgtisodiy zonalar faoliyatini tashkil
etishning asoslari va ahamiyati tadqiq etilgan. Ishlab chigarishni diversifikatsiyalash, ichki va tashqi
bozorlarda milliy tovarlarning ragobatbardoshligiga erishish orgali hududlarda erkin igtisodiy zonalar
faoliyatini tashkil etishga ta’sir ko‘rsatuvchi omillarni o‘rganilgan. O‘zbekiston iqtisodiyotida erkin
igtisodiy zonalar faoliyatini boshqarish samaradorligini takomillashtirish bo‘yicha muallifning amaliy

Kirish. Mazkur tadgigotning magsadi erkin iqgtisodiy zonalar
boshqarish samaradorligini oshirish bo‘yicha ilmiy-uslubiy tavsiyalar
ishlab chigishdan iboratdir. Olib borilgan tadgigot natijasida erkin
iqtisodiy zonalar faoliyati bo‘yicha yaratilgan shart-sharoitlarni
o‘rganish asosida erkin iqtisodiy zonalar faolligini oshirishni boshqarish
uslubiy jihatdan o‘rganilgan, hududlarda faoliyat yuritayotgan erkin
iqtisodiy zonalarning boshqaruv tizimi samaradorligini oshirishga ta’sir
ko‘rsatuvchi tashkiliy-igtisodiy mexanizmlarini tadgiq etish tizimi taklif
etilgan hamda ragamli igtisodiyot sharoitida erkin igtisodiy zonalar
boshgaruv tizimini muvofiglashtirish asosida ularning jozibadorligini
oshirishga doir ilmiy takliflar va tavsiyalar ishlab chigilgan.

Xulosa gismida esa hududlarning rivojlanishida erkin igtisodiy
zonalar faoliyatini boshqarishni o‘rganish asosida EIZ samaradorligini
baholashning hozirgi holatini tahlil gilish, erkin igtisodiy zonalar
faoliyatini boshgarish mexanizmlari va ularni takomillashtirish
yo‘nalishlarini ishlab chigish hamda O‘zbekiston iqtisodiyotida erkin
igtisodiy ~ zonalar  faoliyatini boshgarish samaradorligini
takomillashtirishni hisobga olgan holda muallif tomonidan amaliy
takliflar ilgari surilgan. Mazkur tadgiqot ishi doirasida hududlarda erkin
iqtisodiy zonalar samradorligini o‘rganish asosida hududlar igtisodiy
o‘sish ko‘rsatkichlariga bo‘lgan ta’sirini ilmiy-amaliy jihatdan tadqiq
etilgan va tegishli takliflar ishlab chigilgan.

Mavzuga doir adabiyotlar tahlili. Mamlakatimizga
investitsiyalarni  jalb qilish borasida O¢‘zbekiston Respublikasi
Prezidentining 28-yanvar 2022-yildagi 2022-2026-yillarga
mo‘ljallangan  Yangi  O‘zbekistonning taraqqiyot strategiyasi
to‘g‘risidagi farmonida yillarga mo‘ljallangan Yangi O‘zbekistonning
taraqqiyot strategiyasi to‘g‘risidagi farmonida 26-magqsad sifatida:
Mamlakatda investitsiya muhitini yanada yaxshilash va uning
jozibadorligini oshirish, kelgusi besh yilda 120 milliard AQSh dollari,
jumladan 70 milliard dollar xorijiy investitsiyalarni jalb etish choralarini
ko‘rish, investitsiyalardan samarali foydalanish hamda eksport
hajmlarini oshirish bo‘yicha, «pastdan-yuqoriga» tamoyili asosida,
yangi tizimni yo‘lga qo‘yish vazifalari belgilab berilgan?.

Shu o‘rinda O‘zbekiston Respublikasiga investitsiyalar jalb gilish,
ishlab chigarishni rivojlantirish va aholi turmush tarzini rivojlantirishda
ayniqgsa erkin iqtisodiy zonalar tashkil etishga alohida e’tibor qaratiladi.
Igtisodiyotni modernizatsiyalash sharoitida O‘zbekiston iqtisodiyotiga
yo‘naltirilgan investitsiyalar ko‘lami, tahlili, hududlarda investitsiyalar
samaradorligini oshirish uchun tegishli shart-sharoitlar yaratish, erkin

1 O‘zbekiston Respublikasi Prezidentining 2022-2026-yillarga mo*ljallangan Yangi
O‘zbekistonning taraqgiyot strategiyasi tog‘risidagi Farmoni.https: // lex.uz/docs/5841063
20’sha yerda.
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igtisodiy zonalar faoliyatini rivojlantirishni hisobga olgan holda
e’tiborni kuchaytirish talab etiladi, bu esa tadqiqot ishining dolzarbligini
ko‘rsatadi. Mazkur tadqiqot ishi doirasida yuqorida qayd etilgan
muammolami atroflicha o‘rganish nazarda tutilgan. Bu esa o‘z
navbatida, hududlarda investitsiyalar samradorligini o‘rganish asosida
hududlar iqtisodiy o°sish ko‘rsatkichlariga bo‘lgan ta’sirini ilmiy-amaliy
jihatdan tadgiq etish va tegishli takliflar ishlab chigishni tagozo etadi.
Iqtisodiyotni modernizatsiyalash sharoitida O‘zbekiston iqtisodiyotiga
yo‘naltirilgan investitsiyalar ko‘lami, tahlili, hududlarda investitsiyalar
samaradorligini oshirish uchun tegishli shart-sharoitlar yaratish, erkin

igtisodiy zonalar faoliyatini rivojlantirishni boshgarish alohida
ahamiyatga ega.
Bu borada Yangi O‘zbekistonning taraqqiyot strategiyasi

to‘g‘risidagi farmonida “Mamlakatimizdagi islohotlarni izchil davom
ettirishda Oliy Majlis palatalari va siyosiy partiyalar rolini yanada
oshirish magsadida “Oliy Majlis palatalarida hududlar bilan to‘g‘ridan-
to‘g‘ri, shu jumladan masofaviy ishlash amaliyotini keng joriy qilish,
hududlarni rivojlantirish va investitsiya dasturlari muhokamasida
tegishli hududdan saylangan deputat va senatorlarning ishtirokini
kuchaytirish? vazifasi belgilab berildi.

O‘zbekiston Respublikasining hududlariga investitsiyalar jalb
qilishning yo‘li — hududlarda ishlab chigarishni rivojlantirish va aholi
turmush darajasini oshirish uchun erkin iqgtisodiy zonalar tashkil
etishdan iborat. Shu o‘rinda xorijiy investitsiyalarni jalb qilishni
kengaytirish, ishlab chigarish va mahalliy mahsulotlar eksporti hajmi va
diversifikatsiyasini oshirish bo‘yicha mazkur maxsus iqtisodiy
zonalarning turlari  faoliyatining hududlardagi ijtimoiy-igtisodiy
mexanizmlarini tadgiq etish magsadga muvofig.

Mamlakatimiz iqtisodchi olimlarining fikricha ilg‘or xorijiy
davlatlar tajribasi shuni ko‘rsatadiki, mintagalarda investitsion
jozibadorlikni oshirish yo‘nalishlaridan biri — bu erkin igtisodiy va
maxsus industrial zonalarni yaratish bilan bog‘liq®. Sh.l.Mustafaqulov
fikriga ko‘ra «Erkin igtisodiy hudud — bu mamlakatning ham imijidir.
Erkin igtisodiy hududlar, hatto yomon faoliyat yuritgan tagdirda ham
mamlakatning liberallashuviga xizmat giladi. Erkin igtisodiy hudud
gaysi mamlakatda, uning qaysi hududida yaratilmasin, u ijtimoiy
loyihadir. Hududni yaratish nafagat hudud uchun qo‘shimcha daromad

3 Zaynutdinov Sh.N. va boshgalar. Mintagalaring investisiyaviy jozibadorligini oshirish
yo‘llari. T.: Iqtisodiyot va ta'lim, 2017.Ne4 -86 b.
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keltiradi, balki butun mamlakat uchun turli shaklda foydali gaytim
beradix»®.

Akademik Q.X.Abdurahmonov ® “Investitsiya borasida garor
qabul qilinganda, investor kelajakda ko‘proq daromad olish ilinjida
bugun harakat giladi. Tabiiyki, investisiyadan olinadigan daromadda
o‘ziga yarasha xatar darajasi ham bor (chunki hech kim kelajak davrni
aniq aytib bera olmaydi), ammo ular kelajakda olinadigan daromad
ekanligini hisobga olsak, ular iqtisodiy jihatdan qulay davrga to‘g‘ri
kelishi ham mumkin”ligini ta'kidlagan.

A.Sobirovning e'tirof etishicha, «Investitsiyalar — bu daromad
olish yoki ijtimoiy samaraga erishish magsadida tadbirkorlik va
faoliyatning boshga turlari obyektlariga investorlar tomonidan
qo‘yiladigan mulk va intellektual qadriyatlarning barcha turlarini
ifodalovchi mablag‘laring kiritilishidir»®.

Milliy igtisodiyotni erkinlashtirish va modernizatsiyalash
sharoitida mamlakatimizda xorijiy va mahalliy investitsiyalarni jalb
qgilish uchun yetarlicha tashkiliy sharoitlar yaratish eng muhim vazifalar
qgatoriga kiradi. Bu muhim vazifalarni bajarishda hududlarda erkin
igtisodiy zonalarni tashkil gilish va rivojlantirish muhimdir.

Dunyoning rivojlangan mamlakatlari tajribasida erkin igtisodiy
zona mavjud ilg‘or tajriba va investitsiyalarni jalb qilish asosida
mamlakatda takrorlaydigan igtisodiy element vazifasini bajaradiki, bu
tushuncha har xil nomlarga va tavsiflarga ega bo‘lib, ularning tub
igtisodiy mohiyati asosan hududlarning qulay savdo-sotig, bojxona, pul-
kredit va moliyaviy imtiyozlar belgilangan iqtisodiy va jug‘rofiy
mavqgega ega bo‘lgan mintaqa rivojlanishiga garatilgan obyekt sifatida
erkin igtisodiy zona (E1Z) tushunchasini bildiradi.

Rossiyalik igtisodchi S.M.Vdovinning e’tirof etishicha 7 ,
«Mabhalliy va xorijiy sarmoyadorlar uchun mintaqaning investitsion
jozibadorligi mintagani malakali ishchi va mutaxassislar bilan
ta'minlashga bog‘liq. Shu munosabat bilan kadrlar tayyorlash va qayta
tayyorlash tizimini rivojlantirishga alohida e'tibor qaratish lozimy.
Hududiy xususiyatlarga xos investisiyalar jozibadorlikni oshirishda
ilmiy tadgiqot ishlarining texnik ta'minoti darajasini yuksaltiradi, ilmiy-
pedagog kadrlar tayyorlash va malakasini oshirishning yangi
imkoniyatlarini yaratadi.

Erkin iqgtisodiy zonalar boshgarish samaradorligini oshirishning
nazariy va amaliy muammolarini o‘rgangan xorijiy olimlardan T.Farole®
xorijiy davlatlar, korxona va firmalar uchun maxsus tashkil etilgan
hududlar bo‘lib, “EIHlar mamlakat va tadbirkorlik Subyektlari hududida
joylashgan demografik hamda geografik joylar” deb hisoblaydi.
Mahalliy olimlardan A.Vahobov esa O‘zbekiston iqtisodiyotiga
yo‘naltirilgan investitsiyalar ko‘lami, hududlarda investitsiyalar
samaradorligini oshirish uchun tegishli shart-sharoitlar yaratish, erkin
iqtisodiy zonalar faoliyatini rivojlantirishni tadqiq qilib, ta’kidlashicha
“Erkin iqtisodiy zonalar-shunday geografik hududki, ushbu hududda
davlatning iqgtisodiy jarayonlarga aralashuvi kamaytiriladi va bu milliy
igtisodiy makonning bir qismi bo‘lib, mamlakatning boshqa hududlarida
qo‘llanilmaydigan ma’lum imtiyozlar tizimi joriy etiladi™®.

Igtisodchi olima M.Raimjonova®® esa hududlarning rivojlanishida
erkin iqtisodiy zonalar faoliyatini boshqarishni o‘rganish asosida EIZ
samaradorligini baholashning hozirgi holatini tahlil gilish asosida
ko‘rsatib berishicha “Mamlakat hududida maxsus iqtisodiy rejim va
ma’muriy boshqaruvga ega bo‘lgan, davlat aralashuvi kamaytirilgan va
ayni vaqtda uning nazoratidan butkul ozod etilmagan, balki xo‘jalik
yurituvchi subyektlar faoliyat yuritishi uchun mamlakatning boshga
hududlarida amal gilmaydigan imtiyoz va rag‘batlantirishlar beriladigan
hudud-erkin igtisodiy hudud”.

Odatda erkin igtisodiy zonalarni tashkil etish va rivojlantirishning
eng muhim belgilari — maxsus ajratilgan hudud ekanligi, transport
logistikasi ~ tarmog‘ining  rivojlanganligi, zamonaviy ijtimoiy
infratuzilma  rivoji, ijtimoly shart-sharoit, tijorat xizmatlari
infratuzilmasi: bank, konsalting, yuridik xizmatlarning mavjudligi va

“Mustafaqulov Sh.1. (2017) Investision muhit jozibadorligi: nazariya, metodologiya va amaliyot.
Monografiya. Toshkent. 2017 “Iqtisod-Moliya”. — 186 b

5Abdurahmonov Q.X. Mehnat iqtisodiyoti : Nazariya va amaliyot. Darslik / T.: O*zbekiston
Respublikasi Fanlar akademiyasi “FAN” nashriyoti davlat korxonasi, 2019. -212 b.

8Sobirov A. O*zbekiston Respublikasi iqtisodiyotiga investitsiyalar jalb etishni davlat tomonidan
tartibga solish mexanizmlarini takomillashtirish.l.f.n.ilmiy darajasini olish uchun yozilgan
dissertatsiya. T.: TDIU. 2009. 12 b.
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rivojlanishi hamda huquqiy va ma’muriy tizimning rivojlanganligi bilan
farglanadi.

“ElZlarning institutsional infratuzilmasi, funksional vazifalari,
faoliyat samaradorligini boshqarish ko‘p jihatdan ulaming ko‘p darajali
tuzilmasiga bog‘liq. Shuning uchun, tadqiqot magsadlariga muvofiq biz
ElZlarning quyidagi besh darajasini ajratib ko‘rsatishni taklif gilamiz:
1) individ, EIZ hududida band bo‘lgan inson kapitali birligi sifatida; 2)
ElZning rezident firmasi, iqtisodiy munosabatlarning asosiy subyekti
(ishtirokchi), asosiy xo‘jalik yurituvchi birlik sifatida; 3) EIZlar, uning
rivojlanish trayektoriyasi va dinamikasi, tadgiqotning asosiy obyekti
sifatida; 4) Davlat (mintaga), EIZlarni yaratish loyihasini ishlab chigish
va amalga oshirishda asosiy tashabbuskor, manfaatdor va
harakatlantiruvchi kuch sifatida; 5) Jahon igtisodiyoti, umuman, EIZ
fenomenining barcha shakllarida namoyon bo‘ladigan makon sifatida”
11

Tadgiqot metodologiyasi. Tadgiqot jarayonida hududlarni
bargaror rivojlanishida investitsiyalardan samarali foydalanish va erkin
igtisodiy  zonalarni  samarali  boshgarishning  tashkiliy-igtisodiy
mexanizmlari bo‘yicha mantiqiy va taqqoslash tahlili, tadqiqotni
o‘rganishga tizimli yondashuv, tahlil va sintez, guruhlash, kompleks
baholash, sotsiologik tadgigot usullaridan foydalanildi. Olib borilgan
tadgigot davomida hududlar sohalari va real sektori korxonalarini
rivojlantirishda investitsiyalardan samarali foydalanishni boshgarishni
takomillashtirishga oid ilmiy-amaliy takliflar ishlab chigildi.

Tahlil  va natijalar. Mamlakatimizda ishlab chigarishni
modernizatsiya qilish, texnik va texnologik jihatdan yangilash, yugori
texnologiyali qayta ishlash tarmoglarini qo‘llab-quvvatlash, igtisodiyot
tarmoglari uchun samarali ragobatbardosh muhitni shakllantirish, ichki
va tashqi bozorlarda milliy tovarlarning ragobatbardoshligiga erishish,
eksport tarkibi hamda geografiyasini diversifikatsiya gilish, shuningdek,
hududlarning eksport salohiyatini kengaytirish orgali milliy igtisodiyot
barqarorligini ta’minlashga garatilgan islohotlar ancha faollashdi.

Bu borada mamlakatimizda so‘nggi yillarda erkin igtisodiy va
kichik sanoat zonalari faoliyatini tartibga soladigan mustahkam
gonunchilik va me’yoriy baza yaratildi, ularni rivojlantirish uchun
xorijiy va mahalliy investitsiyalarni jalb etishga ko‘maklashadigan keng
ko‘lamli soliq va bojxona imtiyozlari hamda preferensiyalari tizimi
shakllantirildi. Natijada hozirgi kunda respublikamizning 10 ta
mintagasida 14 ta erkin igtisodiy va kichik sanoat zonalari tashkil etilib,
bugungacha ushbu zonalarda 62 ta loyiha amalga oshirilib, yana 87 ta
loyiha bo‘yicha ishlar davom ettirilmoqda.

«Erkin iqtisodiy zonalar to‘g‘risida»gi Qonunning 1-moddasida
«Erkin igtisodiy zona — mintagani jadal ijtimoiy-igtisodiy rivojlantirish
uchun mamlakat va chet el kapitalini, istigbolli texnologiya va
boshgaruv tajribasini jalb etish magsadida tuziladigan, aniqg belgilangan
ma’muriy chegaralari va alohida huquqiy tartiboti bo‘lgan maxsus
ajratilgan hududdin» deb ko‘rsatilgan. O‘zbekiston Respublikasining
«Maxsus iqtisodiy zonalar to‘g‘risidangi Qonunida esa «Erkin igtisodiy
zona— yangi ishlab chigarish quvvatlarini barpo etish, yugori texnologik
ishlab chigarishni rivojlantirish, zamonaviy ragobatbardosh, import
o‘rnini bosuvchi, eksportga yo‘naltirilgan tayyor sanoat mahsulotini
ishlab chiqarishni o‘zlashtirishga faol jalb etish, shuningdek, ishlab
chigarish, muhandislik-kommunikasiya, yo‘l-transport, ijtimoiy
infratuzilmani va logistika xizmatlarini rivojlantirishni ta'minlash
magqsadlarida tashkil etiladigan hudud» deb ta’riflanib?, u maxsus
igtisodiy zonalarning turlari sifatida tavsiflanadi.

To‘g‘ridan-to‘g‘ri xorijiy investisiyalarni jalb qilgan korxonalarga
va erkin igtisodiy zonalarga bir gancha soliq va bojxona imtiyozlari
berilgan. Ularga muvofiq erkin igtisodiy zonalar (EIZ) faoliyatini
faollashtirishga qaratilgan chora-tadbirlarni tahlil gilish va ishlab
chigish komissiyasining erkin iqtisodiy zonalar hududida amalda
qo‘llanilayotgan soliq va bojxona rejimlari birxillashtirildi hamda ushbu
zonalar ishtirokchilari kiritilgan investitsiya hajmiga garab, yer solig‘i,
daromad solig‘i, yuridik shaxslar mulk solig‘i, obodonlashtirish va

8Farole, T. Special economic zones in Africa: comparing performance and learning from global
experience. Directions in Development; trade. World Bank.2011.

9Vahobov A.V. va boshgalar. Xorijiy investitsiyalar. O‘quv go‘llanma. Toshkent: Moliya., 2010.
-180 b.

10Raimjonova M.A. O‘zbekistonda erkin iqgtisodiy hududlarga investitsiyalarni jalb gilish:
nazariy asoslari, hozirgi holati va istigbollari. “Extremum-press” nashriyoti, 2013 y. b.-11 b.
HRashidov M.O*zbekiston mintagalarida erkin igtisodiy zonalar faoliyatini takomillashtirish /
monografiya.-Navoiy: “Aziz kitobxon™ nashriyot, 2022 - 16 b.
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ijtimoiy infratuzilmani rivojlantirish solig‘i, mikrofirmalar va kichik
korxonalar uchun yagona soliq to‘lovi, shuningdek, Respublika yo‘l
jamg‘armasi va O‘zbekiston Respublikasi Moliya vazirligi huzuridagi
byudjetdan tashgari Umumta'lim maktablari, kasb-hunar kollejlari,
akademik litseylar va tibbiyot muassasalarini rekonstruksiya qilish,
kapital ta'mirlash va jihozlar jamg‘armasiga majburiy ajratmalaridan,
jumladan:

300 ming AQSh dollaridan 3 million AQSh dollarigacha hajmdagi
investisiyalar — 3 yil muddatga;

3 million AQSh dollaridan 5 million AQSh dollarigacha hajmdagi
investitsiyalar — 5 yil muddatga;

5 million AQSh dollaridan 10 million AQSh dollarigacha
hajmdagi investitsiyalar — 7 yil muddatga ozod gilindi.

10 million va undan ko‘p AQSh dollari hajmidagi investitsiyalar
so‘nggi 5 yilda amaldagi stavkalardan 50 foiz kam hajmdagi daromad
solig‘i va yagona soliq to‘lovi stavkalari qo‘llangan holda — 10 yil
muddatga beriladi.

Olib borilgan tadgiqotlar davomida investitsiya subyektlari
manfaatlarining boshqarish ta’sirining iqtisodiy usullari jumladan,
bevosita va bilvosita usullarini guruhlanishiga e’tibor qaratamiz.
Investitsiya subyektlari investitsiya jarayoning turli bogichlarida faol
o‘zaro munosabatda bo‘lishadi, bunda ular turli maqgsadlarni
ko‘zlaydilar va o‘ziga xos manfaatlarni aks etadi, bu esa investitsiya
jarayonining ko‘p o‘Ichovliligini belgilaydi (jadval -1).

1-jadval

Erkin igtisodiy zonalar investitsiya subyektlarida boshqarish ta’sirining igtisodiy usullari®®

Boshqarishning bevosita usullari
Byudjet usullari —daromad va harajatlar tarkibini shakllantirish

Soliq usullari — soliglar tarkibi, stavkalari, to‘lov tartibi va
muddatlarini aniglash

Pul-kredit usullari — magsadli kreditlash

Monopoliyaga garshi usullar — baho va tariflarni tartibga solish
Tashqi igtisodiy usullar — Savdo siyosati

Shu o‘rinda mamlakatimizdagi maxsus industrial zonalar
faoliyatiga e’tibor qaratamiz. O‘zbekiston Respublikasi Prezidentining
2013-yil 18-martdagi “Jizzax” maxsus industrial zonasini tashkil etish
to‘g‘risida”gi PF-4516-sonli Farmoni qabul qilingan bo‘lib, Jizzax
viloyati Jizzax shahridan 363,7 ga yer, Sirdaryo viloyati Sirdaryo
tumanidan 150 ga yer maydonlari ajratilgan.

“Jizzax” maxsus industrial zonasida O‘zbekiston—Xitoy sanoat
parkini barpo etish bo‘yicha o‘zaro anglashuv memorandumiga
muvofiq, yuqori qo‘shimcha giymatga ega raqobatbardosh mahsulotlar
ishlab chiqgarishni ta’minlaydigan yuksak texnologiyali korxonalar
tashkil etish uchun xorijiy va mahalliy investitsiyalarni jalb etish
bo‘yicha qulay shart-sharoitlarni shakllantirish belgilangan. Shu
maqsadda quyidagi ishlab chiqarish sohalari ustuvor yo‘nalish sifatida
belgilangan: kimyo va neft-kimyo, ozig-ovqat, yengil sanoat, qurilish

Boshqarishning bilvosita usullari

Byudjet usullari — tarmoglarni rivojlantirishga byudjet subsidiyalarini
berish
Soliq usullari — soligga tortishni tartibga solish

Pul-kredit usullari — diskont siyosatini amalga oshirish
Monopoliyaga garshi usullar — gagobat muhitini rivojlantirish
Tashqi igtisodiy usullar — xorijiy investitsiyalarni jalb etish

mollari, polimer mahsulotlari va boshqa yo‘nalishlar. “Jizzax” maxsus
industrial zonasi hududida umumiy qiymati 264,1 mln. AQSh dollar,
shundan 165,5 mIn.AQSh dollari xorijiy investitsiyalar bo‘lib jami 25 ta
loyihani amalga oshirish ma’qullangan bo‘lib, ularning 7 tasi Sirdaryo
filialida tashkil etiladi.

Bu borada tadgigot obyekti hisoblangan Jizzax viloyatidagi
amalga oshirilayotgan investitsion loyihalarga e’tibor qaratamiz.
“Jizzax” EIZ hududida 2020-2022 yillarda umumiy giymati 219,5 min.
dollar bo‘lgan 22 ta loyiha amalga oshirilayotgan bo‘lib, shulardan 87,2
mln. dollari to‘g‘ridan to‘g‘ri xorijiy investitsiya, 62,0 mIn. dollari o‘z
mablag‘lari hisobiga va 57,9 mln. dollari bank krediti mablag‘lari
hisobidan moliyalashtirilishi nazarda tutilgan. Ushbu loyihalar doirasida
2660 ta yangi ish o‘rinlari tashkil etilishi belgilangan (2- jadval).

2-jadval

Jizzax viloyatida 2022-yildagi va istigboldagi loyihalar*

Tumanlar 2022-yilda
loyihlar soni

Jizzax viloyati jami 604

Jumladan tumanlar

Arnasoy 24

Baxmal 45

G*allaorol 75

Do‘stlik 45

Zarbdor 45

Zafarobod 31

Zomin 47

Mirzacho‘l 36

Paxtakor 28

Forish 49

Sh.Rashidov 64

Yangiobod 24

Jizzax shahr 91

Muallif ishlanmasi

Umumiy giymati
(mln.so‘m)

27 439 799 6

100 013 1

Istigbolli loyihalar (kelgusi ikki yil uchun)

Ish o‘rni

(ta)

Loyiha soni
(dona)

784

125

418 318
928 553
197 103
683 169
8208 790

1814 632 1

238

923 408

3957219 1
5631 507 1

65
73

698 306
193 158

3685 625 2

77

283

14Jizzax viloyat statistika boshqarmasi ma’lumotlari asosida muallif ishlanmasi



2- jadvalda istigboldagi loyihalar keltirilgan bo‘lib, 2023-24-
yillarda Jizzax viloyati “Jizzax™ erkin iqtisodiy hududida tashkil etilishi
rejalashtirilgan “UzTurkCharm” MChJ, “UNIQUE LEATHER LINE”
MChJ, “MM Goodwil” MChJ QK korxonalariga jami 52,0 min dollar
miqdorida eksport prognoz belgilangan.

Jizzax viloyatida sanoatni rivojlantirish va tarkibiy islohotlarni
tezlashtirish magsadida tizimli chora-tadbirlar belgilangan bo‘lib, 2017-
2022-yillarda bu ko‘rsatkichni 115,8 % dan yuqori darajaga yetkazish
belgilangan. Bu vazifalar «Jizzax» maxsus industrial zonasi negizida
hududga berilayotgan imkoniyat va imtiyozlardan foydalangan holda
amalga oshirishga e’tibor garatilgan.

Erkin iqtisodiy zonalar bargaror rivojlanishida investitsiyalardan
samarali foydalanishni boshqarishda quyidagi vazifalarni o‘z ichiga
oladi:

— rivojlanish va geografik joylashuv o‘rniga qarab, zonalarning
investitsion faoliyati strategiyasini tagdim etish. Mazkur vazifani
bajarishda hududdagi firmalarni umumiy rivojlanish strategiyasini va
diversifikatsion o‘zgarishlarni prognoz qilish, uzoq muddatli davrda
investitsion faoliyatning asosiy yo‘nalashlarini shakllantirish, yaqin
istigbolda investitsion faoliyatni eng muhim vazifalarini aniglash va
inrvestitsion loyihaning hudud iqtisodiyotini rivojlantirishga ta’siri
baholanadi.

