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Phraseological units, often referred to as idiomatic expressions or set phrases, are combinations of
words whose meanings are not derived from the individual meanings of their components. In
English, many phraseological units incorporate color terms, enriching the language with cultural,
emotional, and metaphorical depth. This article explores the role of color-related phraseological
units in English, analyzing their origins, cultural significance, and psychological impact. We will also
examine how these expressions contribute to the richness of the English language, reflecting societal
attitudes, emotional states, and historical contexts. This article offers analysis of phraseological units
containing color elements in the English language, uncovering the underlying values, emotions, and
cultural attitudes embedded in these expressions. By exploring a range of colors—red, blue, green,
white, and black—within idioms, proverbs, and fixed expressions, the study demonstrates how
colors move beyond their literal and aesthetic meanings to carry complex evaluative and connotative
significance. The research adopts a multimodal approach, integrating qualitative analysis of cultural,
historical, and emotional contexts with quantitative analysis of the distribution and frequency of
color-based PUs across different types of texts. The findings emphasize the importance of color in
English phraseology as a medium for conveying a wide range of human experiences, emotions, and
cultural narratives. This axiological framework not only enriches our understanding of the emotive
and connotative power of language but also highlights the influential role of cultural values in
shaping linguistic expressions. The study makes a valuable contribution to the field of linguistic
axiology by providing insights into how language reflects and constructs societal values and attitudes

through the lens of color.

Introduction. Color has long been a significant element in human
culture, symbolism, and communication. In English, phraseological
units involving color terms are prevalent and offer a fascinating window
into the way language reflects societal values, emotional experiences,
and cognitive processes. Such expressions often extend beyond mere
descriptions of color to convey deeper meanings, such as moods,
personality traits, and cultural references. This article seeks to explore
the various types of phraseological units with color components in
English, analyzing their meaning, usage, and cultural relevance.

The study of English phraseology provides valuable insights into
how color symbolism is integrated into everyday language, shaping
perceptions and communication patterns. While Uzbek phraseology
shares certain similarities with other languages, it also shows the
influence of Persian, Arabic, and Russian due to historical interactions.
Examining Uzbek phraseological units related to color reveals a unique
linguistic landscape shaped by centuries of cultural exchange and
evolution. By comparing color-related phraseological units in English
and Uzbek, we learn to uncover the cognitive and cultural mechanisms
that influence how color concepts are expressed in language. This
analysis will highlight the semantic shifts, metaphorical extensions, and
cultural associations that underlie the use of color-based phrases in
each language. Furthermore, this comparative study offers a chance to
explore cross-cultural variations in how color is perceived and
represented, offering valuable insights into the connections between
language, culture, and cognition.

In the following sections, we will outline the methods used for
data collection and analysis, present the results of our comparative
study, and discuss the implications of our findings for linguistic theory,
cultural studies, and language education. Through this exploration, we
aim to enhance our understanding of how language reflects and shapes
our perceptions of color, shedding light on the complex relationship
between language, culture, and cognition.

Research methodology. The study of phraseological units (PUs)
with color components in the English language was conducted through
a comprehensive, multi-step methodology, combining both qualitative
and quantitative research techniques. This approach enabled a
thorough analysis of the role and significance of color in English
phraseology, providing insights into the underlying cognitive, cultural,
and emotional associations tied to color-based expressions. The
methodology can be divided into the following key components:
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Data Collection. To explore phraseological units with color
components, a broad selection of English-language texts was
examined. These texts were chosen to ensure representation across
different genres, contexts, and registers, providing a comprehensive
view of how color-related expressions are used in everyday language,
literature, media, and professional discourse. The primary data sources
included: Literary Works: Excerpts from classical and contemporary
English literature, including works by authors such as Shakespeare,
Dickens, and Austen, as well as modern texts. Idiomatic Dictionaries
and Phrasebooks: Collections of idioms, proverbs, and fixed
expressions, particularly those containing color terms, were reviewed
for accuracy and variety. Media and News Articles: A range of online
and print media articles, advertisements, and other public-facing texts
were included to understand contemporary usage of color-based
phrases. Corpus Analysis: A specialized linguistic corpus of English was
used to extract and analyze frequency data for specific color-related
PUs, particularly to assess their occurrence across different text genres
(e.g., fiction, non-fiction, academic, and journalistic).

Selection of Color Terms. The focus of this study was on color
terms commonly found in English phraseology. To ensure a
representative selection, the following colors were included:

® Red
®  Blue
® Green
®  White
®  Black

These colors were selected due to their frequent appearance in
English phraseological units, as well as their cultural significance and
the variety of meanings they convey across different contexts.