— Erkin igtisodiy zonalarning investitsiya bozori konyukturasini
ijtimoiy-igtisodiy jihatdan tadgiq qilish. Bunda, hudud investitsion
faoliyatini amalga oshirishga ta’sir ko‘rsatuvchi ijtimoiy, ekologik va
shu kabi boshqa davlat ahamiyatiga ega bo‘lgan investitsiya loyihalarini
amalga oshirayotgan korxonalarni moliyaviy qo‘llab-quvvatlash.

— Erkin igtisodiy zonalarning investitsion resurslarini shaklantirish
strategiyasini  ishlab  chiqish. Bu borada to‘g‘ridan-to‘g‘ri
investitsiyalarni hududlarga jalb gilishda mahalliy boshgaruv organlari
investitsiyalarni jalb qilish bo‘yicha hududlaming uzoq muddatli
investitsiya dasturlarini ishlab chigishlari va amaliyotga tatbiq etishlari
lozim.

Xulosa va takliflar. Olib borilgan tadgiqot natijalari va amalga
oshirilgan ilmiy-izlanishlar hamda olib borilgan ilmiy-nazariy
o‘rganishlarga qaramay, aynan bugungi globallashuv va demokratik
bozor islohotlari sharoitida erkin igtisodiy zonalar faoliyatida
investisiyalardan foydalanish samaradorligini keng gamrovli statistik
tahlil gilishni takomillashtirishda ularning iqgtisodiy faoliyatiga ta'sir
qiluvchi omillarni statistika ko‘rsatkichlari yoki anketa so‘rovnomalari
natijalari asosida baholash mumkin.

Bizningcha, Jizzax viloyatining investitsion jozibadorligini
oshirish, xususan, infratuzilma va axborot kommunikatsion tizimlarini
yaxshilash va boshqa investitsion muhitga ta’sir etuvchi omillini
yaxshilash talab etiladi. Aks holda loyihalarni amalga oshirishga chet el
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investitsiyalarini jalb etish muammosi yuzaga keladi. Jumladan,
investitsion jozibadorlik hududga kirib kelishi ko‘zda tutilayotgan
investorga kerakli shart-sharoitlarning yaratilganligini asoslab berishi
hamda uning ishlab chigargan tovarlarini bozorlarga yetkazib berish
bo‘yicha qulayliklarning mavjudligi bilan izohlanadi.

Mamlakatga investitsiya kirib kelishida investor uchun investision
jozibadorlik kerakli shart-sharoitlarning yaratilganligini asoslab berishi
hamda uning ishlab chigargan tovarlarini bozorlarga yetkazib berish
bo‘yicha qulayliklarning mavjudligi bilan izohlanadi. Rivojlangan
davlatlarning tajribasidan ularda yoqilg‘i-energetika sohasiga ko‘proq
investitsiyalar yo‘naltirilishi ma'lum. O‘zbekistonda ham kiritilayotgan
investitsiyalarning katta gismi ham xuddi shu sohaga joylanayotganligi
ayon bo‘lmoqda. Erkin igtisodiy zonalar tashkil gilish yoki konsessiyaga
berish yo‘li investisiyalarni jalb qilish va boshqa tarmoqlarni ham
rivojlantirishga e'tibor qaratishni talab qiladi. Bu borada deyarli
respublika bo‘yicha tashkil etilgan barcha iqtisodiy zonalarda
investitsion jozibadorlikni oshirish uchun infratuzilma va axborot
kommunikatsion tizimlari yetarli darajada sifatli yo‘lga qo‘yilmaganligi
loyihalarni amalga oshirishga chet el investitsiyalarini jalb etish
muammosi yuzaga keltiradi.

Investitsion samaradorlikni oshirish bo‘yicha tashkiliy-igtisodiy
mexanizmini  takomillashtirish uchun investitsiya dasturlarining
samarali  o‘zlashtirilishini  to‘liq ta’minlash hamda mavjud
muammolarni bartaraf etish magsadida quyidagi kompleks chora-
tadbirlarni amalga oshirish magsadga muvofiqdir:

— investitsiya resurslari manbalarini aniglash, ularni shakllantirish
uchun mahalliy boshqaruv organlari tomonidan har bir tuman bo‘yicha
investitsiya dasturlari  bajarilishining uzluksizligini ta’minlash,
monitoringni olib borish;

— investitsiya va mahalliylashtirish dasturlarini bajarish hamda
Jizzax maxsus industrial zonasi rivoji bo‘yicha transport logistikasini
har tomonlama rivojlanishi, bu borada innovatsion mexanizmlarni
takomillashtirishga alohida e’tibor qaratish;

— hududning investitsion jozibadorligini oshirish, investitsiya

jarayonini qo‘llab-quvvatlaydigan infratuzilmani rivojlantirish, ishlab

chigarishdagi innovatsion va investitsion muhit, ishlab chiqarish
jarayonining innovatsion tashkil etilishiga erishish va boshgalar.

Demak, erkin igtisodiy zonalar faoliyatini  strategik
boshgaruvining muhim  funktsiyasi bu - hudud investitsion
strategiyasini ishlab chiqishdan iborat bo‘lib, bunda investitsiya faoliyat
yo‘lida uzoq muddatli maqsadlarni shakllantirish tushiniladi va bunda
eng samarali erkin igtisodiy zonalar rivojlanishi orqali samarali ijtimoiy-
igtisodiy faoliyatga erishilib, natijada hudud aholisining turmush
darajasini oshirishga erishiladi.
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BBICIIICE oOpa3zoBaHue, Konnenuun
Pa3BUTHS CHCTEMBI BBICIIETO0 00pa30BaHUs
PecnyGnuku  Y30ekucran no 2030 ropa,
BBICIIME Yy4eOHbIC 3aBEJICHUS, KBOTA,
MPUEM, YHUCICHHOCTh BBICHIMX Y4eOHBIX
3aBEACHUH,  CTYAEHTBI,  BBIIIYCKHHUKH,
(hopmbI 00yueH s, MacCU(UKAIHS.

B [IaHHOM HCCIICIOBAaHUE ONMKCHIBACTCS COCTOSIHUE M KIIOYEBBIE PeOPMBI B CHCTEME BBICIIETO
oOpa3zoBanusi Y30ekucrana. Llenap HacToseld CTaThbM 3aKIHOYAETCS B HCCIICAOBAHUM OCHOBHBIX
HalpaBJICHHI COBEPILICHCTBOBAHMS BhICIIEro oOpa3oBaHus PecryOnnku Y30eKucTan U BbIpabOTKe
ONTUMANBHBIX PEIICHUH, CIIOCOOCTBYIOLIMX JOCTHKEHHIO BBICOKHMX PE3yJIbTATOB B JIAaHHOU cdepe
9KOHOMHUKH. B cTaThe nokasaHo, 4To B COBpeMeHHbIH nnepuo B PeciyOnuke Y30ekucTaH noaroroBka
BBICOKOKBaJIM(DMIIMPOBAHHBIX KaIPOB SIBJISACTCS MEPBOCTEIICHHOM 3ajaveil B pa3BUTHH CTpaHbl. B
CTaThe MPOBEJICH aHAIM3 CIOXKMUBILCHCS CUTYallld, ¢ KOTOPOM CTOJKHYJAach CHUCTEMa BBICILIETO
00pa3oBaHMsl 1 OCHOBHBIC 3a/1auH, CTOSAIINE [IEpe]] CTPAHO! B OJIVKAKIINE TO/IbI.
B undopmamoHHy0 0CHOBY pabOTHI JIETJI HOPMATHBHO-IPABOBBIE aKThI PecryOinku Y30eKkucTaH,
JlaHHBIE MUHHCTEPCTBA BBICHIEr0 00pa30BaHUs, HAyKd M MHHOBauuii PecryOnuku Y30ekucTaH u
HHTEpHET-pecypchl www. lex.uz, Www.stat.uz.
HaOJII0JICHYSI, CPABHUTEIILHOTO aHAJIN3a U IPYIIIIUPOBKH JaHHBIX.

B kavecTBe 0JJHOrO U3 BBIBOJIOB HACTOSILIETO HCCIICAOBAHKS aBTOPOM OTMEYEHO, YTO TJIABHOU
3aj1a4ell COBPEMEHHOT0 BhbIcIIero oOpasoBaHus B PecryOiuke Y30ekucTaH sBisieTcsi odoecneueHne

B crathe wucnonb30BaHbI METOAbI HAY4YHOI'O

Ka4yecTBa OOpa30BaHMS I1a OCHOBE COXPaHEHHUs ero (yHIAMEHTAIBHOCTH U COOTBETCTBHS
aKTyaJIbHBIM U TIEPCIIEKTUBHBIM MOTPEOHOCTSM JIMYHOCTH, OOIIECTBA U TOCY 1apCcTBa, 3P HeKTHBHOrO
MPUMEHEHUS TIePEJOBBIX MEeIarOrnIecKux U HHMPOBBIX TeXHOJIOTHH. [Ipe/tokKeH psii MEpOTIPUSITHS
10 pe()OPMHPOBAHUIO CUCTEMBI B HBIHCIITHUX CJIO)KUBILIUXCS YCIOBHSX.

BBenenne. B namieil cTpaHe ¢ mepBbIX JIET HE3aBUCHUMOCTH Ha
YPOBEHb TOCYJAPCTBEHHOM MONUTUKM MOIHAT BOIPOC DPa3BUTUS
cucTeMbl oOpa3oBaHus M BocruTanus. «Ceroqus B cepe oOpa3oBaHUs
U BOCIMTAHMS, BIKM3HM HAIIUX JeTed HacTymaeT HOBOE BpeMs.
HamonHeHwe ero HOBBIM, eme Oomee TIIYyOOKHM — CMBICIOM
U coJlepKaHueM, JOCTH)KEHHE HAIMOHAIBHOIO IIporpecca 3aBUCUT
TOJBKO OT HAC CaMUX, OT €IUHCTBA U CIUNIOYEHHOCTH HAIIero Hapoja,
OT HalIEro HEYCTAaHHOTO, YIOPHOIo TpyJa», nomadepknys, IlpesuaeHT
crpanbl [L1.M.Mupsuées.!

B Hacrosmee Bpems B Y30€KHMCTaHE  OCYIIECTBISIOTCS
MacmTaOHble peOpMEl, B KOpHE H3MEHHBIIHE CTPYKTYpy, CYTb U
coIepkaHNe CHUCTEMbI 00pa3oBaHMsS, M OXBAaTHBIINE BCE €TO YPOBHH,
HampaBJIeHUs M KOMIOHEHTHL. 3a KpaTdaifiiue Cpokd ObLIa co3JaHa
npaBoBasi 6a3a NpeoOpa3oBaHM, IPHOPUTETAMHI KOTOPEIX 0003HAYCHBI
POCT UHBECTUIIMH U BIIOKEHUI B 4EIIOBEUECKHIA KaruTal.

VY30ekucran B Oumkaiiime TOJIBI IUIAHUPYET
NIPUCOSIUHNUTECS K  BONIOHCKOM — jpexyapanuy Uil MOBBIMICHHS
KOHKYPEHTOCIIOCOOHOCTH ~ OTEUECTBEHHBIX  KaJpOB C  BBICIIHM

oOpa3oBaHHEM Ha MEKIYyHApOJHOM phHIHKE. I1o OlleHKaM JKCIIEpTOB,
MPUCOEANHEHNE K NaHHOW JEKJIapallly IOCTYKUT TapMOHUYHOMY
Pa3BUTHIO HAIIMOHAJIBHON CHCTEMBI BBICIIETO 0OPa30BaHMSA C MHPOBOI
MPAKTUKOH, KapAMHAIBPHOMY IOBBIIIEHHIO KadecTBa IIOATOTOBKU
KajpoB.2

OJHUM M3 KIIIOUEBBIX MOMEHTOB B Pe(OPMHUPOBAHHUH CHCTEMBI
BhICHIEro oOpasoBaHusi cTan Yka3 [Ipesumentra PecryGmuku
V36ekucran III.M. Mup3néepa «O6 yrtBepxkaennn Koruenmmu
Pa3BUTHS CHCTEMBI BBICIIEr0 00pa3oBaHus PecryOnvky Y30ekucTan 10
2030 roma», B HEM MpPaBUTEILCTBY ONpPEICICHO O0ECHEYUTh
peanu3aluio MeponpHuaTHi 1o BxoxaeHuio k 2030 roxy He menee 10
y30eKCKUX YHHBepcUTeTOB B mepBble | 000 mo3ummii mepedHst BBICIINX
00pa30BaTEeNbHBIX  YUPEXICHHMH B  pPEHTHUHIE  MEXKIYyHapOIHO
npu3HaHHBIX opranmaumii (Quacquarelli Symonds World University

! TpasuuuHOE NMO3PABIEHNE YUUTENAM H HACTABHIKAM Y36ekucrana ot 28.09.2019.

2 Mykymosa, H. H. (2021). Bricuiee o6pasosanue B smoxy uudposusaiuu. Hayka, Texunka u
obGpasosanue, (6 (81)), 54-57.

3 Vka3 Ilpesuienta Pecny6nukn VYibexucran «O6 yreepsiennd KOHIENMM pasBHTHS
cucTeMbl Bbicuiero ofOpasoBanus PecnyOnuku Y3bexucran» 10 2030 roma NeVII-5847
8.10.2019r.

4 Mankpyxun A. T1. (1995). MapkeTHHT 0Gpa30BaTEIbHBIX YCIYT B BHICIIEM H JIOMOIHHTENEHOM
obpasoBannu. YueOHoe nocodue. M. : Uurepmpakce, -240 c.
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Rankings, Times Higher Education unmu Academic Ranking of World
Universities).®

Ilenbio, IPOBOAMMEIX ped)opM B HaIleM TOCYHApCTBE SIBISETCS
MOBBIILICHHE JOCTYITHOCTH KaueCTBEHHOTO 00pa3oBaHMs, OTBEYAIONIEe
TpeOOBaHNEM Pa3BUTHS SKOHOMHKH, TTOTPEOHOCTSIM OOIIECTBA B IEJIOM
M K2XKIOT0 IpaXkJaHHHA B YaCTHOCTH.

AHa/IM3 MCII0JIL30BAHHOM JIMTepaTypbl. PaccMOTpeHuIo 001mmx
mpobeM 00pa3oBaHWMSA W aHAIW3y CBS3aHHBIX C HEH BONPOCOB
MOCBSIIEHBl TPYABl psia 3apyOeKHBIX CIEHUANNCTOB, K KOTOPHIM
OTHOCATCS:

IMankpyxur A.Il. ommceiBan 0Opa3oBaTeNbHBIE YCTYTH KaK «...
KOMIUIEKC TaKHX YCIYT, KOTOpPBIE HEHNOCPEACTBEHHO CBS3aHBI C
peanu3anedl TIaBHBIX Iesieil 00pa3oBaHUs, OCYIIECTBICHUEM €ro
Muccuny. 4

baranosa O. C. roBopuiia o yciyre cliemyromiee: « yciyra B cdepe
00pa30oBaHKs MPEJICTABISET COOO0M COIMAIBLHO-9KOHOMHYECKOE OJ1aro B
BUJIE HH(OPMAIIOHHOI0 MPOZYKTa, HamnpaBJICHHOTO Ha
YJIOBJICTBOPEHUE MOTPEOHOCTEH JIMYHOCTH B NPUOOPETEHHH H(WIIH)
yriayOneHud 3HaHMH, YMEHMH M HAaBBHIKOB 10  KOHKPETHOIT
CrenuanbHOCTH».?

A. A. UYennoB dQopMymupyer 93TO oOmpejeleHHE HHade:
«ObpasoBatenbHbIC YCIyTH MOTYT (DOPMUPOBATHCS B MIPOLIECCE HAYUHO-
neJarorudeckoil  paboTel  (BMga HaydHoW pabotel). KoHeuHsIM
pe3ysbTaTOM ~ HaydyHOW pabOTBl  sIBISIETCS HAYYHBIH  IPOMIYKT.
PesynpTaToM HaydHO-TIEZArOrUYecKOd pabOTHl SABISETCA MPOIYKT,
KOTOpBIif ABJIsIeTCA 06pa30BaTEILHBIM HPOIyKTOM.®

ITo muenmio CarmuoBoii O.B., mpoxykToM o00pa3oBaTenbHOrO
YUpEeXKICHHs SBISIETCS 0Opa3oBaTelbHas IPOrpaMma, KOTOPYIO OHO
paspabatbiBaeT IS YJIOBIETBOPEHHS MOTPeOHOCTH B
po(eCcCHOHANBHON MOATOTOBKE, 00pa30BaHMUM, IEPEIOJATOTOBKE MITH
00y4YeHUH, T.e. TOJNyYEHHE KOHKPETHOTO COIMAILHOTO 3(dekra
(13MeHeHue MPO(ECCHOHATLHOTO HIIM 00Pa30BATENBHOTO YPOBHS). |

® Baranosa O. C. (2011). Criertudpuka oGpa3oBaTenbHOl yCIyrH Kak OCHOBA MapKETHHIOBOM
TOJIMTHKM By3a. AKTyaJlbHbIC BOIPOCHI 5KOHOMHUKH M YNpaBJIeHHs : MaTepuaisl I MextyHap.
Hayd. koH®. (1. MockBa, anpens 2011 1.). (2) , 7-12.

5 Yennon A. A. (1999). O Gusnece obpasosareibubix yciuyr. Beicuiee o6paszosanne B Poccuu.
(2), 120-123.

7 CarunoBa O. B. (1999). Mapketnnr o6pasoBatenbHbix ycuyr. Mapketunr B Poccun u 3a
py6exom. (1), 11-13.
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Orciofa MOXKHO cJenaTh BBIBOJ, 4YTO 0Opa3oBaTeibHas
mporpamMma  —  3TO  pasBUTBII  KOMIUIEKC,  COBOKYIHOCTb
00pa3oBaTeNbHBIX YCIIyT, HaIpaBJIEHHbIX Ha HU3MEHEHUE
po(eCcCHOHANBHON  MOJATOTOBKM WM 00pa30BaTEIbHOrO  YPOBHS
MOTpeOHTeNsT pBIHKA TpyJa M OOECICYEHHBIX HEOOXOAUMBIMU
pecypcamu JJaHHO# 00pa30BaTeIbHOIT OpraHU3aIHH.

ITpoGuiembl kauecTBa 0Opa3OBaHMS M OOPA30BATENBHBIX YCIYT,
OpraHu3aIyy B cepe BEICIIEro 00pa3oBaHus IPEACTaBICHBI B paboTax
OTEYECTBEHHBIX YYEHBIX A.I' MymuHOBa, I'.I".bypxoHoBoii,
HIII.CanpikoBa, X.X.Ha3apa u npyrux.

MyMHHOB A. TOBOPHI O HOBBIX 00pa30BaTeNbHBIX CTAaHAAPTaX
Kak 00 OJHOM W3 BAKHEHWIINX CPEICTB MOBBIIICHHUS YPOBHS
HO/rOTOBKH CIICLHAIMCTOB C BBICIIUM 00pa30BaHUEM Yepe3 OCBOCHUE B
mporecce 00y4eHHs OCHOB NPO(ECCHOHANBHON JEATENBHOCTH,
METOJOB, NPUEMOB U HABBIKOB MHIMBUIYAIbHOIO U KOJUIEKTUBHOIO

BBINOJIHEHUS Hay4HO-HCCIIEI0BATEIbCKUX pabor, pasBUTHS
CIOCOOHOCTEH K  HAy4YHOMY TBOPYECTBY, HCCIEIOBATEIbCKOU
CaMOCTOSATENIBHOCTH M, KaKk  CJIEACTBHE —  (HOPMHPOBAHUS
BBICOKOIPO(ECCHOHATBHBIX CHELHAIUCTOB CHOCOOHBIX K

TeHEPUPOBAHUIO HOBBIX 3HAHUH M UX d(G(PEeKTHBHOMY INPHMEHEHHIO B
YCIIOBHSX I06atu3aum».8

LIII.  CanplkoB — OHKMCBIBAI — «...COBPEMEHHOE  BbICLIEE
oOpa3oBaHHe BBHINONHAET LEIbIH P  COLMAITLHO-IKOHOMHYECKHX
¢yskmit. OHO TOMOTaeT YelIoBEeKy CTaTh MOJHOIECHHOM, BCECTOPOHHE
00pa3oBaHHOM, BOCTPEOOBAHHOW JIMYHOCTBIO, OOECICUUBACT YCIOBUS
VISl YCIIEMHOTO O6IECTBEHHOTO B3aUMOIEHCTBHS.®

MetoaoJorusi MccaeA0BaHuA. B HacrosleM Hccle0BaHUU
HCHOJB30BaHbl METOZONIOTMYECKHE BBIBOABI U  (DyHIAMEHTaJbHBIC
MOJOXKEHHST 10 Pa3BUTHIO CHCTEMBI BBICIIEro 0Opa3OBaHUL.
VupopmalioHHy0o 0a3y HCCIEIOBaHUS COCTABILIIOT MaTepHalbl

Oo(HIHATBHEIX CTATUCTHYECKUX MCTOYHUKOB, JAHHbBIC MEPUOIHUECKOMH
nevaty. [Ipy HamMCaHUK JAQHHOMN CTAaThH OBLITM HCIIOJIB30BAHBI METOIbI
aHaNW3a, CHHTE3a, CIeIHalbHbIe METOAbI PabOTHl ¢ KOMIIBIOTEPHBIMU
IPOrpaMMaMH.

Pa3ButHIO BEHICIIETO O0O0pa3oBaHHMS B CTIpaHE B YCIOBHAX
(opMHpOBaHHS SKOHOMHUKH YJIEISIETCS MpUCTAIbHOE BHHManue. O6
9TOM CBHJETEIBbCTBYET IPUHATHE LEJIOT0 psifia NPaBUTEIbCTBEHHBIX
JOKYMEHTOB, IIPHHATHIX 32 IOCJIeTHUE 3 T0Ja, KOTOPbIe CIIOCOOCTBYIOT
MOBBIICHUIO YPOBHS CHCTEMBI BBICIIETO OOpasoBaHHA. B aTmx
HOPMAaTHBHO-TIPABOBBIX aKTaX OIpPECICH PAA 3ajad IO Pa3BUTHIO
COLMANIBHOM cepbl, B YacTHOCTH, cepsl 0oOpa3oBaHMS U HAYKH,
MIPeLyCMOTPEHBl  YKpEIUICHHEe  MaTepUalbHO-TeXHHYECKOH  0a3bl
00pa3oBaTENbHBIX YUPEKIACHUH, CTPOUTEIHCTBO HOBBIX, HPOBEJCHUE
PEKOHCTPYKIIHHU U KaITHTAIEHOTO PEMOHTA CYIIECTBYIOIINX, OCHAIICHUE
HX COBPEMEHHBIM Y4eOHBIM U Ja0OpaTOpPHBIM 00OpYyIOBaHHEM,
KOMIIBIOTEPHOMN TEXHUKON U y4eOHO-METOIMYECKIMH MOCOOUSIMH.

PesyabTaThl M 00CyXKAeHHUs. B 2022 romy HacencHue
VY36ekucrana npeBbicHiIo 35,3 MUIUTMOHOB YeloBek. 29,9% HaceneHus
COCTABIIAIOT JiMLA B Bo3pacre 15 ner u muamwe, u 33,5% - suua B
Bospacte no 18 mer. IlogaBistoinee OOJIBIIMHCTBO HACEICHUS —
MOJIOZIeXKb, B CBSI3H C OTHM BO3HHKAeT BBICOKMH CIIpOCa Ha BEICIIEE
o0pazoBaHue.

Mo cocrostanto Ha deBpans 2022 roj B pecrybnuke JeiicTBYIOT
Bcero 159 BeICIIMX y4eOHBIX 3aBEICHUMH, CPeN HUX TOCYIapCTBEHHbIE
By3bl — 105 (u3 HuxX 26 ¢umnanos), 3 akagemuu, | KOHCEpBATOpPHSL,
3apy0exxHbIe By3bl ¥ HX (uinaisl — 30; HerocyiapcTBeHHbIE (1aCTHBIC)
By3bl — 24.

JluHaMHUKy W3MEHEHMs 4YHCla BBICHIMX Y4YeOHbIX 3aBeICHHIl 3a
TOZibl HE3aBICHMOCTH MOKHO HAaOII0OAaTh B Tabuue 1.

Yucao BeICHINX 00pa30BaTeIbLHBIX OPraHn3anuii B Y3oekncrane B nepuos ¢ 2016-2021 rr.

2016/ 2017/
2017 2018
Yuciio BBICHINX 00pa30BaTeJbHBIX
OpraHu3anuii, eqHHHIL 70 72
B TOM YHCJI€ 32PY0€KHBIX BHICHIMX
00pa3oBaTeJbHbIX OPraHU3ANMIA, eHHUI] 7 7

Ta6auua 1.
2018/ 2019/ 2020/ 2021/ IIpupoc
2019 2020 2021 2022 T,B %
98 119 127 154 220%
10 18 20 25 357,1%

Hcmounux: cocmaeneno asmopom no mamepuaiam caiima stat.uz 0

ITo maHHBIM MOXXHO cHeNaTh BBIBOJ, 4TO B 2016-2017 yueGHOM
rofy KOJHMYECTBO BBICHINX YYEOHBIX 3aBelCHHMH B Y30eKuCTaHe
poBusutoch 70 equamIpl, a B 2021-2022 y4e6HOM rofy 3TOT MoKa3aresb
Bo3poc 110 154 exunun. [pupoct cocrasui 220%. B Tom uncne B 2016-
2017 Tomax 4YHMCIO 3apyOEKHBIX BBICIINX 3aBEICHWI COCTaBISNO 7

200

150

98
100
70 72

50

W 2016-2017 m2017-2018 2018-2019

enuHu, k 2021-2022 rogam 3T0 YHCIIO yBEIMYMIIOCH 10 25 €IMHAUIL, 4TO
cocraBuio 357,1%.

JluHamMuKa pocTa 4rclia BBICIIMX y4eOHBIX 3aBEJICHUI 32 MEPHOJ ¢
2010-2022 romsl mpeacTaBieHa B guarpamme 1:

154

119

2019-2020 m2020-2021 m2021-2022

Juarpamma 1. Ynciio BeicIux y4eOHbIX 3aBeeHuii 3a nepuoa ¢ 2016-2017 mo 2021-2022 rr.
Hcmounuk: cocmasneno asmopom no mamepuanam caima stat.uz

3HauYNTETHHBIH TIpUPOCT 4YHCJIa HOBBIX BY30B B CTpaHC,
TOBOpUT O 6OJIBIIOM CIIpOCE€ Ha IMOJYYCHHE BBICIIECTO

8 Mymunos A. I. (2019). Peopmer B 06pazoBanun Y36eKHCTaHa: COCTOSHHE M NIEPCTIEKTHBDI.
Brojuterenb Hayku 1 npakTukw, (5. (8)), 202-208.

9 Capixos 1L (2021). OcHOBHBbIE HANPaBJICHHs COBEPIICHCTBOBAHHS BBICIIETO 06pa30BaHus
Pecniy6nuku Y3Oekuctan B ycnoBusx uudposoit TpaHcdopmanun koHOMHMKH. OTKpbITOE
oOpasosanue, (25(1)), 40-47.

0 www. stat.uz (ArentcrBo cratuctiky npu Tpesuaente PecryGuke Y36ekncran).
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00pa3oBaHusl cpeau HaceaeHus. YHCIo CTyIeHTOB By30B MOXHO
HabaroaTh B Tabuie 2.



Tabanua 2. Yucsio cTy1eHTOB BbICHINX 00pa30BaTe/IbHBIX Opranu3anmii B nepuoj ¢ 2012-2021 rr.
HUcmounux: cocmasneno asmopom no mamepuanam caiima stat.uz

2016/ 2017/
2017 2018
Yucao CTyAeHTOB, ThIC. YeI0BEK 268,3 297,7
6 MoM uuce 06yuanocs Ha OMOeNeHUAX:
JTHEBHBIX 267,9 2875
BeYepHBIX = -
320YHbIX 04 10,2
Ha 10 000 HaceeHHs IPUXOAUTCS
CTYJAEHTOB BBICHIHX 00Pa30BaTeIbHBIX
OpPraHM3aIuii, YeJ0BeK 84 93
IIpHHATO CTYIEHTOB B BHICHINE
o0pa3oBaTe/ibHbIe OPraHU3aL s, ThIC. 61,2 63,0
YelI0BeK
BeInymeno crienuaIncToB
BBLICHIMMH 00Pa30BATEIbHLIMA 64,1 67,4

OpraHusanusiMu, ThIC. Y€JI0OBEK

TTo maHHBIM TaGIMIBI MOKHO CleaTh BBIBOJ, uTo B 2016-2017
y4eOHOM rOy KOJMYECTBO OOYYaIOIIHX COCTaBUIIO 268,3 ThIC.4el., B
2021-2022 yuebHOM roay 3TOT mokaszateib coctaBui 808,4 denoBek,
4ro o3HadaeT Ha 301% GobIre 10 CpaBHEHUIO C OA3UCHBIM T'OJIOM.

B TOM umcIe CTyaeHTBI 04HOH (hOpMBI 00YUEHHST COCTABISLIA B
2016-2017 romy 267,9 teic.uen., B 2021-2022rr.-267,9 ThIC.YEM,
npupoct coctaBuin 206,7%. CTyneHTH, oOydaromye Ha BEYepHEM

2018/ 2019/ 2020/ 2021/ ITpupoct
2019 2020 2021 2022

360,2 4410 571,5 808.4 301

313,0 360,1 4419 553.9 206,7
1.2 73 11,5 26.5

46,0 73,6 118,1 228.0

110 130 165 229 2126

1145 138,1 1749 2359 385,4

70,3 70,8 83,9 103.9 162

otmenernn B 2018-2019 romy cocraBmsumm 26,5 ThIC.Yel, NEPBBIX
«JIaCTOYEK», IPHHSATBHIX HA BEYEPHEM OTACNICHIE, HAYaIl IPHHUMATH C
2018-2019 romax. Otaenenue 3a04HOro 00pa3oBaHus B Y30eKucTaHe
HaOHpaeT KoJocalbHble 000poThl, ¢ 0,4 ThHIC.4exd, 3TOT IOKa3aTellb
BO3poc 110 228,0 ThIC.4e.

Tlo pecryGutike TUANPYIOMIKE MECTA IO YHCICHHOCTH CTYACHTOB
MOJKHO HaOJIIO/IaTh B CICAYIOIICH quarpamMmme:

Jlmarpamma 2.Yuc/10 CTYJ€HTOB BBICHIMX 00PA30BaTE/ILHBIX OPraHU3aIMii 110 pernoHam B nepuoa ¢ 2016-2017 mo 2021-2022 rr.

185.5

>

m PecnybsvKa KapakannakucraH

m AHAMMKAHCKaA
byxapckan
[>Kn3aKckan

= KalKagapbUHCKan

= HaBoMWHCKanA

®m HamaHraHckas

m CamapKaH/CcKan

m CypxaHaapbUHCKan

= CbipAapbUCHKas

m TallKeHTCKan

m DepraHcKas

= Xope3mcKas

[ TawkeHT

Hcmounux: cocmaaneno asmopom no mamepuaiam catima stat.uz

B nanHoif quarpaMme MOXKHO HaOJIOIATh CIIEAYIOIIee, IIEPBOE MECTO TI0 PECITyOIIHMKe MO KOTMIECTBY CTyIEHTOB 3aHUMaeT ropof Tamkent ¢ 185,5 Toic.

yen. C 2016 roxa nokaszatens yBenuuwics Ha 84,7 Toic.yen. bombioit
TPUPOCT YHCIIA CTYJEHTOB TOBOPHT O TOM, YTO B CTOJHIIBI PACIIONIOKEHO
OoJbILIee YHCIIO BY30B 110 pectyOinuke. [Tocie cTommIp! 2 MecTo 3aHUMaeT
Camapxkanzckas obmacts ¢ 54,8 teic.uen (B 2016 romy-26,8 Teic.uen). B
peciy6rmike Kapaxanmakeran Ha Hauano 2021 rona KOJIHYeCTBO CTYICHTOB
cocraBisuio 35,5 Teic.yen, B 2016 roy 310 4ncio paBHsIOCH 17,5 ThIC yen.
Temm mpupocta cocraBun 203%. Harmvenslnee 9rcio CTyIEHTOB MOXHO
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HaOmomate B Celpmapeunckolf, Hapomiickoil obmacTsx. B obmee
TEHJIEHIIMS POCTa YHCNa CTYJCHTOB IO pecryOiiKe CBA3aHA C POCTOM
4rclia BBICIINX YIeOHBIX 3aBSACHUH B JaHHBINA IIEPUOTL.

CocTaB CTyJeHTOB MO BHAaM OOydeHHE B IIPOLCHTHOM
COOTHOILIICHUE K OOIIEMy YHCIO CTYJICHTOB MOXXHO HaOIIOAaTh B
cIeayromen ruarpaMme 3:



Juarpamma 3. CocTaB CTyA€HTOB 110 BHJaM 00y4eHHe
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Hcmoynux: cocmasneno asmopom no mamepuaiam catima Stat.uz

B 2016-2017 yuebnom roxy Ha 10000 uenoBek HacelaeHHS
HPUXOAWIOCH 84  THIC.CTY[IEHTOB  BBICHIMX  0Opa3oBaTEIbHBIX
opranuzaiuid, B 2021-2022 romy STOT mnokasarenb paBHsuics 229
TBIC.YeJI. 9TO O3HadaeT Ha 272,6% OGoIble 0 CpaBHEHHIO ¢ 0a3UCHBIM
rojgoM. B 2016-2017 y4e6HOM roay By3sl Y30eKnCTaHA pacTiaxHyJIH
nBepu Juist 61,2 ThIC. CTYAEHTOB, 3TOT IOKa3aTelb BO3poc Ha 385,4% u
coctaBul 4ucio pasHoe 235,9 teic.uen. B 2016-2017 yuebnom romy
BBICIIMMH 00pa30BaTeIbHBIMK OPTaHM3aUMAMU ObLIO BhIMymieHO 64,1
TBIC.YENL. CHelUanucToB, B 2021-2022 roay-103,9 teic.yen. Temn pocta
cocrasun 162 %.

B nocnemaHIeMMIHBIE <~ TIepHOJ  MOXKHO — HAOmMOZaTh O
pacmpocTpaHeHH: HOBOW (opMbl 00ydeHMs:: qucTamuoHHON. [laHHas

TEHZICHIUs Hadajla CBOE NMPHUMEHEHHE Ha SKCIEPHMEHATBHOH OCHOBE B
CTOJIMYHBIX BY3aX CTPaHBI M IMEET s IPEUMyIIecTB. B nepByro ouepens,
H(pOBHU3ALMS CHCTEMBI 00OPA30BAHMSI M HOBBIC BESTHHS MEKTyHAPOIHOTO
PBIHKA 00pa30BaTEBHBIX YCIIYT CIIOCOOCTBYIOT Pa3BUTHUIO ICTAHIIMOHHOM
(opmb1 00ydenns. MHOTHE MHPOBBIE «TOTIOBBIE» BY3bl OTKA3aIMCh OT
TPAJHIMOHHBIA (HOPMBI UM TOJHOCTHIO MEPEUUTH Ha HOBBIA YPOBEHB
JIMCTAHIIIOHHOTO OOy YeHHIsI.

B cuenyromeil Tabiuie NPEACTABIEHO YHCIO BBITYCKHHUKOB
BBICIIUX Y4eOHBIX 3aBEACHHII B PETMOHAIBHOM paspese B IEPHUOA C
2016-2017 mo 2021-2022 yueOHbIe TOBI:

Taéammna 3. Unciio BEIMYCKHAKOB BBICIINX 00pa30BaTeILHBIX OPraHU3anuii Mo pernonam B nepuos ¢ 2016-2022 rr.

2016/2017 2017/2018 2018/2019 2019/2020 2020 /2021 2021/2022

Boinyck cnenuaaucToB 64,1 67,4 70,3 70,8 83,9 103,8
ITo obaacTsam

Pecny6anka Kapakananakcran 3,9 43 45 4,3 55 6,5
AHIMKAHCKAS 40 4,2 48 43 4,6 6,4
Byxapckast 3,4 3,4 35 3,8 48 6,2
JiKM3aKcKast 2,3 2,7 29 29 3,9 35
Kamkanapsunckasi 3,1 3,6 3,8 3,9 572 59
Hasouniickas 2,1 2,2 2,3 2,4 3,1 3,9
HamaHranckas 2,7 2,9 3,0 3,2 41 55
CamapkaHnjackast 6,0 6,4 6,9 6,8 7,2 8,5
CypxaHnapbHHCKAast 1,7 1,9 2,0 2,1 3,3 3,6
ChIpaapbuHcKas 1,0 1,0 1,0 1,0 1,6 2,2
TamkeHTCKAast 18 1,7 2,7 2,8 4,1 3,7
Depranckasi 4.6 48 45 48 5,8 9,3
Xope3mckast 2,0 2,2 2,2 2,4 3,2 42
I'.Tamkent 255 26,1 26,2 26,1 27,5 34,1

Hcmounux: cocmagneno asmopom no mamepuaiam caiima Stat.uz

ITo naHHBIM TaOJIHIIBI MOXKHO CAENATh BHIBOJ, YTO CaMoe OOJIBIIOEe
KOJIMYECTBO CHELHATHCTOB BBITYCTHIINCH CO CTOJINYHBIX By30B, B 2016
TOJy 4MCIIO paBHsIOCH 25,5 Thic.uen, B 2020 roxy-27,5 Teic.uen. B %
0T O0Iero 4mcia BBITYCKHHUKOB IO CTpaHe cocTaBmiao 33%. 3a
CTONMYHBIMU By3aMH  UAYT By3bl CaMapkaHICKOiH o0mnacTH, 31ech
YHCJIO BBITYCKHUKOB cocTaBuio B 2020 roay 7,2 teic.yen (B 2016 romy-
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6,0 Toic.yen.). CyIIeCcTBEHHBIH POCT YHCIA BBITYCKHHKOB MOXKHO
Habmonats B KamkagapsuHckoit obmactu. B 2016 romay nokasarens
paBmscs 3,1 Teic.uen, B 2020 roxmy-5,2 Teic.uen. Haummenemee
KOJIMIECTBO BBHITYCKHHKOB IPHXOAUTCS Ha By3bl CHIpIapbHHCKOM,
Xopesmckoit 1 CypxaHIapbHHCKOH oOmactH. YHCIO BBITYCKHUKOB



ChIpIapbHHCKOW 001acTU B % OT OOLIEro 4yuciia BCEX BBIMTYCKHUKOB
coctaBuio 1,9%.

Ha ceromusmHmii neHb IO BCeMy MHPY B cdepe BEHICIIETO
obOpasoBaHusi ~ HaOmrogaercs  (eHOMEeH MaccuuKaluy,  Koraa
KOJIMYECTBO CTYJEHTOB B YHHBEPCUTETaX pacTeT OONBIINMH TEMIIaMH,
a o0Opa3oBaHHe OXBaThIBaeT NIMPOKHE CIOH HaceleHus. B Oomee
Pa3BUTHIX CTPaHAX MAacCH(MHKALMA yXKe JOCTHUIIIA CBOUX MPEIEIIOB.

B Cpenueif A3uu 1o KOJMYECTBY By30B y Y30eKHCTaHA BTOpOI
oKa3areds, nociie Kazaxcrana, a cpeaiu HOCTCOBETCKHX CTPaH — I10CTIE
Poccuu, Ykpaunsl u toro xe Kazaxcrana — detBEpthiii. Ecin yuecth
TaKoi (GaKTop, KaKk YUCIEHHOCTh HACENICHHUS CTPAHbI TO IIOTy4aeTCsl, 9T0

B Y30eKHCTaHe CaMblii HU3KHI ITOKa3aTelb KOJMYECTBA BY30B Ha JyIIy
HAaCeJeHHs CPEeOu CTpaH IIOCTCOBETCKOrO mpocTpaHcTBa. CpenHee
KOJIMYECTBO YEJIOBEK Ha OJIHO BhICIIEE 00pa30BaTEIbHOE YUPEIKACHHE B
S pa3s npeBbIlIaeT aHAJIOTMYHBIN [TOKA3aTeNlb B Pa3BUTHIX CTPAHAX, 4TO
HETaTHBHO CKa3bIBaeTCs Ha JIOCTYMHOCTH oOpa3zoBanus. [l
CpPaBHEHUs: OXBaT BBICIIMM oOpa3zoBanueM B PecryOnuke Kopest
coctaBisier 95%, B Kurae — 39%, B Poccun — 79%, B Ka3zaxcrane —
46%.

KBoTa 0 mpueme B BbIcIMe 00pa3oBaTENbHBIC YUPESIKACHUS II0
MOArOTOBKE OaKaniaBpoOB U MaruCTPOB MOXKHO HAaOIIOAATh B CIIEAYIOEM
rpaduxe:

Jnarpamma 4. KBoTa o npueme B BhicIIne 00pa3oBaTeJbHbIe YUpeKICHH 110 MOAT0TOBKe 6aKaIaBPOB H MATHCTPOB O
Pecny6.iuku Y3oexucran B nepuop ¢ 2007-2008rr.-2022-23rr.
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Hcmounux: cocmasneno no mamepuanam catima stat.uz

Ha rpaduke HIKe, COCTaBICHHOM MO JaHHBIM MUHBY3a, KpacHas
JIMHUS TIOKa3bIBAET KBOTY MIPHEMa BO BCE TOCYIapCTBEHHbIE BY3bI ¢ 2007
mo 2023 roxm, cHHAS — KOJMYECTBO aOMTYpPHEHTOB, CHABIINX
JIOKYMEHTBI B 3TOT EPHO/I.

Bpocaetcs B ri1a3a CTpeMHUTENbHBIA POCT YUCIA HE MOCTYMHBIINX
a0NTYPHEHTOB B TOCYJapCTBEHHBIE BY3bl. Pa3pbIB yBenWdmBaeTcs c
KakpIM rozioM. Camoe TpeBOXKHOE — TO, YTO OOJBINOE UYHCIO HE
MOCTYIHBIIUX €XKErofJHO I00aBIAIOTCS K OBICTPO PAacTyIIeMy CIIOIO
HaceJeHHIo B Bo3pacte 18—24 yier.

3aka0ouenne W mpeaioxKeHnsi. TakuM oOpa3soM B HOCIETHIE
rofipl MOXKHO HaOMIOZaTh O IOBBHIIEHHOM BHHUMAHHE CO CTOPOHBI
rocynapcTBa B TOJJIEPKKY CHCTEMBbI 00pa30BaHHA, B YacTHOCTB
CHCTEMa BBICIIETO 00PA30BAHMUSI CETOHS ABIACTCS JBIKYIIEH CHIION.

CeromHss Mbl  SBIS€MCS  CBUIETEISAMH  TIDAaHAMO3HBIX  pedopM
HAaIMOHAJIBHOW CHCTeMBI oOpasoBanHus. Mx memp — cpenmarte Hare
o0pa3zoBaHME OTBEYAIOIMM MHPOBBIM  CTaHIApTaM, BHEAPHTH

nepeioBbIe 3apyOeKHbIE METOABI OLICHKH 3HAHHH, YTO CTAHET 3aJI0TOM
KavecTBa M 3)(PEKTUBHOCTH CHCTEMBI 00pPa30BaHUsL.

B pecmy6imike ocyIecTBISsIOTCS MacITabHbIe pedOopMEL, B KOpHE
HU3MEHHBIIHE CTPYKTYPY, CyTh H COJEPIKAHUE CHCTEMbI 00pa30BaHUs, U
OXBATHBIIHE BCE €r0 YPOBHY, HANpPaBICHHS M KOMIIOHEHTHL 3a
KpaTyalIiie CpoKH Oblla cO3/aHa NpaBoBas 0a3za NpeoOpa3OBaHUM,
MIPHOPHTETAMH KOTOPBIX 0003HAYEHBI POCT MHBECTHIIUI U BIOXKCHUH B
YeJIOBEUECKUI KarmuTall.

JIst ynydIneHWs CHCTEMBI BBICIIETO OOpa3oBaHUS M Pa3BHTHS
YeJI0BEUECKOTo KaluTana Ipeaaaraetes psia Mep, B YaCTHOCTH:

1. Pacmmpenue nocTyma K BBICHIEMY OOpa3OBaHHIO 3a CYET
YBEIMYCHHUS YHCIIa BY30B, B TOM YHCJIE HErOCYIapCTBEHHBIX BY30B U
(unmanos 3apyOeKHBIX U MECTHBIX By30B. OIHUM H3 HEOOXOJUMBIX
YCIOBHIT pa3BUTHs 00pa30BaHWs B HAIEH CTpaHE SBISIETCS CO3JaHHE

Cnmcok MCnoJib30BaHHOM JIUTEPATYPhI:

1. bartamoa O. C. (2011). Creuunduxa o0Opa3oBaTeIbHOM
YCIyr'H Kak OCHOBAa MapKCTHHIOBOW IOJIMTHKH By3a. AKTYyallbHbIC
BOIPOCH KOHOMHKH H YIIPaBJICHHs : Matepuans! | MexayHap. Hayd.
koH(. (r. Mocksa, anpens 2011 r.). (2) , 7-12.
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YaCTHBIX BYy30B. UacCTHBEIE IIKOJIBI COCTaBIISIOT mpuMepHO 33% Beex
CTYJIGHTOB BO BCEM MHPE.

2.YBenudeHne caMOCTOSTEIbHOCTH By30B B OTHOIIEHHWH BHIOOpa
y4eOHBIX TIPOTpaMM, paclpe]eneHnss (HUHAHCOBEIX PECYypCoB H
MPE0CTaBICHUs UM MPaBa CaMOCTOATENIBHO YCTAHABIIMBATh KBOTHI Ha
TIPHEM CTYJIEHTOB.

3 KapauHanbHoe yiydlleHHe KadecTBa OOydYeHHS 3a CYeT
BHEIPEHHsS  COBPEMEHHBIX  00Opa3oBaTeNbHBIX  NPOrpamMM |
MCIOJIb30BaHNS HH(POPMAIIMOHHBIX TEXHOJIOTHH; PacIIMpEeHue JIOCTyTa
U BHEJPEHHWE HOBBIX METONOB OOydeHus. B mamm mum, Gmaromaps
Pa3BUTHIO MH()OPMAIMOHHBIX TEXHOJOTHH, MOYTH KaXIbIH YenoBek
MOJKET MOTY4YNTh TOCTYH K MaTepHraiaM B T000e BpeMmsl.

4. OGpa3oBaHNe MOXET OBITh YIYHIIEHO 3a CUET yKpPETUICHHS
cBs3eil BY30B ¢ OM3HECOM, YIIy4IlEeHHS Y4YeOHOW Cpenbl 3a Cuer
MPEIOCTaBIICHNUs J1ab0pPaTOPUi M OHOIMOTEYHBIX PECYPCOB, BHECEHUS
M3MEHEHHI B y4eOHBIE TTaHBl M IPOTPaMMBI Tt 6oitee 3(hpeKTHBHOTO

HCTOJIb30BaHUsI ~ pecypcoB HU  3(P(DEKTUBHOTO  OTCIICKUBAHHS
TPYJOYCTpPOIiCTBa BBITYCKHUKOB. IIOCKONBKY BY3Bl W CTYACHTHI
SBJIIOTCS. ~ MCTOYHMKAMH ~ CIpOCa Ha  KaJphl, MaKCHMAaJIbHOE

npubIIKeHUe OM3HEC-cO00IIECTBA K HUM TIOMOKET 000UM.

5.VBenuueHHe CBA3eH BY30B W HAyYHBIX YYPSKACHUH C
3apy0eKHBIMU HAapTHEPaMH, yJacTHe B MEXIYHAPOAHBIX MPOrpamMMax
CTQKMPOBKH CTYJCHTOB M YYCHBIX, paclupeHne (GOHIOB U CTHIICHUI
JULsL OOyUYEHHS CTY/ICHTOB B 3apyOe)KHBIX YHHBEPCUTETAX.

TakuMm oOpa3oM, WHBECTHIMM B TaKk Ha3bIBaeMoOe
«KaueCTBEHHOE OOpa30BaHUE», SBISIOTCSA 3aJ10roM (hopMHUpOBaHHS
Pa3BUTOrO IEMOKPATHIECKOTO TOCYAAPCTBA, OCTOSHHBIM JIBUTATENIEM
mporpecca M HENPEMEHHBIM  YCIOBHEM  MOJCPHH3AIIHOHHOM
HANPaBJICHHOCTH OOIIEroCcy JapCTBEHHOIO Pa3BUTHSI.

2. Mykymosa, H. H. (2021). Beicuiee o6pa3zoBanie B 3I0XY
mudposusanyu. Hayka, Texuuka u obpaszosanue, (6 (81)), 54-57.



3. Mymunos A. I. (2019). Pedopmel B o0Opa3oBaHHU

V30ekucTaHa: COCTOSHHE H MEPCHCKTUBBHL DBIOJUICTEHb HAyKd H
npaxTuky, (5. (8)), 202-208.
4. VYxa3 llpesunenta PecnyGmuku — V36ekucran — «O06

yTBepxkaeHNH KOHIENn pa3BUTHsI CHCTEMBI BBICIIET0 00pa30OBaHUs
Pecnyomuxu Y36exuctam» 1o 2030 roga NeVTII-5847 8.10.2019r.

5.  Taukpyxun A. II. (1995). MapketuHr 00pa30BaTeIbHBIX
YCIIyT B BBICIIEM M JOIOJIHUTEIBHOM 00pa3oBaHuy. Y4yeOHoe mocobue.
M. : UnTepnpakc, -240 c.
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Ushbu tadgiqotda mamlakatimizda yashil iqtisodiyotni rivojlantirishning nazariy asoslari ko‘rib
chigilgan. Yashil iqtisodiyot va “yashil o‘sish”ni ta’minlashning ustuvor yo ‘nalishlari tahlil qilingan.
Tadgigotning magsadi mamlakatimizda yashil igtisodiyotni joriy etish jarayonini tahlil gilish, uning
hozirgi holati, istigbollarini ko‘rsatib o‘tishdan iborat. Shuningdek, tadqiqotda mamlakatimiz
iqtisodiyotini “yashil iqtisodiyot” tamoyillari asosida rivojlantirishning ustuvor yo‘nalishlari

Kirish. Oxirgi o‘n yillikda deyarli barcha mamlakatlarda tabiiy
resurslardan foydalanishning hamda atrof-muhitga salbiy ta’sirini
oshirmasdan iqtisodiy farovonlikni ta’minlashga qaratilgan shunday
“yashil” igtisodiyotga urg‘u berish tendensiyasi kuzatilmoqda hamda
“yashil” iqtisodiyot konsepsiyasi ko‘pgina mamlakatlar uchun strategik
ustuvor vazifa sifatida yuzaga chigmoqgda.

2008-yildagi iqtisodiy ingiroz, “yashil” iqtisodiyot jahon
igtisodiyotini tiklash va kelajakda katta zarbalarning oldini olishning
operatsion strategiyasi sifatida ko‘rib chigila boshlandi. Shundan so‘ng
“yashil” iqtisodiyot va “yashil” energiya masalalari xalqaro ahamiyatga
ega bo‘ldi va BMT darajasida muhokama qilina boshladi. “Yashil”
igtisodiyot konsepsiyasi Birlashgan Millatlar Tashkilotining Atrof-
muhit bo‘yicha dasturida (UNEP) mustahkamlangan va “ekologik
xavflar va atrof-muhit tangisligini sezilarli darajada kamaytiradigan
holda inson farovonligi va ijtimoiy adolatni oshirish” usuli sifatida tan
olingan.

“Yashil” iqtisodiyot ekologik xavf-xatarlarni kamaytirish,
resurslardan samarali foydalanish va atrof-muhitga zarar yetkazmasdan
barqaror rivojlanishga qaratilgan iqtisodiyot g‘oyasini ilgari surdi.
Yashil igtisodioyotni rivojlantishirish muhim masalaga aylandi.
Mamlakatimizda ham ushbu sohani rivojlantirish yuzasidan bir gator
ishlar amalga oshirildi. Shuni ta’kidlash lozimki, O°‘zbekiston
Respublikasi Prezidentining 2019-yil 4-oktabrdagi PQ-4477-son qgarori
bilan 2019-2030-yillarda O‘zbekiston Respublikasining “yashil”
igtisodiyotga o‘tish strategiyasi tasdiglangan®. Unga ko‘ra:

e  igtisodiyotning bazaviy tarmoglari energiya samaradorligini
oshirish;
®  energiya resurslari iste’molini diversifikatsiyalash va qayta

tiklanuvchi energiya manbalaridan foydalanishni rivojlantirish;

® iglim o‘zgarishi oqibatlariga moslashish va ularni
yumshatish, tabiiy resurslardan foydalanish samaradorligini oshirish va
tabiiy ekotizimlarni asrash belgilandi;

Adabiyotlar tahlili. Yashil igtisodiyotni igtisodiyotga joriy etish
masalasi juda ko‘p olimlar tomonidan o‘rganilgan va e’tirof etilgan.
Bunga asosiy sabab yashil igtisodiyot bargaror rivojlanishning asosiy
omili sifatida e’tirof etilishidir. Yashil igtisodiyotni igtisodiy rivojlanish
manbasi sifatida foydalanish imkoniyatlari mavjud.

Mavjud xatarlarning ko‘lami inobatga olgan holda global
muammolar bilan bog‘liq muammo bu iqlim o‘zgarishlardir. Bu
muammo zarur profilaktika choralarini ko‘rishni talab qiladi,
mamlakatlar o‘z milliy iqtisodiyotini saqlash, iqtisodiy o‘sish yo‘llari
izlash, atrof-muhit ifloslanishi va tabiiy resurslarmning yetishmovchiligi
bilan bog‘liq muammolarni hal etishga kirishadi. Yugqorida sanab
keltirilgan sababalar natijasida “yashil o‘sish” konsepsiyasining paydo
bo‘ldi (Satbyul, 2014).

Yashil igtisodiyot gashshoglikni bartaraf etish, ijtimoiy adolatni
ta’minlash, iqtisodiyotni yaxshilash orqali barqaror rivojlanishga
ko‘maklashish. samaradorlik va resurslardan adolatli foydalanishni
nazarda tutishini ta’kidlangan (Kaprotti va Beyli, 2014).

Oz navbatida, yashil iqtisodiyot tushunchasi moliyaviy va
igtisodiy inqirozga qarshi vosita sifatida targ‘ib gilinadi. Uning maqgsadi
bozorga investitsiyalarni yo‘naltirish orqali zaiflashgan global
igtisodiyotning tiklanishiga yordam berish ekologik mahsulotlar va
xizmatlar va “tabiiy” infratuzilmani rivojlantirish, ya’ni o‘rmonlar, suv
havzalari yoki biologik xilma-xillik (Lane, 2010)

Tadgigot metodologiyasi. Ushbu (bo‘limni) tadqiqotni tahlil
gismini amalga oshirishda uchun biz, xususan, bugungi kunda dunyo
bo‘yicha “yashil” iqtisodiyot samaradorligini baholaydigan “Yashil”
ofsish indeksi? xalqaro reyting ko‘rsatkichlaridan foydalanildi. Ushbu
indeks bargaror rivojlanish maqgsadlarda keltirilgan bo‘lib, indeks 4 ta
magsadli yo‘nalish, 16 ta kategoriyalar hamda 36 ta indikatorlardan
iborat bo‘lib, doimiy tarzda hamda barcha davlatlarni gamragan holda
yuritib kelinadi. Ushbu reytingda O‘zbekiston ham ishtirok etib
kelmogda.