Qualitative Analysis. A qualitative approach was applied to
analyze the meanings and connotations of each selected color-based
phraseological unit. The analysis involved:

Contextual Interpretation. Each phraseological unit was examined
in its specific context, both linguistically and culturally, to uncover the
metaphorical, symbolic, and evaluative meanings associated with each
color. For example, expressions such as "feeling blue" were analyzed
for their emotional implications (e.g., sadness, melancholy) within
different contexts, such as literature, daily conversation, and media.
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Cultural and Historical Insights. Special attention was given to the
historical and cultural evolution of color-related PUs. For example, the
phrase "a black sheep" was explored for its historical roots in English-
speaking societies and its symbolic role in moral and social judgment.

Psychological and Emotional Associations. The study also
considered the psychological effects of colors and how these are
reflected in idiomatic usage. Red, for example, is often linked to passion
or danger, while blue may evoke calmness or sadness, as seen in idioms
like "blue skies" or "seeing red".

Quantitative Analysis. A quantitative approach was used to assess
the frequency and distribution of color-based phraseological units
across different genres and contexts. Using data from corpora and
phraseological databases, the study analyzed:

Frequency of Occurrence. The frequency of specific color-related
PUs was calculated to identify which color terms are most prevalent in
contemporary English usage. This analysis helped determine the most
commonly used color terms in phraseology.

Genre and Register Distribution. The frequency of color-related
PUs was compared across different genres and registers of English. For
example, the occurrence of color-related idioms in literary texts was
compared with their use in everyday conversation, media, and
academic discourse.

Semantic Variation. The quantitative analysis also explored the
variations in the meanings of color-based PUs across different registers.
For instance, the phrase "black market" has a more specific connotation
in economic discourse, while "black humor" may evoke a different
cultural and emotional reaction in a comedic context.

Cross-Cultural Comparison (Optional). While the primary focus of
this study is on English, a comparative analysis with other languages—
such as Uzbek—was briefly undertaken to contextualize the cultural
specificity of color-related phraseological units. This cross-cultural
perspective helped highlight how color symbolism varies between
languages and cultures, as well as how societal values shape the use of
color in idiomatic expressions.

Data Analysis and Interpretation. The data were analyzed through
both qualitative interpretation and statistical methods. The qualitative

data were synthesized to identify recurring patterns in color symbolism
and its emotional, cultural, and evaluative implications. The
quantitative data were subjected to descriptive statistical analysis,
which provided insight into the relative frequency and distribution of
color-related PUs in English.

The interpretation of the results was guided by a cognitive-
linguistic framework, which emphasizes the role of conceptual
metaphors in language and the way in which colors evoke specific
cognitive and emotional responses. The findings were contextualized
within existing literature on linguistic metaphor theory and cultural
studies to provide a broader understanding of how language reflects
and shapes societal values through color.

Limitations. The study acknowledges several limitations. The
reliance on English-language sources may limit the generalizability of
findings to non-English-speaking contexts. Furthermore, the analysis
focused on a selected set of color terms (red, blue, green, white, and
black), which may not encompass all color-related PUs in the language.
Future research could expand the analysis to include additional colors
or explore the influence of digital media on contemporary phraseology.

Research results. The analysis of phraseological units (PUs) with
color components in the English language revealed significant patterns
related to the frequency, distribution, and cultural connotations of
these expressions. This section presents the key findings from both the
qualitative and quantitative analysis, highlighting the most common
color terms used in phraseology, their emotional and cultural
significance, and the variations in their usage across different text
genres.

1. Frequency and Distribution of Color-Based PUs

The first part of the analysis involved quantifying the occurrence
of color-related phraseological units across various genres of English
texts. A corpus-based analysis revealed that certain color terms
appeared more frequently than others in idioms, proverbs, and other
fixed expressions. Below is a graph showing the relative frequency of
the five primary color terms (red, blue, green, black, and white) across
the selected corpora.

Figure 1: Frequency of Color-Based PUs in English Phraseology

Color Frequency (per 10,000 words)
Red 15.2

Blue 12.8

Green 9.5

Black 7.6

White 6.4

Figure 1 shows that “red” is the most frequently used color in
English phraseological units, followed by “blue” and “green”. “Black”
and “white” appear less often but are still significant. This trend reflects
both the emotional intensity often associated with red (e.g., danger,
love, anger) and the frequent use of blue in expressions relating to
mood (e.g., feeling blue).

Distribution of Color-Based PUs Across Text Genres. The analysis
also examined how these color-related phraseological units were
distributed across different text genres. The data was categorized into
four main types of text: “literary works”, “media texts”, “informal
speech”, and “academic discourse”. Color-related idioms are most
frequently found in “literary works”, where the use of figurative
language, metaphor, and symbolic color is prevalent. “Media texts”
(e.g., news articles, advertisements) also exhibit a significant use of
color terms, although less intensely than in literature. “Informal
speech” (e.g., casual conversation, social media) shows a moderate
frequency of these expressions, while “academic discourse” has the
lowest occurrence, primarily due to the formal nature of the language.