“Yashil” iqtisodiy

Tabiat mulklarini himoyalash . .
imkoniyatlar

Resurslardan samarali va

bargaror foydalanish Liliedamey

1-rasm. “Yashil o‘sish” indeksining 4 ta magsadli yo‘nalishlari

1 O‘zbekiston Respublikasi Prezidentining qarori, 04.10.2019 yildagi PQ-4477-son
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2 Green growth index 2020, Measuring performance in achieving SDG targets, December 2020
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O‘zbekistonning “Yashil o‘sish” indeksida quyida keltirilgan
yo‘nalish ko‘rsatkichlami tahlil qilish muhim ahamiyatga ega:
Energiya — gayta tiklanuvchi energiya ta’minoti;

Transport — elektr transportlaridan samarali foydalanish;

Suv tizimi — irrigatsiya tizimlaridan ogilona foydalanish ;

Qishloq xo‘jaligi — mineral o‘g‘itlardan foydalanishni kamaytirish;
O‘rmon xo°jaligi — mavjud daraxtlar soni kamayib ketishi;
Chigindilar — gayta ishlash sanoatining rivojlanishi.

Natija va tahlillar. “Yashil” o‘sish indeksiga ko‘ra, Shvetsiya,
Daniya, Chexiya va Germaniya kabi mamlakatlar eng yuqori “yashil”
o‘sish ko‘rsatkichlariga ega. (1-jadval) Indeksning eng yuqori

o‘rinlarini Shvetsiya davlati egallab umumiy 78.72 balni qo‘lga kiritgan.
Jumladan, Shvetsiya resurslardan samarali va bargaror foydalanish
darajasiga ko‘ra — 87.78, tabiat mulkalarini himoyalash — 78.14, “yashil
igtisodiyot” imkoniyatlarini joriy etish holati bo‘yicha 59.53, ijtimoiy
qamrov darajasi bo‘yicha 94.06 ko‘rsatkichlarini qayd etgan. Daniya o‘z
navbatida 2005-yilda o‘tkazilgan “Yashil o‘sish” indeksiga ko‘ra 1-
ragamli davlat hisoblanib kelar edi. 2019-yilga kelib esa 76.77
ko‘rsatkichni qayd etib, ushbu reytingda davlatlar ichida 2-o°rinni qayd
etdi. Yevropa davlatlari havo ifloslanishiga qarshi kuchli
qonunchiliklami joriy etgan bo‘lishiga garamay, ushbu jadvalda qayd
etilgan davlatlarning “yashil” o‘sish indkeksi 2005-yilga nisbatan biroz
pasayganligini kuzatishimiz mumkin.

“Yashil o‘sish” indeksida top 5-lik davlatlar (Yevropa hududi bo‘yicha) Hadvel
Mamlakat Umumiy ko ‘rsatkichi Reytingdagi o ‘rni Holati

Shvetsiya 78.72 1 Yuqori
Daniya 76.77 2 Yugori
Chexiya 76.74 8 Yugori
Germaniya 75.83 4 Yugori
Avstriya 75.22 5 Yugori

Manba: Green Growth Index

Osiya mintaqasida so‘nggi yillarda “Yashil o‘sish” soni ko‘pligi hamda havoning ifloslanish darajasiga ko‘ra eng yuqori

ko‘rsatkichlarida ijtimoiy qamrov ko‘rsatkichi keskin oshganligini
kuzatish mumkin. Buning asosiy sababi esa kambag‘allikni
kamaytirishga qaratilgan moliyaviy dasturlar yordamida Osiyo
mamlakatlariga judda katta yashil investitsiyalar kiritilmogda. Osiyo
mintagasida Yaponiya eng yaxshi “Yashil o‘sish” ko‘rsatkichiga ega
davlat hisoblanib, umumiy 61.83 ko‘rsatkichni qayd etadi. Xitoy aholi

o‘rinlami qayd etib kelmoqda. Shunday bo‘lishiga qaramay, Xitoy
Osiyo mintaqasida “Yashil o°‘sish” darajasi bo‘yicha 3-o°rinni qayd etdi.
Xitoyning umumiy ko‘rsatkichi 58.33 ni tashkil etadi. Jadvalda
keltirilgan davlatlar o‘rtasida resurslardan samarali va barqgaror
foydalanish bo‘yicha Filippin yetakchilikni gayd etib, uning umumiy
ko‘rsatkichi 63.68 ni tashkil etadi.

2-jadval
“Yashil o‘sish” indeksida top 5-lik davlatlar (Osiyo hududi bo‘yicha)
Mamlakat Umumiy ko ‘rsatkichi Reytingdagi o‘rni Holati

Yaponiya 61.83 1 Yugori

Gruziya 58.65 2 O‘rta

Xitoy 58.33 3 O‘rta

Filippin 56.55 4 O‘rta

Malayziya 55.44 5 O‘rta

O‘zbekiston 25.83 33 Past

Manba: Green Growth Index

Mamlakat iqtisodiyotiga yashil iqtisodiyotni joriy etish ijtimoiy inklyuzivlikni va o‘ziga xos tarkibiy islohotlarni talab qiladi.

3-jadval

O‘zbekistonning iqtisodiyotining yashillashuv darajasi tahlili (2019-yil)
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“yashil” igtisodiy
imkoniyatlar

ijtimoiy gqamrov

tabiat mulkalarini himoya qilish darajasi

ijtimoiy gamrov




O‘zbekiston ushbu reytingda 2005-yilda 19.87 ko‘rsatkichni qayd
etgan bo‘lsa, bu ko‘rsatkich 2019-yilda 25.83 darajani qayd etdi.
O‘zbekiston resurslardan samarali foydalanish va “yashil” iqtisodiy
imkoniyatlar ko‘rsatkichlari bo‘yicha past natijani qayd etgan. ljtimoiy
qamrov hoalti bo‘yicha O‘zbekiston 64.26 ko‘rsatkichni qayd etib,
aholiga birlamchi xizmatlarni ko‘rsatish, gender tengligi, ijtimoiy adolat
va ijtimoiy himoya tizimida yuqori natijlarni gayd etib kelmoqda.
Mamalakatning yashil igtisodiyotni joriy etish holatini baholashda
boshga xalqaro tashkilotlarlar Jahon banki, Xalgaro valyuta fondi
(XVF), UNEP, Global yashil instituti, Dual Citizen xalgaro agentligi
kabi xalgaro va xususiy tashkilotlarning indikatorlarini tahlil gilish ham
ilmiy-amaliy ahamiyatga ega.

Muhokama va takliflar. “Yashil iqgtisodiyot’ni rivojlantirish
muammolarini kompleks tahlil etish gator xulosalar gilish mumkin.
“Yashil iqtisodiyot” barqaror iqtisodiy o°sishni ta’minlash va
investitsiyalarni oshirish bilan bir vagtda atrof muhit muhofazasi va
ijtimoiy integratsiya sifatini yaxshilash hisoblanadi (A.Shtayner, 2011).
Shu nugtayi nazardan garaganda, mazkur magsadga erishish uchun
barqaror rivojlanishning ijtimoiy omillariga keng e’tibor qaratish lozim.
Shuningdek, yashil iqtisodiyotga o‘tish jarayoni jadallashtirish
mamlakat uchun alohida ahamiyat kasb etib, tabiiy kapital, inson kapitali

Foydalanilgan adabiyotlar ro‘yxati:

1. Vaxabov A.V., Xajibakiyev Sh.X. “Yashil iqtisodiyot”
asosida barqaror iqtisodiy o‘sishni ta’minlashning nazariy va amaliy
jihatlari. // Ilmiy elektron jurnali. XXI asr: fan va ta’lim masalalari”,
No2, 20172.

2. Beder, S. 2011, 'Environmental economics and ecological
economics: the contribution of interdisciplinary to understanding,
influence and effectiveness', Environmental Conservation, vol. 38, no.
2, pp. 140-150

3. Blueprint for a Green Economy: David Pearce, Anil
Markandya and Edward B. Barbier. Earthscan, London, Great Britain,
1989. 192 pp

4. Satbyul, K. E., Ho, K., Yeora, C. (2014). A New Approach
to Measuring Green Growth: Application to the OECD and Korea.
Futures, 63, 37-48. https://doi.org/10.1016/j. futures.2014.08.002

5.  Caprotti, F., Bailey, I. (2014). Making Sense of the Green
Economy. Geografiska Annaler: Series B, Human Geography, 96(3),
195-200. https://doi.org/10.1111/geob.12045

6. Lane, R. (2010). The Crisis from the Point of View
of Evolutionary Economics. International Journal of Social Economics,
37(6), 466-471. https://doi.org/10.1108/03068291011042337

7. HaBcrtpeuy «3enéHOW» 3KOHOMHUKE: IyTH K YCTOHYMBOMY
pasBHUTHIO N UcKopeHeHnto 6exHocty / IllTaiinep A., Adipuc P., bacca
C. U np: FOHEII/T punApennans,2011. C. 17.

8.  World Bank (2012). Inclusive Green Growth: The Pathway
to Sustainable Development. Washington D.C.: The World Bank.

Web sahifalar:

http://www.unep.org
http://unesdoc.unesco.org
https://worldgreeneconomy.org/

87

va mamlakatning igtisodiy rivojlanish darajasiga kabi xususiyatlarga
bevosita bog‘liq holda ro‘y beradi. Shu nuqtayi nazardan

—  “yashil” igtisodiyotga o‘tish va “yashil” o‘sishni ta’minlash
bo‘yicha harakatlar rejasini ishlab chiqish

—  “yashil” igtisodiyot sohasidagi ustuvor yo‘nalishlar bo‘yicha
fundamental va amaliy tadgigotlarni olib borish;

—  atrof-muhitni muhofaza qilish siyosatini samarali yuritish;

—  resurs samaradorligini oshirish, yashil bandlik va moliyani
rivojlantirish;

—  “yashil” igtisodiyotni qo‘llab-quvvatlashning moliyaviy va
nomoliyaviy mexanizmlarini ishlab chigish;

— gayta tiklanadigan energiya manbalaridan foydalanishni
davlat tomonidan qo‘llab-quvvatlash va rag‘batlantirishning huquqiy
bazasini shakllantirish va takomillashtirish masalalariga e’tibor garatish
zarur.

Xulosa qilib aytadigan bo‘lsak, iqtisodiy o‘sish va rivojlanish
uchun ko‘plab imkoniyatlarni taqdim etayotgan global yashil o‘tish
davrida O‘zbekiston o‘z kelajagini ta’minlash uchun barqaror siyosatni
gabul qilishi kerak..
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The distinctive features of tour operator management include several important strategic, operational
and customer-oriented services. This will further develop the field of activity of tour operators in the
industry, moving between technology and innovation and consumer preferences. In this article, we
will look at the specifics of tour operator management, strategic positioning, organizational needs,
and key aspects of customer engagement within the tour operator business.

Introduction. The global tourism industry has developed the
travel, leisure and hospitality industries, increasing the demand for tour
operator operations management. In these emerging industries, tour
operators have emerged as key organizations that arrange, manage and
facilitate the travel experience for a diverse range of customers. The need
for strategic positioning within tour operator management has combined
with activities such as market analysis, product differentiation and
competitive positioning in the context of a strong and dynamic tourism
industry. Tour operators are tasked with navigating key market
dynamics, identifying the appropriateness that informs changing travel
preferences, consumer demographics and strategic directions. A
strategic account of tour operator management goes beyond the
traditional parameters of supply and demand and involves the integration
of practical tourism, sustainable travel initiatives. The task of a tour
operator is to form strategic alliances with travelers, anticipate market
volatility and try to offer services that meet the needs of modern
travelers. As a result, a lot of work has been done to comprehend two-
party relationships in the sector, especially in relation to problems with
service delivery. Relationships between tour operators and locations are
the ones that are most frequently mentioned (Carey et al.,). According to
Masiero et all., there are various elements that can impact the investment
preferences of TOs. Consideration was given to factors pertaining to the
investment size as well as the profile of the tour operator. Regarding the
profile of tour operators, a number of the TOs' attributes were taken into
account, including the main objective, the size of the business, the
ownership of the accommodations, and the location.

Organizational activities and logistics management. The key
aspects of managing a tour operator come together around a combination
of careful planning, logistical coordination and crisis management,
covering an area that requires precision, agility and flexibility. Tour
operators are faced with the daunting task of organizing travel
itineraries, transportation logistics, accommodation arrangements and
support services, managing travel demand and flow, complying with
regulations and managing unexpected contingencies. The operational
backbone of a tour operator's business is emphasized by the need to
optimize resources, technological integration, and develop a dynamic
environment that delivers the benefits of improved service quality,
operational efficiency, cost effectiveness, and customer satisfaction.
Tour operators must strive to harness the potential of technology,
streamline operational workflows, and strengthen logistics capabilities
to navigate the labyrinthine landscape of the global tourism industry. In
the value network, new entrants are modular producers, whereas
established players typically view themselves as manufacturers in the
value chain. In contrast to the former, which aim to expand the firm by
innovating products and processes to exploit the market, the latter
investigate possible externalities (Hsu et al.,).

Improve customer engagement and experience. The unique
features of tour operator management come together in the prism of
attracting customers, improving the experience and developing strong
relationships with discerning customers. Tour operators operate in an
environment that demands responsive customer insights, personalized
service delivery and experiential value propositions that transcend
transactional paradigms. The customer-centric ethos of tour operator
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management is based on the imperatives of consumer empowerment,
feedback integration, and curating an immersive travel experience that
resonates with the aspirations and aspirations of modern travelers
(Baharum et al.,). Tour operator management entities leverage the power
of customer relationship management systems to proactively engage
with their customers, develop bespoke travel solutions, and increase
their brand loyalty, advocacy and perennial relevance in the ever-
evolving tourism landscape.

Compliance with regulatory documents and ethical sustainability.
The specifics of managing a tour operator are inextricably linked to the
imperatives of regulatory compliance, ethical sustainability, and
management of destinations and communities that serve as cradles of
tourism experiences. Tour operators have a responsibility to manage the
regulatory imperatives of different geographies, adhere to industry
standards, and promote sustainable travel practices that help mitigate
environmental footprints, support cultural sensitivity, and strengthen
socioeconomic opportunities in host regions (Marx et al.,). The ethical
compass of the tour operator business requires responsible tourism
initiatives, ethical supply chain management and a commitment to
inclusion, diversity and equal partnership, which ensures the holistic
sustainability of tour operators. global tourism industry (Harhai et al.,).

Research methodologies. In studying the specifics of tour
operator management, a multifaceted approach is warranted to
comprehensively explore the strategic, operational, and customer-
focused imperatives that underpin this dynamic sector of the tourism
industry.

1. Qualitative research methods: Qualitative research methods
serve as a basis for understanding the internal nuances of tour operator
management. Using qualitative research methods, interviews with
industry experts, tour operators and stakeholders offer invaluable
perspectives on the strategic positioning, operational imperatives and
customer engagement tactics that define the tour operator landscape.
Qualitative surveys are designed to capture the diverse and multifaceted
dimensions of tour operator management, exploring insights, challenges
and best practices from experienced practitioners, thought leaders and
key industry stakeholders.

2. Problematic situation: Case studies are a powerful tool for
isolating and distilling specific characteristics of tour operator
management. A comprehensive understanding of strategic positioning,
operational imperatives and customer acquisition strategies can be
gained by studying case studies of tour operators across different
geographies, specialties and service delivery methods. Case studies are
designed to illustrate real-life applications of management principles,
successful interventions and bitter lessons learned in the living tapestry
of the tour operator business.

3. Industry Research and Data Analysis: Industry surveys and data
analysis are excellent arsenals for dissecting actionable insights,
emerging trends, and shifting paradigms in tour operator management.
By conducting industry surveys and using big data analytics, a
panoramic view of market dynamics, consumer preferences and industry
benchmarks can be obtained. Empirical insights from industry surveys
and data analysis enable rigorous questioning of the strategic trends,
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operational efficiencies and customer preferences that animate the tour
operator landscape.

Analysis and results. Exploring the specifics of tour operator
management provides a mosaic of insights and discoveries that highlight
the strategic, operational and customer-focused imperatives that define
this vibrant sector in the tourism industry. A combination of qualitative
research methods, case studies, industry surveys, expert advice,
comparative analysis and literature review helped to delve into the
archetypal characteristics that limit tour operator management and create
a comprehensive outline of the defining attributes that galvanize this

dynamic field.
1. Strategic Imperatives: The strategic imperatives that form the
basis of tour operator management provide an enlightened

understanding of the basic rules that govern the strategic contours of a
tour operator's business. As the quintessence of the strategic architecture
of the management of tour operators, a significant tendency towards
specialization, diversification of product offerings, strategic alliances
with accommodation providers and strong market segmentation is
sharply crystallized. The need to develop sustainable partnerships,
develop a nuanced understanding of different consumer segments, and
support a quick, flexible approach to market needs becomes the basis for
the strategic footprint of tour operator management.

2. Operational Efficiency: Operational efficiency forms the
fulcrum of tour operator management, encompassing a set of operational
imperatives that drive the tour operator's business towards operational
efficiency, service excellence and logistics excellence. Deploying
sophisticated booking systems, dynamic packaging capabilities,
seamless inventory management and agile supply chain orchestration
will become integral to the operational matrix of tour operator
management. In addition, the demands for strict quality control,
meticulous attention to detail and the creation of immersive, experiential
itineraries highlight the operational imperatives that give tour operator
management a unique operational orientation.

3. Customer-centric ethos: A customer-centric ethos encompasses
the core of tour operator management and represents a respectful
commitment to managing transcendent experiences, delivering
personalized service and building lasting customer relationships. The
need to develop a distinct approach to engaging customers, offering
personalized experiences and embracing digital innovation as a tool to
enhance the customer journey vitally emphasizes the customer-centric
ethos inherent in the tour operator's management structure. Notably,
customer orientation plays an important role in tour operator
management to support a dynamic, responsive approach to customer
feedback, use technology to streamline customer interactions, and
develop a culture of customer protection.

4. Comparative analysis: A comparative analysis of tour operator
management against parallel domains in the tourism industry reveals
subtle differences and superior criteria that provide tour operator
management with its own cachet. By combining tour operator
management with hospitality management, destination management and
other related fields, the distinctive features of tour operator management
have become highly polished, with specific inclinations, operational
imperatives and customer needs that fit the tour operator landscape.

5. Industry benchmarks and trends: Insights derived empirically
from industry surveys and data analysis provide an unprecedented
vantage point for identifying industry benchmarks and assessing new
trends in tour operator management. A visible trend toward sustainable
tourism practices, ecotourism, and wellness tourism is emerging as a
new trend that is bringing tour operators into the paradigm of responsible
tourism management. In addition, a penchant for digital innovation, a
seamless customer experience, and the integration of real-time analytics
in tour operator management will foster the tech-savvy behavior that is
the epitome of progressive, forward-thinking tour operators.

6. Lessons from Case Studies: The kaleidoscopic panorama of case
studies surveyed in this survey illuminates poignant lessons, success
stories and breakthrough interventions in the dynamic tapestry of tour
operator management. Case studies reveal interesting stories of tour
operators using their thematic specialization, exploiting untapped
market niches and rethinking customer engagement paradigms to leave
an indelible mark on the tourism industry, thereby confirming the
strategic, operational and customer-centric motivations that drive tour
operators.

The interplay of these results together creates a fascinating canvas
that defines the unique anatomy of tour operator management,
highlighting the critical attributes, strategic imperatives, operational
imperatives and customer-centric tendencies that drive tour operators
into sharp focus. ate. with an irresistible edge within the vibrant tapestry
of the tourism industry.
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Discussion. Exploring the specifics of tour operator management
creates a rich tapestry of debates and discourses that encompass the
subtle and multifaceted dimensions that define the gestalt of tour
operator management, comprehensively addressing the strengths,
challenges and opportunities of tour operator management.

1. Specialization and focus: When discussing the specifics of tour
operator management, there is a tendency towards specialization and a
specific focus embedded in the strategic landscape of tour operators.
Whether it is adventure tourism, cultural tours, wildlife safaris or
gastronomic odysseys, the strategic imperative to define and develop
specialized tour packages covering road segments is a key discussion
point. The resonance of this specialization bias is highlighted by its
resonance with the contemporary shift in consumer preferences for
personalized, thematic and bespoke travel experiences, thus making it
strategic for tour operators to focus on thematic specialization as an
arbiter of competitive differentiation and market resonance.

2. Supply chain orchestration and operational dynamics: The
debate surrounding the specifics of tour operator management focuses
on the operational dynamics and supply chain orchestration that embody
the tour operator environment. The orchestration of a seamless and agile
supply chain matrix that manages the complex interplay of flights,
accommodation, local logistics and support services is of clear
importance in this discourse. A focus on operational nuances such as
yield management, dynamic packaging, inventory optimization and lean
supply chain management will be the focus. Additionally, the
imperatives of ensuring strict quality control, ensuring continuity of
service, and orchestrating a seamless customer experience create an
operational narrative that underpins the operational imperatives of tour
operator management.

3. Technological Infusion and Digital Innovation: An important
theme in the discussion on the specifics of tour operator management
revolves around the catalytic role that technological infusion and digital
innovation play in the operating paradigm of tour operators. The
demands of using advanced booking systems, integrating real-time
analytics, using digital marketing channels and synchronizing omni-
channel distribution channels significantly emphasize the digital
inclinations that have entered the operating system of modern tour
operators. The following discussion highlights the importance of
embracing digital transformation as an opportunity for customer
engagement, operational efficiency, data-driven decision-making and
seamless customer journey, thus enhancing the transformative potential
of digital reinvention within the respectable boundaries of tour operator
management.

4. Differentiation of customer-oriented paradigms and services:
The discussion of specific characteristics of tour operator management
is inextricably linked to the zenith of experience that underpins the
differentiation of customer-oriented paradigms and services that animate
the tour operator vista. Underpinning this discussion is a deep
understanding of diverse consumer segments, bolstered by a prowess in
crafting personalized, immersive and experiential journeys that address
travelers' unique aspirations and aspirations. In addition, the discussion
highlights the emerging paradigms of wellness tourism, eco-conscious
travel and sustainable experiential travel, which are linked to consumer
preferences, thereby aligning tour operators with changing consumer
preferences. prompts them to reconfigure their service offerings. In
conclusion, a discussion of the specifics of tour operator management
implies a deep study of the strategic, operational and customer-oriented
imperatives that form the core of tour operator operations, and thus a
deep understanding of the specific contours that encompass operator
management.

Conclusion. The distinctive characteristics of tour operator
management coalesce around a nuanced interplay of strategic foresight,
agility, customer focus and ethical management that underpins the
dynamic tapestry of the global tourism industry. As tour operators
navigate the complexities of market dynamics, logistical requirements
and consumer preferences, they are tasked with strengthening their
strategic positioning, operational competencies and ethical imperatives
to create enduring value propositions, immersive travel experiences and
sustainable commitments that resonate with the inner nature. In
conclusion, this study has delved into the specific characteristics of tour
operator activity management, shedding light on crucial facets that
contribute to operational success within the dynamic tourism industry.
The research findings emphasize the importance of strategic market
analysis and product development, showcasing the correlation between
in-depth consumer insights and the ability to tailor offerings to evolving
preferences. Moreover, the study underscores the paramount role of
effective risk management strategies in mitigating the impact of
uncertainties inherent in the travel sector. Operators equipped with
comprehensive risk mitigation plans not only safeguard their financial



stability but also exhibit resilience in the face of unforeseen events,
fostering a sense of trust among their clientele. Stakeholder relationship
management emerges as a key determinant of success, with positive
collaborations with hotels, airlines, and local communities translating
into enhanced service quality and increased customer loyalty. The
significance of technological integration cannot be overstated, as
findings demonstrate a direct link between the adoption of advanced
technologies and heightened operational efficiency, leading to improved
customer experiences.

In response to the global shift toward sustainability, this research
highlights the growing importance of environmentally and socially
responsible practices in tour operator management. The integration of
sustainable initiatives not only aligns with the evolving values of modern
travelers but also contributes to long-term brand loyalty and positive
industry impact. While the study illuminates successful characteristics,
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it also underscores the challenges faced by tour operators, including
economic uncertainties and regulatory complexities. Recognizing these
challenges and adapting strategies accordingly is imperative for
operators seeking sustained success. Looking forward, the identified
opportunities, such as leveraging data analytics for personalized
experiences and exploring untapped markets, offer avenues for growth
and innovation within the industry. This study, therefore, not only
contributes to theoretical frameworks but also provides actionable
insights for tour operators aiming to optimize their management
strategies. In essence, understanding and implementing these specific
characteristics are integral for tour operators aspiring to navigate the
complexities of the contemporary tourism landscape successfully. As the
industry continues to evolve, embracing these findings will be
instrumental in fostering resilience, innovation, and sustainability in tour
operator activity management.

11. Otto, M., & Thornton, J. (2023). JAHON IQTISODIYOTI
VA XALQARO MUNOSABATLAR.QO ‘QON UNIVERSITETI
XABARNOMASI, 216-219.

12. Mamurjonovich, U. T. (2022). WORLD ECONOMY AND
INTERNATIONAL RELATIONS. ®I'bOY BO «KABAPJAUHO-
BAJIKAPCKUI FOCYI[APCTBEHHBII?'I YHUBEPCUTET M. XM
BEPBEKOBAY. KOJUIEIK NHDOOPMAIIMOHHBIX
TEXHOJIOTUM M DKOHOMHUKU (POCCHS) HCJIAMCKUI
VHUBEPCUTETCKUIA KOJUIEXK TA3KHS, 142.

13. Mamurjonovich, U. T. (2023). JAHON IQTISODIYOTIDA
YANGI INDUSTRIAL DAVLATLARNING TUTGAN O'RNI. QO
‘QON UNIVERSITETI XABARNOMASI, 344-345.

14. Umarov Toxirjon ~Mamurjonovich. (2024). ERKIN
IQTISODIY ZONALARDA TADBIRKORLIK FAOLIYATIGA
INNOVATSIYALAR VA INVESTITSIYALARNI
RAG‘BATLANTIRISHDA KLASTER YONDASHUVINING
O‘RNL INTERNATIONAL CONFERENCE OF NATURAL AND
SOCIAL-HUMANITARIAN SCIENCES, 1(1), 156-167. Retrieved
from
https://universalconference.us/universalconference/index.php/ICNSHS/
article/view/277

15. Ugli, B. K. F. (2024). THE IMPACTING FACTORS ON
SMALL BUSINESS GROWTH. Frontline Marketing, Management
and Economics Journal, 4(01), 24-36.



https://universalconference.us/universalconference/index.php/ICNSHS/article/view/277
https://universalconference.us/universalconference/index.php/ICNSHS/article/view/277

KOKAND UNIVERSITY

HERALD

SCTENTIFIC E-JOURNAL
ISSN: 2181-1695

QO“‘QON UNIVERSITETI XABARNOMASI
KOKAND UNIVERSITY HERALD
BECTHUK KOKAHICKOI'O YHUBEPCUTETA

OAK: 01-08/1819/6

dela
www.herald.kokanduni.uz

AKTYAJIBHBIE BOITPOCHI JOCTUKEHHUA TOYKHU BE3YBBITOYHOCTH HA
NPEANIPUATHUAX

M.M.¥YcmoHoB

Depra"ckuil MNOINTEXHUYECKHH HHCTUTYT
AccucteHT kadeaps! “OKOHOMHKA”

150100, ropon ®eprana, yn. epranckas 86
E-mail: muzaffarusmonov@ferpi.uz

Tel: +99897-209-20-39

MAQOLA HAQIDA AHHOTALUSA

Qabul gilindi: 24-dekabr 2023-yil
Tasdiglandi: 26-dekabr 2023-yil

Jurnal soni: 9

Magola ragami:

DOI: https://doi.org/10.54613/ku.v9i9.843
KALIT SO‘ZLAR/ KaioueBble ciioBa/
keywords

TOo4YKa 0e3yObITOYHOCTH, 3(D(PEKTUBHOCTD,
MEpPEMEHHBIC 3aTpaThbl, (UKCUPOBAHHBIC
3aTparsl, 00bEM NIPOU3BO/ICTBA,
MHUHHUMaJIbHBIA 00bEM MPOJIaxK

B naHHO# cTaThe OCBEIIAIOTCS BOIPOCH! KacaloIHecs NOCTWKEHUS TOYKH Oe3yOBITOYHOCTH Ha
HOpPEANpUsITHAX. ABTOp B CBOEM HCCIEIOBaHMM HaET 0030p CYI[HOCTH TOHATHS TOYKH
0e3yObiToyHOCTH. B pamkax ucciaenoBaHus M3ydeH 3apyOeHbIH ONBIT TaKMX CTPAaH Kak HOXKHAs
Kopes, CIIIA. B 3axmoueHHn aBTOp INPHBOAUT BBIBOABI M A€T PEKOMEHIALMHN JUIS TOCTHKECHUS
TOYKH 0€3yOBITOUHOCTH HA MPEANPUATUSX.

Beenenne. Ha ceromusimauii 1eHb 0COOEHHO aKTYaJIbHBIMU IS
BCEX MPEINpPUATHH  SABJIAIOTCS  BONPOCHL  JOCTIDKGHHMS  TOYKHU
0e3yObiToyHOCTH. B CBOEM McciiennoBaHUU Mbl Obl XOTEIH OOpaTUTh
BHHMaHHE HMEHHO Ha 3TH BOIPOCEHL

Touka 0e3yOBITOYHOCTH (WM TOYKA OKYMAeMOCTH) — 3TO
YpOBEHb NpOAaX, IPHU KOTOPOM OOIIHE JOXOAbl PAaBHBI OOLIMM
3aTparaM, W TpUOBUIL paBHa Hymo. PaccuumThBaeTcs 3Ta TOYKa C
HCTIONB30BaHUEM crenyromeit dhopmyIbI:
Touka 6e3y0ObITouHOCTU=MUKCUPOBAaHHbIE 3aTpaThiLleHa eMHUIBI TP
onykimn—IlepeMeHHbIe 3aTpaThl 32 EANHAIL TPOAYKIMU T ouka 6e3y0
pITouHOCcTH=LleHa eauHuIEl poayKuuu—IlepeMeHHBbIE 3aTpaThl 3a €U
HUIY NpoAyKIMUMDUKCUPOBAHHBIE 3aTPATHI-

I'ne: dukcupoBaHHEIE 3aTPAaThl — 3TO T€ 3aTpPaThl, KOTOPHIE HE
3aBHCAT OT 00BbEMa NPOM3BOACTBA M MPOAAX, TAKUEe KaK apeHnaa
MOMEILEHNs], 3apIUIaThl aAMHHHCTPATUBHOTO IepcoHana u T.O. llena
€IMHULBI IPOIYKI[MN — 3TO LEHa, II0 KOTOPOH MpeIpusTHe IpoJaeT
OJIHy eJUHHITY CBOEH MPOTyKIUH.

INepemeHHBIE 5Ke 3aTPATHI 32 €IHHHUIY IPOLYKIIMH — 3TO 3aTPATHL,
KOTOpBIE HM3MEHSIOTCS B 3aBHCHMOCTH OT OOBeMa HPOHM3BOJCTBA,
HaIMpUMep, ChIPbe, TeKTPOIHEPTUS U T.1.

PaccunrtaB 3TOT mHoOKa3aTelsb, HNPEINpPHUATHE MOXKET ONpPEeAeNHTh
MHHHMAJBHBIH 00beM NpOJAaK, HEOOXOIUMBIH U MOKPBITHS BCEX
CBOMX 3aTpaT M u30exaTh YOBITKOB. Touka 0e3yObITOYHOCTH SBISETCS
Ba)KHBIM HHCTPYMEHTOM JUISL YIPABICHUS (pUHAHCAMH NPEANPHATHSI U
MPUHATHSL PEIIeHNH O LeHOOOpa3oBaHUM, 00beMaxX IPOHM3BOJCTBA U
CTpaTeruy pa3BUTHAL.

Kak m3BecTHO BXOJ Ha PBIHOK BCErga CONPSDKEH C
ONpEe/IeNICHHBIMA PHUCKaMH. OTH DHCKH MOTYT BapbHpOBaThCS B
3aBHCHMOCTH OT OTPAacid, CTpaHbl, pa3Mepa MPeANpHATUS U IPYTHX
(akropoB. Hike mnpuBenéM HEKOTOpbIE W3 OCHOBHBIX DHCKOB, C
KOTOPBIMH TPEINpPUITHE MOXKET CTOJIKHYThCS IPH BXOAE HA HOBBIM
PBIHOK. DJTO MOTyT OBITh ()MHAHCOBBIE PHCKH, CBSI3aHHBIE C
MHBECTHIOHHBIMH 3aTpaTaMi. HeoOXoauMocTh BIOXKEHHUS CPEACTB B
HOBYIO HHPACTPYKTYPY, MApKETHHT, HCCIEIOBAHHS U pa3pabOTKH.

OTnenbHO HE00X0AMMO 00PAaTUTh BHUMAHKE HA PHUCK, CBS3aHHBII
C HEONPEJETeHHOCTHIO JOXOJAOB, 3aBHCAIIMX OT HU3KOro oObeMa
MPOJaX B HavaJle, KOTOPbIe MOTYT MPHBECTH K BPEMEHHBIM YOBITKaM.

AHalIM3 UCHOJIB30BAaHHOW JHMTepaTyphl. C TEOpEeTHYECKON
TOYKH 3peHus 6a301 HCCIEeTOBAHUS IBUIUCH PAOOTHI OT€UECTBEHHBIX U

1 Jleontnena, A. B. (2014). Ananus 6e3yObITOUHOCTH M YNIpaBIeHYECKHE Pelenus. Hayunoie
3anucku moa00bix ucciedosameneii, (1), 29-31.
2 Jleontnena, A. B. (2014). Ananus 6e3y0bITOUHOCTH U yrpaBieHueckue petenus. Hayunvie
3anucku monoowix uccredosameneii, (1), 29-31.

3apyOeXHBIX CIIELHATNCTOB, MCCIEIOBABIIMX BOIPOCH! JOCTIIKEHUS
TOYKM Oe3yObiTouHOCTH. B paboTe HCMOIb30BaIMCh TOCTHKEHHS
uccnenoBareneii B 3Tol 001acTu. MHOroOCTYNEeHYaToMy HOAXOAY K
HCCIIEIOBAHUIO TI0Ka3aTenell 0e3yObITOYHOCTH ITOCBSIIIEHBI PadOTHI
B.U. Txkaua u M.B. Tkaua. ABTOpBI BBIIENSIOT HECKOJBKO YpOBHEH
BO3HUKHOBEHHs IOCTOSHHBIX 3aTpaT, COOTBETCTBEHHO, IIPeANaraioT
pacCUMTHIBATE HECKOJIBKO BHAOB MAapXKHHAIBHOIO JOXOJa U
nokasaresneil 0e3yobrouHocTi. B padorax A. JIeoHTbeBOI oTMeUaeTcst
HEOOXOIMMOCTDh yuéTa PHCKOB CAMOT0 PhIHKA: KOHKYPEHIHs: CHIbHAs
KOHKYPEHIIHS CYIIECTBYIOIINX yIaCTHUKOB PHIHKA MOXET 3aTPyIHHUTH
NpOHUKHOBeHHE. 2 HeonpemeneHHOCTh — CIpoca: TPYAHOCTH B
MpeCKa3aHuK U3MEHEHUH CIIpoca U MpeIsIoKeHHs Ha HOBOM pBIHKE.
TomuTHyeckre W TNPaBOBBIE PUCKU: 3aKOHOAATENBCTBO: HM3MEHEHHS
3aKOHOJATeNbCTBA ~ MOTYT  IOBIMSTh Ha  OHM3HEC-TIPOLECCHL
Tonurnyeckas HeCTaOUIBHOCTh: HECTAOMIBHOCTh B KAKOH-TIMOO CTpaHe
MOXKET CO31aBaTh PHCKH U Om3Heca. TeXHOJIOTHYECKHE pHCKU:
TeXHOJOTHYECKHEe M3MEHeHHs: Pucku ycTapeBaHHS TEXHOJIOTHH U
HEOOXO0AMMOCTh MOCTOSTHHOTO 0OHOBIIeHUs. B padorax 3. YcmaHoBO#
oOpamiaeTcss BHUMaHHE HAa WCIIOJIb30BAaHWM TEXHOJOTHMH KaiiI3eH B
nemsix dGQEeKTUBHOIO YIPABIEHHUS, YTO B CBOIO OYepelb MOXKET
MOBJIHATh HA TOCTHXEHUE TOUKH Oe3yObrrounoctu.®

Metonoorusi HcciaeoBaHusL. MeTONONOTHS HCCIIEJOBAHHS
BKJIIOUMIJIA B ce0si CIEyIONMe acleKThl: (opMyJIHpPOBKa MPOOIEMBI,
JIUTEPATYpHBIE  0030p, (OPMYJIHMpOBKAa THNOTE3bl MM BOIPOCOB
HCCIIE/IOBAHNS, CBS3aHHBIX C JOCTHIKEHHEM TOUYKH 0€3yOBITOYHOCTH Ha
npeanpusATUsIX. B xozme mcciaenoBaHMs OBUIH BBIBICHBI HPOOIEMBI,
CBSI3aHHBIE C JOCTIDKCHHEM TOUKH 0e3yOBITOYHOCTH Ha NPEANPUATHSAX.
B uccnenoBaHuH pacCMOTPEH OINBIT M NPAKTHYECKHE PEKOMEHIALMU
YUYEHBIX- IPAKTHKOB B 00JIaCTH H3y4YeHHs IPOOIEM JOCTIDKEHUS TOUKU
6e3yObITouHOCTH Ha mpennpuatuix. [Ipeanoxenns no >¢pQexkTHBHON
peaNu3anyuy NPUHIUIIOB PAlIOHAIBHOTO HCIIOIb30BAHUS MMEIOIINXCSI
pecypcoB NpeAnpusTHst ObUTH  pa3paboTaHbl € TOYKH 3pEHHS
ClIeIOBaHUS IPUHIUIIAM YIIPaBICHHS [IEPEIOBEIMHI MEHEKEPAMHL.

B paborte mnpuBeneHa METOMOJOTHSI CPABHUTEIBHOTO AHAIH3A.
Ilpn HammcaHMM CTaTbU HCIOIB30BANNCH METOOBI CHUHTE3a U
0000menns. B paboTe HCHONB30BaHBI CPAaBHUTEIBHBIA aHAINA3 U
OInucaTeNbHAsE METOIOJIOTHSL.

AHalu3 M pe3yibTarbl. B nemsix sdgdextuBHOrO ynpapieHus ¢
HaIlle TOYKU 3pEHHs BO3MOMKHO MCTIONb30BAHHME TEXHOIOTHHU Kaiinzen.*

3 Yemanosa, 3. M. (2022). K AKTyaJbHBIM BOIPOCAM HCIIOJIB30BAaHUs TEXHOJIOTHU Kal/I3eH B
COBEPIICHCTBOBAHMH MCXAHW3Ma YNPABJICHWUS MEPCOHAJIOM Ha TNPEINPUATHAX JETKOMH
npowmsiiensoctu. Nazariy va amaliy tadgigotlar xalgaro jurnali, 2(1), 108-116.
4 Vemanosa, 3. M. (2022). K akTyajibHbIM BOIPOCaM HCTOJIb30BAHUS TEXHOIOTUN Kai3eH B
COBEPIICHCTBOBAHMH MCXaHW3Ma YNPABJICHWUS MEPCOHAJIOM Ha TNPEINPUATHAX JETKOMH
npomsiienHoctn. Nazariy va amaliy tadgiqotlar xalgaro jurnali, 2(1), 108-116.
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KynbTypHble pasnauums: pasnmundus B - OM3HEC-KyJIbType U
SI3BIKOBBIE  Oapbepbl  MOTYT 3aTpy[JHUTh  yOpaBleHHe. Pucku
MapKeTHHra: HeyJdaud B MapkeTuHre: HempaBumbHas cTparterus
MapKeTHHra WM HeIOCTaTOYHOE IIOHUMaHUe NoTpeOHOCTeH phIHKa.

Crnenmduyeckne OTpacieBble PUCKH: CE30HHBIE KOJICOAHHS:
HEKOTOpbIE OTPACIIH IOBEPKEHBI CE30HHBIM KOJIEOaHUSIM, YTO MOXKET
HOBJIMATh HA JOXOABI U HPHUOBUIb. PHCKM BaIIOTHBIX KoJeOaHWii:
KypCOBBIC PHCKH: €CIH MPEINPUSITHE BXOAUT HA MEXKTyHAPOJHBII
PBIHOK, H3MEHEHHs BAIIOTHBIX KypCOB MOTYT BIMSATH Ha ()HHAHCOBEIC
pe3yJIbTaThl.

Iepen TeM Kak BXOAUTH Ha HOBBIH PHIHOK, IPEANIPHATHE JOJDKHO
NIPOBECTH TINATCIbHBIH aHAaMW3 U OLEHKY PHCKOB, pa3paboTaTh
CTpaTeruy M IUIaHbl JUI MX CMArYEHHs. DTO MOXKET BKIIOUaTh B ceOs
HCCIIeIOBaHIE PHIHKA, aJalTaluio OU3HEC-MOJENH, UBEPCU(UKAINIO
1 5¢PeKTUBHOE yIpaBIEHHE PECypCaMHL.

Ilo Hamemy ryOOKOMY YOEXKICHHIO, IOCTH)KCHHE TOYKH
0e3yOBITOYHOCTH ~ TpeOyeT CHCTEMHOTO U IeJICHANpPaBICHHOTO
YIOpaBICHUS NPEANpPHATHEM. BOT HECKOJNBKO KIIOUEBBIX CTpaTErwui,
KOTOpbIE MOTYT Ha Halll B3[VIs1]] IOMOYb B 9TOM:

AHamm3 W CHIDKEHHME 3aTpaT: IIeecoo0pa3HO IpOBEICHHE
JICTAIBHOTO ~ AaHAJIM3a BCEX PAcXOJOB HAa MPEANPHATHH, KaK
(DUKCUPOBAHHBIX, TAK U IEPEMEHHBIX.

Heobxoanmo naeHTH(HIMPOBATE BO3MOKHOCTH IS COKPALIEHUS
u3ziepKeK Oe3 ymiepba myisd KauecTBa MPOIYKIMU WM 0OCITyKHBAaHHUS
KIIMEHTOB.

Bonblmoe 3HaYeHHE HMeEeT ONTHMH3ALUs IIPOU3BOACTBEHHBIX
TPOIIECCOB: HacyIIHas HeoOX0MMOCTh aBTOMAaTH3ALNU
MIPOU3BOJCTBEHHBIE IIPOLECCHI, A€ ITO BO3MOXKHO, AN YBEIMUEHUS
9 HEKTUBHOCTHU U COKpAILIEHUS TPYHO3aTPaT.

CTOHUT OTMETHTB TO, YTO IOMCK BO3MOXKHOCTEH JUISI ONTUMHU3ALIHI
3alacoB M yOpaBJeHMs LEMOYKOM MOCTABOK HPHBOOUT K
MOJIOXKUTENBHEIM ~ pe3yibTaTaM. B 3Toil  cBs3H 3 dexTUBHBIMU
SBIIIIOTCS MApKeTHHT M IPOJAXKH, B paMKax KOTOPBIX aKTyalbHO
[POBEJCHHE AaHalM3a pPbIHKA U OIpelelieHHe I1eHOOOpa3oBaHM,
KOTOPOE ITO3BOJIUT IIOKPHITH BCE 3aTPATHL.

IMonoxutensHelit  3(pdexr  maér  pasBUTHE  CTPAaTETHU
NPOIBWKEHHS MHPOAYKUMM HIM YCIYr Ul IPUBJIEYEHHS HOBBIX
KIIMCHTOB U YBEIHMYCHHUS 00BbEMa IIPOJIaK.

C TOYKH 3peHHsl yIpaBlIeHHS OOOPOTHBIM  KaIUTaJIOM
menecoobpastHo  3GQEeKTHBHO YIPaBIATH CPOKAMH IUIATEXEH U
MOJyYEeHHeM JCHeT OT KIHMEHTOB, YTOOBI YMEHBIIUTh OOOPOTHBII
KaruTalx. AKTyallbHO COKpAIIeHHE 3aracoB JI0 ONTHMAIBHOTO YPOBHS,
4TOOBI M30€KaTh N30BITOYHBIX 3aTPAT HA XPaHEHHUE.

C mosurmu (oKyca Ha KIMEHTCKOM OITBITE: MOJJIEpKKa BEICOKOTO
YpPOBHS OOCTY>XKMBaHWS KIHCHTOB JUIS YIEPXKaHUS CYIIECTBYIOIINX
KIIMEHTOB U IPHUBJICUCHHUS] HOBBIX.

D¢ dexTnBHa pa3paboTka CTpATETHN YACPKAHUS KIHEHTOB, TAKHX
KaK JIOSUTBHOCTD ¥ CKHIKH JUISI IOBTOPHBIX HOKYTIOK.

Bbonbmast pomb B JOCTIKEHHHM TOUYKH 0e3yOBITOYHOCTH Ha
MPeNPUATUSIX OTBOXWTCS MHHOBAUMSIM W auBepcupukanuu. C 3Toi
MO3UIIH HEOOXOJMMO HCCIIEIOBaHIE HOBBIX PBIHKOB U IIPOTYKTOB JUIS
nBepcHUKaIMK I0X00B. Y MECTHO HHBECTUPOBAHHUE B HCCIICIOBAHHS
U pa3pabOTKU Ul CO3JaHHsA HHHOBAIIMOHHBIX HPOAYKTOB MU
YITYYIICHUSI CYyLIeCTBYIONIHX.

[IpropuTeTHEIM B JTOM HAIpaBICHUH SBIAETCS YIydIIeHHUE
yTpaBieH4eckoi 3(GeKTHBHOCTH, KOTOpast HOPa3yMEBACT MOANCPIKKY
3 HEKTUBHBIX KOMMYHUKALUH U COTPYAHHYECTBO BHYTPH KOMAH/IbL.

Ilo  wHamemy  riayOokoMy  yOeKAEHHIO, HE00X0AUMO
HCITIONIb30BAaHME KIFOYEBHIX mNokazareneil sdpdextuHocTn (KPI) ms
OLICHKH HPOM3BOJUTENBFHOCTH W KOPpPEeKIHU cTpaTerud. OuHaHCOBOE
IUIAHUPOBAHHE X MOHHTOPHHT B CBOIO OdYepelb MHOAPa3yMeBaloT
peryisipHoe 0OHOBIeHHE (PHHAHCOBBIX IIPOTHO30B U IIIAHOB, YIUTHIBAS
n3MeHeHus B OmsHec-cpene. OOs3aTeNbHO HEOOXOAMM MOHHTOPHMHT
(hHMHAHCOBBIX MOKA3aTeNIeH 1 OIMEePaTUBHBIX PE3yIbTAaTOB.

B paspese oOyueHust U pa3BUTHs NEpCOHANA: WHBECTUPYWUTE B
0o0y4eHHe U pa3BUTHE COTPYAHHUKOB IS MOBBIICHHS X KB (pUKAaHN
U TIPOU3BOJUTEIBHOCTH.

B mmame pearmpoBaHHS Ha W3MEHEHHS: OyAbTe THOKMMH H
TOTOBBIMH K OBICTDOMY pEarMpOBaHWIO Ha M3MEHEHHS BHELIHHX
(haxTOpOB, TAKKX KaK PHIHOYHBIC YCIOBHS MM 3aKOHOJATEIbCTBO.

Cnenyer oOTMeTHTh TO, 4YTO 3((GEKTHBHOE YIpaBIICHUE
HpENpHATHEM TpeOyeT KOMIUIEKCHOTO TT0/IX0/1a, BKITIOYAIOIIETO B ce0st
CTpaTernueckoe IUIAHHPOBAaHME, ONEpPATHBHOE yNpaBlICHHE U
HETIPepBIBHOE yITydIlIeHHe OU3HEeC-IPOIECCOB.

UccnenoBarenn B 3TOH  oOJNIaCTH  OTMEYalOT TO, 4YTO
3¢ dexTUBHOCTS (HOPM yIpaBICHHS MOXKET 3aBHCETh OT KOHKPETHBIX
YCHOBHII M XapaKTePUCTUK MPENNPHATUS, OTPACIH, DPHIHOUYHOU
KOHKypeHIMH U apyrux akropoB. OpHaKo, HEKOTOpble oOIme
MOAXOMB! K YIPABJICHUIO MOTYT IIOMOYh B MUHHUMU3ALMU YOBITKOB:

OkcnepTel B 3TOH 00MacTM OTMEYAalOT TO, 4YTO CTpaTerHyecKoe
yIpaBlIeHHE, aHAIN3 PHIHKA MOAPAa3yMEBAIOT MPOBEICHHE IIIyOOKOro
aHaNM3a PHIHKA U TIOHMMaHKe NOTpeOHOCTe! KIHEHTOB UL pa3paboTKI
CTpaTeruy, COOTBETCTRYIOIICH TEKYIIMM TPEOOBAHUSIM PIHKA.

Ilpn noctmxeHnn 0e3yOBITOYHOCTH HA INPEANPHUATUH HMEIOT
TJIABEHCTBYIOIEe 3HAUCHNE IIAHUPOBAaHUE U IPOTHO3UPOBAHKE, B TOM
yycrie pa3paboTKa J0JITOCPOYHBIX U KPATKOCPOUHBIX IIAHOB C YYETOM
(HMHAHCOBBIX,  MapKeTHHTOBBIX M  ONCPAIMOHHBIX  aCHEKTOB.
D dexTuBHOE PUHAHCOBOE YIPABICHHE TOXKE SBJISETCS COCTABIISIONICH
JOCTIDKEHMSI CTpaTerMuecKux Leseit npeanpusatus. bropkeTupoBaHue
TOXK€ MMEET BO3JCHCTBHE Ha JOCTIDKEHHE TOYKH 0e3yOBITOYHOCTH.
Pa3paboTka OIOMKETOB, pEryJSAPHBII MOHHTOPUHT (PUHAHCOBBIX
rmokasarejeil M KOppeKuus O/DKETOB B Cilydae HEOOXOAMMOCTH
MIPUBOJHT K 0KUJIAEMBIM Pe3yJIbTaTaM.

C ToYKH 3peHus yNpaBIeHHs 0OOPOTHBIM KalUTaaoM: AKTHBHOE
yIpaBjeHUE [EHEXHbBIMU CpEJICTBAMM, 3amacaMd M J1eOMTOPCKOM
3aJ0JDKCHHOCTBIO B IEMIX  MHHHMU3aIUK (DHHAHCOBBIX DHCKOB.
DddexTuBHOE ynpaBIeHHE 3aTpaTaMU:

AHanu3 3aTpaT IpeAnoNaraeT peryisipHOe M3ydeHHE BCexX
pPacxomoB JUIS BBISBICHHS BO3MOXKHOCTEH CHIDKGHHSI U3ZIEpXKeKk Oe3
ymepba Uil KadecTBa M IPOM3BOJMTENbHOCTH.  IIpomeccs
ONTHMM3ALUM MOTYT JaTh OXKMIAeMble De3yJIbTaThl C IOMOIIBIO
BHEJPEHHsS  MPOIECCOB  ONTHMHU3ALUM,  aBTOMATH3alMd U
paIMOHATIN3ALIHN UL COKPALIEHUS 3aTpaT.

B pamkax uccienoBaHusi Mbl OOpaTHIM BHHMaHHE Ha BOIPOCHI
THOKOH CTPYKTYpHI YIpaBIEHHS, KOTOpas IpPEAIoJiaraeT Co3JaHHe
rHOKOW M aJanTHBHOM OpraHM3alMOHHOW CTPYKTYpBI, CIIOCOOHOM
ObICTPO pearupoBaTh Ha U3SMEHEHHS BHEIIHEH Cpe/ibl.

B xome wuccienoBaHus OBUIM INPOAHAIM3HPOBAHEI  BOIPOCHI
MapKeTHHTa U IPOJaXK:

AnanTHBHbIE ~ MAapKeTUHIOBbIE  CTPaTerHM  HPEIINOJararor
pa3pabOTKy THOKHX  MAapKETHHTOBBIX  CTpaTeTHil, CIIOCOOHBIX
aNanTHpoOBaThCS K W3MEHEHWSIM B IOTPEOHTENBCKOM CIIpoce U
KOHKYpeHTHOH  cpeme.  ODbdeKTUBHBIE  CTpaTerud  MPOAAK
MOJpa3yMeBalOT pa3pabOTKy CTpaTerHii MpPOJaX, YYUTHIBAIOIINX
LIEHO00pa30BaHue, IPOABIDKEHHE U 00CITyKHBaHUE KIIHEHTOB.

B mponecce uccnenoBanus Obul0 OOpalieHO BHUMAaHHE Ha
BOIIPOCHI KOHTPOJISI W MOHUTOPHHIA, KOTOPBHIE IOAPa3yMeBaroT
BHEJPEHHE CHCTEM KOHTPOJISI M MOHUTOPHHIA I ONEPaTHBHOIO
BBISIBJICHUS TIPOOJIEM U CBOEBPEMEHHOTO MPUHATHS KOPPEKTUPYIOIIHX
Mep.

ITo Hamemy riry6okoMy yOexneHuto, ncrons3oBanue KPI, To ects
KIIOYEBBIX ~ MOKasaTeneidl  3(GQEeKTMBHOCTH  misi  HU3MEpeHHus
MIPOU3BOJUTENBHOCTH M JOCTIDKEHHMS IIeNIed MMeeT HepBOCTEIIEHHOE
3HaUYCHHE.

OtaenpHOE BHUMAHUE ClelyeT OOpaTUTh Ha BOIPOCH Pa3BUTHS
NepcoHala ¢ TOYKH 3pPEHHs MHBECTULIHH B OOy4YeHHE M DPa3BHTHE
MepcoHana Julsl HOBBINICHNS! KBATH(HUKAIUH H 3()(PEKTHBHOCTH TPYJa.
B pamkax KOMaHAHOW pabOTBI yMECTHO co3IaHHe 3((PEKTUBHBIX
KOMaHI WM CTUMYJIUPOBAHHE COTPYJHHUKOB K aKTHBHOMY YYacTHIO B
JNOCTIDKEHHH 00muX meineil. OTMETHM TO, YTO KaKIOe NPEATpHATHE
YHHKaJIBHO, 1 3(()eKTHBHBIC METO/IbI YIIPABICHHUS MOTYT Pa3IH4aThCs.
BaxkHo aganTupoBaTh MOAXOJ K KOHKPETHBIM YCIOBHSAM MPEAIPUATUSL
1 €r0 OKPYKEHHIO.

Ipumenenue 3apy6exHOTO ONBITA TAK JK& MOXKET OBITH MOJIE3HBIM
IpU  JOCTIDKEHMH TOYKM Oe3yOBITOYHOCTH Ha  IpPEINPUSTHH.
3apyOexHble KOMIIAHWM 4YacTO YCICHNIHO IIPUMEHSIOT pa3iNYHbIe
CTpaTerny ¥ METO/BI yIIPABICHHUS, KOTOPbIE MOT'YT OBITH aJaITUPOBAHBI
Y UCHONB30BaHBI B JAPYIMX CTpaHaX. BOT HECKOIBKO KIIOYEBBIX
ACIIeKTOB 3apy0eKHOTO OIbITa, KOTOPHIE MOTYT OBITh IPHMEHEHBIL:

MoskeM IPUBECTH JTyqIINe IPAKTHKA B YIIPABICHAN 3aTPaTaMH:

W3yuenne Ttoro, kaxk 3apyOexHble KOMIAHUH 3(PPEKTUBHO
YIPABISIIOT CBOMMH PacXofaMH U ONTHMH3UPYIOT OW3HEC-TPOLIECCHI
JULSI MUHHMH3AIUH 3aTPar.

[IpuMeHeHne TydmMX HPAKTHK B OONACTH OIOMKETUPOBAHHUS,
KOHTpOJISL 3aTpaT M TIOHCKAa J((GEKTHBHBIX METOJOB CHIDKCHHUS
H3IEpIKeK.