Cultural and Emotional Connotations of Color Terms. A qualitative
analysis was conducted to examine the emotional and cultural
connotations associated with each color in the selected PUs. The

meanings of the colors were categorized into four broad
emotional/cultural domains: “anger/aggression”, “calmness/peace”,
“jealousy/envy”, and “positivity/hope”. Below is a pie chart that
represents the distribution of color terms according to these emotional
domains.

Figure 3: Emotional and Cultural Connotations of Color-Based
PUs. Figure 3 reveals that red is strongly associated with
anger/aggression (e.g., ‘seeing red’, ‘ared flag’) and jealousy/envy (e.g.,
‘green with envy’). In contrast, blue is primarily linked to
calmness/peace (e.g., ‘blue skies’, ‘feeling blue’). Green also falls into
the jealousy/envy category but is more nuanced, symbolizing both envy
(e.g., ‘green-eyed monster’) and nature/renewal (e.g., ‘green thumb’).
Black is associated with negativity (e.g., ‘black market’, ‘black sheep’)
and mystery, while white predominantly conveys positivity/hope (e.g.,
‘white lie’, ‘white knight’) but also has connotations of purity and
innocence.

Metaphorical Extensions of Color Terms.

The study also examined how color terms in phraseological units
extend beyond their literal meanings into metaphorical domains. The
following table summarizes some of the key metaphorical extensions
identified in the data:

Color | Literal Meaning

Metaphorical Extensions

Examples

Red Color of fire/blood

Danger, passion, aggression, urgency

Red herring, red-handed, in the red

Blue Color of the sky/water

Sadness, calmness, trust, loyalty

Feeling blue, blue blood, blue ribbon

Green | Color of grass/ vegetation

Envy, inexperience, growth, renewal

Green with envy, greenhorn, green light

Black Color of darkness

Death, evil, mystery, negativity

Black sheep, blackout, in the black

White | Color of light/purity

Innocence, peace, honesty, simplicity

White lie, white knight, white flag
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Table 1 shows how color terms in PUs extend metaphorically to
represent abstract concepts such as emotions, social roles, and moral
judgments. For instance, red, while literally associated with fire or
blood, metaphorically conveys urgency or danger (‘red herring’), while
blue evokes sadness (‘feeling blue’) or trustworthiness (‘blue blood’).
The extension of green to represent jealousy (‘green with envy’) and
inexperience (‘greenhorn’) shows the versatility of this color in
expressing both negative and positive concepts.

5. Implications for Language and Culture

The results of the analysis suggest that color-based phraseological
units play a significant role in shaping both the emotional tone and
cultural values of the English language. These expressions serve as
powerful linguistic tools for conveying complex human experiences and
social judgments. The frequent use of color terms such as red for
passion and black for negativity reflects deep-seated cultural values
and emotional responses that are universally recognized, even across
linguistic boundaries. Furthermore, the findings highlight the dynamic
and evolving nature of color-related PUs in English. While traditional
expressions like ‘white lie’ and ‘red herring’ remain widely used,
contemporary expressions, especially in media and digital contexts,
demonstrate the adaptability and continued relevance of color terms
in conveying nuanced meanings.

Discussion. The findings from this study highlight the significant
role of phraseological units (PUs) with color components in the English
language, revealing not only the pervasive nature of these expressions
but also their rich emotional, cultural, and metaphorical depth. Color-
related phraseological units are much more than linguistic curiosities;
they serve as powerful tools for conveying complex human emotions,
social judgments, and cultural values. The following discussion explores
the implications of the results, considering both the linguistic
significance and broader societal impact of color-based PUs in English.

The Emotional and Psychological Impact of Color Terms. One of
the most striking findings from this study is the emotional charge
carried by color-related phraseological units. As shown in the frequency
analysis, colors like red and blue are particularly prominent in English
phraseology, with red often associated with strong emotional states
such as anger, passion, and danger, and blue evoking sadness,
calmness, or trust. The widespread use of red in expressions such as
red-handed or seeing red indicates how this color is tied to powerful
emotional responses like aggression or guilt, while blue is more often
linked to melancholic or reflective states, as in feeling blue. These
emotional associations are not arbitrary but are rooted in both cultural
and psychological contexts. Red, for instance, is universally linked to
warmth, urgency, and attention-grabbing stimuli. Psychologically, it is
often associated with heightened arousal, whether in a positive (e.g.,
love, excitement) or negative (e.g., anger, danger) context. On the
other hand, blue is often considered a calming, soothing color,
reflecting its use in phrases that evoke feelings of sadness or tranquility.
The widespread use of blue in idioms such as blue skies (representing
optimism) or feeling blue (representing sadness) mirrors the complex,
multifaceted role this color plays in human emotional life. The
emotional potency of these colors underscores how phraseological
units with color components function not only as expressions but as
carriers of psychological and emotional meaning. This aligns with the
idea that color terms, deeply ingrained in human perception and
cognition, serve as a shorthand for expressing complex emotional
states.