Bo-nepBeix — 3T0 3(deKTHBHBIE CTpAaTerMd MapKEeTHHTa |
MPOJaX, IOJpPa3yMEBaIONIME H3yYEHHE METOJOB MEKIYHAPOJHOTO
MapKeTHHTa H MPOJax, BKII0Yasl YCICIIHbIE CTPATETHH IPOABIDKECHUS
TOBapOB M YCIYI HAa MHPOBBIX pBIHKAaX. Tak e HpHMCHEHHE
MHHOBALMOHHBIX TOIXOJOB K MAapKETHHTY, aJalTHPOBAHHBIX K
MECTHBIM YCIIOBHSM.

Bo-BTOpPBIX- aKI[EHT Ha THOKOCTb U aAAaNTHBHOCTD, BKIIFOYAIONTHIA
B ce0s POLIECCHI N3YUYEHUE TOTO, KaK 3apyOeKHbIC KOMITAHUHU YCICIITHO
MPUCHOCAONUBAIOTCS K  HM3MCHSIOIUMCS — YCIOBUSM DBIHKA U
9KOHOMHUECKOIl cpensl. BHenpeHme THOKHMX CTpaTeruii m MeTOIOB
yTIpaBIICHHS, MO3BOJIAIOMNUX 3(D)EKTHBHO pearnpoBaTh Ha H3MECHEHUS B
OusHec-cpene.



B-TpeTbux — BHEApEHHE MHHOBALMM, IPOBEACHHE HCCIICIOBAHHIT
1 pa3paboTOK, TO €CTh H3y4YECHHE TOTO, KAK YCIICIIHBIC KOMIIAaHHHU
3apy0eKHBIX PIHKOB HHBECTUPYIOT B UCCIICIOBAHMS U Pa3pabOTKH ISt
CO3/[aHUs] MTHHOBALIMOHHBIX IIPOJYKTOB M YCIyT.

B urore npuMeHeHNe epejoBbIX TEXHOJIOTUH U IPAKTHK B CBOEHT
oTpaciu.

Ananranys METO/IOB YIIPABICHUS 1 KOMMYHHKALUH 110/l MECTHbIE
ycnoBus U oxugaHus. OnHAKO, IPH aJanTalyy 3apyOexHOTO OIbITa
Ba)XKHO YYUTHIBATH MECTHBIE OCOOCHHOCTH, 3aKOHBI, KYJIbTYypHBIC
paznuunst U crieuduky peiHka. He Bcerja 3apy0OexHbie METOIbI MOTYT
OBITh NPHMEHHMBI 0e3 M3MEHEHHH, M UX CleQyeT ajalTHpoBaTh K
KOHKPETHBIM YCIIOBHSIM NIPEANPHATHS U PHIHKA.

Ckaxem IOxnas Kopest cinaBuTCS CBOMM JAMHAMHYHBIM U
YCTICIITHBIM OU3HEC-CEKTOPOM, U OIIBIT YIPABJICHUS Ha MIPEANPUATUSIX B
CTpaHe MOXKEeT IPEIOKHTH HECKOJIBKO YPOKOB IS JOCTIDKEHUS TOUKI
6e3yObiTouHOCTH. Hmke mpescTaBlieHbl HEKOTOPBIE — KIIOYEBBIC
9JIEMEHTHI 10’KHOKOPEHCKOT 0 OIIBITA YIIPABICHHS Ha IPEANPUITHAX:

B pakypce mOITOCPOYHOH CTpaTerud, HampHMep KOpeHckue
KOMIIaHMH M3BECTHBI CBOMM JIOJITOCPOYHBIM INOAXOAOM K Pa3BUTHIO
O6uzHeca. OHE OOBIYHO pa3pabaThHIBAIOT CTPATETHH HA JOJITHIl IEPHOL,
YTO MO3BOJIIET MM aJalTHPOBATHCS K HM3MEHSIOIMMCS YCJIOBHAM
peiHKa. B paspese mHHOBaumii, ucciaenoBanuii u paspabotok HOxHas
Kopest akTHBHO HHBECTHPYET B HCCIIEZOBaHUS U Pa3pabOTKHU, MOOIIPSIS
HMHHOBAIlIY M HOBAaTOPCKHE PEIICHUS.

KommaHuu B CTpaHe aKTUBHO CTPEMSTCS K TEXHOIOIMYECKOMY
JIUEPCTBY B CBOUX OTpacisx.t

Kopeiickne koMmmaHunm 00JaalOT CHOCOOHOCTBIO  OBICTPO
a/IanTHPOBAThCSl K M3MCHEHHAM B OHM3Hec-cpezie. DTO MOMOraeT MM
3¢ }eKTUBHO pearnpoBaTh Ha KOJIEOAHUS CIIPOCa H JPYTHe PHIHOYHBIC
n3MeHeHusl. IOKHOKOpelickne NpEeNupUsATHS YacTO BBLICILIOTCS
BBICOKUM yPOBHEM KadecTBa HPOAYKIMH ¥  S()PEKTHBHOCTBIO
npousBojacTBa.  ONTHMH3alMs — IPOM3BOJCTBEHHBIX  IIPOLIECCOB
M03BOJIAET UM COKpaIarh 3aTpaThl u MIOBBIIIATH
KOHKYPEHTOCIIOCOOHOCTb.

Kopetiickue KOMIIaHUH YAISAIOT OOJIBIIOE BHUMAHUE MapPKETHHTY
n Openmuary. Mcnonbp3oBaHHE KpPEATHBHBIX M HWHHOBAIIOHHBIX
MapKETHHIOBBIX CTPAaTerHii MOMOraeT MM IPUBJIEKAaTh BHHMAaHHUE
NOTpeOHTENeH H PacCIIUPSThH CBOIO OO Ha phIHKE. MHOTHE Koperckue
KOMITAaHHH YCIEIIHO BEIXOJAT Ha MHPOBBIE PBIHKHU, YTO ITOMOTaeT UM
JUBepCH(UINPOBATh PUCKH M PACIIUPATH CBOE BiHsHHUE. 'obansHOE
MIPUCYTCTBHE Takke 00SCIeYnBaeT JOCTYI K HOBBIM BO3MOXKHOCTSIM U
PBIHKaM.

Kynbsrypa npennpusrtuii B FOxnoit Kopee wacto moauepkusaer
KOJUISKTHBHU3M, yceplue W CTpeMieHHe K oOmeMy ycrexy. CuipHas
KOPIIOpaTHBHASI KyJIbTYPa MOXKET CIIOCOOCTBOBATE BHICOKOH MOTHBALIMH
coTpyaHukoB. Kopelickie KOMIaHHM 4YacTO yCTaHABIHBAIOT TECHBIC
MapTHEPCKHUE OTHOIIEHHS C JPYTMMH KOMIIAHHMSIMH M HOCTABIIHUKAMH.
OTO MOXeT crocoOCTBOBaTh OOMEHY pecypcaMM M ONTHMH3AIUN
moctaBok. [Ipu mpHMeHEeHNH 3THX 3JIEMEHTOB B CBOEM OH3HECE BaXKHO
YYUTBIBATH KOHTEKCT U OCOOEHHOCTH COOCTBEHHOro phIHKA. Kaxcmas
cTpaTterust JOJDKHAa OBITh alalTHPOBaHA IO KOHKPETHBIE YCIOBHS
HPEIIPUATHS, €0 OTPACIh U PHIHOK.

Uro KacaeTcsi aMEPHUKAHCKOTO  ONBIT  YNpPaBICHHS  Ha
NPeNPUATUIX TIPH  JOCTIDKEHHH TOYKH Oe3yOBITOYHOCTH TaKXke
MPEJOCTaBIsIET MHOTO ILEeHHBIX ypokoB. B CIIA cymectByer
pasHooOpa3ue OM3HEC-MOJENEeH M CTpaTerdid, U HIDKE NpEICTaBICHbI
HEKOTOpBIE KIIIOUEBBIE IEMEHTHI aMEPHUKAHCKOTO OITBITA YIPABJICHHUS:
B CUIA akueHT 4acTo JAeNaeTcsi Ha CTUMYJMPOBAHWU WHHOBALMH H
HPEANPUHIMATEIECKOMN AKTHBHOCTH. Kommnaxuu AKTHBHO
HWHBECTHPYIOT B WCCICIOBAaHWS M pa3pabOTKH, CO3JaHHE HOBBIX
MPO/IYKTOB U YCIIyT.

AMepuKaHCKHEe KOMIIAHUH 9acTO M3BECTHBI CBOCH MMOKOCTBIO 1
CIIOCOOHOCTBIO OBICTPO aIaNTHPOBATHCS K W3MEHEHUSIM B PHIHOYHO
cpene. Oto  mo3BoeT UM A(P(EKTHBHO  CIPaBIATHCA  C
HEOIPEeIeIEHHOCThIO U KOHKYPEHTHOW JUHAMHKOM.

AMepHUKaHCKHUE MPEANPHATHS 4aCTO MPUIAIOT OOJIBIIOe 3HAYCHHE
[OHMMAHHIO U YIOBJICTBOPCHHIO MOTPeOHOCTEH KiMeHTOB. DOKyC Ha
KJIMEHTCKOM OIIBITE [IOMOTaeT YACPXKUBATh CYLICCTBYIONMINX KIHCHTOB
1 TIpUBJIEKAaTh HOBBIX. ONTUMH3aIMs GH3HEC-TIPOLIECCOB U yIIPaBICHHE
[IPOM3BO/ICTBEHHBIMH OIEPALMIMU II03BONSIIOT KoMmanusM B CIIA
MOBBINIATH YPPEKTHBHOCTH U CHIXKATH 3aTPAThI.

5 Usmanova, Z. M. (2019). To questions of personnel motivation at industrial
enterprises. Scientific and Technical Journal of Namangan Institute of Engineering and
Technology, 1(8), 116-121.

6 Usmanova, Z. M. (2019). To questions of personnel motivation at industrial

enterprises. Scientific and Technical Journal of Namangan Institute of Engineering and
Technology, 1(8), 116-121.

AMepHKaHCKHE KOMITAHMH aKTHBHO HCIIONB3YIOT (DMHAHCOBBIC
HMHCTPYMEHTHI, aHAIMTHKY U KJIIOUEBEHIE MOKa3aTedd d(h(eKTUBHOCTU
(KPI) nmst MOHHTOpHHTa M yHpaBieHHS (HHAHCOBEIM COCTOSHHEM
npeanpusaTus. OHBIT  aMEpUKAaHCKMX KOMIIAHMM  IOJYepKHBAET
Ba)XHOCTb (G (PEKTUBHOTO YNPaBIeHUs prcKkaMmy. KoMIaHWM akTHBHO
OLICHMBAIOT PUCKU M Pa3padaThIBAIOT CTPATETUH U MX CHIDKCHHS.
AMepHUKaHCKHE  HPEINpUATHA  CIpeMsATCs  co3[aTh  KyJbTypY,
CIOCOOCTBYIOIYIO ~ IIOCTOSHHOMY  OOYYCHHIO M HHHOBAIIUSM.
OOy4eHHBIE 1 MOTUBHPOBAHHBIE COTPYAHUKH MOTYT OBITH KIIFOUEBBIM
pecypcoM is ZOCTIKEHHUS TOUKH 6e3yObITOYHOCTH.

VYupasnenne nepconanoM B CIIIA wacto ocHOBBIBaeTCS Ha
NPUHIMIAX ~ pa3sHOOOpasWst W BKIIIOUCHHUS, CTHMYJHPOBAHHU
TBOPYECKOTO  MBIIUIEHHS W MPEJOCTaBICHMH  COTPYJHUKAM
BO3MOXHOCTH IS TPO(ECCHOHATEHOTO POCTa.

MHorue aMepHUKaHCKHE KOMIIAHUH aKTUBHO BHEPSIOT IPHUHIHIIBI
KOpPIOPAaTHBHOM couuainbHON oTBeTcTBeHHOCTH (CSR), uTo MOXeT
YIY4IIUTh UX OOIECTBCHHBIH HMUK U IIPUBIICYb KIHEHTOB.

Tak »xe ciegyeT OTMETHTh TO, YTO HPH JOCTHXKEHUH TOYKU
6e3yOBITOYHOCTH Ha NPEIIPHUATHAX IOJIOKUTEIbHBINA pe3yiabTaT HaéT
HCIONb30BAHME MATEMATUYECKUX PAcUETOB.”

IIpuMeHeHNEe JTHX AacCIeKTOB MOXKET IIOMOYb IPEANPHATUIO
JIOCTHYb TOYKU 0e3yOBITOYHOCTM M CO3JaTh YCTOWYMBBIA OH3HEC.
OpHaKo, Ba)KHO YUUTHIBATh CIEIU(UKY OTPACIIH, pa3Mep NPeNIPHITHL
¥ KOHTEKCTa MECTHOTO PBIHKA.

Heo6xoaumo oTMeTUTH posib LU(POBU3ALUM SKOHOMHKH B
LeJIOM, a TaK )K€ BHEAPEHHE MX Ha HPEeIPUSATHAX U1 JOCTIKECHUSI
TOYKHU 0€3yOBITOYHOCTH.

3ax1i0ueHus.

B 3axiroueHHH MBI XOTENU ObI IPHBECTH BBIBOJBI, KAaCAIOIINECS
JNOCTIDKEHHS TOYKH Oe3yOBITOUHOCTH Ha mpemnpusrwsix: Jlis
JOCTIDKEHHS TOYKU 0€3yOBITOYHOCTU HA NPEANPUATUH BaKHO y4eCTh
PSII KITIOUEBHIX (hJaKTOPOB U CTPATETHii:

Bo-nepBBIX — ImenecooO0pa3HO NPOBEACHUE [ETATbHOTO aHAJIN3
BCEX PACXOMOB, BKIIOYas (DUKCHPOBAHHBIE M NEPEMEHHBIC 3aTPaThl.
TTonoxuTeNnbHEI pe3ynbTaT AaéT HACHTU(UKALMS BO3ZMOKHOCTEH IS
CHIDKEHUS M3JepiKek Oe3 ymepba i KauecTBa IPOLyKIIUH HIIH YCITyT.

Bo-BTOpbIX — yMeCTHa ONTHMH3alUsl IPOU3BOACTBEHHBIX
MIPOLIECCOB, IPEATIOIaraomas BHEAPEHUEe CHCTEMbl aBTOMATH3alUH U
ONTHMH3ALUH, YTOOBI IMOBBICUTE 3()(PEKTHBHOCTh IPOU3BOJICTBA U
CHM3UTH TPYH03aTPAThL.

B-TpeTbux — MOJOKHUTENEHO BIHSET d(PEeKTHBHOE yIpaBlIeHHE
00OPOTHBIM KaIIHTAIOM, O3HAYAIOIIee YIIPaBJICHHE CPOKaMHU IuIaTexeit
U TOMydYeHHs JAEHer OT KIMEHTOB M YIydlIeHHsS OOOpOTHOTO
KanuTana.

B-ueTBEPTBIX, HYXHO  CHIXAaTh
ONTHMAIBLHOTO Ui MUHUMU3ALUY 3aTpar.

PaspaboTaiite neHO0Opa3oBaHue, KOTOPOE ITO3BOIHT ITIOKPHITH BCE
3arpathl. MHBecTupyiite B 3¢ QeKTUBHBIC CTpaTerMH MapKeTHHTa U
MpoJaX I/ MPUBICYEHUs HOBBIX KIHEHTOB U yBEIMYEHHUs oObeMa
nponax. PerymipHo OOHOBIsHTE OIOUKETBl W IUIAHBI, YYHTHIBas
n3MeHeHHs B OusHec-cpene [6].

Crnenute 3a (UHAHCOBBIMU MOKa3aTeNSIMH H ONEPATHBHBIMU
pe3ylbTaTaMHd € HUCIONB30BaHHEM  KIIIOUEBBIX  IIOKa3aTellel
s¢dexTuBHOCTH. MHBECTHpYIiTE B HCCIENOBAaHHUS H Pa3pabOTKU UL
CO3/IaHKS] UHHOBAIL[MOHHBIX IIPOLYKTOB MM YCIYT.

Vmute BO3ZMOXHOCTH [T IUBepCU(UKAIINH 1 BHEAPEHUST HOBBIX
TEXHOJIOTHH.

OueHp BayKHO INI00AIHOE IOHUMAHUE PBIHKA, KOTOPOE BKIIOUaeT
B ce0s. HM3ywaiite 3apyOeXHBIl ONBIT YHpaBICHUS M MHUPOBBIC
TeHACHIMU B BaIlleH OTpPaciy JUIsl YCIEIHOTO BBIX0Ja Ha I0OaIbHBII
PBIHOK. AJTaNTHPOBATH CJIEIYeT JIydIIne MPAKTUKH C YI€TOM MECTHBIX
ocobenHocTeit.?

Co3naBaiite cTpaTeruy, HanpaBleHHbIE Ha YJOBJIETBOPEHHE
NOTPeOHOCTEH KIMEHTOB U yJydlIeHHe KJIHEHTCKOTO  OIBITA.
Pa3BuBaiiTe cTpaTernu yaep)KaHUs KIHEHTOB, TaKHe KaK IporpaMma
JIOSUTBHOCTH ¥ TIEPCOHAITM3UPOBAHHbIN CEPBHC.

BynpTe roToBEIME OBICTPO pearupoBaTh Ha H3MEHEHHUS BHENIHEH
Cpezbl U PHIHOYHBIX YCJIOBUI. MakCUMaNbHO UCHONB3yHTEe THOKOCTD B
CTpaTernmdl W MpoIeccax, 4YToOBl aJgalTHPOBAaThCSI K  HOBBIM
TpeboBanusM. Kaxaoe mpeanmpusiTe YHHKaldbHO, M YCIIEIIHOE
NOCTWXKEHHE TOYKM  Oe3yObiToyHOCTH — TpeOyeT THOKOCTH H
HENPEepPBIBHOTO aHAIIM3a OM3HEC-MPOLIECCOB.

ypPOBEHb  3aIlacoB  JIO

7 Xacanos, A., & JKanunos, U. (2022). Gipergeometrik funksiya uchun integral ko‘rinishlar va
bu  funksiyani ganoatlantiruvchi  gipergeometrik tipdagi  differensial  tenglamalar
sistemasi. Scientific journal of the Fergana State University, (4), 38-38.

8 Ucmomnos, JI., & Muxeesa, A. (2023). K npobremam peanusaruy mudposusanuu
PpernoHanbHOI 5koHOMKKH B Y36ekucrane. Research and implementation.
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shaping trade patterns.

This article investigates the complex interplay between economic theory and real-world trade
dynamics in Uzbekistan, with a particular focus on the Real Effective Exchange Rate (RER). Contrary
to conventional expectations, our findings reveal a negative correlation between export volume to
Kazakhstan and RER changes, challenging the assumption that so'm depreciation consistently drives
export growth. Additionally, a counterintuitive trend emerges in import dynamics, where the volume
of imported goods consistently rises during periods of so'm depreciation, contradicting traditional
theoretical predictions. Beyond RER, the study underscores the presence of unexplored factors

Introduction. It is crucial for a country to establish a stable
currency regime to reduce uncertainty for businesses, encourage
entrepreneurship, and boost economic growth. The exchange rate policy,
a pivotal determinant in a country's foreign trade dynamics, can be
effectively managed to stimulate exports and mitigate inflation.
Policymakers may employ discretionary measures, such as devaluation
and revaluation, within the framework of a fixed exchange rate regime.
However, navigating this intricate task requires a careful consideration
of the monetary implications associated with currency policy.

Since gaining independence, Central Asian countries, notably
Uzbekistan, have grappled with the intricacies of maintaining a
sustainable exchange rate policy. Uzbek authorities navigated policy
shifts several times between 1991 and 2017. These adjustments were
prompted by a myriad of factors, including internal considerations such
as the adoption of import substitution strategy and external conditions
like the financial crises of 1998 and 2008.

Throughout this period, the exchange rate policy served as a
supplemental instrument for the government's broader policy objectives.
When facing challenges in currency affairs, authorities consistently
turned to restrictive actions. For instance, in the mid-1990s, as a
response to low export earnings and a shortage of foreign currency, the
government opted for the import substitution strategy. Policymakers
concurrently implemented measures to reduce the quantity of so’m that
could be converted. (Olimov & Sirajiddinov, 2008).

In general, for most of the period the officials heavily managed the
currency exchange for several reasons. At the same time, they failed to
achieve desired outcome by manipulating currency policy. In one
instance the very idea of the import substitution was the cause of failure.
By implementing import substitution strategy, the government intended
to reduce consumption of foreign currency but paradoxically to produce
import substitutes country increased import of intermediate goods. This
in turn led to increased demand for foreign currency. In the second
instance, by rationing foreign currency trade to enhance current account
balance authorities become the main cause of forming multiple exchange
rate regime in aftermath of 2008 financial crises.

Thus, it is intriguing to investigate the currency policy of
independent Uzbekistan with relationship to foreign trade. The theory
suggests that depreciation of currency value would lead to the export
volume to rise and import volume to decrease and vice versa. The scope
of the research not broad though it will try to explore to what extent
Uzbekistan case is consistent with the dominant theory.

Literature review. The literature on the relationship between
exchange rate changes and foreign trade in the specific context of
Uzbekistan is not extensive, yet characterized by varying findings,
underscoring the complexity of this relationship. While the dominant
theory posits that the overall depreciation of a domestic currency would
lead to an increase in export volumes and a decrease in imports, studies
on Asian countries, including Uzbekistan, reveal that additional factors
need consideration.
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Also, it should be noted all reviewed papers have investigated
period before 2013 the year when authorities imposed draconian
restrictions on convertibility of the so’m. As pointed out by previous
papers, Uzbekistan’s currency policy could be divided into certain
periods. Period from 1993 to 1996 marked as initial years when the
country introduced new currency so 'm and its flexible convertibility to
the US dollar. The period from 1996 to 2000 marked as the period of
restrictions. Beginning from 1996 government implemented restrictive
currency policy to protect domestic firms from foreign competition and
applied import substitution strategy. The situation had remained
unchanged until the beginning of 2000’s when authorities announced
gradual liberalization of currency regime (Olimov & Sirajiddinov,
2008). However, the consequences of financial crisis again pushed
Uzbekistan toward highly regulated foreign exchange policies. As
mentioned early, in 2013 government by the presidential decree
commercial banks were banned to sell cash currency to the individuals.
Restrictions continued until 2017 when new administration initiated
second attempt to liberalize foreign exchange market.

In the case of Asian nations, particularly Uzbekistan, factors
beyond exchange rate fluctuations seem to play pivotal roles. Notably,
limited evidence suggests that the income growth of trading partners
may be a more influential determinant of export volumes in these
countries. Importantly, import prices do not always react to currency
depreciation, and the volume of imports may not decline due to the low
elasticity of trading goods, a phenomenon consistent with the Marshall-
Lerner condition. Moreover, the distinction between short-term and
long-term effects of exchange rate adjustments on exports and imports
is crucial, as short-term effects may not align with theoretical
expectations, as argued by Fan (2002).

Various studies specific to Uzbekistan contribute divergent
findings, adding layers to the understanding of the relationship between
exchange rates and foreign trade in the country. For instance, Olimov
and Sirajiddinov's (2008) quantitative research covering the period of
1994-2005 indicates that large devaluations during the currency
rationing period did not yield the anticipated improvements in overall
export performance. This observation points towards a relatively lower
elasticity during that period.

Contrastingly, Bakhromov's (2011) examination of real exchange
rate volatility on Uzbekistan's exports and imports, utilizing quarterly
data from 1999-2009, aligns more closely with economic models and
theory. Bakhromov's findings suggest that while short-term effects may
involve adverse impacts on exports and imports, in the long run, the
depreciation of the domestic currency led to an increase in exports and a
decrease in imports.

Halmurzayev (2015) took a comprehensive approach by
identifying and evaluating internal and external factors affecting
Uzbekistan's export trends. Employing econometric techniques, the
study found that exchange rate variations did not exert a significant
impact on export volumes. Instead, income levels of trading partners and
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world prices for major export commodities emerged as crucial
determinants, indicating that external factors played a more substantial
role in explaining export trends during the specified period.

Another perspective is provided by Anderson & Klimov (2012),
who focused on the trade regime in Uzbekistan. While their emphasis
was on the country's trade policies, their findings were consistent with
Halmurzaev (2015). They concluded that the primary driver of increased
exports was the rise in prices of exported goods. Additionally, they
suggested that the surge in import volumes was a consequence of the
significant importation of intermediate and capital goods, aligning with
Uzbekistan's strategy of import substitution.

The divergence in findings across these studies underscores the
intricate nature of the relationship between exchange rates and foreign
trade in Uzbekistan. It implies that adopting a universal approach may
be inadequate for comprehending the impact of exchange rate changes
on trade dynamics, necessitating a nuanced understanding that considers
the specific economic context and policy measures of the country.
Internal and external factors, such as trade regimes, income levels of
trading partners, and global commaodity prices, collectively contribute to
shaping the export trends of Uzbekistan.

The primary objective of the article is not to explore the broader
factors influencing a country's exports and imports, but rather to address
a gap in existing literature by investigating the correlation between
exchange rate variability and trends in export and import activities. The
specific focus is on filling this gap and contributing new insights into the
relationship between fluctuations in exchange rates and the patterns of
international trade within the country.

r =

Or more simply,

Research methodologies. This article employs a simple
quantitative technique to assess the correlation between real exchange
rates (RER) and foreign trade. The independent variable comprises
fluctuations in the real exchange rate of the Uzbekistani so 'm against the
US dollar and currencies of neighboring trading partners. Dependent
variables include exports from and imports to Uzbekistan from these
partner countries. The inclusion of the US dollar in the analysis is
justified by its dominant status as a reserve currency and its widespread
use in global trade. Dividing variables simply technical because the
correlation merely indicates whether there is a relationship between two
variables or not.

Data utilized in this study were sourced from official channels of
the respective countries and reputable international organizations'
websites. For transparency, information on the volume and value of
Uzbekistan's foreign trade from 2003 to 2022 was obtained from the
Statistics Agency under the President of the Republic of Uzbekistan.
Quarterly nominal exchange rates during the specified period were
collected from the Central Banks of each country and adjusted to the
annual GDP deflator, sourced from the World Bank Open Data for each
respective nation. Additionally, correlation between nominal exchange
rates of currencies USD, SDR, RUB, KZT and KGS were measured.

The overarching goal of this analysis is to explore potential
connections between currency fluctuations and trade patterns. This
exploration could hold implications for understanding the broader
economic dynamics and influences on foreign trade in Uzbekistan.

To assess the correlation between RER fluctuations and foreign
trade, the article employed Pearson Correlation analysis. This method
quantifies the strength and direction of the linear relationship between
two variables. The Pearson correlation coefficient is computed using the
formula:

Sp

/5558y,
(-G -»)

VI -2 E( - ¥)?

In Pearson’s Correlation Analysis, the correlation scale ranges
from 0 to 1.00 (ibid.). A higher correlation coefficient (r) indicates a
stronger correlation. A coefficient of zero signifies no correlation, and a
negative or positive sign indicates a negative or positive correlation,
respectively. There are no clear definitions of which correlation
coefficient means weak, moderate, or significant relationship. However,

Gravetter and Wallnau (2014) estimated » = 0.5 as a moderate and r =
0.8 as a strong correlation. Based on this estimate, | treated the
correlation results as follows: if r < 0.5 the correlation is insignificant;
if r < 0.5 the correlation is significant, if r > 0.8 the correlation is
strong.

Analysis and results. Overall results of the correlation were presented in following table:

Table 1 Pearson Correlation analysis

KAZUZEXP KAZUZIMP KZTRER
KAZUZEXP Pearson Correlation 1 0,384 -,490"
Sig. (2-tailed) 0,094 0,028
N 20 20 20
KAZUZIMP Pearson Correlation 0,384 1 -0,232
Sig. (2-tailed) 0,094 0,325
N 20 20 20
KZTRER Pearson Correlation -,490" -0,232 1
Sig. (2-tailed) 0,028 0,325
N 20 20 20
*. Correlation is significant at the 0.05 level (2-tailed).
Table 1 Pearson Correlation analysis (continuation)
KGUZEXPORT KGUZIMPORT KGSRER
KGUZEXPORT Pearson Correlation 1 ,929™ ,879™
Sig. (2-tailed) 0,000 0,000
N 20 20 20
KGUZIMPORT Pearson Correlation ,929™ 1 857
Sig. (2-tailed) 0,000 0,000
N 20 20 20
KGSRER Pearson Correlation 879" 857" 1
Sig. (2-tailed) 0,000 0,000
N 20 20 20
**_Correlation is significant at the 0.01 level (2-tailed).
RUSUZBEXP RUSUZBIMP RUBRER
RUSUZBEXP Pearson Correlation 1 0,294 ,929™
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Sig. (2-tailed) 0,209 0,000
N 20 20 20
RUSUZBIMP Pearson Correlation 0,294 1 0,118
Sig. (2-tailed) 0,209 0,620
N 20 20 20
RUBRER Pearson Correlation ,929™ 0,118 1
Sig. (2-tailed) 0,000 0,620
N 20 20 20
**_Correlation is significant at the 0.01 level (2-tailed).
UZBTOTEXP UZBTOTIMP USDUZSRER
UZBTOTEXP Pearson Correlation 1 897 ,705™
Sig. (2-tailed) 0,000 0,001
N 20 20 20
UZBTOTIMP Pearson Correlation 897 1 ,931"
Sig. (2-tailed) 0,000 0,000
N 20 20 20
USDUZSRER Pearson Correlation ,705™ ,9317 1
Sig. (2-tailed) 0,001 0,000
N 20 20 20
**_ Correlation is significant at the 0.01 level (2-tailed).

Discussion. In ideal, to be consistent with dominant theory,
correlation between country’s RER and exports must be positive while
with imports it must be negative.

However, our Pearson Correlation analysis reveals quite a different
and ambiguous results.

To begin with, so 'm’s RER against Kazakh tenge has insignificant
relation with imports from Kazakhstan and insignificant connection with
exports to Kazakhstan which is both disappointing and counterintuitive.
It seems, bilateral trade between countries has no meaningful connection
with exchange rate fluctuations.

Meanwhile, other pairs in analysis have shown more interesting
and meaningful results. In almost all other cases exports have shown
positive and strong correlation with RER. In Kyrgyzstan it is 0,879 and
in Russian case it is 0.929 which is impressive. In the case of so’'m’s
RER against USD correlation is strong (0.705) but not strong.

Completely different results could be seen in the case of imports’
volume and RER. In no single case there is a matching result consistent
with predictions of the theory. In the cases of Kazakh tenge and Russian
rubble correlation between RER and imports is insignificant, while in
other two cases correlation is positive which contradicts to the
assumptions of the general theory.

The article aims to investigate the relevance of a particular
economic theory to the case of Uzbekistan, focusing on foreign trade
dynamics. According to the paradigm under consideration, when the
value of a domestic currency appreciates, the prices of the country's
exported goods decrease, while the prices of imported goods rise. This
is expected to lead to an increase in the volume of exports and a decline
in imports, and vice versa.

The central idea here is that a stronger domestic currency makes a
country's export goods more competitively priced in international
markets, potentially boosting export volumes. Simultaneously, higher
import prices could contribute to a decrease in the volume of imports.
Conversely, when the domestic currency depreciates, the prices of
export goods rise, potentially leading to increased export revenues, while
import prices decrease, potentially resulting in higher import volumes.

The complexity of applying economic theory to real-world
scenarios is evident in our results, particularly concerning Uzbekistan's
trade dynamics. For instance, in the context of exports from Uzbekistan,
we observe a negative correlation between export volume to Kazakhstan
and changes in the Real Effective Exchange Rate (RER). This challenges
the conventional notion that so'm depreciation should consistently lead
to export growth, introducing a nuanced perspective that questions the
straightforward relationship between currency devaluation and
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increased export activity. Conversely, our findings on the correlation of
import volume with RER present a counterintuitive trend. Contrary to
theoretical expectations, the volume of imported goods consistently rises
during periods of so'm depreciation, revealing a noteworthy deviation
from the anticipated outcomes based on economic theory.

These results prompt a deeper consideration of factors influencing
trade patterns beyond RER variability. While export outcomes display a
degree of consistency, the article refrains from definitively asserting that
differences in RER directly influenced export trends, emphasizing the
importance of recognizing that correlation does not imply causation.
Furthermore, the impact of RER on import trends during the specified
period remains somewhat ambiguous. Despite this uncertainty, the
robustness of findings and explanations from prior works reinforces the
notion that the relationship between exchange rates and trade dynamics
is intricate, involving multifaceted elements that extend beyond a
simplistic correlation framework.

Conclusion and suggestions. The Central Asian countries, having
gained independence relatively recently, are still in the process of
developing their economies. Despite a 32-year period since gaining
independence, none of the countries in the region have achieved results
comparable to other nations. The economies, heavily reliant on the
export of raw materials, are susceptible to periodic instabilities.
Particularly noteworthy is the case of Uzbekistan, where currency affairs
exhibit pronounced instability with periodic drastic changes in exchange
rate regimes.

This article aims to investigate the relationship between
Uzbekistan's exchange rate fluctuations and foreign trade. Despite the
simplicity of its goal—to measure the correlation between Real Effective
Exchange Rate (RER) variability and export-import trends over a 20-
year period—the findings are significant. The Pearson Correlation
analysis performed in the article reveals a notable connection between
RER fluctuations and export trends, aligning with existing theory
predicting that currency depreciation leads to export growth. However,
the analysis contradicts this theory by showing no significant connection
between RER and import trends, which theoretically should be negative.

In conclusion, it is emphasized that primary factors influencing
export and import trends in Uzbekistan go beyond RER fluctuations.
While the research provides valuable insights, a more comprehensive
and in-depth investigation is warranted before making conclusive
statements about the causes of disparities between real-world scenarios
and economic theory.
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asosan yoritib beriladi.

Ushbu magolada mamlakatimiz igtisodiyotini rivojlantirishda investitsiyalarni keng jalb gilishning
amaldagi holati tahlillari, kelgusida amalga oshirilishi lozim bo‘lgan vazifalar, Prezidentimiz
tomonidan investitsiya, eksport va xalqaro hamkorlik sohalarida amalga oshirilishi lozim bo‘lgan
ustuvor vazifalar bo‘yicha o‘tkazilgan selektor yig‘ilishida mazkur soha bo‘yicha bergan
topshiriglarining tahlillari va bu masala bugungi kunda nagadar dolzarb ekanligi aniq tahlillarga

Kirish. Mamlakatning ijtimoiy-igtisodiy rivojlanishi hamda
aholining yashash sharoitlarini yanada yaxshilanishi va turmush
farovonligini oshirish negizida hududlarga investitsiyalarni keng jalb
qilish muhim o‘rin tutadi.

Shu boisdan Davlatimiz rahbari 2023-yil 18-yanvar kuni “Eksport,
investitsiya va mahalliy sanoatda 2024-yilda turgan vazifalar bo‘yicha
selektor yig‘ilishi”da: “Yalpi ichki mahsulotni oshirish bo‘yicha katta
marra olinganini, lekin bunga fagat ichki investitsiya va ichki bozor
bilan erishib bo‘lmasligini qayd etdi. Xususan, “Yagona to‘g‘ri yo‘limiz
— xorijiy investitsiyalarni faol jalb qilish va eksportni ko‘paytirish” deb
alohida ta’kidlab o‘tdilar.

Bundan ko‘rinib turibdiki, xorijiy investitsiyalarni faol jalb etish
iqtisodiy o‘sish va rivojlanish uchun hal giluvchi ahamiyatga egadir. Shu
boisdan, Davlatimiz rahbari tomonidan investitsiya, sanoat va eksportga
bevosita mas’ul bo‘lgan vazirlik, idora, uyushma, chet eldagi
vakolatxonalar hamda hudud rahbarlarining investitsiya yo‘nalishiga
mas’ul o‘rinbosarlarining ushbu yo‘nalishda olib borayotgan ishlari
yetarli darajada emasligini alohida aytib o‘tildi.

O‘zaro  bog‘langan va dinamik global iqtisodiyotda
investitsiyalarni keng jalb qilish igtisodiy farovonlikni oshirishi bilan
birgalikda, davlatlar uchun strategik yo‘nalishlarga aylanib bormoqda.

Barqaror me’yoriy-huqugiy bazadan innovatsion
rag‘batlantirishgacha, malakali ishchi kuchlarini tarbiyalashdan
texnologik yutuglarni gamrab olishgacha, investitsiyalarni kiritish yaxlit
yondashuvni talab giladi. Xorijiy investitsiyalarni jalb gilishning nozik
tomonlarini  ochib, mustahkam, dinamik va global migyosda
ragobatbardosh investitsiya kiritish landshaftini yaratish alohida muhim
ahamiyat kasb etadi.

XXI asr bozorining bugungi kundagi jadal o‘sib borish
tendensiyalarini kundan-kun kuzatib borar ekanmiz, investitsiyalarni
jalb qilish masalasi bu borada kun tartibidagi muhim rolda ekanligi
namoyon bo‘lib qolaveradi. Bu esa, biznes va tadbirkorlikning
rivojlanishi uchun muhitni yaratishga bo‘lgan qat’iy majburiyatni
yuzaga olib chiqishga asos bo‘ladi. Ushbu maqola investitsiyalarni keng
jalb  qilishning mexanizmlarini o‘rganib, mamlakatning turli
mintagalardan inevstitsiyalarni jalb gilishning samaralarini tashkil
etuvchi asosiy ustunlarni o‘rganadi.

Adabiyotlar tahlili. Investitsiyalarni jalb qilish va mazkur
yo‘nalishda samaradorlikka erishish mexanizmlari bo‘yicha bir qator
olimlar ilmiy izlanishlar olib borgan. Xususan, Avstraliyalik olim
AM.Imod “To‘g‘ridan to‘g‘ri xorijiy investitsiyalar: nazariya, dalil va
amaliyot” risolasini yozgan. Ushbu kitobda to‘g‘ridan to‘g‘ri xorijiy
investitsiyalar nazariyalari, empirik dalillari va amaliy ogibatlari hagida
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to‘liqg ma’lumot berilgan. U turli jihatlarni, jumladan, to‘g‘ridan to‘g‘ri
investitsiyalarning motivlari, uning qabul qiluvchi mamlakatlarga ta’siri
va siyosat masalalarini gamrab oladi?.

Amerikalik olim, iqtisod yo‘nalishi professori, M.Klein hamda
Janubiy Koreya biznes kolleji xalgaro biznes kafedrasi assistenti
G.Kvon tomonidan “Infratuzilmaga to‘g‘ridan to‘g‘ri xorijiy
investitsiyalarni jalb qilish: nega bunchalik qiyin?”” masalasida ilmiy ish
olib boriladi. Bunda, to‘g‘ridan to‘gri xorijiy investitsiyalarni jalb gilish
bilan bog‘liq muammolar va imkoniyatlar o‘rganilgan.?

Klemson universiteti, Moliyaviy innovatsiyalar va bargarorlik
markazi direktori, Jerald P. Dvayer hamda Michigan universiteti yuridik
fakulteti huquq professori S.Vikramaditya Khanna tomonidan
“To‘g‘ridan to‘gri xorijiy investitsiyalar: keng qamrovli qo‘llanma”sida
to‘g‘ridan to‘g‘ri xorijiy investitsiyalar to‘liq o‘rganilgan holda, xorijiy
investitsiyalar ortidagi iqtisodiy nazariyalar, uning iqtisodiy o‘sishga
ta’siri kabi masalalar asosli yoritib berilgan.?

Bundan tashqari, Jozef E. Stiglitz, Anil K. Gupta, Vijay
Govindarajan, Xaiyan Vang kabi olimlar ham bir gator ilmiy ishlar
qilgan bo‘lib asosan to‘g‘ridan to‘g‘ri xorijiy investitsiyalarni
o‘zlashtirish, biznes, davlatlar global ustunlikka erishish uchun qo‘llashi
mumkin bo‘lgan strategiyalarni o‘rgangan. * Bunda, asosan
investitsiyalar, global raqobatbardoshlik masalalariga alohida e’tibor
garatilgan.

Tadgigot metodologiyasi. Magqolada abstrakt-mantigiy tahlil,
analiz va sintez, iqgtisodiy tahlil, induksiya va deduksiya, kuzatish,
tizimli yondashuv, sabab va ogibat, zamon va makon, giyoslash,
korrelyatsiya va regressiya, sinergetik tahlil, kabi usullardan
foydalanilgan.

Tadqiqot natijalari. Jahon igtisodiyotining dinamik manzarasida
investitsiyalarni jalb qilish iqtisodiy rivojlanishni rag‘batlantirishda hal
giluvchi rol o‘ynaydi. Mamlakatlar va mintagalar ichki va xorijiy
investitsiyalarni jalb qilish, o‘sishni rag‘batlantirish, ish o‘rinlari
yaratish va infratuzilmani yaxshilash uchun turli mexanizmlardan
foydalanmoqda. Bugungi kunda investitsiyalarni jalb gilishning asosiy
omillaridan biri bargaror igtisodiy siyosatning mavjudligidir. Investorlar
hukumat qoidalari, soligga tortish va pul-kredit siyosatida bashoratlilik
va izchillikka intiladi. Shaffof va investorlar uchun qulay tartibga solish
muhitini yaratadigan va qo‘llab-quvvatlovchi davlatlar ko‘pincha
potensial investorlarning nazariga tushib goladi. Bundan tashqari, kuchli
infratuzilma investitsiyalar uchun magnitdir. Investorlar rivojlangan
transport tarmoglari, samarali logistika va zamonaviy kommunal
xizmatlarga ega hududlarga moyil. Infratuzilma loyihalariga sarmoya
kiritadigan davlatlar nafaqat to‘g‘ridan to‘g‘ri investitsiyalari jalb
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giladi, balki biznes operatsiyalari uchun qulay ekotizim yaratadi. Bilimli
va malakali ishchi kuchi bugungi kunda iqgtisodiyotda gimmatli
boylikdir. Ta’lim va ishchi kuchini rivojlantirishga ustuvor ahamiyat
berilgan taqdirda, yetuk va sifatli kadrlar yetishib chigadi va natijada
mamlakatga investitsiyalarni jalb qilish ehtimoli yuqori bo‘ladi.

Bundan tashqgari, qonun ustuvorligi, yaxshi boshgaruv va mulk
huquglarini  himoya qilishga sodigligini namoyish  etadigan
mamlakatlarning bargaror investitsion ogimlarni jalb gilish ehtimoli
ko‘proq bo‘ladi. Ichki va xalqaro bozorlarga kirish sarmoyadorlar uchun
asosiy masala. Qulay savdo siyosati, ochiq bozorlar, mintagaviy va
global savdo shartnomalarida ishtirok etgan davlatlar sarmoyalarni jalb
qiluvchi muhit yaratadi. Odatda investorlar ko‘pincha yirik va o‘sib
borayotgan iste’'mol bozorlariga kirish imkoniyatlarini qidiradilar.

Keling, iqgtisodiy rivojlanish uchun investitsiyalarni jalb gilish
bo‘yicha ba’zi masalalarga chuqurroq yondashishga harakat gilamiz.
Maxsus iqgtisodiy zonalarni tashkil etish ham investitsiyalarni jalb
etishning kuchli mexanizmi hisoblanadi. Ushbu belgilangan hududlar
biznes uchun qulay shart-sharoitlarni, jumladan, soliq imtiyozlari,
soddalashtirilgan tartibga solish va infratuzilmani qo‘llab-quvvatlashni
taklif giladi. ElZlar xorijiy va mahalliy investorlarni nazorat ostida va
rag‘batlantirilgan muhitda iqtisodiy o‘sishni rag‘batlantirib, o‘z
faoliyatini yo‘lga qo‘yishga undaydi yoki Davlat-xususiy sheriklik
(DXSH) orgali davlat va xususiy sektorning hamkorligi yirik
infratuzilma loyihalarini moliyalashtirish va boshgarishning samarali
usuli hisoblanadi. Xatar va mas’uliyatni bo‘lishish orqali transport,
energetika va sog‘ligni saqlash kabi loyihalar uchun xususiy
sarmoyalarni jalb gilish mumkin.

Bu nafagat infratuzilmani yaxshilash, ayrim sohalarni
rivojlantirish, balki ish o‘rinlari yaratish orgali igtisodiy rivojlanishga
ham o‘z hissasini qo‘shadi. To‘g‘ridan to‘g‘ri xorijiy investitsiyalar
uchun qulay siyosatni gabul giladigan mamlakatlar global kapitalni
yanada samarali jalb qiladi. Bu byurokratik to‘siqlarni kamaytirish,
tasdiglash jarayonlarini soddalashtirish va investorlar huquglarini
himoya qilishni o‘z ichiga oladi. Ishbilarmonlik uchun qulay muhit
yaratish sarmoyadorlarga ijobiy signal beradi, bu esa igtisodiy o‘sishni
rag‘batlantirishga olib keladi.

Bundan tashqari, investorlar malakali va moslashuvchan ishchi
kuchiga ega mintaqalarga ko‘proq intiladi. Ta’lim va iste’dodlarni
ko‘paytirib borishga qaratilgan siyosatni amalga oshirish barqaror inson
kapitalini ta’minlashi mumkin. Bu nafagat investitsiyalarni jalb qiladi,
balki uzog muddatli iqgtisodiy rivojlanishga ham hissa qo‘shadi.
Mamlakatning iqtisodiy siyosati, imkoniyatlari va me’yoriy-huquqgiy
bazalari hagida aniq va samarali mulogot gilish muhim ahamiyatga ega.
Boshgaruv va garorlar gabul gilish jarayonlaridagi shaffoflik investorlar
bilan ishonchni mustahkamlaydi. Konferensiyalar, forumlar va onlayn
platformalar orgali muntazam ishtirok etish turli sarmoyalarni jalb
qgilishga yordam beradi.

Shuningdek, investitsion kafolatlar, siyosiy xavflami sug‘urtalash
va nizolarni hal qilish asoslari kabi xavflarni kamaytirish
mexanizmlarini ta’minlash investorlarda ishonchni uyg‘otishi mumkin.
Investorlarni eng ko‘p qiynaydigan muammolarga asosiy e’tibor
qgaratish orgali boshga joylarga kiritilayotgan inevstitsiyalarni tegishli
huudga jalb gilishi mumkin.

Oxirgi yillarda Davlatimiz rahbari Shavkat Miromonovich
Mirziyoyev tomonidan olib borilayotgan oqgilona siyosat natijasi o‘laroq,
mamlakatimizning investitsion jozibadorligni oshirish, investorlarga
qulay ishbilarmonlik muhitini yaratish borasida bir gator amaliy ishlar
gilindi. Natijada, hududlarda yirik investitsiya loyihalari amalga oshirili,
yangi ish o‘rinlari yaratildi, aholining yashash sharoitlari yaxshilandi,
eng asosiysi, Yangi O‘zbekistonning yangi investitsiya muhiti paydo
bo‘ldi. Bugungi kunda ham xorijiy investorlarning mamlakatimizga
tobora gizigishlari ortib bormogda.

Fikrimiz isboti sifatida esa, 2024-yil 18-yanvar kuni Davlatimiz
rahbari tomonidan aynan ushbu yo‘nalishda o‘tkazilgan selektor
yig‘ilishida berilgan topshiriqlar va asosiy vazifalarga to‘xtalib o‘tgan
holda, tegishli tahlillarni berib o‘tamiz.

Prezidentimizning matbuot Kkotibiti Sherzod Asadovning bayon
qilishicha, yig‘ilishda hozirgi murakkab vaziyatda tizimda investitsiya
va eksport bo‘yicha chuqur tahlil yo‘qligi tangid qilingan. Asosiy
bozorlarimiz bo‘lgan mamlakatlardagi devalvatsiya, jahonda ro‘y
berayotgan ziddiyatlar va logistika hisobiga ularga eksport kamaygan.
Bunday murakkab vaziyat bugun yoki kecha boshlanmagani,
Investitsiya vazirligi va tarmoglar rahbarlari eksport bozorlarini
diversifikatsiya qilish ustida o‘z vaqtida bosh qotirmagani ko‘rsatib
o‘tilgan.
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Shuningdek, Davlatimiz rahbari tizimdagi muammolarni sanab
o°tib, kompleks rahbariyati so‘nggi olti yilda chetdan qariyb 50 milliard
dollar investitsiya kirgani hagida ma’lumot berayotgani, lekin ushbu
investitsiyalarning yalpi ichki mahsulotga, qo‘shilgan qiymatga,
eksportga ta’siri qanday bo‘lgani bo‘yicha tahlillar yetarli emasligi qayd
etgan. Masalan, o‘tgan yili yalpi ichki mahsulot ham, sanoat ham 6
foizga o‘sgan. Biroq, tovarlar eksportida kutilganidek o‘sish bo‘lmagani
aytilgan.

Hududlarda esa moliyalashtirish to‘liq yakunlangan 8 trillion
so‘mlik 1 mingta loyiha haligacha ishga tushmagan. Mamlakatimiz
sertifikatlarini tan olish bo‘yicha haligacha birorta davlat bilan
kelishuvga erishilmagan. Xalgaro moliya tashkilotlari bilan giymati 480
million dollarlik 5 ta loyiha bo‘yicha kelishuv imzolanganiga 1-2 yil
bo‘lgan bo‘lsada, o‘zlashtirish boshlanmaganligi ta’kidlangan. Yoki,
ikki yil oldin tashkil gilingan to‘g‘ridan to‘g‘ri investitsiyalar
jamg‘armasiga 1 milliard dollar xorijiy investitsiya olib kelish bo‘yicha
rejalar to‘liq amalga oshirilishi shartligi alohida ko‘rsatib o‘tilgan.

Davlatimiz rahbari eksport sohasidagi ishlar ahvolini ham tahlil
gilib, 2024-yil uchun eksport rejasi yetarli emasligini gayd etgan.
Igtisodiyotimizni yangi bosgichga olib chigish uchun, eksportni yiliga
kamida 30 foizga oshirib borishimiz zarurligi alohida ta’kidlangan.
Lekin, o‘tgan yili 2 ta drayver tarmoq va 4 ta hududda 2022-yilga
nisbatan eksport hajmlari kamaygan. Bundan tashqari, yig‘ilishda
eksportning 50 foizi 4 ta bozorga — Rossiya, Xitoy, Qozog‘iston va
Turkiyaga to‘g‘ri kelishi ta’kidlandi. Ulardan tashqari eksportni 1
milliard dollarga chiqarish mumkin bo‘lgan mamlakatlar bilan yagindan
ishlash muhimligi ko‘rsatib o‘tilgan. Yoki, eksportning asosiy qismini
tashkil qgiladigan 20 turdagi mahsulot 1 ta bozorga bog‘liq bo‘lib
qolganligi ta’kidlangan.

Eksport tovarlarining uchdan bir qismi xomashyo bo‘lib, tashqi
bozorlardagi narx konyunkturasiga bog‘liq. Masalan, ikki yil oldin
mamlakatimiz “GSP+” tizimiga qo‘shilib, 6 ming 200 turdagi tovarlarni
Yevropa bozorlariga bojsiz olib kirish imkoniyati yaratildi. Lekin o‘tgan
yili ushbu tizimdan to‘liq foydalanilmay, 384 turdagi tovarlar eksport
gilindi.

Mutasaddilarga 2024-yilda eng ko‘p eksport bo‘ladigan
Yevropadagi 10 ta davlat bilan milliy sertifikatni ikki tomonlama tan
olish bo‘yicha kelishuvga erishish, 1,7 mingta xalqaro standart va 19 ta
texnik reglamentni gabul gilish, 1,2 mingta korxonada xalgaro sifat
tizimlarini joriy etish, sifati kafolatlangan mahsulotlar turini 4
mingtadan 7,5 mingtaga yetkazish topshirildi. Joriy yilda “GSP+” tizimi
orgali Yevropaga eksport gilinadigan tovarlar turini 700 taga, hajmini
1,2 milliard dollarga yetkazish zarurligi alohida ta’kidlandi.

Shu bilan birgalikda, Prezidentimiz investitsiya sohasidagi ustuvor
vazifalarni belgilab berdi. So‘nggi olti yilda sanoatga jalb qilingan
investitsiyalar hajmi 7 barobar oshdi. Lekin, ayrim mutasaddilar har bir
dollar investitsiya qancha ish o‘mi yaratgani, qo‘shilgan qiymat va
eksport ganchaga oshgani borasida tahlil yetarli emasligi ko‘rsatib
o°tildi. Masalan, mamlakatimizda sementga yillik ehtiyojni ortig‘i bilan
goplay oladigan ishlab chigarish quvvatlari ishga tushirilgan. Lekin,
mutasaddilar sementdan yuqori qo‘shilgan qiymatli mahsulotlarni
ko‘paytirish, ekologiyaga zararli ta’sirni kamaytiruvchi texnologiyalarni
joriy qilish o‘rniga yana 22 ta sement zavodi qurish taklifini berayotgani
ajablanarli.

Yoki so‘nggi uch yilda chetdan 14,2 milliard dollarlik asbob-
uskunalar olib kelindi. Lekin, shuncha texnologiya kiritilayotgani bilan
hududlarning sanoat eksporti shunga mutanosib oshmagan. Shuncha
mablag® hisobiga sanoat va eksport o‘smayaptimi, demak yo loyiha
“shishirilgan”, yo keraksiz uskuna olib kelingan, yoki bu
texnologiyalarni ishlatishni biladigan mutaxassis yo‘q deb Davlatimiz
rahbari alohida ta’kdlab o‘tganlar.

Xorijiy investitsiyalarni jalb etish agentligi ham fagat forumlar
o‘tkazish bilan cheklanib golgani tanqid gilindi. Agentlikning tumanlar
kesimida investitsion xaritasi ham yo‘qligi ta’kidlandi. Shu bois, har bir
hudud va tarmoqdagi o‘tgan yilgi qologliklarni hisobga olgan holda
yangilangan investitsiya dasturini kiritish topshirildi®.

Xulosa va takliflar. Yuqorida ko‘rib o‘tganlarimizdan quyidagi
xulosalarni chiqarish mumkin. Erishilgan yutuglarga mahliyo bo‘lib
golmasdan sohada ganchadan gancha kamchiliklarni barataraf etish
orgali mamlakatni investitsiya va eskport salohiyatini yanada
yuksaltirish borasida Davlatimiz rahbari tomonidan muhim masalalar
tanqidiy tahlil qilinib, mutasaddilarga eng muhim ko‘rsatma va
topshiriglar berib o‘tilgan.

Bu esa o0°‘z navbatida, biz yuqorida tahlillarda nazarda
tutganimizdek, investitsiyalarni jalb qilishda bargaror igtisodiy
siyosatning mavjudligi, shaffof va investorlar uchun qulay tartibga



solish muhiti va kuchli infratuzilmani yaratish, sohani bilimli va
malakali ishchi kuchi bilan to‘ldirish, qonun ustuvorligi, yaxshi
boshgaruv va mulk huquqlarini himoya qilishga alohida e’tibor qartish,
qulay savdo siyosati, maxsus iqtisodiy zonalarni tashkil etish va
faoliyatini jonlantirish, Davlat-xususiy sheriklik loyihalarini izchil
davom ettirish, investitsion kafolatlar orgali investorlarda ishonchni
uyg‘otish, eng asosiysi investorlarni eng ko‘p qiynaydigan
muammolarga asosiy e’tibor qaratish kabi masalalar Davlat
rahbrimizning aynan shu soha bo‘yicha bergan har bir topshiriglarida
0°z aksini topdi desak aslo mubolag‘a qilmagan bo‘lamiz.