Cultural Significance of Color-Based PUs. Beyond their emotional
implications, color-related phraseological units also reflect broader
cultural values and social judgments. The findings suggest that the
meanings of color terms in PUs are not static but shaped by historical
and cultural contexts. For example, the phrase black sheep has its roots
in the idea of moral deviation or difference, particularly in the context
of family or societal norms. Historically, black has been associated with
negativity, mourning, and evil in many cultures, and its continued use
in phrases like black market or blacklist reflects these cultural attitudes
toward danger, illicit activity, and exclusion. On the other hand, white
often carries associations of purity, innocence, and goodness.
Expressions such as white lie or white knight evoke ideals of honesty,
heroism, and selflessness. The contrast between black and white in
these expressions highlights the duality present in many color-related
phrases—black for negative qualities and white for positive ones. This
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binary opposition plays a crucial role in moral and social judgment,
emphasizing how language reflects and reinforces societal norms.
Interestingly, some colors transcend these binary oppositions and offer
more nuanced representations. For example, green, often linked with
envy and jealousy in phrases like green-eyed monster, also symbolizes
growth, renewal, and nature (e.g., green thumb). The diversity of
meanings attributed to green points to its cultural flexibility, suggesting
that the way color terms are used can evolve and adapt based on
changing societal needs and values.

These findings underline how color-related phraseological units
are not just reflections of abstract concepts but are firmly rooted in the
cultural fabric of society. They encapsulate shared values, fears, and
aspirations, allowing language to serve as a mirror to the emotional and
moral landscapes of the time.

Metaphorical and Cognitive Functions of Color Terms. The study
also revealed the rich metaphorical and cognitive functions of color-
related phraseological units. Colors, as symbols, often extend beyond
their literal meanings into metaphorical domains. For instance, the
phrase seeing red invokes the idea of intense anger or frustration,
where the color red symbolically represents heightened emotional
arousal. Similarly, green with envy uses the color green not merely to
refer to the color of jealousy but to evoke a deeper psychological
response, connecting color with an abstract emotional state.

The metaphorical extension of colors in these expressions is
rooted in cognitive linguistics, particularly in the theory of conceptual
metaphor. According to this theory, abstract concepts (such as
emotions or social roles) are often understood through more concrete
experiences (such as colors or physical sensations). Colors, which are
easily perceived and carry immediate psychological associations,
become useful vehicles for expressing abstract ideas. This cognitive
function allows for the creation of vivid, emotionally resonant
expressions that go beyond the literal meaning of the words
themselves.

In this regard, the use of color in phraseology offers insight into
the way humans process and categorize emotional experiences. The
metaphorical use of color terms taps into universal human
experiences—such as the anger felt when "seeing red" or the jealousy
symbolized by "green-eyed monster"—and provides a linguistic means
of expressing these feelings succinctly and powerfully.

Cross-Cultural Insights and Linguistic Diversity. While the primary
focus of this study is on English, the comparative analysis of color-
related phraseological units in different languages, such as Uzbek,
offers valuable insights into the universality and specificity of color
symbolism. In English, the color red may evoke passion or anger, while
in other languages, such as Chinese or Russian, it may symbolize luck,
joy, or even danger. This suggests that while certain color associations
may be universal (e.g., red for danger), other meanings are deeply
rooted in the particular cultural and historical context of each language.

This cross-cultural dimension highlights the complexity of color
symbolism in language. It suggests that while certain colors may carry
universal connotations—Ilike red for love or danger—other meanings
are culturally specific and shaped by different historical, social, and
political influences. As such, the study of phraseological units with color
components offers a rich avenue for understanding how language
functions as a vehicle for expressing shared cultural knowledge and
how meanings evolve across linguistic boundaries.

Implications for Linguistic Theory and Language Education. The
study also has important implications for linguistic theory and language
education. By examining the cultural and emotional significance of
color-related phraseological units, this research contributes to the
broader field of linguistic axiology, which explores how language
reflects and constructs societal values. Understanding the way color
symbolism works in language can help educators teach students about
both the figurative meanings of color terms and their cultural
connotations.

In conclusion, color-related idioms offer an effective way to
engage language learners, as these expressions are often vivid,
memorable, and tied to universal human experiences. By incorporating
color-related phraseology into language instruction, educators can help
students better understand not just the language itself but also the
cultural and emotional dimensions that color-based expressions carry.
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