Shu boisdan, quyidagi ayrim muhim masalalarni amalga oshirish
zarurligi investitsiya sohasida kun tartibiga aylanmog*‘i lozim deb xulosa
gilish mumkin:

- investitsiyalarni jalb gilishda bargaror iqtisodiy siyosatning
mavjudligi, shaffof va investorlar uchun qulay tartibga solish muhiti va
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kuchli infratuzilmani yaratish borasida berilgan topshiriqlar ijrosini o‘z
muddatlarida aniq ijro etish;

- sohani bilimli va malakali ishchi kuchi bilan to‘ldirish bo‘yicha
zarur choralarni ko‘rib, aniq natijalarga erishish mexanizmlarini ishlab
chiqgish;

- gonun ustuvorligi, yaxshi boshgaruv va mulk huquglarini himoya
qilishga alohida e’tibor qartish bo‘yicha olib borilayotgan ishlar
natijadaorligini yanada oshirish;

- qulay savdo siyosati, erkin iqgtisodiy zonalar faoliyatini
jonlantirish, Davlat-xususiy sheriklik loyihalarini izchil davom ettirish;

- investitsion kafolatlar orqali investorlarda ishonchni uyg‘otish,
eng asosiysi investorlarni eng ko‘p qiynaydigan muammolarga asosiy
e’tibor qaratish kabi masalalarda alohida “yo‘l xaritalarni” ishlab chiqib
ijrosini sifatli va belgilangan muddatlarda ta’minlash muhim deb
bilamiz. Xulosa qilib aytganda esa, ushbu yo‘nalishlar investitsiyalarni
jalb qilish uchun keng gamrovli va jozibali asos yaratishi mumkin.
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Igtisodiy islohotlar sharoitida korxonalami boshqarishni o‘rganish hamda korxonalar amaliyotida
strategik boshqarishning ahamiyati haqidagi ma’lumotlar va tavsiyalar keltirilgan.

Kirish. O‘zbekistonda jahon iqtisodiyoti globallashuvi sharoitida
ishlab chiqgarishni modernizatsiya qilish, texnik va texnologik yangilash,
raqobatbardoshligini, shu bilan birgalikda, investitsiya jozibadorligini
oshirish, eksportga yo‘naltirilgan mahsulotlar hajmini ko‘paytirish,
boshqgaruv tizimini takomillashtirish kabi bir qancha muhim vazifalarni
hal etishi taqozo qilinadi. Mamlakatimizda amalga oshirilayotgan
igtisodiy islohotlar sharoitida bu boradagi sa’y-harakatlar yanada
kuchaytirilishi, korxonalarga zamonaviy texnologiyalarni keng joriy
etish, ishlab chiqgarishni mahalliylashtirish jarayonini rivojlantirish
hamda buning uchun investitsiyalar jalb etish doirasini kengaytirish va
ulardan samarali foydalanish zarurligini ko‘rsatib bermoqda.

Ayni vaqtda korxonalar amaliyotida strategik boshqarishning
ahamiyati birmuncha ortib bormoqda. Bu ularning vakolatini kengayishi
hamda o‘zlarining iqtisodiy ahvoli uchun javobgarliklari darajasining
oshganligi bilan bog‘liq jarayondir. Zamonaviy boshqarishning sifati
korxonalar samaradorligini belgilab beradi. Shu bois korxonalarga eng
zamonaviy texnika va texnologiyalarni jalb etish bugungi kundagi
ustuvor vazifalardan biri hisoblanadi. Turli mulkchilik shakllaridagi
korxonalarning ishlab chiqarish, ilmiy-texnika, valyuta-moliyaviy,
xorijiy sheriklar bilan savdo-iqtisodiy aloqalarni amalga oshirish, tashqi
iqtisodiy aloqalarni rivojlantirishning ustuvor yo‘nalishlari hisoblangan
eksportga mahsulot ishlab chigarishni yo‘lga qo‘yish, turizmni
rivojlantirish, xorijiy investitsiyalarni jalb etish jarayonlarida ma’lum bir
muammolar mavjud bo‘lib, ularning hal etilishi bugungi kunning eng
dolzarb vazifasi hisoblanadi.

Mavzuga doir adabiyotlar tahlili. Korxonalami boshqarish
samaradorligini oshirishning iqtisodiy mexanizmlari va ishlab chigarish
jarayonini boshqarish tizimini takomillashtirishga qaratilgan ayrim
nazariy-uslubiy va amaliy jihatlar F.Teylor, G.Emerson, A.Fayol,
M.Veber, E.Meyo, R.Laykert, G.Saymon, P.Druker, M.Porter va boshqa
xorijlik olimlarning asarlarida tadqiq qgilingan.

MDH davlatlari olimlaridan O.S.Vixanskiy, V.R.Vesnin,
E.K.Strabonskiy, B.A.Rayzberg, 1.S.Stepanova, V.N.Afanasev,
A.LPostnikov, R.Z.Laberdina, M.A.Baxrushina, M.A.Dyachenko va
boshqalar tomonidan tadqiq qilganlar.

O‘zbekistonda ushbu muammolarni hal etish yo‘llari
M.Sh.Sharifxo‘jaev, S.S.G‘ulomov, A.M.Qodirov, Sh.N.Zaynutdinov,
Q.X.Abdurahmanov, Yo.A.Abdullaev, G*.M.Qosimov,
M.L.Tursunxodjaev, N.Q.Yo‘ldoshev, B.Yu.Xodiev, B.B.Berkinov,
E.X.Mahmudov, D.T.Sagdullaev, Sh.G*.Yuldashev, M.A.Mahkamova,
D.S.Qosimova, 1.O. Ulashev, Sh.A. Atamuradov va boshgalar
tomonidan rivojlantirilgan.
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Tadgigot metodologiyasi. Maqoladagi tadqiqot ma’lumotlari
rasmiy manbalardan olingan, tanigli iqgtisodchi  olimlarning
iqtisodiyotimizni  rivojlantirishda  tadbirkorlikni  rivojlantirish
muammolarini ilmiy-nazariy qarashlarini qiyosiy tahlil qilish, igtisodiy
islohotlar sharoitida korxonalarni boshqarishning mazmun-mohiyati
bo‘yicha olingan natijalarga tayangan holda korxonalarni boshqarish
bo‘yicha bir gancha iqtisodiy islohotlarga erishilgan.

Tahlil va natijalar. Korxona to‘g‘risida tushuncha hosil qilish
muhim iqgtisodiy ahamiyatga ega. Ko‘pgina adabiyotlarda korxona
to‘g‘risida  turlicha fikrlar keltirilgan. Masalan R.S.Muratov,
I.A.Djalolova, S.Sh.Oripovlarning “Korxona iqtisodiyoti” darsligida
korxonaga quyidagicha ta’rif berilgan. Korxona-ijtimoiy talablarni
gondiruvchi va sof foyda olish magsadida mahsulot ishlab chigaruvchi,
ishlar bajaruvchi, xizmat ko‘rsatuvchi mustaqil xo‘jalik yurituvchi
iqtisodiyot subyektidir. Korxona — bu jamiyatning asosiy bo‘g‘ini
hisoblanuvchi, aholining talabini qondirish va foyda olish yoki boshqga
ijtimoiy funksiyalarni bajarish magsadida, xususiy resurslardan
foydalanish asosida mahsulotlar ishlab chiqaradigan, ayirboshlaydigan,
hamda boshga ishlarni hamda xizmatlarni bajaradigan, faoliyati bo‘yicha
qarorlar qabul giladigan va unga javobgar, huquqiy shaxs maqomiga ega
bo‘lgan, har xil o‘lchamdagi xo°jalik yurituvchi subyektdir.

Fikrimizni izchil bayon etadigan bo‘lsak, huquqiy shaxs huquqiga
ega bo‘lgan, mulkchilik huquqi yoki xo‘jalikni to‘la yuritish huquqi
bo‘yicha o‘ziga qarashli mol-mulkdan foydalanish asosida mahsulot
ishlab chiqaradigan va sotadigan yoki mahsulotni ayirboshlaydigan,
ishlarni ~ bajaradigan, xizmat ko‘rsatadigan, bellashuv hamda
mulkchilikning barcha shakllari teng huquqliligi sharoitida amaldagi
gonunlarga muvofiq o‘z faoliyatini ro‘yobga chigaradigan mustaqil
xo‘jalik yurituvchi subyekt bu — korxona hisoblanadi.

Yugqoridagilardan kelib chiqib, korxona o‘zining faoliyati
davomida davlat, fuqarolar va yuridik shaxslar bilan ijtimoiy, iqtisodiy
hamda siyosiy munosabatlarda bo‘ladi va milliy iqtisodiyotning barqaror
rivojlanishida o°zining katta hissasini qo‘shadi.

Hozirgi vaqtda korxonani rivojlantirilishiga fagat innovatsiyalarni
uzluksiz ravishda joriy etilishi bilangina erishish mumkin. M.Porter
kompaniyalarning raqobatli ustunlikka erishishlarida innovatsiyaning
rolini quyidagicha aniqlagan: «...kompaniya raqobatdagi ustunlikni
innovatsiyalar vositasida qo‘lga kiritadi. Ular yangi kiritilgan tartib-
qoidalarga ham yangi texnologiyalardan, ham yangi ish usullaridan keng
ma’noda foydalangan holda yondashadilar. Kompaniya yangiliklar
tufayli raqobatdagi ustunliklarga erishganidan keyin, bu ustunliklarni
fagat muntazam ravishda yaxshilashlar yordamida qo‘lda tutib turishi
mumkindir. Raqobatchilar innovatsiyalarni takomillashtirish va joriy

2Sharifxo‘jayev M., Abdullayev Yo. Menejment: Darslik. —Toshkent.: O‘gituvchi. 2001.;
Abdurahmanov Q.X. Mehnat iqtisodiyoti (nazariya va amaliyot). Oliy o‘quv yurtlari uchun
darslik. Toshkent.: “Mehnat”, 2004.-B.672. G‘ulomov S.S. va boshqalar. Menejment asoslari. —
Toshkent.: ToshDAU. 1998.; Zaynutdinova Sh. N. Va boshg. Menejment asoslari//— Toshkent,
Moliya. 2001;.
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etishdan to‘xtagan har qanday kompaniyani darhol va albatta chetlab
o°tib ketadilan».

Korxonaning raqobatbardoshligi deganda, iste’molchilar uchun
raqobatchilarning tovarlariga nisbatan ko ‘proq o‘ziga tortuvchan bo‘lgan
tovarlar ishlab chiqarish va sotish tushuniladi. Raqobat muhitini uzluksiz
nazorat qilib turish — ishlab chigarishni ehtiyojlarni eng samarali usulda
gondirish uchun mo‘ljallangan zarur shartidir. Raqobat muhitining holati
haqidagi xulosalar, korxonaning innovatsion siyosatini ishlab chiqish
uchun asos bo‘lib xizmat giladi.

Korxona barqarorligi, uning davomiylik jihatdan uzoq muddatga
mo‘ljallangan samarali faoliyat ko‘rsatishini xarakterlovchi murakkab
iqtisodiy kategoriyadir va korxonaning raqobatbardoshligi, iqtisodiy
xavfsizligi hamda iqtisodiy samaradorlik kabi uchta elementga
asoslangan. Shuni ta’kidlash joizki, bu elementlar o‘zaro chambarchas
bogliq va birgalikda faoliyat ko‘rsatadi, biroq, turlicha funksional
vazifalarga ega. Raqobatbardoshlik — korxona rivojlanishining
salohiyatini, barqarorlik esa — korxonaning uzoq muddatli istigbolini
belgilaydi. Korxonaning barqarorligini vaqtlarga tagsimlangan
raqobatbardoshlik, deb aytish mumkin. Vaqtning uncha katta bo‘lmagan
intervallarida bu ikkala tushuncha teng kuchga ega bo‘ladi.

Korxonaning ishlab chiqarishni, mehnat va boshqarishni tashkil
etishda, uning texnik hamda texnologik imkoniyatlarida ifodalangan

ishlab chiqarish salohiyati — innovatsiyalarni o‘z vaqtida ta’minlab
beradigan elementdir. Korxonaning ishlab chiqarish salohiyati qancha
yugori bo‘lsa, mahsulot ishlab chiqarishga va uning sifatiga gilinadigan
xarajatlar ulushining darajasi uncha past bo‘ladi. Ishlab chiqarilayotgan
mahsulotning, raqobatchilar tovarlarining sifatidan yuqori turuvchi sifati,
innovatsion salohiyatning moddiy ifodalovchi hisoblanadi®.

Ushbu kategoriya turli davr va formatsiyalar iqtisodchilari
tomonidan keng, ayni paytda turli ma’nolarda qo‘llanilgan. Har bir davr
va ijtimoiy-iqtisodiy formatsiya o‘z xo‘jalik mexanizmiga ega bo‘lib,
ishlab chigarish bir usuldan boshqasiga o‘tganda xo‘jalik mexanizmi
ham o‘zgaradi.

«Korxona xo‘jalik mexanizmi — bu, xo‘jalik yuritishning tamoyil,
usul va shakllari ko‘lami bo‘lib, ular yordamida ishlab chiqarish jarayoni
va mehnat jamoasini boshqarish, mehnat jamoasini boshqgarish
munosabatlari tizimi bilan ishlab chiqarish asosiy vositalari o‘rtasida
aloqa va o‘zaro ta’sir amalga oshiriladi»®.

Xo‘jalik mexanizmining samarali amal qilishi ishlab chiqarish,
boshqarishni tashkil etishning tarkibiy qismlari asoslash zaruratini
keltirib chiqaradi, xo‘jalik yuritishning shakl va usullari esa ilmiy
tamoyillar asosida tanlanishini taqozo etadi (1-jadval).

1-jadval

Korxonalarda ishlab chiqarish, boshqarishni tashkil etishning
tarkibiy gismlari tasnifi

Korxonaning barqarorligi

Korxonaning raqobatbardoshligi

Korxonaning innovatsion rivojlanishi

Mahsulotning raqobatbardoshligi

Boshqarish mexanizmini takomillashtirish

Raqobat ustunliklari

Xorijiy bozorlarga chiqish imkoniyati

Xo‘jalik yuritish va bu jarayonni tashkil etish bilan bog‘liq
ko‘pgina tushunchalar mavjud. «Xo‘jalik mexanizmi», «xo‘jalik
yuritishning iqtisodiy mexanizmi», «xo‘jalikni boshqarish mexanizmi»,
«iqtisodiyotni boshqarish», «xo‘jalik boshqaruvi mexanizmi», «bozor
mexanizmi» kabi tushunchalar ana shunday tushunchalar sirasiga kiradi.
Izohlanishi davomida ular ilmiy muomalaga yangidan-yangi ma’no kasb
etgan holda kirib kelaveradi. Bu, o‘z navbatida, xo‘jalik yuritish
tizimining alohida elementlarini tadqiq etish jarayonida ma’lum darajada
chalkashliklarni va kompleks yondashuvni ishlab chigishda ba’zi
qiyinchiliklarni ~ keltirib  chiqaradi. Ko‘pgina holatlarda  bitta
tushunchaning ta’rifi turli xil ma’nolarni anglatadi. Bu fikr keng
tarqalgan faoliyat yuritishning «xo‘jalik mexanizmi» va «iqtisodiy
mexanizm» kategoriyalariga ham bevosita taalluglidir.

«Mexanizm» tushunchasi (yunon tilidan olingan bo‘lib, «mashina»
ma’nosini anglatadi) iqtisodiyot nazariyasi asoschilari tomonidan
mexanikadan kiritilgan. Iqtisodiy adabiyotlarda iqtisodiy jarayonlarga

ta’sir ko‘rsatish usullari va vositalari yig‘indisi ma’nosini anglatuvchi
tushuncha sifatida qo‘llaniladi.

Xo‘jalik mexanizmini aniqlash borasidagi turli xil yondashuvlarni
o‘rganish natijalaridan kelib chiqib aytish mumkinki, bu mexanizmga
uning asosini tashkil qiluvchi boshqaruv jarayonidagi aniq usullar
yig‘indisi sifatida qarash lozim. Unutmaslik joizki, korxona xo‘jalik
mexanizmi bilan boshqaruv tizimi o‘zaro aloqada bo‘ladi (1-rasm).
Lekin shuni ham alohida ta’kidlash lozimki, samarali xo‘jalik yuritishda
iqtisodiy mexanizm boshqa mexanizmlarga qaraganda muhim ahamiyat
kasb etadi. Shu boisdan ham unga korxona xo‘jalik yuritish faoliyatida
igtisodiy mexanizmni asosiy bo‘g‘in sifatida qarash zarur.

Professor G*.M.Qosimov® «Korxonaning iqtisodiy mexanizmi — bu
igtisodiy munosabatlar tizimi, ijtimoiy ishlab chiqarish (xizmat
ko‘rsatish)ni rejali boshqarish, yuksak pirovard natijalarga erishishda
foydalaniladigan vositalar, usullar, tamoyillar va shakllarning jami», deb
ta’kidlaydi.

Korxona boshgaruv tizimi sxemasi

Boshqaruv tizimi Xo‘jalik mexanizmi

Mexanizmlar

Tashkiliy-ma’muriy

Igtisodiy mexanizm .
q Y vositalar

Huqugiy vositalar

1-rasm. Korxona boshqaruv tizimining xo‘jalik mexanizmi bilan o‘zaro aloqasi sxemasi

3 G.Umirova. (2023). Tadbirkorlikni rivojlantirishda motivatsiya omillaridan foydalanishning
zaruriyati. Qo‘qon universiteti xabarnomasi, 8, 74-77.

3zaynutdinov.  Sh.N. va boshg. Menejment asoslari.Toshkent: ~ Moliya.  2001.
va menejmenti. O‘quv qo‘llanma. Toshkent-2013, 24-b.

*Qosimov G‘.M. Transport korxonalarida menejment: Oliy o‘quv yurtlari tarmog menejmenti
mutaxassisligi uchun darslik, G'~Toshkent.: O‘zbekiston, 2001. —B.173.



Fikrimizcha, boshqarish iqtisodiy mexanizmining mohiyati va
ta’sir qilish shakli ishlab chiqarishda iqtisodiyotdagi har bir bo‘g‘in
holatiga bog‘liq bo‘ladi. Shuni ham eslatib o‘tish zarurki, ko‘p iqtisodiy
adabiyotlarda «boshqarish mexanizmi» va «iqtisodly mexanizm»
tushunchalari bir-biridan jiddiy farqlanmagan. Lekin bozor iqtisodiyoti
sharoitida va umuman xo‘jalik yuritish faoliyatida «boshqarish
mexanizmi» tushunchasi asosiy tashkiliy iqtisodiy kategoriya
hisoblanadi va korxona faoliyati bilan bog‘liq bo‘lgan boshqga
mexanizmlarni o‘zida mujassamlashtiradi.

Umuman, boshqarish mexanizmiga boshqarish obyekti faoliyati
natijalari bog‘liq bo‘lgan omillarga ta’sir etishni ta’minlovchi boshqarish
tizimining bir-muncha faol elementi sifatida qarash lozim. Shunday
ekan, fikrimizcha, boshqarishning iqtisodiy mexanizmi — bu, boshqaruv
magqsadlariga  erishish uchun boshqaruv  subyekti tomonidan
go‘llaniladigan boshqaruv jarayonlariga ta’sir etuvchi usullar, vositalar,
dastaklar yig‘indisidir.

Boshqarishning  iqtisodiy
elementlarni o‘z ichiga oladi:

— boshqarish mezonida o‘zgaruvchan, boshqarish magqsadlari
(magsadlarning miqdoriy o‘xshashi);

— boshqarish omillari (boshqarish obyekti elementlari va
belgilangan magqsadlarga erishish manfaatlarida amalga oshiriluvchi
aloqalar);

— omillarga ta’sir etish usullari (qo‘yilgan maqgsadlarga erishish
texnologiyasi, vositalari va dastaklari);

—  boshqarish resurslari(qo‘yilgan magsadlarga erishishni
ta’minlovchi va foydalanish natijasida tanlangan boshqarish usullari
amalga oshiriladigan moddiy-texnik, moliyaviy, ijtimoiy, institutsional
va boshga resurslar).

Iqtisodiy mexanizm taraqqiyotni ta’minlovchi va bir-birini taqozo
etuvchi vositadir. U universal xarakterga ega bo‘lib, hamma yerda bor...,
bir necha elementlar yaxlitligidan tashkil topadi. Unga iqtisodiy
rag‘batlantirish (rag‘bat beruvchi kuchlar), ishlab chiqarish, ayirboshlash
va iste ’molni tashkil etish, iqtisodiy faoliyatning ixtisoslashuvi, iqtisodiy
faoliyat kooperatsiyasi va xo‘jalik aloqalarini o‘rnatish usullari kiradi.

mexanizmi  quyidagi  tarkibiy

Bozor sharoitida korxonalarni boshqarishning iqtisodiy mexanizmi
samaradorligi tashqi omillarga ham bog‘liq hisoblanadi. Shunga ko‘ra
ularni quyidagi guruhlarga ajratib ko‘rsatishimiz mumkin (2-jadval)

Korxonaning tashqi muhit bilan o‘zaro hamkorligi uning ichki
faoliyati menejmenti va ma’lum boshqaruv tarkibidagi turli xil
shakllardan foydalangan holda amalga oshirilishi mumkin. Korxona
ichki muhiti insonlarni, texnikani, texnologiyani, axborotni,
iqtisodiyotni, tashkiliy tarkibni va boshqa gismlarni oz ichiga oladi
hamda ko‘p jihatdan tashqi muhit tomonidan aniqlanadigan magsad va
vazifalarga bog‘liq bo‘ladi. Statik jihatdan korxona ichki muhitini uning
tuzilishi va tarkibiy elementlarini ajratgan holda, dinamik jihatdan esa
unda kechadigan jarayonlar nuqtayi nazaridan ko‘rib chiqish mumkin. U
boshqaruv qarorlarini ishlab chiqish va amalga oshirishdan iborat
xizmatlar, tovar ishlab chiqarish va boshqaruv jarayonlarini
ta’minlaydigan barcha elementlarni 0‘z ichiga oladi.

Korxona faoliyati iqtisodiy, ijtimoiy, texnologik, informatsion va
boshga jarayonlardan iborat bo‘ladi. Barcha ichki tashkiliy jarayonlar
tashkiliy tuzilma doirasida amalga oshadi, u shuningdek, tizimdagi
mehnat tagsimoti, aloqalari va uning bo‘limlari o‘zaro harakatini ham
aks ettiradi. Tashkiliy tuzilma har bir tarkibiy bo‘lim zimmasiga ularning
vazifa, huquq va majburiyatlarini yuklaydi.

Umuman olganda, korxona faoliyatining natijaviyligi ko‘p jihatdan
tashkiliy tuzilma tanlovi, mohirona rejalashtirish va oz vaqtidagi qayta
qurishga bog‘liqdir. Tadbirkorlik yo‘nalishida foydalaniladigan tashkiliy
tuzilmalar moslashuvchanligi, bo‘ysunish darajasining kam sonligi,
markazlashmaganligi, ma’muriy — buyrugbozlik bo‘g‘inlarining kamligi
bilan ajralib turadi. Yetakchi korxonalar tajribasidan bizga ma’lumki,
korxonalar faoliyatining muvaffagiyatli Kkaliti — avvalo unda
boshqgaruvning aniq tashkil etilganligi hisoblanadi. U o‘zaro bog‘liq bir
gancha sabab, ogibatlarni o°‘z ichiga oladi. Boshqaruv sohasidagi
mutaxassis va olimlar fikricha, korxona faoliyati natijaviyligi
rahbariyatning mohirona va har jihatdan puxta o‘ylangan harakatiga
bog‘lig.

2-jadval

Korxonalarda boshqarishning iqtisodiy mexanizmiga ta’sir etuvchi tashqi omillar®

Ichki bozor va jahon bozoridagi konyunkturaning o‘zgarishi bilan bog‘lig. Bular, asosan talab va taklifning,
shuningdek, narxlarning o‘zgarib borishida namoyon bo‘ladi

Mamlakat ichki igtisodiy ahvolining, shuningdek tashqi global vaziyatning o‘zgarishi bilan bog‘liq

Inflyatsiya jarayonlari bilan bog‘liq

Tashgi omillar Davlatning iqtisodiy siyosati bilan bog‘lig

Tabiiy, geografik va ekologik vaziyat bilan bog‘liq

Infratuzilmaning rivojlanishi bilan bog‘liq

Raqobatchi korxonalar bilan bog‘liq

Texnika va texnologiyalami olish manbalari bilan bog‘liq

Yuqoridagi fikrlarni inobatga olgan holda, quyidagi mualliflik
ta’rifini keltirishimiz mumkin: «Iqtisodiy mexanizm murakkab tuzilma
hisoblanib, uning tarkibiga ishlab chiqarish faoliyatini rejalashtirish,
narxni shakllantirish, kredit ajratish, yalpi daromad va foydani
shakllantirish hamda tagsimlash, shu bilan birga, xojalik hisobi (tijorat)
faoliyatining boshqa elementlari kiradi. Bu mexanizm tijorat hisobi
tamoyillari  asosida  o‘z  faoliyatini amalga  oshirayotgan
integratsiyalashgan  qurilmaning barcha tuzilmaviy bo‘g‘inlari
harakatining o°‘zaro uyg‘unligini va tashkiliy tuzilganligini ta’minlaydi».

Iqtisodiy mexanizmning mobhiyati usullar va vositalar, shakl, turli
xil hodisalar uchun umumiy bo‘lgan xususiyatlarni aniqlovchi
kategoriya va qonunlarni anglatib, xo‘jalik mexanizmi uchun nazariy
asos bo‘lib hisoblanadi.

Shunday qilib, fikrimizcha, igtisodiy mexanizm — bu xo‘jalik
yurtishning magqsadini, shaklini, usullarini, vositalarini, iqtisodiy
rag‘batlantirish va xo‘jalik hisob-kitobining resurs (avvalo, moddiy-
texnik va moliyaviy resurslar) ta’minotini o‘zida jamlagan bir butun
tizim hisoblanadi.

Yugqorida xorijlik va O‘zbekistonlik olimlar tomonidan iqtisodiy
mexanizm kategoriyasiga berilgan ta’riflarni umumlashtirgan holatda
quyidagi xulosalarni keltirishimiz mumkin:

1 Manba: Muallif tomonidan ishlab chigilgan.

— korxonaning iqtisodiy mexanizmi — xo‘jalik mexanizmining
asosiy tarkibiy gismlaridan biridir. U o‘zida korxonada sodir bo‘ladigan
iqtisodiy munosabatlar va jarayonlarga ta’sir etadigan iqtisodiy usullar,
shakllar va vositalarning yig‘indisini namoyon etadi;

— iqtisodiy mexanizm tarkibini korxona magqsadlariga erishishda
o‘zaro harakatdagi funksional tizimostilar va iqtisodiy vositalar
yig‘indisi sifatida yaratish zarur.

Bozor sharoitida iqtisodiy mexanizmning mohiyati uning quyidagi
funksiyalarida namoyon bo‘lishi mumkin:

e mulkchilikning turli shakllarida to‘plangan salohiyatdan
amalda foydalanish, halol raqobat uchun teng iqtisodiy shart-sharoitlar
yaratish;

e xodimlarda moddiy-texnik bazani fan-texnika yutuglari
asosidagi sifatli qayta tuzishga bo‘lgan rag‘batlar va motivlarni qo‘llab-
quvvatlash, malaka hamda ijodiy salohiyatni doimo oshirib borish;

e  jamoalar va xo‘jaliklar iqtisodiy xatti-harakatining bozor
igtisodiyoti qonunlari talablariga mosligini ta’minlash;

e  boshqaruv tuzilmasining barcha darajalarida zamonaviy
fikrlashni shakllantirish uchun kerak bo‘ladigan iqtisodiy muhitni
qo‘llab-quvvatlash va h.k.lar.

Bulardan tashqari, bozor sharoitida boshqarish iqtisodiy
mexanizmining barcha elementlari va vositalari bir-biriga mos amal



qilmog‘i lozim: ijtimoiy-iqtisodiy rivojlantirishni rejalashtirish, ishlab
chigarishni tezkor boshqarish shakllari hamda usullari, iqtisodiy
rag‘batlantirish, ishlab chiqarish va mehnatni tashkil qgilish shakllari,
huquqiy mexanizm, shuningdek reja, narx, ish haqqi, foyda, soliglar,
kredit, normativlar va umuman moliyalashtirish.

Xulosa va takliflar. Bozor sharoitida korxonalarni boshqarishning
igtisodiy mexanizmini nazariy va amaliy 